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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-
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to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store
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PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

d@ 37 asier

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

="\ [ TECH DIGEST | =l
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“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

Quren st sl @) Mfaer ) wmae ord, eiEe fEn B e
fagfta, fFifeer ewmde @ s= TEaN 3 —fﬁmﬁﬁr—e ﬂa uide
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50 years of

converting news
into economic
intelligence.

(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in

121/24-25

QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-II, 111 CITIES IN 2024

ANEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Bevond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-II and -
III cities, extending their reach heyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CaratLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growth and diversification.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -III cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, staffing, and marketing. Future
investments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growth ina
competitive market,” said Shalini Thakur,
crearive head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya Pradesh.
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-1I and -IIT cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Aiyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-
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to-consumer website. The brand eyes Tier-
I and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Triumph globally. Our growth strategy
includes invesrments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-

tion, and ecommerce,” said [PEDIEC
Ankur Damani, commercial

director (India head) — India [REETHHCEHEET T
and Sri Lanka, Triumph [BLETHIT]
International. International

Adding to the list, Malpani
Group has brought America’s
renowned gaming and dining
hub, Dave & Buster’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. OQur investment per
store ranges between $2-5 million (about
4342 crore), depending onthe size, scale,
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
beyond the big cities, expanding to

Aldeno, Arrow,

plan to expand
their offline
presencein
India this year

Chandigarh, Kochi, Indore, and other Tier-
1I and -111 cities.

Moreover, CaratlLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past year, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
mertropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and Unired Colors
of Benetton, has strategically
extended its reach beyond
metro cities by setting up oper-
ations in Tier-II and -III cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msf) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-gracle assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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PRACHI PISAL
Mumbai, 24 February

Spanish fashion brand Zara has
shur its Mumbai's flagship store
at Hutatma Chowk spread
across 51,300 sq ft.

Its store was situated in a
heritage structure called Ismail
building which is over 100-

Sales at Zara’s five-storey store were not able
to keep up with the high rentals, according to
PHOTOS: KAMLESH PEDNEKAR

year-old.
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Openedin 2017, itwas housedin
over100-year-old Ismail building

Zara had opened thisstore in
May 2017. Local architects from
India had worked with Zara's in-
house architecture team for two
yearsto restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 years, which
was registered on 1 April 2016.
The monthly rent for the
company’s five-storey store was
¥2.25 crore with a deposit of
¥13.5 crore. According to a
source familiar with the matter,
the store’s sales were not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent's FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income at 2,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 2 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasat to place
before them a note on the
implementation of the Act by
the next date. “Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be [made]...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

The apex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking allopathy and mak-
ingclaims about curing certain
diseases. Patanjali, Yoga guru
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

® 5C sought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

® The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chiefl secre-
taries of other states to explain

New & Renewable Energy Development Corporation

&

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945,

The court had then also
remarked that though they do
not summaon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7,2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

da 3m asi
Bank of Baroda

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% amongthe GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crossroads. While generative
artificial intelligence (GenAl)
could be India’s next trillion
dollar opportunity, Indian
developers havetoadopt
it for this to happen.
According to a
study, despite over
80 per cent of devel-
opers recognising
GenAl's  Dbenefits,
adoption lingers below
40 per cent.
According to the larest
Boston Consulting Group
(BCG) report ‘The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

= |[ TECH DIGEST ]

“This is the GenAl adop-
tion conundrum — where the
benefits are visible, but profi-
cient adoption still remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Caontrary to further belief
that GenZ isthe GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
What ails this adoption
is integration issues and inad-
equate enablement. Jain said
while every company saysit is
training employees, this train-
ing is not focused on GenAlL

At a time when Al and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.

mybs.in/tech

QUALCOMM SNAPDRAGON X

Hrafead TR gifare e, I[Ee (B070)

HATS 3753/ A/A91.F1/2025 ITe feeite 24/02/25
| $—wraawe fadm e smiso == 1)

of Andhra Pradesh Limited (NREDCAP)
1 (A State Government Company)
Pagd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0883-2347650/51/52/53

E-Mail: ol’ﬂu@nredcap.ln, Website: www.nredcap.in

e ifers e, wrme g frefafa @ gg siteemss (Online) | | REF:NREDCAPWIE/NLRI2025 Date:25-02-2025
T s @ o &
#.| RiLAL T — . ifarer New & Renewable Energy Development Corporation of
& wrTa | ereTete Andhra Pradesh Limited (NREDCAP) invites re-lender for
ofr %, v @) selection of Developers to establish Municipal Solid Waste
(e )| sifer fafer | [ (MSW) based Waste to Energy (WHE) Processing facility / Plant
1 2 3 2 5 at Nellore, Andhra Pradesh. For information, please visit website:
1 1165128 |CONSTRUCTION FEl T0a0a | 15033025 https://tender/.apeprocurement.gov.in and NREDCAP
GOVARDHANPUR PIPE LINE : 2t websile www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025,
47 (2nd Call) Sd/- VC & Managing Director
2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD :
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal’, 1501,
3 [165131 | CONSTRUCTION OF DIVERSION | 25.00 |13.03.2025 g Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD
NG 20 (snd Gal
4 (165135 |CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAFUR Commercial bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

SoRrn P st S Pfae 3 wm e, w9 g FRe
faoifta, ffaer cwame g o=y W@e™ f-wEaNeT 99 oee
https:/leproc.cgstate.gov.in ¥ SE-ell€ #1 o Hadl & |
/-
erurer aiffan suLfL, e

T, fEAlE v4.0%.03y

50 years of

converting news
into economic
intelligence.

(IPS) in HACSOC Project at Data Center (DC) Location for S years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/fgem.gov.in/ w.e.f. 24/102/2025 with following
details;

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/202517.00 hrs.

Interested bidders may download the RFP document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigning any reason. Sl

Date: 24/02/2025 General Manager & Chief Information Officer

www.bankofbaroda.in

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051
CIN: U99998MH1911PLCO07676
Tel No..022-66984945
Email 1d.: demat@bankofbaroda.com | Website: www bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificate of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of Mational
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL) pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)’.

The notices were already dispatched/Emailed on 18.12.2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to ‘Bank of Baroda Capital
Markets Lid. (wholly subsidiary of Bank of Baroda)'

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/-
Compliance Officer

121/24-25

DSP

e MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital
Withdrawal (IDCW') Option(s) of the below mentioned scheme(s) of the Fund.

NOTICE

DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aiming to make Al-powered
PCs more accessible. The Arm-
based processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Al tasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alg—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled out the first developer beta of i0S18.4,
iPad0S18.4, and mac05 Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduces localised English {India) support and includes
features such as "Priority Notifications.” The final versions
are likely to be released in April, enabling local language
supportforApple Intelligence on eligible devices.

