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8" July, 2025
To,
The Chief General Manager Listing
Operations.
BSE Limited
P.J Towers,
Dalal Street, Fort, Mumbai - 400 001

Scrip Code: 539682
Subject: Business update
Dear Sir/Ma’am,
This is in continuation to our announcement dated Wednesday, 2"¢ July, 2025, wherein it was informed that the Board of
Directors of Lucent Industries Limited (“the Company”) had, inter alia, considered and approved a strategic investment
by way of acquisition of 100% equity shares of Mobavenue Media Private Limited (“Mobavenue”) from its existing
shareholders, making it a wholly-owned subsidiary of the Company.
We wish to inform you that this acquisition aligns with the Company’s long-term strategic vision to strengthen its presence
in the digital technology, media, and data-driven performance marketing domains. Mobavenue Mobavenue is an Al-
powered, cloud-based advertising and consumer growth platform and this acquisition is expected to unlock significant
synergies and value creation opportunities for the Company and its stakeholders.
To enable our shareholders and stakeholders to gain deeper insight into the business potential, capabilities, and growth
outlook of Mobavenue, a detailed presentation highlighting the business overview of the Mobavenue is enclosed
herewith.
Please take the same on your record.

Thanking you,

For Lucent Industries Limited

hor

Ishank Joshi
Managing Director & Chief Executive Officer
DIN: 05289924


http://Website:%20www.lucentindustries.in

Mobavenue

Al-Powered Advertising & Consumer Growth Platform

An Al-powered, cloud-based advertising and consumer
Who Are We growth platform designed to enable marketers connect

with consumers using advanced consumer intelligence.

It identifies valuable and high intent users using advanced
machine learning algorithms which drives outcomes and
performance for brands and businesses.

Company name Mobavenue Media Pvt Ltd

Industry Advertising & Consumer Growth Platforms
Revenue 3149.98 Cr (FYI'25 Unaudited)

Funding Bootstrapped till date

Operations India & Emerging Markets
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Our Mission Our Vision
To revolutionize business growth by To become a leading global provider of Al-
delivering measurable outcomes through driven business growth solutions by 2030
our proprietary Al-powered platforms - pioneering innovation in technology-

powered advertising, marketing, and
monetization




This fundamental shift
is towards Al — Powered

Marketing Industry Advertising & Marketing
Spanning across Driven by Focussed on
Multiple Screens Intelligent Automations Measurable Outcomes

Mobavenue is Unlocking Digital Advertising’s Full Potential
Across Multi-Platforms Delivering Outcomes
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MOBAVENUE OUTCOME BASED PLATFORMS
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SUPPLY PLATFORMS

Supply Exchanges SDK Partnerships Direct Partnerships Media Publishers
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Capturing Attention Everywhere Through Purpose Build Solutions

Deliver your brand’s message for mobile, desktop, CTV, and beyond. Engage audiences like never before
with premium video formats for all screens.

Mobile and
Tablet




Three Core Forces Driving Us Forward

Al

Outcomes Media
Consumption

Integrated Advertising & Consumer Growth Platform
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Modular, Omni-Channel Fast, Efficient ML Based
Scalable Tech Delivery Infrastructure Engine
Stack Backbone
Full-Funnel Smarter Al-Powered Adaptative &
Visibility Managed Control Consumer Outcome Based
& Self-Serve Intelligence Decisioning




Mobavenue Consumer Platforms Summed Up in

Numbers
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CONSUMER
METRICS

~2.5Bn

Devices reached
Worldwide & growing

~10 Bn+

Impressions served
per month

@

ML
METRICS

338

Tokens per
second (speed)

3 Mn+

Predictions per
second

Customers and Partners in India

2

CORE ENGINE
METRICS

50 Bn+

Number of bids
received daily

4-5Ms

Average
response time
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Indias Digital Economy Growth Story Through Key Metrics

462Mn o

Social media users M

17
Average cost per GB @

19GB
Average @g

monthly data
used per person

562Mn
Smartphone users [j @

16.7Bn

UPI transactions worth $272Bn

270Mn
Q E-com users
205Hrs
@ Daily time spent
on internet
886Mn

Internet users

More Digital Consumers, Drive More Ads & More Outcomes For Businesses

India’s Ad Industry Soaring with Digital Media Leading Ad

Spend Growth

India Ad & Digital Ad Advertising spends by

Market CAGR medium, 2025 (In Cr)
218,360
34,320
7 7 32,160
6.87% [19.09% 352,920 2324
CAGR
CAGR 0,240
Print OOH ® Radio
Cinema u Televsion m Digital

Spends on digital
advertising formats

28% 16% 3%

= Social Media
Online Video
m Other Inc. Classified

m Paid Search
Display Banner

Global Surge in Ad Spends Driven by Digital Channels

Global Ad & Digital Ad Advertising spends by

Market CAGR medium, 2025 (In $B)
$61.98
$51.65

4 % $640.46 $41.32

8.55% 14.7% $3.10
CAGR CAGR 27.26
Print OOH = Radio

Cinema = Televsion m Digital

Spends on digital
advertising formats

15%

10% 2%

= Social Media
Online Video
m Other Inc. Classified

m Paid Search
Display Banner




Mobavenue Consistent & Organic Growth Over Years
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Annual Performance Consolidated (All values in Crores)

Business Vertical Expansion

$720B
(2024)

Horizontal Exp
FY26 - FY30

Consumer & Growth AdTech Platforms
Existing Business Segment

Selling/ cross-selling

New markets and Build more purpose

geography to new customers build platforms on
penetration through across all core Mobavenue
organic and geographies platform

inorganic
partnerships

14.4% CAGR (2025-30)

Mobavenue
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$700B
(2024)

Vertical Expansion
FY26 - FY30

MarTech, Monetization & Publishing Platforms
New business segment

o ®

Expansion plans into new Achieve deeper market
verticals such as Martech, penetration and
monetization, and publishing sustainable long-term
platforms growth

18.4% CAGR (2025-30)

Founders & Executive Directors

Ishank Joshi
Co-founder & CEO

Tejas Rathod
Co-Founder & CTO

Kunal Kothari
Co-Founder & COO

Management Team

Sumit
Bhansali

Chief Strategy
Officer

Raghav
Maheshwari

Chief Business
Officer

Thank You
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