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Date: March 5, 2025 
 

To, 
The Department of Corporate Services, 
Bombay Stock Exchange Limited., 
P J Towers, Dalal Street, 
Mumbai- 400001 
Scrip Code: 511605 

To, 
Listing Department, 
National Stock Exchange of India Limited., 
Exchange Plaza 5th Floor, 
Plot No. C/1, G- Block, Bandra Kurla  
Complex, Bandra (E), Mumbai – 400051 
Symbol: ARIHANTCAP 

 
Dear Sir/Ma’am, 
 
Sub: Intimation on publication of newspaper advertisement pursuant to Regulation 30 of SEBI 
(Listing Obligations and Disclosure Requirements) Regulations, 2015.  
 
 

With reference to the above captioned subject, please find enclosed newspaper advertisement 

published in following newspapers on February 25, 2025. in the Business Standard (All 

Editions) in respect of Fake/Impersonating Profile through Online and social media Related 

Crime.  

 

Kindly take on record and oblige. 
 
Thanking You 
 
For Arihant Capital Markets Limited 
 
 
 
Mahesh Pancholi 
(Company Secretary) 
M. No. F-7143 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 

AHMEDABAD | TUESDAY, 25 FEBRUARY 2025 Business Standard 

Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
mybs.in/tech 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 

».| Rif 1t BT fraor Bt Fifaer 
. arrd | el 

T | R @) 
(e )| siferr forfer 

T2 3 Z 5 
1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 24 February 

G
lobal retail giants are accelerating 
expansion in India, driven by ris­
ing consumer income and 

demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-II and -
III cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Airow, Bagline, 
Triumph International, CaratLane, Dave 
& Buster's, and Quest Retail are expanding 
offline, highlighting India's growing retail 
influence as brands tap into emerging 
markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi­
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

"In Tier-II and -III cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel­
opment, ensuring sustainable growth in a 
competitive market," said Shalini Thakur, 
creative head of House of Aide no India. 

New York-based Airow aims to expand 
into Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

"The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier-II and -III cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers," said Anand Aiyer, chief 
executive officer (CEO) of Airow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15-
20 exclusive brand outlets in 2025, focus­
ing on malls and select high-street loca­
tions while expanding its e-commerce 
presence via marketplaces and its direct-

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-II, -Ill CITIES IN 2024 

to-consumer website. The brand eyes Tier­
II and -III cities such as Lucknow, Koehl, 
Surat, Jaipur, and Coimbatore. 

"We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis­
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro­
gramme, franchise store expansion, 

CHANDIGARH 
■ H&M 

■Starbucks 

■ Levi 's 

INDORE 
■ Celia 

■ GAP 

■ Mr. DIV 
■ Nike 

Source: CBRE India 

KOCHI 
■Armani Exchange 
■ Rado Switzerland 
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■ Under Armour 
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Chandigarh, Kochi, Indore, and other Tier­
II and -III cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India's 
Tier-II markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting a strategic push 
to tap into the growing demand beyond 

enhanced partner communica­
tion, and ecommerce," said 
Ankur Damani, commercial 
director (India head) - India 
and Sri Lanka, Triumph 
International. 

Adding to the list, Malpani 
Group has brought America's 
renowned gaming and dining 
hub, Dave & Buster's, to India, 
debuting its flag.5hip experience 

House of 
Aldeno, Arrow, 
Bagline,and 
Triumph 
International 
plan to expand 
theiroffline 
presence in 
India this year 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
metro cities by setting up oper­
ations in Tier-II and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahrnedabad. 

center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
marks a first for the country. The group 
plans to expand to Mumbai, with an open­
ing slated for 2025. 

"Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
t43.42 crore), depending on the size, scale, 
and location of the store," said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Aimani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

"Brand Concepts will invest 10- 20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open­
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more," said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 

Indias GenAI adoption 
stays under 40%: BCG 
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It dipped to 31% among the Genz 
SHIVANI SHINDE 
Mumbai, 24 February 

India's IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAI) 
could be India's next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel­
opers recognising 
GenAl's benefits, 
adoption lingers below 
40percent. 

According to the latest 
Boston Consulting Group 
(BCG) report 'The GenAI 
Adoption Conundrum', over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi­
cient adoption of these tools is 
still at paltry figures. 

"This is the GenAI adop­
tion conundrum - where the 
benefits are visible, but profi­
cient adoption still remains 
below 40 per cent" said 
Sambhav Jain, MDP at BCG. 

"It's like being handed a 
Formula 1 race car - but 
choosing to walk instead. 

Contrary to further belief 
that GenZ is the GenAI 
generation, we 
observed that profi­
cient adoption 
amongGenZdipped 

even further to 31 per 
cent," Jain added. 
What ails this adoption 

is integration issues and inad­
equate enablement. Jain said 
while every company says it is 
training employees, this train­
ing is not focused on GenAI. 

At a time when AI and 
GenAI have been the focus 
area for clients, the Indian 
developers' inability to be pre­
pared can cost the industry a 
big opportunity. 

[ TECH DIGEST ] 
mybs.in/tech 
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1 165128 CONSTRUC T ION OF 103.03 13.03.2025 
GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 165130 CONSTRUCTION OF BT ROAD 26.38 13.03.2025 
FROM LOV ELY C HOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 165131 CONSTRUCTION OF DIVERSION 25.00 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 165135 CONSTRUCTION OF DRAIN FROM 147.19 13.03.2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Zara shuts flagship Mumbai store 
Opened in 2017, it was housed in 
over100-year-old Ismail building 
PRACH I PISAL 
Mumbai, 24 February 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in­
house architecture team for two 
years to restore the space before 
the store was opened. 

Spanish fashion brand Zara has 
shut its Mumbai's flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. According to a registration 

document provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100-
year-old. 

OE,'ACl.811MJIS 

f\.E,«9EK(A,e)T11"1JH8ZIAA 
5io.:WUa..sE~O<S-M 
EN>CI 9.SElllSa. -~ 

The m onthly rent for the 
company's five-storey store was 
U.25 crore with a deposit of 
U3.5 crore. According to a 
source familiar with the matter, 
the store's sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

VE WU CXl>lrou: 10 4SS5T '¥QJ R ,u 

0.Jl - " "°'""' #4) ,., _,,, 
According to Trent's FY24 

annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income at U,774.64 crore 
against U ,562.50 crore in the 
previous financial year. 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
a source PHOTOS: KAMLESH PEDNEKAR 

Inditex's JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha -
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com­
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. "Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor­
tance. Place your note on 
record ... we will pass compre-

hensive directions specifi­
cally ... we will direct that entire 
machinery must be set up .. . 
prosecution must be [made] .. . 
some grievance redressal 
mechanism has to be there," 
Justice Oka said. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directions to act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali's advertisements 
attacking allopathy and mak­
ing claims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten-

~ 
New & Renewable Energy Development Corporation 

of Andhra Pradesh Limited (NREDCAP) 
(A State Government Company) 

Regd.Office·#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 
Tadepalll. Guntur District, Pin. 522501. Ph's : 0863-2347650/51/52/53 

E-Mail: office@nredcap.in, Website: www.nredcap.in 

REF:NREDCAP/WtEINLR/2025 Date:25-02-2025 
NOTICE INVITING TENDER 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers to establish Municipal Sol id Waste 
(MSW) based Waste to Energy (WtE) Processing facility/ Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https ://tender/.apeprocurement.gov.in and NREDCAP 
website www.nredcap.in for tender details and the tender 
document wil l be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 