Record Date*: February 28, 2025

PUBLIC NOTICE

. Quantum of IDCW | Face Value Net Asset Value (‘'NAV’) as on
Caution Against Online Fraud
lonton: Al Publc and Investors il PMIRME| R (2 perUnity' | (ZperUnit) | February 21,2025 (% per unif
This is to inorm the public that certan | | |DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
unidentified Individuals and entities are DSP Aggressive Hybrid Fund Reqular IDCW 0.200 10.00 28.566

fraudulently claiming association with Arihant
Captal Markets Limited (SEBI Registration
No. INZOOO180439), operating under the brand
name 'Arihant Plus 2nd Arihanl Capital’
These individuals and entities have created
misieading  Websites, WhatsApp groups,
Telegram channels, and Facebook pages lo
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaranteed refurns to Investors
using our brand name,
Arihant Capital Markets Limited categorically
states that it does not offer any indicative,
assured, or guaranteed refurns to investors.
To ensure you are dealing with us directly, please
connect only through our authorized channgls:
Website: www.arihanicapital.com
Mobilg App: ‘Arihant Plus’ available on
Googla Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ0D00180939
DP: IN-DP-127-2015
Member: NSE (07839}, BSE (313)
NCOEX (01274), MCX (56565)
NSDL DF 1D-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colany, Off Y.N. Read, Indore-452001
(Madhya Pradash) www.arihantcapital.com
Contact : 0731-4217003

shall be the Record Date.

Website: www.dspim.com

Place: Mumbai
Date: February 24, 2025

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investars. *If In case the Record Date falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank detalils, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital
Withdrawal (IDCW') payments,
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
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Zarashuts ﬂagshlp Mumbai store

Opened in 2017, itwas housed in
over100-year-old Ismail building

India’s emerging cities

AMNEEKA CHATTERIEE
Bengaluru, 2t February

GLOBAL PLAYERS THAT FORAYED
INTO TIER-I, -1 CITIES IN 2024
P

PRACHI PISAL
Mumbai, 2L February

Spanish fashion brand Zara has
shutits Mumbai’s flagship store
at Hutatma Chowk spread
across 51,300 sq ft.

Its store was situated in a
heritage structure called Ismail
building which is over 100-

Zara had opened this store in
May 2017. Local architects from
India had worked with Zara's in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
111 cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CaratLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growth and diversification.
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Source: CBREIndia

Italian menswear brand House of

year-old.

was registered on 1 April 2016.
The monthly rent for the
company’s five-storey store was
%2.25 crore with a deposit of
f13.5 crore. According 1 a
source familiar with the matter,
the store’s sales were not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent's FY24
annual report, Zara has a total
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Aldeno plans to launch flagship experi-
encestores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently presentin Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -III cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, staffing, and marketing. Furure
investments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadilv. not just in metrosbut
alsoin Tier-Il and -I1I cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
executive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
pr&;ence via marketplaces and its ditect-

to-consumer website. The brand eyes Tier-
11 and -11I cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Triumph globally. Qur growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial

director (India head) — India BEIHITES
and Sri Lanka, Triumph RUTul1
International. Internat

Adding to the list, Malpani
Group has brought America's
renowned gaming and dining
hub, Dave & Buster’s, ta India,
debuting its flagship experience
center in Bengaluru. Spanning 27.500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven vears. Our investment per
store ranges between $2-5 million (about
143.42 crore), depending on the size, scale,
and location of the srore,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
beyond the big cities, expanding to

House of
Aldena, Arrow,

plan to expand
their offline
presencein
India this year

Chandigarh, Kochi, Indore, and other Tier-
IT and -1l cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-II markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past year, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach beyond
metro cities by setting up oper-
ations in Tier-II and -IlI cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability ancd
stability. This strategy goes beyond open-
ing new stores; it also includes acguiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CERE’s India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
{msf) across the top eight ciries in 2024,
reflecting strong expansionary sentiment.,
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Cnpltal Region, and Mumbai.
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Sales at Zara's five-storey store were not able
to keep up with the high rentals, according to
PHOTOS:

KAMLESH PEDNEKAR

of 23 stores across 12 cities and
the fashion brand saw its total
income at ¥2774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SC calls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 26 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasat to place
before them a note on the
implementation of the Act by
the next date. “Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements|
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be [made]...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had not
complied with directions to act
against misleading medical
advertisements.

The apex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
attacking allopathy and mak-
ingclaims about curing certain
diseases. Patanjali, Yoga guru
Ramdev and his associate

Balkrishna have already ten-

UNDER SCANNER

® SCsought @ mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking

allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945,

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
inrespect of misleading adver-
tisements that violare Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India’s next trillion
dollar opportunity, Indian
developers haveto adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acloption lingersbelow
40 per cent.
According to the latest
Boston Consulting Group
(BCG) report ‘The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. Bur even with
all-pervasive benefits, profi-
cient adoption of these tools is

still at paltry figures.
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcamm has launchedits

Snapdragon X platformin India,

“This is the GenAl adop-
tion conundrum — where the
benefits are visible, but profi-
cient adoption still remains
below 40 per cent™ said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ isthe GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even further to 31 per
cent,” Jain added.
What ails this adoption
is integration issues and inad-
aquate enablement. Jain said
while every company saysitis
training employees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporation
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

&

Regd.Office:#12-464/5M, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepallli, Guntur District, Pin: 522501. Ph's : 0B63-2347650/51/52/53

E-Mail: ofﬁcauggﬂredcnp.ln. Website: www.nredcap.in

REF:NREDCAP/WtE/NLR/2025 Date:25-02-2025

NOTICE INVITING TENDER

&| R w1 &1 frae 3, Frfrer New & Renewable Energy Development Corporation of
& aTTd | =roadrs Andhra Pradesh Limited (NREDCAP) inviles re-tender for
afr w.| sel 49 selection of Developers to establish Municipal Solid Waste
(cime )| aif ey (MSW) based Waste to Energy (WtE) Processing facility / Plant
7 3 3 3 5 at Nellore, Andhra Pradesh. For information, please visit website:
111651286 |CONSTRUCTION OF | 103,03 | 13,03 2025 https:/itender/.apeprocurement.gov.in and NREDCAP
GOVARDHANEUR PIPE LINE ’ o website www.nredcap.in for tender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
DURGA TAILOR LAL TARKI ROAD
AT WARD NO. 17 (2nd Call) osd-tidiont Ml Head Office : 'Lokmangal', 1501,
3 (165131 [CONSTRUCTION OF DIVERSION | 25.00 |12.03.2025 R Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD i .
NG 20 (2nd Gal
4 165135 | CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 Bank of Maharashira invites sealed tender offers (Technical bid and
GHADI CHOWK TO DHIMRAPUR Commercial bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

frafta, Mifder ew@w 9 a= wFerl I-megiiT 99 qida
https:lieproc.cgstate.gov.in H STaveils &1 Wl Hddl & |
=/~
STl Glﬁ'?TIT Ui fr, e
g, fama 03,303y,
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{IPS) in HACSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:figem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP RefNo.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/202517.00 hrs.

