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BSE SENSEX S&P CNX   CMP: INR686 TP: INR620 Sell 25,991 7,749 

Bloomberg HUVR IN 

Equity Shares (m) 2,163.1 

MCap INR b/USD b 1,484.9/24.7 

52-Week Range (INR) 691/536 

1, 6, 12 Rel. Per (%) 8/-5/-28 

 

Financials & Valuation (INR b) 

 Y/E MAR 2015E 2016E 2017E 

Net Sales 308.8 348.7 400.9 

EBITDA 52.3 59.4 68.5 

Adj PAT 40.1 44.7 49.8 

AdjEPS(INR) 18.5 20.7 23.0 

   Gr. (%) 10.2 11.5 11.4 

BV/Sh (INR) 17.3 19.3 21.2 

RoE (%) 114.3 113.1 113.8 

RoCE (%) 148.0 149.3 155.6 

P/E (x) 37.0 33.2 29.8 

P/BV (x) 39.7 35.6 32.4 
 

  HUVR’s 1QFY15 performance was ahead of expectations with sales growth of 
13.3% to INR77.1b (est. 74.5b) led by volume growth of 6%, EBITDA growth of 
18.3% to INR12.8b (est. INR12.1b) and adjusted PAT growth of 14.2% to INR10.1b. 

 Key positives: a) Double digit sales growth across all segments. b) Strong EBIT 
growth of 21.1% and 27.4% for the S&D and PP segment respectively along with 
270bp margin expansion in PP. 

 Gross margin contracted 60bp to 48.3% (est. 49.3%) despite price hikes in Soaps 
and curtailment of promotions. Savings in ad spends (down 80bp to 12.2%), other 
expenses (down 20bp to 14.6%) and staff cost (down 20bp to 4.8%) led to EBITDA 
margin expansion of 70bp to 16.6% (est. 16.3%) despite higher royalty rates. 
Adjusting for the INR324.4mn credit in employee expenses pertaining to unutilized 
pension corpus, EBITDA registered robust 18.3% YoY growth to INR 12.8b (est. 
INR12.1b)  

 Other income was up 14.3% YoY to INR 2.02b (est. INR2.03b). Flat depreciation 
and interest expenses aided the 18.8% PBT growth. Recurring tax rate increased 
290 bps YoY to 28.5%, dragging the PAT growth marginally to 14.2% to INR10.1b 
(est. INR 9.6b). 

 S&D posted 12.9% sales growth; led by pricing (soaps) and mix improvement 
(detergents). EBIT grew 21.1% with 90bp margin expansion to 13.8%. 

 Personal products sales grew 27.4% led by double digit growth in Hair Care. PP 
margins expanded 80bp YoY to 27.6% on account of pick up in F&L and lower ad 
spends. F&L re-launch continued to build momentum, per management. 

 Valuations & view:  We have revised our estimates upwards by 2-3%. While 
HUVR’s 1QFY15 performance was healthy given the overall market context and 
relatively subdued performance of its FMCG peers, given the premium valuations 
it trades at, (37.0x FY15 and 33.2x FY16 EPS) we see little room, if any, for upside. 
Maintain Sell with a revised target price of INR620 (30x FY16 EPS). 

 

 

Investors are advised to refer through disclosures made at the end of the Research Report. 
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1QFY15 volumes up 6%; EBITDA margins expands 7bp YoY  
 Sales grew 13.3% to INR77.2b (est. INR74.6b), led by volume growth of 6% (est. 

5%).Domestic FMCG business growth at 13.4% was best in 6 quarters, with HPC 
growing at 13.3% and Foods reporting a growth of 13.4%.  

 Volume growth for the quarter came in at 6%. However adjusting for the low 
base post pipeline filling in 4Q13 ahead of transporter’s strike volume growth 
would have been 5%. 

 Gross margin declined 60bp to 48.3% led by RM inflation.  
 Savings in ad spends (down 80bp to 12.2%), other expenses (down 20bp to 

14.6%) and staff cost (down 20bp to 4.8%) led to EBITDA margin expansion of 
70bp to 16.6% (est. 16.3%).  

