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Brands that Have neglected to address theirmabi ! ‘wdl‘i strategie“s ére
seeing mqbilﬁ adyertising via Google's networl deliveting less value at
agreater cost. Iné/eed, companies thatweren't ready for the so-called

‘mabilegeddon! k a\fe" lost10 per cent of traffic year-over-year, finds a
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Social referred visit growth by industry
Social referred visits are up by at least 30% y-o0-y across all industries
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Revenue per visit by referrer

Smartphone social referred revenue is up 169% y-o-y
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