Interested bidders may download the RFP document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. =

Date: 24/02/2025 General Manager & Chief Information Officer

%’) i 3im sl
Bank of Baroda

Bank of Baroda DP

Registered Address: Central Back office DP operations, BCC, Baroda Sun
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (Easl),
Mumbai-400 051

CIN: U99999MH1911PLCOOT676
Tel No.:022-66984945
Email 1d.: demat@bankofbaroda.com | Website: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificate of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Gapital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This Is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.. [IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securties Depository Limited (NSDL) and Central Depository
Securities Lid. (CDSL) pursuant to the fransfer of depository
business from ‘Bank of Baroda® {o ‘Bank of Baroda Capital Markels
Lid. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispaiched/Emailed on 18.12.2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In casz any Client of Bank of Baroda DP has any grievance or dispute;
he/shefit may report the same in writing to ‘Bank of Baroda Capital
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/-
Gompliance Officer

www .bankofbaroda.in
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NOTICE

DSP

e MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital
Withdrawal (IDCW) Option(s) of the below mentioned scheme(s) of the Furd.

Record Date*; February 28, 2025

aiming to make Al-powered
P(s more accessible. The Arm-
based processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of45TOPS
(trillion operations persecond) for
on-device Al tasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivoboolk16 and
Zenbook Al—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled out thefirst developer beta of i0S18.4,
iPad0518.4, and mac0SSequoia15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduces localised English (India) support and includes
features such as "Priority Notifications.” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE ;
; Quantum of IDCW | Face Value Net Asset Value (‘'NAV') as on
Caution Against Online Frauds N fSch Pl Opti : ; :
Attention: A?I Public and In::esturs ameo em_em E_m(s} Ponis) (% per Unit)* (Tper Unit) February 21, 2025 (% per unit)
This is to inform the public that certain DSP Aggressive Hybrid Fund Direct DCW 0.200 10.00 68.748
unidentified Individuals and entties are DSP Aggressive Hybrid Fund Regular DCW 0.200 10.00 28.566

haudulently claiming association with Arhant
Capital Markets Limited (SEBI Registration
No. INZODD180939), operating under the brand
narme ‘Arihant Plus 2nd Arihant Capital.
These individuals and entities have created
misleading Websites, WhatsApp groups,
Telegram channels, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed retums to investors
using our brand name.
Arihant Capital Markets Limited categorically
states that it does not offer any indicative,
assured, or guaranteed returns toinvestors.
To ensure you aredealing with us directly, please
connect only threugh our authorized channels:
Vebsitz: www.arihantcapital.com
Mohile App: 'Arihand Plus' availabie on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arlhant Capital Markets Limited
SEBI Registration No.: INZ000180939
DP: IN-DP-127-2015
Member: NSE (07839), BSE (313)
NCDEX {01274), MCX (56565)
NSDL DP I0-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Calony, Off YN, Road, Indore-452001
(Madhya Fradesh) www.arihanicapital.com
Contast : 0731-4217003

# The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day

shall be the Record Date.

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus.

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrarand Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout

shall be subject to tax deducted at source (TDS) as applicable.
Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund’), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-2266578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Website: www.dspim.com

Unit holders are requested to update their PAN, KYC, smail address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Withdrawal (1DCW') payments.

Place: Mumbai
Date: February 24, 2025

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

CHANDIGARH  KOCHI

mH&M mArmani Exchange
mStarbucks # Rado Switzerland
mlevi's ® R&B

INDORE | = UnderArmour
m(elio LUCKNOW

mGAP u Delsey

= Mr. DIY uMr. DIY

m Nike # Under Armour

Source: (BRE India

to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

d@ 37 asier

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

="\ [ TECH DIGEST | =l

mybs.in/tech

“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.

]

srItera R uifers fAmm, YR (woo)
Fle a753/a.%. [0 2025 e fesie 24/02/25
|l -—araaiwa= fad fAfasr s g@ar 1)

New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System
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into economic
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(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Brands chase growth in

CHANDIGARH | TUESDAY, 25 FEBRUARY 2025 BllSillESS Standard

Zarashuts ﬂagshlp Mumbai store

Opened in 2017, itwas housed in
over100-year-old Ismail building

India’s emerging cities

AMNEEKA CHATTERIEE
Bengaluru, 2t February

GLOBAL PLAYERS THAT FORAYED
INTO TIER-I, -1 CITIES IN 2024
P

PRACHI PISAL
Mumbai, 2L February

Spanish fashion brand Zara has
shutits Mumbai’s flagship store
at Hutatma Chowk spread
across 51,300 sq ft.

Its store was situated in a
heritage structure called Ismail
building which is over 100-

Zara had opened this store in
May 2017. Local architects from
India had worked with Zara's in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
111 cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CaratLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growth and diversification.
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Italian menswear brand House of

year-old.

was registered on 1 April 2016.
The monthly rent for the
company’s five-storey store was
%2.25 crore with a deposit of
f13.5 crore. According 1 a
source familiar with the matter,
the store’s sales were not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent's FY24
annual report, Zara has a total
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Aldeno plans to launch flagship experi-
encestores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently presentin Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -III cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, staffing, and marketing. Furure
investments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadilv. not just in metrosbut
alsoin Tier-Il and -I1I cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
executive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
pr&;ence via marketplaces and its ditect-

to-consumer website. The brand eyes Tier-
11 and -11I cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Triumph globally. Qur growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial

director (India head) — India BEIHITES
and Sri Lanka, Triumph RUTul1
International. Internat

Adding to the list, Malpani
Group has brought America's
renowned gaming and dining
hub, Dave & Buster’s, ta India,
debuting its flagship experience
center in Bengaluru. Spanning 27.500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven vears. Our investment per
store ranges between $2-5 million (about
143.42 crore), depending on the size, scale,
and location of the srore,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
beyond the big cities, expanding to

House of
Aldena, Arrow,

plan to expand
their offline
presencein
India this year

Chandigarh, Kochi, Indore, and other Tier-
IT and -1l cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-II markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past year, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach beyond
metro cities by setting up oper-
ations in Tier-II and -IlI cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability ancd
stability. This strategy goes beyond open-
ing new stores; it also includes acguiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CERE’s India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
{msf) across the top eight ciries in 2024,
reflecting strong expansionary sentiment.,
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Cnpltal Region, and Mumbai.

and

ional

asource

Sales at Zara's five-storey store were not able
to keep up with the high rentals, according to
PHOTOS:

KAMLESH PEDNEKAR

of 23 stores across 12 cities and
the fashion brand saw its total
income at ¥2774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SC calls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 26 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasat to place
before them a note on the
implementation of the Act by
the next date. “Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements|
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be [made]...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had not
complied with directions to act
against misleading medical
advertisements.