 We have taken INR324.4m credit in employee expenses pertaining to 
adjustments in unutilized pension corpus as exceptional item (company, in its 
calculation of PAT before exceptional has treated it as recurring item).  

 Thus, EBITDA registered robust 18.3% YoY growth to INR 12.8b (est. INR12.1b)  
 Other income was up 14.3% YoY to INR 2.02b (est. INR2.03b). Flat depreciation 

and interest expenses aided the 18.8% PBT growth. 
 Recurring tax rate increased 290bp YoY to 28.5%, dragging the PAT growth 

marginally to 14.2% to INR10.1b (est. INR 9.6b).   
 

Domestic FMCG sales up 13.4%; best in six quarters  

 
Source: MOSL, Company 

HUVR posted 6% volume growth in 1Q 

 
Source: MOSL, Company 

 
Pricing growth picks up QoQ 

 
Source: MOSL, Company 

 
  

15
.3

 

19
.8

 

15
.6

 

18
.7

 

18
.7

 

16
.0

 

14
.9

 

13
.1

 

7.
1 

9.
9 

10
.0

 

9.
0 

13
.4

 

Ju
n-

11

Se
p-

11

D
ec

-1
1

M
ar

-1
2

Ju
n-

12

Se
p-

12

D
ec

-1
2

M
ar

-1
3

Ju
n-

13

Se
p-

13

D
ec

-1
3

M
ar

-1
4

Ju
n-

14

FMCG Sales Growth (%)

8.3 
9.1 9.0 

6.3 

4.0 

5.0 
6.0 

Ju
n-

11

Se
p-

11

D
ec

-1
1

M
ar

-1
2

Ju
n-

12

Se
p-

12

D
ec

-1
2

M
ar

-1
3

Ju
n-

13

Se
p-

13

D
ec

-1
3

M
ar

-1
4

Ju
n-

14

Volume growth (%)

7.0 

10.0 

6.5 
8.7 

9.7 

7.0 

9.9 

6.8 

3.1 
4.9 

6.0 6.0 
7.4 

Ju
n-

11

Se
p-

11

D
ec

-1
1

M
ar

-1
2

Ju
n-

12

Se
p-

12

D
ec

-1
2

M
ar

-1
3

Ju
n-

13

Se
p-

13

D
ec

-1
3

M
ar

-1
4

Ju
n-

14

Pricing growth %



 

29 July 2014 3 

 

Hindustan Unilever 

Gross margins contracted 60bp in 1Q 

 
Source: Company, MOSL 

While EBITDA margins expanded 70bp 

 
Source: Company, MOSL 

 
A&P down 90bp YoY; media intensity came off as per management 

 
Source: Company, MOSL 

 

Soaps and Detergents 
 Soaps and Detergent: S&D sales grew 12.9% YoY with Soaps performance led by 

pricing while Detergents saw mix improvement with Surf delivering double digit 
growth. 

 Skin cleansing witnessed double digit growth driven by pricing action to offset 
palm oil inflation. Pears, Lux, Liril, Hamam and Lifebuoy posted double digit 
growth. 

 Detergents performance was driven by Surf & Rin while Wheel is seeing good 
traction after the re-launch in 3Q14. 

 Margins expanded 90bp YoY to 13.8% driven by pricing actions and promotions 
withdrawal. 

 

S&D posted 12.9% sales growth in 1Q; aided by pricing 

 
Source: MOSL, Company 

S&D EBIT margins expanded 90bp YoY 

 
Source: MOSL, Company 
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Personal Products 
 Personal Products: Sales grew 14.7%, helped by low base (2% growth in base).  

Shampoos posted another quarter of double digit growth. However, sachets and 
small packs outperformed bottles in Hair Care.  

 F&L was re-launched towards the end of 2Q14 with changed packaging and 
formulation. Since then it has gained traction and recovery continued even in 
1Q15. Any improvement in F&L adds delta to PP EBIT margins and drives mix 
improvement.  

 Oral Care performance was mixed. Pepsodent was impacted by high competitive 
intensity in the category while Close Up delivered double digit growth. 

 EBIT margins expanded 280bps YoY to 27.6% owing to mix improvement and 
lower adspends. 