Head Office: 'Lokmangal', 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
"RFP-80/2024-25 for Procurement of Intrusion Prevention System 
(IPS) in HA CSOC Project at Data Center (DC) Location for 5 years." 
The detailed tender document is available on tender section of Bank's 
website:https://www.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.f. 24/02/2025 with following 
details: 
RFP Ref No.: RFP 80/2024-25 

GeM Bid Number: GEM/2025/B/5885706 

Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 
mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sd/-
Date: 24/02/2025 General Manager & Chief Information Officer 

NOTICE 

DSP 
---•MUTUAL FUND 

UNDER SCANNER 
■ SC sought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

■ The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

■ Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Earlier on February 10, the 

apex court asked chief secre­
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is "sufficient 
signal for them" to take this 
seriously. The court had on 
May, 7, 2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
in respect of misleading adver­
tisements that violate Drugs 
and Magic Remedies (Objecti­
onable Advertisements) Act, 
1954, Drugs and Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019. 

www.bankofbaroda.in 
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~ Bank of Baroda 

Bank ol Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
GIN: U99999MH1911 PLC007676 

Tel No.:022-66984945 
Email Id : demat@bankofbaroda.com I Website: www.bankofbaroda.in 

PUBLIC NOTICE 
Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 
This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Secu rities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 
has ceased to fu nction as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from 'Bank of Baroda' to 'Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)'. 
The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 
In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to 'Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)' 
Place: Mumbai For and on behalf of Bank of Baroda DP, .,, 
Date: 25.02.2025 Sd/- ~ 

Compliance Dfficer !:! 

QUALCOMM SNAPDRAGON X 
NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund') has approved the distribution under Income Distribution cum Capital 
Withdrawal ('IDCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm has launched its 
Snapdragon X platform in India, 
aimingto make Al- powered 
PCS more accessible. The Arm­
based processor incorporates 
Oryon CPU cores, similarto 
those found in premium 
Snapdragon X-serieschips, and 
features an NPU capable of45 TOPS 
(trillion operations per second) for 
on-device Al tasks.ASUS has unveiled two laptops eq uipped 
with the Snapdragon X processor-the Vivo book 16 and 
ZenbookA14- sta rting at'f65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the fi rst deve loper beta of iOS 1B.4, 
iPadOS 18.4, and ma cos Sequoia 15.4, adding expanded 
language support for Apple Intelligence. Th is update 
introduces loca lised English (India) support and includes 
features such as "Priority Notifications." The final versions 
a re likely to be released in April, enab ling local language 
support for App le Intelligence on eligible devices. 

••••• -

PUBLIC NOTICE 
Caution Against Online Frauds 

Attention: All Public and Investors 
This is to inform the public that certain 
unidentified individuals and entities are 
fraudulently claiming association with Arihant 
Capital Markets Limited (SEBI Registration 
No. INZ000180939), operating under the brand 
name 'Arihant Plus andArihant Capital'. 
These individuals and entrties have created 
misleading Websites, WhatsApp groups, 
Telegram channels, and Facebook pages to 
otter investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are falsely offering indicative, 
assured, or guaranteed returns to investors 
using our brand name. 
Arihant Capital Markets Limited categorically 
states that it does not offer any indicative, 
assured, or guaranteed returns to investors. 
To ensure you are dealing with us directly, please 
connect only through our authorized channels: 
Website: www.arihantcapital.com 

Mobile App: 'Arihant Plus' available on 
Google Play Store 

Stay alert and safeguard your investments. 
Issued in Public Interest by 

Arihant Capital Markets Limited 
SEBI Registration No.: INZ000l 80939 

DP: IN-DP-127-2015 
Member: NSE (07839), BSE (313) 

NCDEX (01274), MCX (56565) 
NSDL DP ID-IN301983; CDSL DPD-12043000 

Arihant Capital Markets Limited 
6, Lad Colony, Off Y.N. Road, lndore-452001 
(Madhya Pradesh) www.arihantcaprtal.com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

Name of Scheme(s) Plan(s) Option(s) Quantum of IDCW Face Value Net Asset Value ('NAV') as on 
It =r Unit\# /teer Unit\ Februarv 21 2025 It oer unit\ 

DSP Aaaressive Hvbrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aaaressive Hvbrid Fund Reoular IDCW 0.200 10.00 28.566 

# The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 
shall be the Record Date. 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date. 

Ally queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021 PTC362316, Investment Manager for 
DSP Mutual Fund ('Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 
Website: www.dspim.com 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 
Withdrawal ('IDCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully . 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth 
India's emerging cities 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 

ANEEKA CHATTERIEE 
Bengaluru, 24 February 

=111 CITIES IN 2024 
Jobal retail giants are accelerating 

G expansion in India, driven by ris- 
ing consumer income and 

demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-Il and - 
III cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
markets for growth and diversification. 

Tralian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigath, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-Il and -1II cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier-Il and -1l cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-foorfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 

CHANDIGARH  KOCHI 

mHaM wArmani Exchange 
wstarbucks 
mlevi's  ®=R8B 
INDORE = UnderArmour 

aCelio LUCKNOW 
mGAP wDelsey 
=M DIV r. DIV 
uhike = Under Armour 

Source: CBREIndia 

to-consumer website. The brand eyes Tier- 
11 and -1 cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial 
director (India head) — India 
and Sri Lanka, Triumph 
International. 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting its flagship experience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
marks a first for the country. The group 
planstoexpand to Mumbai, with an open- 
ing slated for2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
34342 crore), depending on the size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 
Earlier in 2024, global retail giants like 

H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 

Chandigarh, Kochi, Indore, and other Tier- 
1land -1l cities. 

Moreover, CaratLane, a Tata Group 

House of 
Aldeno, Arrow, 
Bagline, and 
Triumph 
International 
plan to expand 
their offline 
presence in 
India this year 

subsidiary, is doubling down on India’s 
Tier-II markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
theselocations, reflecting a strategic push 
to tap into the growing demand beyond 

‘metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benerton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 
ations in Tier-II and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for newbrands, expanding within 
the category, and more,” 
Kumar, cofounder of Brand Conceps. 

CBRE’s India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 

said Abhinav 

BHOPAL | TUESDAY, 25 FEBRUARY 2025 Business Standard 

Zarashuts flagshlp Mumbaistore 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 q ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

sales at Zara's five-storey store were not able 
tokeep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 

year-old. 

Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017, Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 Aptil 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
3.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent’s FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income at 2,774.64 crore 
against ¥2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA: 
New Delhi, 2 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directions to act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali's advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Earlier on February 10, the 

apex court asked chief secre- 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this caseso that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7, 2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
takenby them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugs and Cosmetics Act, 
1940 and Consumer Protection 

presence via marketplaces and its direct- 

India’s GenAladoption 
stays under40%:BCG 
ltdippedto 31% among the GenZ 

SHIVANI SHINDE 
Mumbai, 2 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAl) 
could be India’s next trillion 
dollar opportunity, Indian 
developers havetoadopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cient adoption of these tools is 
still at paltry figures. 
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“This is the GenAl adop- 
tion conundrum — where the 
benefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contrary to further belief 
that GenZ isthe GenAl 
generation,  we 
observed that profi- 
cient  adoption 
among GenZ dipped 
even further to 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company says it is 
trainingemployees, this train- 
ing is not focused on GenAlL 

At a time when Al and 
GenAl have been the focus 
area for clients, the Indian 
developers’ inability to be pre- 
pared can cost the industry a 
bigopportunity. 

beyond the big cities, expanding to Capital Region, and Mumbai. 
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record... we wil pass compre- Balkrishna have already ten- 

New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

(A Stato Govorment Company) 
Rogd.Office:#12-464/51, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalll, Guntur District, Pin: 522501. Ph's : 0863-2347650/51/52/53 
E-Mail: offico@nredcap.in, Website: www.nredcap.in 

Date:25-02-2025 

ING TENDER 
New & Renewable Energy Development Corporation of 

Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers to establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facility / Plant 
atNellore, Andhra Pradesh. For information, please visit website: 

https:/itender/.apeprocurement.gov.in and NREDCAP 
website www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 (165130 [CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 165131 |CONSTRUCTION OF DIVERSION | 25,00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : ‘Lokmangal', 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashira invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 
(IPS)in HACSOC Projectat Data Center (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 
website:https://lwww.bankofmaharashtra.in and Govt. e-Market 

place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following 
details: 
RFP RefNo.: RFP80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 
mentioned sites. All further updates related to tenders will also be 

available on GeM Portal. Bank reserves the right o cancel or reschedule: 
the RFP process withoutassigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

taries of other states toexplain ~ Act, 2019, 

i 3iim agler (o) 
Wi bankofbaroda.in Bank of Baroda 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99999MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.in 

PUBLIC NOTICE 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 
Baroda Capital Markets Lid. (wholly subsidiary of Bank of Baroda) 

‘This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 

Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 
has ceased to function as a Depository Participant of National 

Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markels 
Ltd. (wholly subsidiary of Bank of Baroda)'. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to “Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)' 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sd/- 

Compliance Officer 12
17
26
25
 

NOTICE 

D 
—— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Shapdragon X processor—the Vivobook 16 and 
ZenbookAlu—starting at¥65,990. 

Apple Intelligence coming 

to India soon 
Apple has rolled outthe first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupportfor Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
support for Apple Intelligence on eligible devices. 

PUBI NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This s to_ inform the public that certain 
unidentfied_indviduzls and_ entties_are 
fraudulenty claiming associaton vith Adhant 
Capital Markets Lmted (SEBI Regisration 
No. INZ0O0180838), operatng under the brand 
ameAribani Pl 200 Arihant Capta. 
These indiduals and entes have created 
misleading Websiles, WhalsAgp groups, 
Telegram chanmels, and Facebook peges 10 
ofer nvestmert services while misusing our 
name, logo, and  reputation for eceptive 
purposes. They e faisely offering inclcatve, 
assured, or guerameed EUMS 10 ivestors 
usingourbrandnae. 
Arhant Capital Markels Limited categoricall 
states that it does not offer any indicative, 
assure,orguaranteed retums o nvestors 
Toensure ou aredealng withus directl,please 
connect only through our authorized channels: 
Viebste: wwu. arihanicapital com 

Moole App: Arihant Plus' availz0le on 
Googe Play Store 

Stay alert and saleguard your investments 
Issued n Publc Iterest by 

Arihant Capital Markets Limited 
SEBI Registration No.:INZ000180339 

OP: IN-DP-127-2015 
Wember: KSE (07839), BSE (313) 
NCDEX (01274), MCX (56365) 

NSDL DP ID-IN301983; COSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, Ot YN, Road, Indore-452001 
(Machya Pracesh) wyny arantcaptal con 

Contac : 0731-4217003 

Record Date*: February 28, 2025 

9 Quantum of IDCW | Face Value Net Asset Value (‘NAV') as on 

Mame of Schem(e) Flan(s} Optlon(s) (% per Unit)* (Zper Unit) February 21, 2025 (% per unit) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (IDCW’) payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. “Ifin case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U85990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 

CHANDIGARH  KOCHI 
=HAM mArmani Bchange 
mStarbucks W Rado Switzerland 
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nGAP = Delsey 
=ML DIY Ir.DIY 
mhiike = UnderArmour 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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year-old. 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 
A bench of Justices Abhay 

S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth 
India's emerging cities 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 

ANEEKA CHATTERIEE 
Bengaluru, 24 February 

=111 CITIES IN 2024 
Jobal retail giants are accelerating 

G expansion in India, driven by ris- 
ing consumer income and 

demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-Il and - 
III cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
markets for growth and diversification. 

Tralian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigath, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-Il and -1II cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier-Il and -1l cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-foorfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 

CHANDIGARH  KOCHI 

mHaM wArmani Exchange 
wstarbucks 
mlevi's  ®=R8B 
INDORE = UnderArmour 

aCelio LUCKNOW 
mGAP wDelsey 
=M DIV r. DIV 
uhike = Under Armour 

Source: CBREIndia 

to-consumer website. The brand eyes Tier- 
11 and -1 cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial 
director (India head) — India 
and Sri Lanka, Triumph 
International. 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting its flagship experience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
marks a first for the country. The group 
planstoexpand to Mumbai, with an open- 
ing slated for2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
34342 crore), depending on the size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 
Earlier in 2024, global retail giants like 

H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 

Chandigarh, Kochi, Indore, and other Tier- 
1land -1l cities. 

Moreover, CaratLane, a Tata Group 

House of 
Aldeno, Arrow, 
Bagline, and 
Triumph 
International 
plan to expand 
their offline 
presence in 
India this year 

subsidiary, is doubling down on India’s 
Tier-II markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
theselocations, reflecting a strategic push 
to tap into the growing demand beyond 

‘metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benerton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 
ations in Tier-II and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for newbrands, expanding within 
the category, and more,” 
Kumar, cofounder of Brand Conceps. 

CBRE’s India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 

said Abhinav 
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Zarashuts flagshlp Mumbaistore 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 q ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

sales at Zara's five-storey store were not able 
tokeep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 

year-old. 

Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017, Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 Aptil 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
3.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent’s FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income at 2,774.64 crore 
against ¥2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA: 
New Delhi, 2 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directions to act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali's advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Earlier on February 10, the 

apex court asked chief secre- 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this caseso that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7, 2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
takenby them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugs and Cosmetics Act, 
1940 and Consumer Protection 

presence via marketplaces and its direct- 

India’s GenAladoption 
stays under40%:BCG 
ltdippedto 31% among the GenZ 

SHIVANI SHINDE 
Mumbai, 2 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAl) 
could be India’s next trillion 
dollar opportunity, Indian 
developers havetoadopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cient adoption of these tools is 
still at paltry figures. 