The apex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
attacking allopathy and mak-
ingclaims about curing certain
diseases. Patanjali, Yoga guru
Ramdev and his associate

Balkrishna have already ten-

UNDER SCANNER

® SCsought @ mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking

allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945,

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
inrespect of misleading adver-
tisements that violare Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India’s next trillion
dollar opportunity, Indian
developers haveto adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acloption lingersbelow
40 per cent.
According to the latest
Boston Consulting Group
(BCG) report ‘The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. Bur even with
all-pervasive benefits, profi-
cient adoption of these tools is

still at paltry figures.
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcamm has launchedits

Snapdragon X platformin India,

“This is the GenAl adop-
tion conundrum — where the
benefits are visible, but profi-
cient adoption still remains
below 40 per cent™ said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ isthe GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even further to 31 per
cent,” Jain added.
What ails this adoption
is integration issues and inad-
aquate enablement. Jain said
while every company saysitis
training employees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporation
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

&

Regd.Office:#12-464/5M, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepallli, Guntur District, Pin: 522501. Ph's : 0B63-2347650/51/52/53

E-Mail: ofﬁcauggﬂredcnp.ln. Website: www.nredcap.in

REF:NREDCAP/WtE/NLR/2025 Date:25-02-2025

NOTICE INVITING TENDER

&| R w1 &1 frae 3, Frfrer New & Renewable Energy Development Corporation of
& aTTd | =roadrs Andhra Pradesh Limited (NREDCAP) inviles re-tender for
afr w.| sel 49 selection of Developers to establish Municipal Solid Waste
(cime )| aif ey (MSW) based Waste to Energy (WtE) Processing facility / Plant
7 3 3 3 5 at Nellore, Andhra Pradesh. For information, please visit website:
111651286 |CONSTRUCTION OF | 103,03 | 13,03 2025 https:/itender/.apeprocurement.gov.in and NREDCAP
GOVARDHANEUR PIPE LINE ’ o website www.nredcap.in for tender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
DURGA TAILOR LAL TARKI ROAD
AT WARD NO. 17 (2nd Call) osd-tidiont Ml Head Office : 'Lokmangal', 1501,
3 (165131 [CONSTRUCTION OF DIVERSION | 25.00 |12.03.2025 R Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD i .
NG 20 (2nd Gal
4 165135 | CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 Bank of Maharashira invites sealed tender offers (Technical bid and
GHADI CHOWK TO DHIMRAPUR Commercial bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

frafta, Mifder ew@w 9 a= wFerl I-megiiT 99 qida
https:lieproc.cgstate.gov.in H STaveils &1 Wl Hddl & |
=/~
STl Glﬁ'?TIT Ui fr, e
g, fama 03,303y,

50 years of

converting news
into economic
intelligence.

{IPS) in HACSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:figem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP RefNo.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/202517.00 hrs.

Interested bidders may download the RFP document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. =

Date: 24/02/2025 General Manager & Chief Information Officer

%’) i 3im sl
Bank of Baroda

Bank of Baroda DP

Registered Address: Central Back office DP operations, BCC, Baroda Sun
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (Easl),
Mumbai-400 051

CIN: U99999MH1911PLCOOT676
Tel No.:022-66984945
Email 1d.: demat@bankofbaroda.com | Website: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificate of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Gapital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This Is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.. [IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securties Depository Limited (NSDL) and Central Depository
Securities Lid. (CDSL) pursuant to the fransfer of depository
business from ‘Bank of Baroda® {o ‘Bank of Baroda Capital Markels
Lid. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispaiched/Emailed on 18.12.2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In casz any Client of Bank of Baroda DP has any grievance or dispute;
he/shefit may report the same in writing to ‘Bank of Baroda Capital
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/-
Gompliance Officer

www .bankofbaroda.in

121/24-25

NOTICE

DSP

e MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital
Withdrawal (IDCW) Option(s) of the below mentioned scheme(s) of the Furd.

Record Date*; February 28, 2025

aiming to make Al-powered
P(s more accessible. The Arm-
based processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of45TOPS
(trillion operations persecond) for
on-device Al tasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivoboolk16 and
Zenbook Al—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled out thefirst developer beta of i0S18.4,
iPad0518.4, and mac0SSequoia15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduces localised English (India) support and includes
features such as "Priority Notifications.” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE ;
; Quantum of IDCW | Face Value Net Asset Value (‘'NAV') as on
Caution Against Online Frauds N fSch Pl Opti : ; :
Attention: A?I Public and In::esturs ameo em_em E_m(s} Ponis) (% per Unit)* (Tper Unit) February 21, 2025 (% per unit)
This is to inform the public that certain DSP Aggressive Hybrid Fund Direct DCW 0.200 10.00 68.748
unidentified Individuals and entties are DSP Aggressive Hybrid Fund Regular DCW 0.200 10.00 28.566

haudulently claiming association with Arhant
Capital Markets Limited (SEBI Registration
No. INZODD180939), operating under the brand
narme ‘Arihant Plus 2nd Arihant Capital.
These individuals and entities have created
misleading Websites, WhatsApp groups,
Telegram channels, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed retums to investors
using our brand name.
Arihant Capital Markets Limited categorically
states that it does not offer any indicative,
assured, or guaranteed returns toinvestors.
To ensure you aredealing with us directly, please
connect only threugh our authorized channels:
Vebsitz: www.arihantcapital.com
Mohile App: 'Arihand Plus' availabie on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arlhant Capital Markets Limited
SEBI Registration No.: INZ000180939
DP: IN-DP-127-2015
Member: NSE (07839), BSE (313)
NCDEX {01274), MCX (56565)
NSDL DP I0-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Calony, Off YN, Road, Indore-452001
(Madhya Fradesh) www.arihanicapital.com
Contast : 0731-4217003

# The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day

shall be the Record Date.

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus.

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrarand Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout

shall be subject to tax deducted at source (TDS) as applicable.
Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund’), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-2266578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Website: www.dspim.com

Unit holders are requested to update their PAN, KYC, smail address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Withdrawal (1DCW') payments.

Place: Mumbai
Date: February 24, 2025

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-
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to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,
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India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.
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“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

Quren st sl @) Mfaer ) wmae ord, eiEe fEn B e
fagfta, fFifeer ewmde @ s= TEaN 3 —fﬁmﬁﬁr—e ﬂa uide
hitps://eproc.cgstate.gov.in ¥ STEaTe H“i W we 8
H=I/-
ST 311‘?113?“ AL, e
e, el ¥.0%.30%Y

50 years of

converting news
into economic
intelligence.

(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in

121/24-25

QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

CHANDIGARH  KOCHI

mH&M mArmani Exchange
mStarbucks # Rado Switzerland
mlevi's ® R&B

INDORE | = UnderArmour
m(elio LUCKNOW

mGAP u Delsey

= Mr. DIY uMr. DIY

m Nike # Under Armour

Source: (BRE India

to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,
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India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.
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“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System
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(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

CHANDIGARH  KOCHI

mH&M mArmani Exchange
mStarbucks # Rado Switzerland
mlevi's ® R&B

INDORE | = UnderArmour
m(elio LUCKNOW

mGAP u Delsey

= Mr. DIY uMr. DIY

m Nike # Under Armour

Source: (BRE India

to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.