 
PP sales up 14.7% on lower base; F&L gains traction 

 
Source: MOSL, Company 

PP EBIT margins expanded 270bp YoY led by mix improvement 

 
Source: MOSL, Company 

 
Beverages & Processed Foods  
 Beverages: Sales were up 10.5% YoY driven by volumes as pricing component 

has fade off further in Tea.  
 Margins declined 200bps YoY to 16.3%.  EBIT declined 1.8% YoY.   
 Processed Foods: Sales growth of 18.8% was led by Kissan, Knorr Soups (more 

than doubled volumes YoY) and Ice Creams. EBIT posted solid 53.8% growth 
with 250bps YoY margin expansion to 10.9%.  
 
 

 

Beverages EBIT margins down 200bp YoY 

 
Source: MOSL, Company 

 

Processed foods margins expand 250bps YoY 

 
Source: MOSL, Company 
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Segmental snapshot 
Segmental 1QFY13 2QFY13 3QFY13 4QFY13 1QFY14 2QFY14 3QFY14 4QFY14 1QFY15 Change % 

Net Sales (INR m)                     
Soaps and Detergents 31,631 31,762 31,712 31,914 34,077 33,808 33,979 34,971 38,476 12.9 
Personal Products 18,471 17,445 20,489 18,311 18,834 19,503 23,039 19,833 21,596 14.7 
Beverages 6,541 7,196 7,929 8,081 7,574 8,354 8,500 8,690 8,366 10.5 
Processed Foods 4,370 3,663 3,301 3,723 4,579 3,980 3,728 4,197 5,438 18.8 
Others 2,640 2,884 2,902 2,502 2,791 3,049 2,766 2,958 3,029 8.5 
EBIT (INR m)                     
Soaps and Detergents 3,852 4,536 3,937 3,830 4,393 4,739 4,509 4,217 5,318 21.1 
Personal Products 4,757 4,226 5,789 4,717 4,682 4,449 6,592 4,958 5,967 27.4 
Beverages 950 1,031 1,404 1,362 1,387 1,417 1,373 1,630 1,363 -1.8 
Processed Foods 248 9 -26 140 384 133 -134 230 591 53.8 
Others -43 21 -186 -181 -31 46 -135 -251 -155 401.6 
EBIT Margin (%)                     
Soaps and Detergents 12.2 14.3 12.4 12.0 12.9 14.0 13.3 12.1 13.8   
Personal Products 25.8 24.2 28.3 25.8 24.9 22.8 28.6 25.0 27.6   
Beverages 14.5 14.3 17.7 16.9 18.3 17.0 16.2 18.8 16.3   
Processed Foods 5.7 0.2 -0.8 3.8 8.4 3.3 -3.6 5.5 10.9   
 

Source: Company, MOSL 

 

Concall highlights 
 Market growth slowed down further in JQ14.  
 Media intensity has come off though competitive intensity remains high. 
 Hair Care: Shampoo sachets grow > bottles. Aspiration to buy premium products 

being met via smaller packs / sku’s. 
 Oral care: Small packs leading growth 
 Skin Care: F&L continued to recover post re-launch.  
 Tea: Pricing growth fading off. 
 Knorr: Instant soups sales more than doubled. 
 Coffee bounced back to double digit growth. 
 Modern Trade growth is significantly lower vs. earlier but is stabilizing. 
 PP margin expansion: Recovery in F&L business plus relatively benign media 

intensity drove margin expansion in PP. 
 Packaged Foods is a very nascent category and HUL will continue to focus on 

developing emerging categories. 
 
Valuation and view: Expensive valuations + weak volume growth backdrop; 
Maintain Sell 
 We have revised our estimates upwards by 2-3% to cognise for better than 

expected 1QFY15 performance.  
 While HUVR’s 1QFY15 performance was healthy given the overall market 

context and relatively subdued performance of its FMCG peers, given the 
premium valuations it trades at, (37.0x FY15 and 33.2x FY16 EPS) we see little 
room, if any, for upside.  