=2 |[ TECH DIGEST | Sl 
mybs.in/tech 

QUALCOMM SNAPDRAGON X 

“This is the GenAl adop- 
tion conundrum — where the 
benefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contrary to further belief 
that GenZ isthe GenAl 
generation,  we 
observed that profi- 
cient  adoption 
among GenZ dipped 
even further to 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company says it is 
trainingemployees, this train- 
ing is not focused on GenAlL 

At a time when Al and 
GenAl have been the focus 
area for clients, the Indian 
developers’ inability to be pre- 
pared can cost the industry a 
bigopportunity. 

beyond the big cities, expanding to Capital Region, and Mumbai. 
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record... we wil pass compre- Balkrishna have already ten- 

New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

(A Stato Govorment Company) 
Rogd.Office:#12-464/51, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalll, Guntur District, Pin: 522501. Ph's : 0863-2347650/51/52/53 
E-Mail: offico@nredcap.in, Website: www.nredcap.in 

Date:25-02-2025 

ING TENDER 
New & Renewable Energy Development Corporation of 

Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers to establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facility / Plant 
atNellore, Andhra Pradesh. For information, please visit website: 

https:/itender/.apeprocurement.gov.in and NREDCAP 
website www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1[165128[CONSTRUCTION  OF|103.03 | 13.03.2025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 (165130 [CONSTRUCTION OF BT ROAD | 26.38 |13.03.2025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 165131 |CONSTRUCTION OF DIVERSION | 25,00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [ CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03.2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 

SR PR et @ e @ wE e e af, faferar 
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- 
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Head Office : ‘Lokmangal', 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashira invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 
(IPS)in HACSOC Projectat Data Center (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 
website:https://lwww.bankofmaharashtra.in and Govt. e-Market 

place (GeM) portal https:/igem.gov.in/ w.e.f. 24/02/2025 with following 
details: 
RFP RefNo.: RFP80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 
mentioned sites. All further updates related to tenders will also be 

available on GeM Portal. Bank reserves the right o cancel or reschedule: 
the RFP process withoutassigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

taries of other states toexplain ~ Act, 2019, 
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Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99999MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.in 

PUBLIC NOTICE 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 
Baroda Capital Markets Lid. (wholly subsidiary of Bank of Baroda) 

‘This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 

Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 
has ceased to function as a Depository Participant of National 

Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markels 
Ltd. (wholly subsidiary of Bank of Baroda)'. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to “Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)' 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sd/- 

Compliance Officer 12
17
26
25
 

NOTICE 

D 
—— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Shapdragon X processor—the Vivobook 16 and 
ZenbookAlu—starting at¥65,990. 

Apple Intelligence coming 

to India soon 
Apple has rolled outthe first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupportfor Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
support for Apple Intelligence on eligible devices. 

PUBI NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This s to_ inform the public that certain 
unidentfied_indviduzls and_ entties_are 
fraudulenty claiming associaton vith Adhant 
Capital Markets Lmted (SEBI Regisration 
No. INZ0O0180838), operatng under the brand 
ameAribani Pl 200 Arihant Capta. 
These indiduals and entes have created 
misleading Websiles, WhalsAgp groups, 
Telegram chanmels, and Facebook peges 10 
ofer nvestmert services while misusing our 
name, logo, and  reputation for eceptive 
purposes. They e faisely offering inclcatve, 
assured, or guerameed EUMS 10 ivestors 
usingourbrandnae. 
Arhant Capital Markels Limited categoricall 
states that it does not offer any indicative, 
assure,orguaranteed retums o nvestors 
Toensure ou aredealng withus directl,please 
connect only through our authorized channels: 
Viebste: wwu. arihanicapital com 

Moole App: Arihant Plus' availz0le on 
Googe Play Store 

Stay alert and saleguard your investments 
Issued n Publc Iterest by 

Arihant Capital Markets Limited 
SEBI Registration No.:INZ000180339 

OP: IN-DP-127-2015 
Wember: KSE (07839), BSE (313) 
NCDEX (01274), MCX (56365) 

NSDL DP ID-IN301983; COSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, Ot YN, Road, Indore-452001 
(Machya Pracesh) wyny arantcaptal con 

Contac : 0731-4217003 

Record Date*: February 28, 2025 

9 Quantum of IDCW | Face Value Net Asset Value (‘NAV') as on 

Mame of Schem(e) Flan(s} Optlon(s) (% per Unit)* (Zper Unit) February 21, 2025 (% per unit) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (IDCW’) payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. “Ifin case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U85990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 

CHENNAI | TUESDAY, 25 FEBRUARY 2025 Business Standard 

Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 

DEARCUSTOMERS. 
PLEASE 66 neOmEC 
STORE WAL CBASE OFEFWTINS ATEATHE 
e 

year-old. 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
mybs.in/tech 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 
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their offline 
presencei 
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Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 

CHANDIGARH  KOCHI 
=HAM mArmani Bchange 
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Source: (BRE India 

to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
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India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 

CHANDIGARH  KOCHI 
=HAM mArmani Bchange 
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Source: (BRE India 

to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 

CHANDIGARH  KOCHI 
=HAM mArmani Bchange 
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Source: (BRE India 

to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
mybs.in/tech 

QUALCOMM SNAPDRAGON X 

“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 

plan to expand 
their offline 
presencei 
India this year 

Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 

LUCKNOW | TUESDAY, 25 FEBRUARY 2025 Business Standard 

Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 

= [ TECH DIGEST ]| sl 
mybs.in/tech 
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“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 



16 

BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 2 February 

Jobal retail giants are accelerating 
G expansion in India, driven by ris- 

ing consumer income and 
demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-1 and - 
Il cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Arrow, Bagline, 
Triumph International, CaratLane, Dave 
&Buster’s, and Quest Retail are expanding 
offline, highlighting India’s growing retail 
influence as brands tap into emerging 
‘markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi- 
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

“In Tier-1I and -1 cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel- 
opment, ensuring sustainable growth ina 
competitive market,” said Shalini Thakur, 
creative head of House of Aldeno India. 

New York-based Arrow aims to expand 
into  Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

“The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier- and - cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers,” said Anand Aiyer, chief 
executive officer (CEO) of Arrow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15— 
20 exclusive brand outlets in 2025, focus- 
ing on malls and select high-street loca- 
tions while expanding its e-commerce 
presence via marketplaces and its ditect- 

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-I1, 111 CITIES IN 2024 
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to-constmerwebsite. The brand eyes Tier- 
11 and -II cities such as Lucknow, Kochi, 
Surat, Jaipur, and Coimbatore. 

“We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis- 
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro- 
gramme, franchise store expansion, 
enhanced partner communica- 
tion, and ecommerce,” said 
Ankur Damani, commercial QSN 
director (India head) — India [EEEINIRERT] 
and Stri Lanka, Triumph [RUITAlad 
International. International 

Adding to the list, Malpani 
Group has brought America’s 
renowned gaming and dining 
hub, Dave & Buster’s, to India, 
debuting ts flagship expetience 
center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
‘marks a first for the country. The group 
plansto expand to Mumbai, with an open- 
ing slated for 2025. 

“Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
24342 crore), dependingonthe size, scale, 
and location of the store,” said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Armani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

House of 
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Chandigarh, Kochi, Indore, and other Tier- 
Iand I cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India’s 
Tier-11 markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting astrategic push 
to tap into the growing demand beyond 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
‘metro cities by setting up oper- 

n ations in Tier-1I and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

“Brand Concepts will invest 10-20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open- 
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more,” said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 
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Zarashuts flagship Mumbai store 

PRACHI PISAL 
Mumbai, 24 February 

Spanish fashion brand Zara has 
shut its Mumbai’s flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. 

Its store was situated in a 
heritage structure called Ismail 
building which is over 100- 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
asource PHOTOS: KAMLESH PEDNEKAR 
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Opened in 2017, it was housed in 
over100-year-old Ismail building 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in- 
house architecture team for two 
yearstorestore the space before 
the store was opened. 

According to a registration 
document  provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

The monthly rent for the 
company’s five-storey store was 
22.25 crore with a deposit of 
?13.5 crore. According to a 
source familiar with the matter, 
the store’s sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 

According to Trent's FY24 
annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income ar 2,774.64 crore 
against 2,562.50 crore in the 
previous financial year. 