D THAT THE JARA
J—.Hiv’ NS ATERA THE

ENC OF BUSINESS ON 2792 FEBRUARY

WE WLL CONTUE 10 4
OUR ZASA STORFS #y ALLAWY

5T YOU AT ALL
a0 O

ZARACOMAN

FAMLESH PEUNEKAR

RN YOI

Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

d@ 37 asier

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

="\ [ TECH DIGEST | =l

mybs.in/tech

“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System
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(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-
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to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

d@ 37 asier

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

="\ [ TECH DIGEST | =l

mybs.in/tech

“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

Quren st sl @) Mfaer ) wmae ord, eiEe fEn B e
fagfta, fFifeer ewmde @ s= TEaN 3 —fﬁmﬁﬁr—e ﬂa uide
hitps://eproc.cgstate.gov.in ¥ STEaTe H“i W we 8
H=I/-
ST 311‘?113?“ AL, e
e, el ¥.0%.30%Y

50 years of

converting news
into economic
intelligence.

(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in

121/24-25

QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-
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to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

d@ 37 asier

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

="\ [ TECH DIGEST | =l

mybs.in/tech

“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.

]
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

Quren st sl @) Mfaer ) wmae ord, eiEe fEn B e
fagfta, fFifeer ewmde @ s= TEaN 3 —fﬁmﬁﬁr—e ﬂa uide
hitps://eproc.cgstate.gov.in ¥ STEaTe H“i W we 8
H=I/-
ST 311‘?113?“ AL, e
e, el ¥.0%.30%Y

50 years of

converting news
into economic
intelligence.

(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

CHANDIGARH  KOCHI

mH&M mArmani Exchange
mStarbucks # Rado Switzerland
mlevi's ® R&B

INDORE | = UnderArmour
m(elio LUCKNOW

mGAP u Delsey

= Mr. DIY uMr. DIY

m Nike # Under Armour

Source: (BRE India

to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,
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India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.
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“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System
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(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in

121/24-25

QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-11, -1l CITIES IN 2024

AMNEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Beyond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-IT and -
1II cities, extending their reach beyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CararLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growrh and diversificarion.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -I11 cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, stafting, and marketing. Future
investiments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growthina
competitive market,” said Shalini Thakur,
creative head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya  Pradesh,
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-IT and -ITI cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Alyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

CHANDIGARH  KOCHI

mH&M mArmani Exchange
mStarbucks # Rado Switzerland
mlevi's ® R&B

INDORE | = UnderArmour
m(elio LUCKNOW

mGAP u Delsey

= Mr. DIY uMr. DIY

m Nike # Under Armour

Source: (BRE India

to-consumer website. The brand eyes Tier-
II and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Trivmph globally. Our growth strategy
includes investments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-
tion, and ecommerce,” said
Ankur Damani, commercial
director (India head) — India

and Sri Lanka, Triumph [Tyl
International. International
Adding to the list, Malpani

Group has broughr America’s
renowned gaming and dining
hub, Dave & Bustet’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. Qur investment per
store ranges between $2-5 million (about
34342 crore), depending onthe size, scale.
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
bevond the big cities, expanding to

House of
Aldeno, Arrow,
Bagline, and

plan to expand

their offline
presencein
India this year

Chandigarh. Kochi, Indore, and other Tier-
I and -IIl cities.

Moreover, CaratLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past vear, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
metropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and United Colors
of Benetton, has strategically
extended its reach bevond
metro cities by setting up oper-
ations in Tier-1I and -IIT cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msfF) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-grade assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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Zarashuts ﬂagshlp Mumbai store

da source PHUTUS:

PRACHI PISAL
Mumbai, 2t February

Spanish fashion brand Zara has
shut its Mumbai’s flagship store
at Hutatma Chowk spread

Sales at Zara’s five-storey store were notable
to keep up with the high rentals, according to

across 51,300 sq fi.

Its store was situated in a

heritage structure called Ismail
building which is over 100-
year-old.
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Openedin 2017, itwas housed in
over100-year-old Ismail building

Zara had opened thisstere in
May 2017. Local architects from
India had worked with Zara’s in-
house architecture team for two
years to restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 vears, which
was registered on 1 April 2016.
The monthly rent for the
company'’s five-storey store was
$2.25 crore with a deposit of
%13.5 crore. According 10 a
source familiar with the matter,
the store’s sales wete not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent’s FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income ar 32,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 24 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasar to place
before them a note on the
implementation of the Act by
the next date, "Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be (made)...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

Theapex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking alloparhy and mak-
ing claims about curing certain
diseases. Patanjali, Yoga gur
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

m SCsought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

m The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chief secre-
taries of other states to explain

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945.

The court had then also
remarked that though they do
not summeon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7, 2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,
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India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% among the GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crosstoads. While generative
artificial intelligence (GenAl)
could be India's next rrillion
dollar opportunity, Indian
developers havero adopt
it for this to happen.
According to a
study, despite over
80 percent of devel-
opers recognising
GenAl's  benefits,
acdoption lingers below
40 per cent.
According to the latest
Boston Consulting  Group
(BCG) report “The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.
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“This is the GenAl adop-
tion conundrum — wherethe
benefits are visible, but profi-
cient adoption srill remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Contrary to further belief
that GenZ is the GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
‘What ails this adoption
is integration issues and inad-
aquare enablement. .Tain said
while every company saysit is
training emplovees, this train-
ing is not focused on GenAl

At a time when AI and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.
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New & Renewable Energy Development Corporatlun
of Andhra Pradesh Limited (NREDCAP)
(A State Government Company)

Ragd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0863-2347650/51/52/53

E-Mail: office@nredcap.in, Website: www.nredcap.in

TR i, m g F=ferRaT ®rd &g aif=eres (Online) | | REF:NREDCAP/WLE/NLR/2025 Date:25-02-2025
fafer sty @1 o & NOTICE INVITING TENDER
w. fafr ?Fr!f it B ¥, Mifae New & Renewable Energy Development Corporation of
. AT | seeets Andhra Pradesh Limited (NREDCAP) invites re-tender for
afr w5 s selection of Developers to establish Municipal Solid Wasle
(e )| sifm by (MSW) based Wasie to Energy (WLE) Processing facility / Plant
1 ] 3 7 5 at Nellore, Andhra Pradesh. For information, please visit website:
11185128 |CONSTRUCTION OE| rm [ vseazas hltpg:manderi.apaprqcuremant.gnv.u_: and NREDCAP
COVARDHANPUR PIPE LINE website www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025.
47 (2nd Call) Sd/- VC & Managing Director
2 |165130 |CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal', 1501.
3 [165131 [CONSTRUCTION OF DIVERSION | 2500 |13.03.2025 s Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD S —
NO. 20 (2nd Call) Notice Inviting Tender (RFP)
4 165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 | | Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAPUR Commercal bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System
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(IPS) in HA CSOC Project at DataCenter (DC) Location for 5years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following
details:

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/2025 17.00 hrs.