 Maintain Sell with a revised target price of INR620 (30x FY16 EPS). 
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Revised estimates upwards 2-3% 
  New Old Change 
  FY15E FY16E FY17E FY15E FY16E FY17E FY15E FY16E FY17E 
Sales 314,536 355,225 409,068 313,376 353,589 407,206 0.4% 0.4% 0.5% 
EBITDA 52,295 59,390 68,513 51,183 58,400 66,870 2.2% 2.2% 1.7% 
PAT 40,097 44,702 49,779 39,124 43,379 48,228 2.5% 2.5% 3.1% 
 

Source: Company, MOSL 

 
 

P/E  multiple still rich  

 
Source: Company, MOSL 

Relative valuations have corrected a bit 

 
Source: Company, MOSL 

 
  

33.3

39.3

26.8

18.715.0

25.0

35.0

45.0

Ju
l-0

4

O
ct

-0
5

Ja
n-

07

Ap
r-

08

Ju
l-0

9

O
ct

-1
0

Ja
n-

12

Ap
r-

13

Ju
l-1

4

PE (x) Peak(x) Avg(x) Min(x)

107.8
78.9

-50

0

50

100

150

200

Ju
l-0

4

O
ct

-0
5

Ja
n-

07

Ap
r-

08

Ju
l-0

9

O
ct

-1
0

Ja
n-

12

Ap
r-

13

Ju
l-1

4

Hind. Unilever PE Relative to Sensex PE (%)
LPA (%)



 

29 July 2014 7 

 

Hindustan Unilever 

Story in Charts 
 

Sales growth moderated to high single digits in FY14 

 
Source: Company, MOSL 

..led by softness in broad based portfolio volume growth 

 
Source: Company, MOSL 

 
EBITDA margins were up 50bos YoY in FY14 

 
Source: Company, MOSL 

Driven by 40bp increase in S&D EBIT margins 

 
Source: Company, MOSL 

 
Increasing tax rate owing to completion of tax holidays 

 
Source: Company, MOSL 

PAT growth down to mid single digits in FY14  

 
Source: Company, MOSL 
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Hindustan Unilever: an investment profile 
Company description 
HUL is the largest company in the FMCG industry, with 
market leadership in soaps, detergents and personal 
care categories. It has a wide distribution network with 
direct reach of over 1m retail outlets. The company is a 
subsidiary of Anglo Dutch FMCG giant Unilever. 
 
Key investment argument 
 Market leader in most of the categories and has 

strong brands. 
 Wide product range across categories, with 

presence at all price points.  
 Decline in raw material prices would result in 

margins improvement. 
 
Key investment risk 
 Slowdown in GDP is showing lagged impact on 

consumption. This poses biggest risk to HUL’s 
volumes.  

 Competitive pressure has intensified with more 
companies entering personal care and toilet soap 
and detergents, which account for 80% of HUL' 
profits. 

 Recent developments 
 Relaunched Pears and Wheel.  
 Introduced Lakme Winter Moisturizer. 
 

Valuation and view 
 We are maintaining our Sell rating owing to 

expensive valuations and subdued demand outlook.  
 HUVR’s valuations (37x FY15E and 33.2x FY16E) 

does not leave any margin for error given the 
market context of slowing consumption growth. 

 

Sector view  
We have a cautious view on the sector on back of 

inflationary pressure in the economy.  
 Companies with competitive position would be 

better placed to withstand any slowdown in a 
particular segment. 

 Longer term prospects bright, given rising incomes 
and low penetration.  

 We prefer companies with earnings visibility in an 
environment where consumption is moderating. 

Comparative valuations 

  HUVR ITC NEST 
P/E (x) FY15E 37.0 27.1 40.3 
 FY16E 33.2 23.4 34.1 
EV/EBITDA (x) FY15E 27.2 18.0 23.4 
 FY16E 23.9 15.5 20.1 
EV/Sales (x) FY15E 4.6 6.8 4.9 
 FY16E 4.1 5.9 4.3 
P/BV (x) FY15E 39.7 11.0 19.5 

 FY16E 35.6 10.0 17.8 

 

EPS: MOSL forecast v/s consensus (INR) 
 MOSL Consensus Variation  
 Forecast Forecast (%) 

FY15 18.5 18.4 0.4 

FY16 20.7 20.5 0.9 

 
Target price and recommendation 
Current  Target   Upside Reco. 
Price (INR) Price (INR)  (%) 