Inditex’s JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha- 
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com- 
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. “Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor- 
tance. Place your note on 
record... we will pass compre- 

hensive directions specifi- 
cally...we will direct that entire 
machinery must be set up... 
prosecution must be [made]... 
some grievance redressal 
mechanism has to be there,” 
Justice Okasaid. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directionsto act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali’s  advertisements 
attacking allopathy and mak- 
ingclaims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten- 

UNDER SCANNER 
m SCsought a mechanism to 

enable citizens to file 
complaints against 
misleading medical 
advertisements 

m The apex court was hearing 
a plea against Patanjali's 
advertisements attacking 
allopathy 

m Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Eatlier on February 10, the 

apex court asked chief secre- 
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is “sufficient 
signal for them” to take this 
seriously. The court had on 
May, 7,2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
inrespect of misleading adver- 
tisements that violate Drugs 
and Magic Remedies (Objecti- 
onable Advertisements) Act, 
1954, Drugsand Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019, 

India’s GenAl adoption 
stays under40%:BCG 
Itdippedto 31% amongthe GenZ 
SHIVANI SHINDE 
Murmbai, 24 February 

India’s IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAlI) 
could be India’s next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel- 
opers recognising 
GenAl's  benefits, 
adoption lingers below 
40 per cent. 

According to the latest 
Boston Consulting Group 
(BCG) report ‘The GenAl 
Adoption Conundrum’, over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi- 
cientadoption of these tools is 
still at paltry figures. 
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QUALCOMM SNAPDRAGON X 

“This is the GenAl adop- 
tion conundrum — where the 
Dbenefits are visible, but profi- 
cient adoption still remains 
below 40 per cent” said 
Sambhav Jain, MDP at BCG. 

“It’s like being handed a 
Formula 1 race car — but 
choosing to walk instead. 

Contraryto further belief 
that GenZ isthe GenAl 
generation, we 
observed that profi- 
cient adoption 
among GenZ dipped 
even furtherto 31 per 

cent,” Jain added. 
‘What ails this adoption 

is integration issues and inad- 
equate enablement. Jain said 
while every company saysit is 
training employees, this train- 
ing is not focused on GenAl. 

At a time when AI and 
GenAl have been the focus 
area for clients, the Indian 
developers’inability to be pre- 
pared can cost the industry a 
big opportunity. 
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New & Renewable Energy Development Corporation 
of Andhra Pradesh Limited (NREDCAP) 

i (A State Govemment Gompany) 
Regd.Office:#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 

Tadepalli, Guntur District, Pin: 522501, Phv's : 0863-2347650/51/52/53 
Mall: offico@nradcap.in, Wabsite: www.nrodcap.in 

REF:NREDCAP/WEE/NI Date:25-02-2025 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers o establish Municipal Solid Waste 
(MSW) based Waste to Energy (WIE) Processing facilty / Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https://tenderl.apeprocurement.gov.in and NREDCAP 
websile www.nredcap.in for tender details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 
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1 [165128CONSTRUCTION  OF|103.03 |13.032025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 [165130 |CONSTRUCTION OF BT ROAD | 2638 |13.032025 
FROM LOVELY CHOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 [165131 |CONSTRUCTION OF DIVERSION | 25.00 | 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 [165135 [CONSTRUCTION OF DRAIN FROM | 147.19 | 13.03 2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 

S Ftr sl @ Pfaar #F wrr o, s ol g Rfaar 
Rgfa, Ffte cwmy @ s aEe {-aikEe d9 ada 
https:/eproc.cgstate.gov.in ¥ EEels @ o Gadl ¥ | 

- 
ordurer fga AL, e 

TG, i 3%.03.303% 

Head Office : Lokmangel, 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
“RFP-80/2024-25 for Procurement of Intrusion Prevention System 

(IPS) in HACSOC Project at Data Genter (DC) Location for 5 years.” 
The detailed tender document is available on tender section of Bank's 

website:https:/iwww.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.. 2410212025 with following 
details: 
RFP RefNo.: RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 

mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sdi- 
General Manager & Chief Information Officer Date: 24/02/2025 

@ 3 agier 
@ Bank of Baroda www.bankofbaroda.in 

PUBLIC NOTICE 

Bank of Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
CIN: U99998MH1911PLCO07676 

Tel No..022-66984945 
Email Id.: demat@bankofbaroda.com | Website: www.bankofbaroda.i 

Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 

Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 

This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Securities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.. IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 

has ceased to function as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from ‘Bank of Baroda’ to ‘Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)’. 

The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 

In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to ‘Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)’ 

Place: Mumbai For and on behalf of Bank of Baroda DP, 
Date: 25.02.2025 Sdf- 

Compliance Officer 12
17
24
25
 

NOTICE 

— MUTUAL FUND 

NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund (‘Fund’) has approved the distribution under Income Distribution cum Capital 
Withdrawal (1DCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm haslaunchedits 
Snapdragon X platformin India, 
aiming to make Al-powered 
PCs more accessible. The Arm- 
based processorincorporates 
Oryon CPU cores, similar to 
those found in premium 
Snapdragon X-series chips, and 
features an NPU capable of 45 TOPS 
(trillion operations persecond) for 
on-device Al tasks. ASUS has unveiled two laptops equipped 
with the Snapdragon X processor—the Vivobook 16 and 
Zenbook Aly—starting at¥65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the first developer beta of i0518.4, 
iPad0s 8.4, and mac0s Sequoia 15.4, adding expanded 
languagesupport for Apple Intelligence. This update 
introduces localised English (India) support and includes 
features such as “Priority Notifications.” The final versions 
are likely to be released in April, enabling local language 
supportfor Apple Intelligence on eligible devices. 

PUB NOTICE 

Caution Against Online Frauds 
Attention: All Public and Investors 
This is 10 irform the. pubic that certain 
unidentified_individuals and.entites_are 
raucuently claiming association vith Arhant 
Captal Markets Limited (SEBI Regstiaon 
No. INZ000180935), operating under the brand 
vame Arihant Plus nd Aribant Capital 
These individuels and entiies have created 
misieacing Websites, WhatsAop groups, 
Telegram channels, and Facebook pages 1o 
offer investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are fasely oferng indicaive, 
assured, or guranteed reums 1o miestors 
using ourbrand name. 
Arihant Capital Markets Linited categorically 
Stles that it does not offer any indicative, 
assured, o quaanteed s 0 investrs 
Toensureyou are dealing withus direcly, please 
connect only through our authorized chanmes: 
Website: www arihantcapital.com 

Mobis App: ‘Arihant Plus’avaizble on 
Google Play Store 

Stay lertand sefeguard your investments. 
Issued in Pudic terest by 

Avihant Capital Markets Limited 
SEBI Registration No. 1NZ000180939 

DP: IN-DP-127-2015 
Wember: NSE (07839), BSE (313) 
NCDEX (01274), MCX (56565) 

NSOL DP 10-IN301983; CDSL DPD-12043000 
Arihant Capital Markets Limited 

6, Lad Colony, ff YN, Road, Indore-452001 
(Madhya Pradesh) www.arhantczpita. com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

. Quantum of IDCW | Face Value Net Asset Value (‘NAV’) as on 

Mame of Scheme(s) Plan(s) | Option(s) (2 per Unitf' | (Zper Uni) February 21, 2025 (% per unif) 
DSP Aggressive Hybrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aggressive Hybrid Fund Regular IDCW 0.200 10.00 28.566 

shall be the Record Date. 

