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February 9, 2026 
 
To, 
 
BSE Limited                                                                
Phiroze Jeejeebhoy Towers,           
Dalal Street, Mumbai – 400 023 
BSE Code: 532926 
                             

NaƟonal Stock Exchange of India Limited 
Exchange Plaza, Bandra – Kurla Complex, 
Bandra (E), Mumbai – 400 051 
Scrip Code: JYOTHYLAB 
 

 

Dear Sir/ Madam, 
Sub: Press Release 

 
Pursuant to RegulaƟon 30 of the SEBI (LisƟng ObligaƟons and Disclosure Requirements) RegulaƟons 
2015, please find aƩached herewith Press Release by the Company in respect of its performance 
during the quarter and nine months ended December 31, 2025. 
 
Kindly take the above on your record and disseminate the same for the informaƟon of investors. 
 
Thanking you, 
 
Yours faithfully, 
For Jyothy Labs Limited 
 
 
 
Shreyas Trivedi  
Head – Legal & Company Secretary 
 
Encl.: as above 
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RESULTS FOR THE QUARTER AND NINE MONTHS PERIOD ENDED 

DECEMBER 31, 2025 

  

  

Jyothy Labs delivers steady Q3 with 7.2% volume and 5.1% value growth 
  

Mumbai, February 9, 2026: Jyothy Labs Limited, one of India’s leading fast-moving consumer goods 

(FMCG) companies, today announced its unaudited financial results for the quarter and nine months 

period ended December 31, 2025. 

The Company reported revenue of % 740 crore for the quarter, delivering 5.1% year-on-year value 

growth and 7.2% volume growth. The operating EBITDA margin stood at 15%, supported by prudent 

cost management and channel recovery despite pricing pressures and elevated input costs. 

Volume growth remained broad-based across categories. General Trade showed early signs of revival, 

while Modern Trade, E-commerce, and Quick Commerce continued to grow in double digits. Fabric 

Care, Personal Care, and Household Insecticides posted strong performance. Dishwash grew in volume 

terms but remained soft in value terms due to price cuts and grammage-led promotions. 

FINANCIAL HIGHLIGHTS — Q3 FY26 (YoY) 

e Net Revenue: = 740 crore, Value Growth 5.1% & Volume Growth: 7.2% 

e Operating EBITDA margin: = 110.7 crore, Operating EBITDA margin: 15% 

e Profit After Tax (PAT): € 81.1 crore 

FINANCIAL HIGHLIGHTS — 9M FY26 (YoY) 

e Net Revenue: = 2,227 crore, Value Growth 2.2% & Volume Growth: 4.5% 

e Operating EBITDA margin: = 353.1 crore, Operating EBITDA margin: 15.9% 

e Profit After Tax (PAT): = 265.7 crore. 

SEGMENT PERFORMANCE: 

FABRIC CARE - Fabric Whitener, Fabric Enhancer, Fabric Conditioner, Bar Soap, Detergent 

Powder and Liquid Detergent. 

Fabric Care grew 9.2% in value, led by strong volume growth. Liquid detergents across Ujala, Henko, 

Mr. White, and Morelight performed well. The new ‘Dr Wool’ launch also contributed positively. 

Detergent powders remained stable. However, liquid detergent category pricing remains competitive 
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DISHWASHING - Dish Wash Bar, Liquid, Gel, Powder and Scrubbers. 

Dishwash segment saw a 1.3% decline in value, but volume grew by 7%, driven by pricing actions 

and promotions. Liquids continued to outperform bars. 

PERSONAL CARE - Body Soap, Hand Wash and Toothpaste. 

The segment returned to growth, up 10.9% in value and 7.7% in volume. The post-GST disruption that 

affected September & October, settled by the end of November. 

HOUSEHOLD INSECTICIDES - Mosquito Repellent Coil, Liquid Vaporizer, Racquet and 
Aerosol. 

The HI segment grew 12.6% in value, led by a strong volume growth in Liquid Vaporizers. Coils 
declined but were offset by growth Liquid vaporizer and newer formats. The Maxo Aerosol launch is 

scaling well, supporting the medium-term turnaround plan. 

Commenting on the financial performance of Q3 FY26, Ms. M. R. Jyothy, Chairperson and 

Managing Director, Jyothy Labs Limited said: 

“Q3 marked steady progress with healthy volume growth across our portfolio. General Trade saw a 

welcome recovery, while modern formats like Quick Commerce continued to scale. Despite price cuts 

and higher input costs, we’ve managed margins through cost control and sharper execution. Our 

focus remains on scaling innovation, strengthening brands, and accelerating growth across segments. 

With consumption stabilising and assuming macro conditions stay supportive, we are working 

towards entering FY 2027 with double-digit volume growth.” 

About Jyothy Labs Limited: Founded in 1983, Jyothy Labs Limited (JLL) has grown from a single-brand company 
with its flagship brand Ujala to a multi-brand FMCG listed on both BSE and NSE. Today, Jyothy Labs is a household 
name across India, producing and marketing a diverse range of products in Fabric Care, Dishwashing, Household 
Insecticides, and Personal Care Segments. The company’s portfolio includes popular brands such as Ujala, Exo, Henko, 
Pril, Margo, Maxo, Mr. White, Morelight, Neem, Jovia, Dr. Wool and Maya, each with a strong presence in its respective 

category and recognized for quality and consumer trust. 

For more information, please contact: 

-Jyothy Labs Limited; E-mail: pawan.agarwal@jyothy.com 
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