686 620 -9.7 Sell 

Shareholding pattern (%) 
 Jun-14 Mar-14 Jun-13 

Promoter 67.2 67.3 52.5 

DII 4.1 4.1 7.1 

FII 14.6 14.1 20.2 

Others 14.1 14.5 20.2 

Note: FII Includes depository receipts 

Stock performance (1-year) 
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Financials and valuation 
 
Income statement                                                        (INR Billion) 
 Y/E March 2014 2015E 2016E 2017E 
Net Sales  274.1 308.8 348.7 400.9 
     Change (%) 8.7 12.7 12.9 14.9 
EBITDA 44.8 52.3 59.4 68.5 
     EBITDA Margin (%) 16.0 16.6 16.7 16.7 
Depreciation 2.6 2.8 3.1 3.5 
EBIT 42.1 49.4 56.3 65.0 
Interest 0.4 0.3 0.3 0.3 
Other Income 6.2 7.3 8.7 9.5 
                          
PBT 48.0 56.5 64.8 74.3 
Tax 11.6 16.4 20.1 24.5 
     Tax Rate (%) 24.2 29.0 31.0 33.0 
Profit After Taxes 36.4 40.1 44.7 49.8 
Non-rec. (Exp)/Income 2.3 0.0 0.0 0.0 
Reported PAT 38.7 40.1 44.7 49.8 
     Change (%) 3.7 3.6 11.5 11.4 
                          

 
Balance sheet                             (INR Billion) 
 Y/E March 2014 2015E 2016E 2017E 
Share Capital 2.2 2.2 2.2 2.2 
Reserves 30.6 35.3 39.5 43.7 
Net Worth 32.8 37.4 41.6 45.9 
Debt 0.0 0.0 0.0 0.0 
Deferred Tax -1.6 -1.7 -1.9 -2.0 
Total Capital Employed 31.2 35.7 39.8 43.8 
Gross Fixed Assets 45.5 49.5 53.5 58.5 
Less: Acc Depreciation -17.4 -20.3 -23.3 -26.8 
Net Fixed Assets 28.1 29.2 30.1 31.7 
Capital WIP 3.1 2.5 2.5 2.5 
Investments 48.4 56.0 59.5 63.8 
Current Assets 48.8 54.2 64.5 76.8 
     Inventory 27.5 32.5 36.7 43.6 
     Debtors 8.2 10.2 14.3 16.5 
     Cash & Bank 7.0 5.2 7.0 10.0 
     Loans & Adv, Others 6.1 6.3 6.5 6.7 
Curr Liabs & Provns 97.2 106.2 116.9 130.9 
     Curr. Liabilities 79.8 87.3 96.6 109.0 
     Provisions 17.4 18.9 20.4 21.9 
Net Current  Assets -48.4 -52.0 -52.4 -54.1 
Total Assets 31.2 35.7 39.8 43.8 

 E: MOSL Estimates 

 

Ratios  
  Y/E March 2014 2015E 2016E 2017E 
Basic (INR)                         
EPS 16.8 18.5 20.7 23.0 
Cash EPS 18.0 19.9 22.1 24.6 
Book Value 15.2 17.3 19.3 21.2 
DPS 13.0 14.0 16.0 18.0 
Payout (incl. Div. Tax.) 77.3 75.5 77.4 78.2 
Valuation(x)                         
P/E 40.8 37.0 33.2 29.8 
Cash P/E 38.1 34.6 31.1 27.9 
Price / Book Value 45.3 39.7 35.6 32.4 
EV/Sales 5.2 4.6 4.1 3.5 
EV/EBITDA 31.9 27.2 23.9 20.6 
Dividend Yield (%) 1.9 2.0 2.3 2.6 
                          
Profitability Ratios (%)                         
RoE 122.3 114.3 113.1 113.8 
RoCE 151.0 148.0 149.3 155.6 
                          
Turnover Ratios (%)                         
Asset Turnover (x) 8.4 8.2 8.4 8.7 
Debtors (No. of Days) 10.9 12.0 15.0 15.0 
Leverage Ratios (%)                         
Debt/Equity (x) 0.0 0.0 0.0 0.0 