Website: www.dspim.com 

Withdrawal (1DCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

#The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately following Business Day 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registrar and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable. 

Unit holders are advised to update change of address / bank details, if any, with depository participant(s) in advance of the Record Date 

Any queries/clarfiications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021PTC362316, Investment Manager for 
DSP Mutual Fund (‘Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021, Tel. No.: 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 

Unit holders are requested to update their PAN, KYC, email address, mobile number, nominee details with AMC and are also advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully. 
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BEYOND METROS: RETAIL'S NEXT WAVE 

Brands chase growth in 
India's emerging cities 
ANEEKA CHATTERJEE 
Bengaluru, 24 February 

G
lobal retail giants are accelerating 
expansion in India, driven by ris­
ing consumer income and 

demand. Beyond technology leaders, 
retailers in apparel, beauty, fashion, and 
entertainment are targeting Tier-II and -
III cities, extending their reach beyond 
metro hubs. 

House of Aldeno, Airow, Bagline, 
Triumph International, CaratLane, Dave 
& Buster's, and Quest Retail are expanding 
offline, highlighting India's growing retail 
influence as brands tap into emerging 
markets for growth and diversification. 

Italian menswear brand House of 
Aldeno plans to launch flagship experi­
ence stores in Bengaluru, Hyderabad, and 
Chandigarh, expanding beyond malls. 
Currently present in Bengaluru, Delhi, and 
Mumbai malls, the brand also serves 
16,000 pincodes worldwide through 
online platforms. 

"In Tier-II and -III cities, to fuel this 
expansion, the brand plans to allocate 30 
per cent of its annual revenue to offline 
growth, covering real estate, store design, 
inventory, staffing, and marketing. Future 
investments will also be directed towards 
design innovation and research and devel­
opment, ensuring sustainable growth in a 
competitive market," said Shalini Thakur, 
creative head of House of Aide no India. 

New York-based Airow aims to expand 
into Punjab, Madhya Pradesh, 
Chhattisgarh, and South India. The brand 
is set to open about 40-50 new stores in 
2025-26. 

"The demand for premium menswear 
is growing steadily, not just in metros but 
also in Tier-II and -III cities. Our approach 
will be a balanced mix of mall stores and 
high-street retail. While malls continue to 
be a priority, we also see strong potential 
in high-footfall standalone locations, 
ensuring better reach and accessibility for 
our consumers," said Anand Aiyer, chief 
executive officer (CEO) of Airow India. 

Switzerland-based lingerie brand 
Triumph International plans to open 15-
20 exclusive brand outlets in 2025, focus­
ing on malls and select high-street loca­
tions while expanding its e-commerce 
presence via marketplaces and its direct-

GLOBAL PLAYERS THAT FORAYED 
INTO TIER-II, -Ill CITIES IN 2024 

to-consumer website. The brand eyes Tier­
II and -III cities such as Lucknow, Koehl, 
Surat, Jaipur, and Coimbatore. 

"We plan to invest 8-10 per cent of our 
top line in marketing to increase our vis­
ibility and complement our expansion. 
India remains a key focus market for 
Triumph globally. Our growth strategy 
includes investments in a loyalty pro­
gramme, franchise store expansion, 

CHANDIGARH 
■ H&M 

■Starbucks 

■ Levi's 

INDORE 
■ Celia 

■ GAP 

■ Mr. DIV 
■ Nike 

Source: CBRE India 

KOCHI 
■Armani Exchange 
■ Rado Switzerland 
■R&B 

■ Under Armour 

LUCKNOW 
■Delsey 

■Mr. DIV 

■ Under Armour 

Chandigarh, Kochi, Indore, and other Tier­
II and -III cities. 

Moreover, CaratLane, a Tata Group 
subsidiary, is doubling down on India's 
Tier-II markets, significantly expanding 
its footprint in cities like Lucknow and 
Indore. Over the past year, the jewellery 
retailer has doubled its store presence in 
these locations, reflecting a strategic push 
to tap into the growing demand beyond 

enhanced partner communica­
tion, and ecommerce," said 
Ankur Damani, commercial 
director (India head) - India 
and Sri Lanka, Triumph 
International. 

Adding to the list, Malpani 
Group has brought America's 
renowned gaming and dining 
hub, Dave & Buster's, to India, 
debuting its flag.5hip experience 

House of 
Aldeno, Arrow, 
Bagline,and 
Triumph 
International 
plan to expand 
theiroffline 
presence in 
India this year 

metropolitan hubs. Bagline, 
the sister brand of Brand 
Concepts, which houses 
Tommy Hilfiger travel gear, 
Aeropostale, and United Colors 
of Benetton, has strategically 
extended its reach beyond 
metro cities by setting up oper­
ations in Tier-II and -III cities 
such as Bhopal, Indore, Raipur, 
and Ahmedabad. 

center in Bengaluru. Spanning 27,500 
square feet, the state-of-the-art venue 
marks a first for the country. The group 
plans to expand to Mumbai, with an open­
ing slated for 2025. 

"Looking ahead, we're targeting cities 
like Delhi and Hyderabad, with plans to 
expand to 15 stores across India in the next 
five to seven years. Our investment per 
store ranges between $2-5 million (about 
t43.42 crore), depending on the size, scale, 
and location of the store," said Shreya 
Malpani, director of Malpani Group. 

Earlier in 2024, global retail giants like 
H&M, Starbucks, Gap, and Aimani 
Exchange strengthened their footprint 
beyond the big cities, expanding to 

"Brand Concepts will invest 10- 20 per 
cent of its revenue in strategic expansion, 
balancing growth with profitability and 
stability. This strategy goes beyond open­
ing new stores; it also includes acquiring 
licenses for new brands, expanding within 
the category, and more," said Abhinav 
Kumar, cofounder of Brand Concepts. 

CBRE's India Retail Figures H2 2024 
report showed that retail leasing in India 
surged to nearly 6.4 million square feet 
(msf) across the top eight cities in 2024, 
reflecting strong expansionary sentiment. 
A robust supply pipeline is set for 2025, 
with investment-grade assets launching 
in Bengaluru, Hyderabad, Delhi-National 
Capital Region, and Mumbai. 

Indias GenAI adoption 
stays under 40%: BCG 
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It dipped to 31% among the Genz 
SHIVANI SHINDE 
Mumbai, 24 February 

India's IT enabled services 
(ITeS) industry is at a defining 
crossroads. While generative 
artificial intelligence (GenAI) 
could be India's next trillion 
dollar opportunity, Indian 
developers have to adopt 
it for this to happen. 

According to a 
study, despite over 
80 per cent of devel­
opers recognising 
GenAl's benefits, 
adoption lingers below 
40percent. 

According to the latest 
Boston Consulting Group 
(BCG) report 'The GenAI 
Adoption Conundrum', over 
80 per cent of developers 
acknowledge its advantages, 
citing increased productivity 
and efficiency. But even with 
all-pervasive benefits, profi­
cient adoption of these tools is 
still at paltry figures. 

"This is the GenAI adop­
tion conundrum - where the 
benefits are visible, but profi­
cient adoption still remains 
below 40 per cent" said 
Sambhav Jain, MDP at BCG. 

"It's like being handed a 
Formula 1 race car - but 
choosing to walk instead. 