Interested bidders may download the RFF document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigningany reason. 5

Date: 24/02/2025 General Manager & Chief Information Officer

NOTICE

DSP

s MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund)) has approved the distribution under Income Distribution cum Capital

% Bank of Bareda

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun

Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051

CIN: U99998MH1911PLCOOTE76
Tel No.:022-66984945
Email Id.: demat@bankofbaroda.com | Websita: www.bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificale of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of National
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL)} pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)'.

The notices were already dispatched/Emailed on 18.12,2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to “Bank of Baroda Capilal
Markets Ltd. (wholly subsidiary of Bank of Baroda)’

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/- .
Compliance Officer

www.bankofbaroda.in
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QUALCOMM SNAPDRAGON X
DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aimingm makenl-pmwered
PGs more accessible. TheArm-
hased processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Altasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alt—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled outthefirst developer beta of i0S18.4,
iPad0518.4, and mac0S Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduceslocalised English (India) support and includes
features such as "Priority Notifications."” The final versions
are likely to be releasedin April, enabling local language
supportfor Apple Intelligence on eligible devices.

PUBLIC NOTICE

Caution Against Online Frauds
Attention: All Public and Investors
This is to Imform the public that certain
umidentified individuals and entities are
fraudulently claiming association with Arihant
Capital Markets Limited (SEBI Registration
No. INZ000180939), operating under the brand
name Arihant Plus and Arihant Capital'

These individuals and entities have created
misleading \Websites, Whatshpp groups,
Telegram channgls, and Facebook pages to
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaanteed refurns to investors
using our brand name.
Frihant Capital Markets Limited categorically
slates that it does not offer any indicative,
assured, orguaranteed returns to investors,
To ensure you aredealing with us directly, please
connect only through our authorized channels:
Website: www.arhantcapital.com
Mohiie App: ‘Arihant Plus’ available on
Google Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ00018093%
DP: IN-DP-127-2015
Member: NSE (07838), BSE (313)
NCDEX (01274), MCX (56565)
NSDL DP ID-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colony, Cff YN, Road, Indare-452001
{Madhya Pradesh) www.arhantcapital.com
Contact : 0731-4217003

Withdrawal (‘IDCW) Option(s) of the below mentioned scheme(s) of the Fund.

Record Date*: February 28, 2025

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on

Namg ol Schemes) Planisk|  Optionis) (Z per Unitf | (Zper Unit) February 21, 2025 (2 per unif)
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566

shall be the Record Date.

Website: www.dspim.com

Withdrawal (IDCW) payments.

Place: Mumbai
Date: February 24, 2025

Distribution of the above IDCW is subject o the availahility and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investors. *If in case the Record Daie falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) ofthe aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65930MH2021PTC362316, Investment Manager for
DSP Mutual Fund (Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4493

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BEYOND METROS: RETAIL'S NEXT WAVE

Brands chase growth in
India’s emerging cities

GLOBAL PLAYERS THAT FORAYED
INTO TIER-II, 111 CITIES IN 2024

ANEEKA CHATTERJEE
Bengaluru, 24 February

lobal retail giants are accelerating
G expansion in India, driven by ris-

ing consumer income and
demand. Bevond technology leaders,
retailers in apparel, beauty, fashion, and
entertainment are targeting Tier-II and -
III cities, extending their reach heyond
metro hubs.

House of Aldeno, Arrow, Bagline,
Triumph International, CaratLane, Dave
& Buster’s, and Quest Retail are expanding
offline, highlighting India’s growing retail
influence as brands tap into emerging
markets for growth and diversification.

Italian menswear brand House of
Aldeno plans to launch flagship experi-
ence stores in Bengaluru, Hyderabad, and
Chandigarh, expanding beyond malls.
Currently present in Bengaluru, Delhi, and
Mumbai malls, the brand also serves
16,000 pincodes worldwide through
online platforms.

“In Tier-1I and -III cities, to fuel this
expansion, the brand plans to allocate 30
per cent of its annual revenue to offline
growth, covering real estate, store design,
inventory, staffing, and marketing. Future
investments will also be directed towards
design innovation and research and devel-
opment, ensuring sustainable growth ina
competitive market,” said Shalini Thakur,
crearive head of House of Aldeno India.

New York-based Arrow aims to expand
into  Punjab, Madhya Pradesh.
Chhattisgarh, and South India. The brand
is set to open about 40-50 new stores in
2025-26.

“The demand for premium menswear
is growing steadily, not just in metros but
also in Tier-1I and -IIT cities. Our approach
will be a balanced mix of mall stores and
high-street retail. While malls continue to
be a priority, we also see strong potential
in high-footfall standalone locations,
ensuring better reach and accessibility for
our consumers,” said Anand Aiyer, chief
execurive officer (CEO) of Arrow India.

Switzerland-based lingerie brand
Triumph International plans to open 15—
20 exclusive brand outlets in 2025, focus-
ing on malls and select high-street loca-
tions while expanding its e-commerce
presence via marketplaces and its direct-

. W
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to-consumer website. The brand eyes Tier-
I and -III cities such as Lucknow, Kochi,
Surat, Jaipur, and Coimbatore.

“We plan to invest 8-10 per cent of our
top line in marketing to increase our vis-
ibility and complement our expansion.
India remains a key focus market for
Triumph globally. Our growth strategy
includes invesrments in a loyalty pro-
gramme, franchise store expansion,
enhanced partner communica-

tion, and ecommerce,” said [PEDIEC
Ankur Damani, commercial

director (India head) — India [REETHHCEHEET T
and Sri Lanka, Triumph [BLETHIT]
International. International

Adding to the list, Malpani
Group has brought America’s
renowned gaming and dining
hub, Dave & Buster’s, to India,
debuting its flagship experience
center in Bengaluru. Spanning 27,500
square feet, the state-of-the-art venue
marks a first for the country. The group
plans to expand to Mumbai, with an open-
ing slated for 2025.

“Looking ahead, we're targeting cities
like Delhi and Hyderabad, with plans to
expand to 15 stores across India in the next
five to seven years. OQur investment per
store ranges between $2-5 million (about
4342 crore), depending onthe size, scale,
and location of the store,” said Shreya
Malpani, director of Malpani Group.

Earlier in 2024, global retail giants like
H&M, Starbucks, Gap, and Armani
Exchange strengthened their footprint
beyond the big cities, expanding to

Aldeno, Arrow,

plan to expand
their offline
presencein
India this year

Chandigarh, Kochi, Indore, and other Tier-
1I and -111 cities.

Moreover, CaratlLane, a Tata Group
subsidiary, is doubling down on India’s
Tier-1I markets, significantly expanding
its footprint in cities like Lucknow and
Indore. Over the past year, the jewellery
retailer has doubled its store presence in
these locations, reflecting a strategic push
to tap into the growing demand beyond
mertropolitan hubs. Bagline,
the sister brand of Brand
Concepts, which houses
Tommy Hilfiger travel gear,
Aeropostale, and Unired Colors
of Benetton, has strategically
extended its reach beyond
metro cities by setting up oper-
ations in Tier-II and -III cities
such as Bhopal, Indore, Raipur,
and Ahmedabad.