 
Cash flow statement                                                   (INR Billion) 
 Y/E March 2014 2015E 2016E 2017E 
OP/(Loss) before Tax 44.8 52.3 59.4 68.5 
Interest 5.9 7.0 8.5 9.3 
Direct Taxes Paid -11.4 -15.8 -19.4 -23.8 
(Inc)/Dec in Wkg Cap 7.9 1.8 2.2 4.8 
Others 0.4 -0.1 -0.1 -0.2 
Extraordinary items (net) 2.3 0.0 0.0 0.0 
CF from Op. Activity 72.6 76.8 89.3 106.2 
(Inc)/Dec in FA & CWIP -4.1 -3.4 -4.0 -5.0 
(Pur)/Sale of Invt -8.8 -7.6 -3.6 -4.3 
CF from Inv. Activity -12.9 -10.9 -7.6 -9.3 
Inc/(Dec) in Net Worth 0.1 0.0 0.0 0.0 
Inc / (Dec) in Debt 0.0 0.0 0.0 0.0 
Other Financing 
Activities 

-23.9 -32.2 -39.5 -48.3 

Divd Paid (incl Tax) -32.8 -35.4 -40.5 -45.5 
CF from Fin. Activity -56.6 -67.6 -80.0 -93.8 
                          
Inc/(Dec) in Cash 3.1 -1.8 1.7 3.0 
Add: Opening Balance 4.0 7.0 5.2 7.0 
Closing Balance 7.0 5.2 7.0 10.0 
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Disclosures 
This research report has been prepared by MOSt to provide information about the company(ies) and sector(s), if any, covered in the report and may be distributed by it and/or its affiliated company(ies). This 
report is for personal information of the select recipient and does not construe to be any investment, legal or taxation advice to you. This research report does not constitute an offer, invitation or inducement to 
invest in securities or other investments and Motilal Oswal Securities Limited (hereinafter referred as MOSt) is not soliciting any action based upon it. This report is not for public distribution and has been 
furnished to you solely for your general information and should not be reproduced or redistributed to any other person in any form. This report does not constitute a personal recommendation or take into 
account the particular investment objectives, financial situations, or needs of individual clients. Before acting on any advice or recommendation in this material, investors should consider whether it is suitable 
for their particular circumstances and, if necessary, seek professional advice. The price and value of the investments referred to in this material and the income from them may go down as well as up, and 
investors may realize losses on any investments. Past performance is not a guide for future performance, future returns are not guaranteed and a loss of original capital may occur. 
 

MOSt and its affiliates are a full-service, integrated investment banking, investment management, brokerage and financing group. We and our affiliates have investment banking and other business 
relationships with a significant percentage of the companies covered by our Research Department Our research professionals provide important input into our investment banking and other business selection 
processes. Investors should assume that MOSt and/or its affiliates are seeking or will seek investment banking or other business from the company or companies that are the subject of this material and that 
the research professionals who were involved in preparing this material may participate in the solicitation of such business. The research professionals responsible for the preparation of this document may 
interact with trading desk personnel, sales personnel and other parties for the purpose of gathering, applying and interpreting market information. Our research professionals are paid in part based on the 
profitability of MOSt which include earnings from investment banking and other business. MOSt generally prohibits its analysts, persons reporting to analysts, and members of their households from 
maintaining a financial interest in the securities or derivatives of any companies that the analysts cover. Additionally, MOSt generally prohibits its analysts and persons reporting to analysts from serving as an 
officer, director, or advisory board member of any companies that the analysts cover. Our salespeople, traders, and other professionals  or affiliates may provide oral or written market commentary or trading 
strategies to our clients that reflect opinions that are contrary to the opinions expressed herein, and our proprietary trading and investing businesses may make investment decisions that are inconsistent with 
the recommendations expressed herein. In reviewing these materials, you should be aware that any or all o the foregoing, among other things, may give rise to real or potential conflicts of interest . MOSt and 
its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the company(ies) mentioned herein or (b) be engaged in 
any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the company(ies) discussed herein or act as an advisor or 
lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions.   
 