Contrary to further belief 
that GenZ is the GenAI 
generation, we 
observed that profi­
cient adoption 
amongGenZdipped 

even further to 31 per 
cent," Jain added. 
What ails this adoption 

is integration issues and inad­
equate enablement. Jain said 
while every company says it is 
training employees, this train­
ing is not focused on GenAI. 

At a time when AI and 
GenAI have been the focus 
area for clients, the Ind ian 
developers' inability to be pre­
pared can cost the industry a 
big opportunity. 
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1 165128 CONSTRUC T ION OF 103.03 13.03.2025 

GOVARDHANPUR PIPE LINE 
CROSSING BRIDGE AT WARD NO. 
47 (2nd Call) 

2 165130 CONSTRUCTION OF BT ROAD 26.38 13.03.2025 
FROM LOVELY C HOWK TO 
DURGA TAILOR LAL TANKI ROAD 
AT WARD NO. 17 (2nd Call) 

3 165131 CONSTRUCTION OF DIVERSION 25.00 13.03.2025 
NEAR SHANI MANDIR AT WARD 
NO. 20 (2nd Call) 

4 165135 CONSTRUCTION OF DRAIN FROM 147.19 13.03.2025 
GHADI CHOWK TO DHIMRAPUR 
ROAD. (2nd Call) 
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Zara shuts flagship Mumbai store 
Opened in 2017, it was housed in 
over100-year-old Ismail building 
PRACH I PISAL 
Mumbai, 24 February 

Zara had opened this store in 
May 2017. Local architects from 
India had worked with Zara's in­
house architecture team for two 
years to restore the space before 
the store was opened. 

Spanish fashion brand Zara has 
shut its Mumbai's flagship store 
at Hutatma Chowk spread 
across 51,300 sq ft. According to a registration 

document provided by 
Propstack, the tenure for the 
lease was for 21 years, which 
was registered on 1 April 2016. 

Its store was situated in a 
heritage structure called Ismail 
building wh ich is over 100-
year-old. 

OE,'ACl.811MJIS 

f\.E,«9EK(A,e)T11"1JH8ZIAA 
5io.:WUa..sE~O<S-M 
EN>CI 9.SElllSa. -~ 

The m onthly rent for the 
company's five-storey store was 
U .25 crore with a deposit of 
U3.5 crore. According to a 
source familiar with the matter, 
the store's sales were not able to 
keep up with the high rentals. 

Zara, which is part of the 
Inditex Group, entered the 
country in 2010 through a joint 
venture with the Tata Group. 
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According to Trent's FY24 

annual report, Zara has a total 
of 23 stores across 12 cities and 
the fashion brand saw its total 
income at U,774.64 crore 
against U ,562.50 crore in the 
previous financial year. 

Sales at Zara's five-storey store were not able 
to keep up with the high rentals, according to 
a source PHOTOS: KAMLESH PEDNEKAR 

Inditex's JV with the Tata 
Group also houses its other 
brand-Masimmo Dutti. 

SC calls for norms on misleading med ads 
BHAVINI MISHRA 
New Delhi, 24 February 

The Supreme Court on 
Monday called for a mecha -
nism under the Drugs and 
Magic Remedies Act (DMR Act) 
to enable citizens file com­
plaints against misleading 
medical advertisements. 

A bench of Justices Abhay 
S Oka and Ujjal Bhuyan asked 
senior advocate and amicus 
curiae Shadan Farasat to place 
before them a note on the 
implementation of the Act by 
the next date. "Under that Act 
(Drugs and Magic Remedies 
[Objectionable Advertisements] 
Act), machinery has to be 
established first. This is one of 
the Act of most vital impor­
tance. Place your note on 
record ... we will pass compre-

hensive directions specifi­
cally ... we will d irect that entire 
machinery must be set up .. . 
prosecution must be [made] .. . 
some grievance redressal 
mechanism has to be there," 
Justice Oka said. 

The court also asked chief 
secretaries of Andhra Pradesh, 
Delhi, and Jammu & Kashmir 
to virtually appear on March 7 
and explain why they had not 
complied with directions to act 
against misleading medical 
advertisements. 

The apex court was hearing 
a plea moved by the Indian 
Medical Association against 
Patanjali's advertisements 
attacking allopathy and mak­
ing claims about curing certain 
diseases. Patanjali, Yoga guru 
Ramdev and his associate 
Balkrishna have already ten-
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New & Renewable Energy Development Corporation 

of Andhra Pradesh Limited (NREDCAP) 
(A State Government Company) 

Regd.Office·#12-464/5/1, River Oaks Apartments, CSR Kalyana Mandapam Road, 
Tadepalll. Guntur District, Pin. 522501. Ph's : 0863-2347650/51/52/53 

E-Mail: office@nredcap.in, Website: www.nredcap.in 

REF:NREDCAP/WtEINLR/2025 Date:25-02-2025 
NOTICE INVITING TENDER 

New & Renewable Energy Development Corporation of 
Andhra Pradesh Limited (NREDCAP) invites re-tender for 
selection of Developers to establish Municipal Solid Waste 
(MSW) based Waste to Energy (WtE) Processing facility/ Plant 
at Nellore, Andhra Pradesh. For information, please visit website: 
https ://tender/.apeprocurement.gov.in and NREDCAP 
website www.nredcap.in for tende r details and the tender 
document will be uploaded on 25-02-2025. 

Sd/- VC & Managing Director 

Head Office: 'Lokmangal ', 1501, 
Shivajinagar, Pune- 411 005. 

Notice Inviting Tender (RFP) 
Bank of Maharashtra invites sealed tender offers (Technical bid and 
Commercial bid) from eligible and reputed bidders / service providers for 
"RFP-80/2024-25 for Procurement of Intrusion Prevention System 
(IPS) in HA CSOC Project at Data Center (DC) Location for 5 years." 
The detailed tender document is available on tender section of Bank's 
website:https://www.bankofmaharashtra.in and Govt. e-Market 
place (GeM) portal https://gem.gov.in/ w.e.f. 24/02/2025 with following 
details: 
RFP Ref No. : RFP 80/2024-25 
GeM Bid Number: GEM/2025/B/5885706 
Due date for Bid submission: 07/03/202517.00 hrs. 
Interested bidders may download the RFP document from above 
mentioned sites. All further updates related to tenders will also be 
available on GeM Portal. Bank reserves the right to cancel or reschedule 
the RFP process without assigning any reason. 

Sd/-
Date: 24/02/2025 General Manager & Chief Information Officer 

NOTICE 

DSP 
---•MUTUAL FUND 

UNDER SCANNER 
■ SC sought a mechanism to 

enab le citizens to file 
complaints against 
misleading medical 
advertisements 

■ The apex court was hea ring 
a plea aga inst Patanjali's 
advertisements attacking 
allopathy 

■ Patanjali, Yoga guru 
Ramdev, and his associate 
Balkrishna have already 
tendered an apology in 
the case 

dered an apology in the case. 
Earlier on February 10, the 

apex court asked chief secre ­
taries of other states to explain 

why they had not filed their 
affidavits complying with its 
orders regarding enforcement 
of Rule 170 of the Drugs and 
Cosmetics Rules, 1945. 