“Brand Concepts will invest 10-20 per
cent of its revenue in strategic expansion,
balancing growth with profitability and
stability. This strategy goes beyond open-
ing new stores; it also includes acquiring
licenses for new brands, expanding within
the category, and more,” said Abhinav
Kumar, cofounder of Brand Concepts.

CBRE's India Retail Figures H2 2024
report showed that retail leasing in India
surged to nearly 6.4 million square feet
(msf) across the top eight cities in 2024,
reflecting strong expansionary sentiment.
A robust supply pipeline is set for 2025,
with investment-gracle assets launching
in Bengaluru, Hyderabad, Delhi-National
Capital Region, and Mumbai.
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PRACHI PISAL
Mumbai, 24 February

Spanish fashion brand Zara has
shur its Mumbai's flagship store
at Hutatma Chowk spread
across 51,300 sq ft.

Its store was situated in a
heritage structure called Ismail
building which is over 100-

Sales at Zara’s five-storey store were not able
to keep up with the high rentals, according to
PHOTOS: KAMLESH PEDNEKAR

year-old.
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Openedin 2017, itwas housedin
over100-year-old Ismail building

Zara had opened thisstore in
May 2017. Local architects from
India had worked with Zara's in-
house architecture team for two
yearsto restore the space before

the store was opened.
According to a registration
document  provided by

Propstack, the tenure for the
lease was for 21 years, which
was registered on 1 April 2016.
The monthly rent for the
company’s five-storey store was
¥2.25 crore with a deposit of
¥13.5 crore. According to a
source familiar with the matter,
the store’s sales were not able to
keep up with the high rentals.
Zara, which is part of the
Inditex Group, entered the
country in 2010 through a joint
venture with the Tata Group.
According to Trent's FY24
annual report, Zara has a total
of 23 stores across 12 cities and
the fashion brand saw its total
income at 2,774.64 crore
against ¥2,562.50 crore in the
previous financial year.
Inditex’s JV with the Tata
Group also houses its other
brand-Masimmo Dutti.

SCcalls for norms on misleading med ads

BHAVINI MISHRA
New Delhi, 2 February

The Supreme Court on
Monday called for a mecha-
nism under the Drugs and
Magic Remedies Act (DMR Act)
to enable citizens file com-
plaints against misleading
medical advertisements.

A bench of Justices Abhay
S Oka and Ujjal Bhuyan asked
senior advocate and amicus
curiae Shadan Farasat to place
before them a note on the
implementation of the Act by
the next date. “Under that Act
(Drugs and Magic Remedies
[Objectionable Advertisements]
Act), machinery has to be
established first. This is one of
the Act of most vital impor-
tance. Place your note on
record... we will pass compre-

hensive directions specifi-
cally...we will direct that entire
machinery must be set up...
prosecution must be [made]...
some grievance redressal
mechanism has to be there,”
Justice Oka said.

The court also asked chief
secretaries of Andhra Pradesh,
Delhi, and Jammu & Kashmir
to virtually appear on March 7
and explain why they had nort
complied with directions to act
against misleading medical
advertisements.

The apex court was hearing
a plea moved by the Indian
Medical Association against
Patanjali's  advertisements
atracking allopathy and mak-
ingclaims about curing certain
diseases. Patanjali, Yoga guru
Ramdev and his associate
Balkrishna have already ten-

UNDER SCANNER

® 5C sought a mechanism to
enable citizens to file
complaints against
misleading medical
advertisements

® The apex court was hearing
a plea against Patanjali's
advertisements attacking
allopathy

m Patanjali, Yoga guru
Ramdev, and his associate
Balkrishna have already
tendered an apology in
the case

dered an apology in the case.

Earlier on February 10, the
apex court asked chiefl secre-
taries of other states to explain

New & Renewable Energy Development Corporation

&

why they had not filed their
affidavits complying with its
orders regarding enforcement
of Rule 170 of the Drugs and
Cosmetics Rules, 1945,

The court had then also
remarked that though they do
not summaon chief secretaries
to court, they would do so in
this case so that it is “sufficient
signal for them” to take this
seriously. The court had on
May, 7,2024 told all state/union
territory governments to file
affidavits of their licensing
authorities regarding action
taken by them taken since 2018
in respect of misleading adver-
tisements that violate Drugs
and Magic Remedies (Objecti-
onable Advertisements) Act,
1954, Drugs and Cosmetics Act,
1940 and Consumer Protection
Act, 2019,

da 3m asi
Bank of Baroda

India’s GenAl adoption
stays under 40%: BCG

It dippedto 31% amongthe GenZ

SHIVANI SHINDE
Mumbai, 24 February

India’s IT enabled services
(ITeS) industry is at a defining
crossroads. While generative
artificial intelligence (GenAl)
could be India’s next trillion
dollar opportunity, Indian
developers havetoadopt
it for this to happen.
According to a
study, despite over
80 per cent of devel-
opers recognising
GenAl's  Dbenefits,
adoption lingers below
40 per cent.
According to the larest
Boston Consulting Group
(BCG) report ‘The GenAl
Adoption Conundrum’, over
80 per cent of developers
acknowledge its advantages,
citing increased productivity
and efficiency. But even with
all-pervasive benefits, profi-
cient adoption of these tools is
still at paltry figures.

= |[ TECH DIGEST ]

“This is the GenAl adop-
tion conundrum — where the
benefits are visible, but profi-
cient adoption still remains
below 40 per cent” said
Sambhav Jain, MDP at BCG.

“It’s like being handed a
Formula 1 race car — but
choosing to walk instead.

Caontrary to further belief
that GenZ isthe GenAl
generation, we
observed that profi-
cient adoption
among GenZ dipped
even furtherto 31 per
cent,” Jain added.
What ails this adoption
is integration issues and inad-
equate enablement. Jain said
while every company saysit is
training employees, this train-
ing is not focused on GenAlL

At a time when Al and
GenAl have been the focus
area for clients, the Indian
developers’ inability to be pre-
pared can cost the industry a
big opportunity.

mybs.in/tech
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of Andhra Pradesh Limited (NREDCAP)
1 (A State Government Company)
Pagd Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road,
Tadepalli, Guntur District, Pin: 522501, Ph's : 0883-2347650/51/52/53