Unauthorized disclosure, use, dissemination or copying (either whole or partial) of this information, is prohibited. The person accessing this information specifically agrees to exempt MOSt or any of its 
affiliates or employees from, any and all responsibility/liability arising from such misuse and agrees not to hold MOSt or any of its affiliates or employees responsible for any such misuse and further agrees to 
hold MOSt or any of its affiliates or employees free and harmless from all losses, costs, damages, expenses that may be suffered by the person accessing this information due to any errors and delays. The 
information contained herein is based on publicly available data or other sources believed to be reliable. Any statements contained in this report attributed to a third party represent MOSt’s interpretation of the 
data, information and/or opinions provided by that third party either publicly or through a subscription service, and such use and interpretation have not been reviewed by the third party. This Report is not 
intended to be a complete statement or summary of the securities, markets or developments referred to in the document. While we would endeavor to update the information herein on reasonable basis, MOSt 
and/or its affiliates are under no obligation to update the information. Also there may be regulatory, compliance, or other reasons that may prevent MOSt and/or its affiliates from doing so. MOSt or any of its 
affiliates or employees shall not be in any way responsible and liable for any loss or damage that may arise to any person from any inadvertent error in the information contained in this report. MOSt or any of 
its affiliates or employees do not provide, at any time, any express or implied warranty of any kind, regarding any matter pertaining to this report, including without limitation the implied warranties of 
merchantability, fitness for a particular purpose, and non-infringement. The recipients of this report should rely on their own investigations.  
 

Recipients who are not institutional investors should seek advice of their independent financial advisor prior to taking any investment decision based on this report or for any necessary explanation of its 
contents.  
 

MOSt and/or its affiliates and/or employees may have interests/positions, financial or otherwise in the securities mentioned in this report. To enhance transparency, MOSt has incorporated a Disclosure of 
Interest Statement in this document. This should, however, not be treated as endorsement of the views expressed in the report. 
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Analyst Certification 
The views expressed in this research report accurately reflect the personal views of the analyst(s) about the subject securities or issues, and no part of the compensation of the research analyst(s) was, is, or 
will be directly or indirectly related to the specific recommendations and views expressed by research analyst(s) in this report. The research analysts, strategists, or research associates principally responsible 
for preparation of MOSt research receive compensation based upon various factors, including quality of research, investor client feedback, stock picking, competitive factors and firm revenues. 
 

Regional Disclosures (outside India) 
This report is not directed or intended for distribution to or use by any person or entity resident in a state, country or any jurisdiction, where such distribution, publication, availability or use would be contrary to 
law, regulation or which would subject MOSt & its group companies to registration or licensing requirements within such jurisdictions. 
 

For U.K.  
This report is intended for distribution only to persons having professional experience in matters relating to investments as described in Article 19 of the Financial Services and Markets Act 2000 (Financial 
Promotion) Order 2005 (referred to as "investment professionals"). This document must not be acted on or relied on by persons who are not investment professionals. Any investment or investment activity to 
which this document relates is only available to investment professionals and will be engaged in only with such persons. 
 

For U.S. 
Motilal Oswal Securities Limited (MOSL) is not a registered broker - dealer under the U.S. Securities Exchange Act of 1934, as amended (the"1934 act") and under applicable state laws in the United States. 
In addition MOSL is not a registered investment adviser under the U.S. Investment Advisers Act of 1940, as amended (the "Advisers Act" and together with the 1934 Act, the "Acts), and under applicable state 
laws in the United States. Accordingly, in the absence of specific exemption under the Acts, any brokerage and investment services provided by MOSL, including the products and services described herein 
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amended (the "Exchange Act") and interpretations thereof by the U.S. Securities and Exchange Commission ("SEC") in order to conduct business with Institutional Investors based in the U.S., MOSL has 
entered into a chaperoning agreement with a U.S. registered broker-dealer, Motilal Oswal Securities International Private Limited. ("MOSIPL"). Any business interaction pursuant to this report will have to be 
executed within the provisions of this chaperoning agreement.  
 

The Research Analysts contributing to the report may not be registered /qualified as research analyst with FINRA. Such research analyst may not be associated persons of the U.S. registered broker-dealer, 
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