The court had then also 
remarked that though they do 
not summon chief secretaries 
to court, they would do so in 
this case so that it is "sufficient 
signal for them" to take this 
seriously. The court had on 
May, 7, 2024 told all state/union 
territory governments to file 
affidavits of their licensing 
authorities regarding action 
taken by them taken since 2018 
in respect of misleading adver­
tisements that violate Drugs 
and Magic Remedies (Objecti­
onable Advertisements) Act, 
1954, Drugs and Cosmetics Act, 
1940 and Consumer Protection 
Act, 2019. 

www.bankofbaroda.in 
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Bank ol Baroda DP 
Registered Address: Central Back office DP operations, BCC, Baroda Sun 
Tower, Gr. Floor, C-34, G Block, Bandra Kurla Complex, Bandra (East), 

Mumbai-400 051 
GIN: U99999MH1911 PLC007676 

Tel No.:022-66984945 
Email Id : demat@bankofbaroda.com I Website: www.bankofbaroda.in 

PUBLIC NOTICE 
Notice for Surrender of Certificate of Registration as a Depository 
Participant pursuant to transfer of depository business to Bank of 
Baroda Capital Markets Ltd. (wholly subsidiary of Bank of Baroda) 
This is to bring to the notice of general public that Bank of Baroda is 
registered with SEBI as a Depository Participant Secu rities and 
Exchange Board of India (Depositories and Participants) Regulations, 
2018 bearing SEBI Registration No.: IN-DP-NSDL-90-99, 
IN-DP-NSDL-38-97, IN-DP-NSDL-231-2002 and IN-DP-CDSL-86-2000 
has ceased to fu nction as a Depository Participant of National 
Securities Depository Limited (NSDL) and Central Depository 
Securities Ltd. (CDSL) pursuant to the transfer of depository 
business from 'Bank of Baroda' to 'Bank of Baroda Capital Markets 
Ltd. (wholly subsidiary of Bank of Baroda)'. 
The notices were already dispatched/Emailed on 18.12.2024 (for 
NSDL) and on 01.01.2025 (for CDSL) to all our demat account 
holders informing about the transfer of depository business. Further, 
we are in the process of surrendering the certificate of registration 
granted to us by SEBI. Henceforth, Bank of Baroda DP shall not carry 
on any activity as a Participant of NSDL and CDSL. 
In case any Client of Bank of Baroda DP has any grievance or dispute; 
he/she/it may report the same in writing to 'Bank of Baroda Capital 
Markets Ltd. (wholly subsidiary of Bank of Baroda)' 
Place: Mumbai For and on behalf of Bank of Baroda DP, .,, 
Date: 25.02.2025 Sd/- ~ 

Compliance Dfficer !:! 

QUALCOMM SNAPDRAGON X 
NOTICE is hereby given that DSP Trustee Private Limited, the Trustee to DSP Mutual Fund ('Fund') has approved the distribution under Income Distribution cum Capital 
Withdrawal ('IDCW') Option(s) of the below mentioned scheme(s) of the Fund. 

DEBUTS IN INDIA 
Qualcomm has launched its 
Snapdragon X platform in India, 
aimingto make Al-powered 
PCS more accessible. TheArm­
based processor incorporates 
Oryon CPU cores, similarto 
those found in premium 
Snapdragon X-serieschips, and 
features an NPU capable of45 TOPS 
(trillion operations per second) for 
on-device Al tasks.ASUS has unveiled two laptops eq uipped 
w ith the Snapdragon X processor-the Vivo book 16 and 
ZenbookA14- sta rting at'f65,990. 

Apple Intelligence coming 
to India soon 
Apple has rolled out the fi rst deve loper beta of iOS 1B.4, 
iPadOS 18.4, and ma cos Sequoia 15.4, adding expanded 
language support for Apple Intelligence. Th is update 
introd uces loca lised English (India) support and includes 
features such as "Priority Notifications." The fina l versions 
are likely to be released in April, enabling local language 
support for App le Intelligence on eligible devices. 
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PUBLIC NOTICE 
Caution Against Online Frauds 

Attention: All Public and Investors 
This is to inform the public that certain 
unidentified individuals and entities are 
fraudulently claiming association with Arihanl 
Capital Markets Limited (SEBI Registration 
No. INZ000180939), operating under the brand 
name 'Arihanl Plus andArihant Capilal'. 
These individuals and entrties have created 
misleading Websites, WhatsApp groups, 
Telegram channels, and Facebook pages to 
otter investment services while misusing our 
name, logo, and reputation for deceptive 
purposes. They are falsely offering indicative, 
assured, or guaranteed returns to investors 
using our brand name. 
Arihanl Capital Markets Limited categorically 
states that it does not offer any indicative, 
assured, or guaranteed returns to investors. 
To ensure you are dealing with us directly, please 
connect only through our authorized channels: 
Website: www.arihantcapital.com 

Mobile App: 'Arihanl Plus' available on 
Google Play Slore 

Stay alert and safeguard your investments. 
Issued in Public Interest by 

Arihant Capital Markets Limited 
SEBI Registration No.: INZ000l 80939 

DP: IN-DP-127-2015 
Member: NSE (07839), BSE (313) 

NCDEX (01274), MCX (56565) 
NSDL DP ID-IN301983; CDSL DPD-12043000 

Arihant Capital Markets Limited 
6, Lad Colony, Off Y.N. Road, lndore-452001 
(Madhya Pradesh) www.arihantcaprtal.com 

Contact: 0731-4217003 

Record Date*: February 28, 2025 

Name of Scheme(s) Plan(s) Option(s) Quantum of IDCW Face Value Net Asset Value ('NAV') as on 
It =r Unit\# /teer Unit\ Februarv 21 2025 It oer unit\ 

DSP Aaaressive Hvbrid Fund Direct IDCW 0.200 10.00 68.748 
DSP Aaaressive Hvbrid Fund Reoular IDCW 0.200 10.00 28.566 

# The per unit rate is same for individual and other category of investors. *If in case the Record Date falls on a non-Business Day, the immediately fo llowing Business Day 
shall be the Record Date. 

Distribution of the above IDCW is subject to the availability and adequacy of distributable surplus. 

Pursuant to payment of IDCW, the NAV of the IDCW Option(s) of the aforesaid Scheme(s) of the Fund would fall to the extent of payout and statutory levy, if any. 
IDCW amount will be paid to all those Unit Holders/Beneficial Owners whose names appear in the records of the Registra r and Transfer Agent, Computer Age Management 
Services Limited/statement of Beneficiary Owners maintained by the Depositories under the IDCW Option(s) of the aforesaid Scheme(s) as on the Record Date. The Payout 
shall be subject to tax deducted at source (TDS) as applicable . 

Unit holders are advised to update change of address/ bank details, if any, with depository participant(s) in advance of the Record Date. 

Ally queries/clarifications in this regard may be addressed to: DSP ASSET MANAGERS PRIVATE LIMITED CIN: U65990MH2021 PTC362316, Investment Manager for 
DSP Mutual Fu nd ('Fund'), Mafatlal Centre, 10th Floor, Nariman Point, Mumbai 400021 , Tel. No. : 91-22-66578000, Fax No.: 91-22 66578181, Toll Free No: 1800 200 4499 
Website: www.dspim.com 

Unit holders are requested to update their PAN, KYC, email add ress , mobile number, nominee details with AMC and are a lso advised to link their PAN with Aadhaar Number. 
Further, Unit holders can view the Investor Charter available on website of the Fund as well as check for any unclaimed redemptions or Income Distribution cum Capital 
Withdrawal ('IDCW') payments. 

Place: Mumbai 
Date: February 24, 2025 

Mutual Fund investments are subject to market risks, read all scheme related documents carefully . 
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