E-Mail: ol’ﬂu@nredcap.ln, Website: www.nredcap.in

e ifers e, wrme g frefafa @ gg siteemss (Online) | | REF:NREDCAPWIE/NLRI2025 Date:25-02-2025
T s @ o &
#.| RiLAL T — . ifarer New & Renewable Energy Development Corporation of
& wrTa | ereTete Andhra Pradesh Limited (NREDCAP) invites re-lender for
ofr %, v @) selection of Developers to establish Municipal Solid Waste
(e )| sifer fafer | [ (MSW) based Waste to Energy (WHE) Processing facility / Plant
1 2 3 2 5 at Nellore, Andhra Pradesh. For information, please visit website:
1 1165128 |CONSTRUCTION FEl T0a0a | 15033025 https://tender/.apeprocurement.gov.in and NREDCAP
GOVARDHANPUR PIPE LINE : 2t websile www.nredcap.in for lender details and the tender
CROSSING BRIDGE AT WARD NO. document will be uploaded on 25-02-2025,
47 (2nd Call) Sd/- VC & Managing Director
2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.03.2025
FROM LOVELY CHOWK TO
DURGA TAILOR LAL TANKI ROAD :
AT WARD NO. 17 (2nd Call) Head Office : 'Lokmangal’, 1501,
3 [165131 | CONSTRUCTION OF DIVERSION | 25.00 |13.03.2025 g Shivajinagar, Pune- 411 005.
NEAR SHANI MANDIR AT WARD
NG 20 (snd Gal
4 (165135 |CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 Bank of Maharashtra invites sealed tender offers (Technical bid and
GHAD| CHOWK TO DHIMRAFUR Commercial bid) from eligible and reputed bidders / service providers for
ROAD. (2nd Call) “RFP-80/2024-25 for Procurement of Intrusion Prevention System

SoRrn P st S Pfae 3 wm e, w9 g FRe
faoifta, ffaer cwame g o=y W@e™ f-wEaNeT 99 oee
https:/leproc.cgstate.gov.in ¥ SE-ell€ #1 o Hadl & |
/-
erurer aiffan suLfL, e

T, fEAlE v4.0%.03y

50 years of

converting news
into economic
intelligence.

(IPS) in HACSOC Project at Data Center (DC) Location for S years.”
The detailed tender document is available on tender section of Bank's
website:https://www.bankofmaharashtra.in and Govt. e-Market
place (GeM) portal https:/fgem.gov.in/ w.e.f. 24/102/2025 with following
details;

RFP Ref No.: RFP 80/2024-25

GeM Bid Number: GEM/2025/B/5885706

Due date for Bid submission: 07/03/202517.00 hrs.

Interested bidders may download the RFP document from above
mentioned sites. All further updates related to tenders will also be
available on GeM Portal. Bank reserves the right to cancel or reschedule

the RFP process without assigning any reason. Sl

Date: 24/02/2025 General Manager & Chief Information Officer

www.bankofbaroda.in

Bank of Baroda DP
Registered Address: Central Back office DP operations, BCC, Baroda Sun
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East),
Mumbai-400 051
CIN: U99998MH1911PLCO07676
Tel No..022-66984945
Email 1d.: demat@bankofbaroda.com | Website: www bankofbaroda.in

PUBLIC NOTICE

Notice for Surrender of Certificate of Registration as a Depository
Participant pursuant to transfer of depository business to Bank of
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda)
This is to bring to the notice of general public that Bank of Baroda is
registered with SEBI as a Depository Participant Securities and
Exchange Board of India (Depositories and Participants) Regulations,
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99,
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000
has ceased to function as a Depository Participant of Mational
Securities Depository Limited (NSDL) and Central Depository
Securities Ltd. (CDSL) pursuant to the transfer of depository
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets
Ltd. (wholly subsidiary of Bank of Baroda)’.

The notices were already dispatched/Emailed on 18.12.2024 (for
NSDL) and on 01.01.2025 (for CDSL) to all our demat account
holders informing about the transfer of depository business. Further,
we are in the process of surrendering the certificate of registration
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry
on any activity as a Participant of NSDL and CDSL.

In case any Client of Bank of Baroda DP has any grievance or dispute;
he/she/it may report the same in writing to ‘Bank of Baroda Capital
Markets Lid. (wholly subsidiary of Bank of Baroda)'

Place: Mumbai For and on behalf of Bank of Baroda DP,

Date: 25.02.2025 Sd/-
Compliance Officer

121/24-25

DSP

e MUTUAL FUND

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital
Withdrawal (IDCW') Option(s) of the below mentioned scheme(s) of the Fund.

NOTICE

DEBUTS IN INDIA

Qualcomm haslaunched its
Snapdragon X platformin India,
aiming to make Al-powered
PCs more accessible. The Arm-
based processorincorporates
Oryon CPU cores, similarto
those foundin premium
Snapdragon X-series chips, and
features an NPU capable of 45 TOPS
(trillion operations persecond) for
on-device Al tasks. ASUS has unveiled two laptops equipped
with the Snapdragon X processor—the Vivobook16 and
Zenbook Alg—starting at¥65,990.

Apple Intelligence coming
to India soon

Apple has rolled out the first developer beta of i0S18.4,
iPad0S18.4, and mac05 Sequoia 15.4, adding expanded
languagesupportfor Apple Intelligence. This update
introduces localised English {India) support and includes
features such as "Priority Notifications.” The final versions
are likely to be released in April, enabling local language
supportforApple Intelligence on eligible devices.

Record Date*: February 28, 2025

PUBLIC NOTICE

. Quantum of IDCW | Face Value Net Asset Value (‘'NAV’) as on
Caution Against Online Fraud
lonton: Al Publc and Investors il PMIRME| R (2 perUnity' | (ZperUnit) | February 21,2025 (% per unif
This is to inorm the public that certan | | |DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748
unidentified Individuals and entities are DSP Aggressive Hybrid Fund Reqular IDCW 0.200 10.00 28.566

fraudulently claiming association with Arihant
Captal Markets Limited (SEBI Registration
No. INZOOO180439), operating under the brand
name 'Arihant Plus 2nd Arihanl Capital’
These individuals and entities have created
misieading  Websites, WhatsApp groups,
Telegram channels, and Facebook pages lo
offer investment services while misusing our
name, logo, and reputation for deceptive
purposes. They are falsely offering indicative,
assured, or guaranteed refurns to Investors
using our brand name,
Arihant Capital Markets Limited categorically
states that it does not offer any indicative,
assured, or guaranteed refurns to investors.
To ensure you are dealing with us directly, please
connect only through our authorized channgls:
Website: www.arihanicapital.com
Mobilg App: ‘Arihant Plus’ available on
Googla Play Store
Stay alert and safeguard your investments.
Issued in Public Interest by
Arihant Capital Markets Limited
SEBI Registration No.: INZ0D00180939
DP: IN-DP-127-2015
Member: NSE (07839}, BSE (313)
NCOEX (01274), MCX (56565)
NSDL DF 1D-IN301983; COSL DPD-12043000
Arihant Capital Markets Limited
6, Lad Colany, Off Y.N. Read, Indore-452001
(Madhya Pradash) www.arihantcapital.com
Contact : 0731-4217003

shall be the Record Date.

Website: www.dspim.com

Place: Mumbai
Date: February 24, 2025

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus.

# The per unit rate is same for individual and other category of investars. *If In case the Record Date falls on a non-Business Day, the immediately following Business Day

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any.
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout
shall be subject to tax deducted at source (TDS) as applicable.

Unit holders are advised to update change of address / bank detalils, if any, with depository participant(s) in advance of the Record Date.

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number.
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital
Withdrawal (IDCW') payments,
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