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Music Broadcast Limited

Investor Presentation
Q3 FY26



Safe Harbor
This presentation and the accompanying slides (the “Presentation”), which have been prepared by Music Broadcast Limited
(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or
invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract
or binding commitment what so ever. No offering of securities of the Company will be made except by means of a statutory
offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but
the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all
inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or
any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and
business prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not
guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult
to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the
economies of various international markets, the performance of the industry in India and world-wide, competition, the
company’s ability to successfully implement its strategy, the Company’s future levels of growth and expansion, technological
implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and
its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements
could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and
projections made by third parties included in this Presentation are not adopted by the Company and the Company is not
responsible for such third-party statements and projections.



Radio Trends & Radio City Revenue 
Highlights

Business 
Highlights

Financial health of 
Organization

Financial
Highlights

Platform wise reach, highlights 
& New product Launch

Digital
Landscape

Top Solution-driven event 
sales highlights

On Air & On Ground 
Events

Expansion of Corporate 
Footprint Internationally

Created 
Business

Table Of Contents



Operational Highlights

• Q3FY26 Market Share at 18%

• 37% of the total clients on the 
Radio platform advertised on Radio 
City

• 27% of New clients on Radio 
platform advertised on Radio City

Radio Industry

▪ (2% ) YoY de-growth in volumes 
for Q3FY26

▪ 1.9 K clients are new in Q3FY26 
out of 4.3 K total clients 
advertised on Radio platform

Key Highlights – Q3FY26

Source: Aircheck 15 Markets Volume Data & Radio City Data

Programming & Marketing Highlights

• 14% Revenue Garnered from Created 
Businesses - Properties, Proactive pitches, 
Digital, Sponsorships & Special days

• Q3FY26 Digital revenue contribution is at 
6% of overall ad sales revenue



Business
Highlights



Source: Aircheck 15 Markets Volume Data

Radio Industry Volume Trend
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P&L Highlights

Operating
EBITDA

Adjusted 
PAT*

Figures (Rs. in Cr)

*Adjusted for interest on NCRPS 

Revenue

Q3FY26

9MFY26

Rs. 46.5

Rs. 133.6

Rs. 15.9

Rs. 25.3

Rs. 6.0

Rs. 1.6



50 L+ Clients Club
Powering Innovation Through Collaboration

50 L Plus 
Clients



Digital 
Landscape



Social Media Platforms

Facebook Instagram Twitter YouTube

(Followers/Sub):
4.4 M

Rank:
No.2

(Followers/Sub):
435 K

Rank:
No.3

(Followers/Sub):
324.8 K

Rank:
No.1

(Followers/Sub):
1.55 M

Rank:
No.4

LinkedIn

(Followers/Sub):
59.3 k

Rank:
No.3

Radio City Social Media Reach:  153.8 M



Digital Client Solution Highlights

Western Railways

NPCI

Pickle Ball

HP



Created 
Business



Radio City Regional Collaboration

RC strategic tie up with LULU mall,
promoting the Auto expo through On
air promos & cross collaboration
through social media post.

Felicitating the Youth of Varanasi on RC 
platform to honor their talent and 
achievements. Promotions took place via 
programming and digital channels.



Radio City Blue Carpet

A Radio City property for our listeners that showcase regional blockbusters and
infuse interactivity with the audience via on ground activations. Gratifications
include exclusive tickets to cine blockbusters.



Radio City Everywhere

RC partnered with one 
of the top Bollywood 
event “ OTT India Fest". 
Rjs got a chance to 
create content with 
celebrities on air and on 
digital platforms.

Radio City association with 
'Timezone’. A family 
recreational zone that gave 
us rewards to Radio City 
listeners via on air contests 
and promotions.

Radio City partnered with two Major Marathon organizers GO 
Flow Run & WNC Half Marathon ensuring high-frequency 
exposure among urban & fitness-oriented audiences.







Financial 
Highlights



Profit and Loss Statement

*Adjusted for interest on NCRPS

Particulars (Rs. in Cr) Q3FY26 Q3FY25 YoY Q2FY26 QoQ 9MFY26 9MFY25 YoY

Revenue 46.5 65.4 -29% 37.8 23% 133.6 179.8 -26%

Other Income 8.3 6.7 6.8 22.2 19.9

Total Income 54.8 72.1 -24% 44.7 23% 155.8 199.7 -22%

Licenses Fees 4.9 5.2 4.8 14.5 15.2

Employee Expenses 13.9 19.6 15.7 47.9 59.0

Other Expenses 20.1 29.8 22.8 68.2 82.5

Operating EBITDA 15.9 17.6 -9% 1.3 1082% 25.3 43.0 -41%

Operating EBITDA Margin 34% 27% 4% 19% 24%

Depreciation/Amortization 6.8 8.8 7.0 20.9 25.9

Operating EBIT 9.1 8.8 4% -5.7 260% 4.3 17.0 -75%

Operating EBIT Margin 20% 13% -15% 3% 9%

Adjusted Finance costs* 0.7 0.7 0.7 2.2 2.2

Operating PBT 8.4 8.1 4% -6.4 230% 2.1 14.8 -86%

Tax 2.4 2.3 -1.9 0.5 4.3

PAT (After Adjustment of Interest on NCRPS) 6.0 5.7 5% -4.6 232% 1.6 10.5 -85%

PAT Margin 13% 9% -12% 1% 6%

Interest on NCRPS 2.3 2.1 2.3 6.9 6.3

Reported PAT 3.7 3.6 2% -6.9 154% -5.4 4.2 -228%

Other Comprehensive Income 0.4 0.0 0.7 1.1 -0.1

Total Comprehensive Income 4.1 3.6 13% -6.2 166% -4.3 4.1 -204%



Thank You
Contact Us

CIN: L64200MH1999PLC137729

Mr. Rajiv Shah
Email: rajivs@myradiocity.com

www.radiocity.in

mailto:rajivs@myradiocity.com
http://www.radiocity.in/
http://www.radiocity.in/
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