National Stock Exchange of India Limited
Exchange Plaza,

Plot No. C/1, G Block,

Bandra Kurla Complex

Bandra (E), Mumbai - 400 051

Security Code: KAMDHENU

Subject: Intimation of Press Release

Sir/Madam,

9™ August, 2021

BSE Limited

Corporate Relationship Department
Phiroze Jeejeebhoy Towers

Dalal Street

Mumbai- 400 001

Security Code: 532741

In compliance with Regulation 30 of SEBI (Listing Obligations and Disclosure

Requirements) Regulations, 2015, please find enclosed herewith Media/Press

Release of the Company regarding performance of the Company for the quarter

ended on 30™ June, 2021.

Please take the same on record.

Thanking you,
Yours faithfully,

For Kam
| I |
‘\wa .
1 Khem Chand

Company Secretary
M. No. FCS 10065

KAMDHENU LIMITED

Regd. Off. 2 Floor, Building No. 9A, DLF E-mail: kamdhenu@kamdhenulimited.com
Cyber City, Phase-Ill, Gurugram, HR-122002 Website: www.kamdhenulimited.com

CIN: L27101HR1994PLC092205
Phone: 0124 4604500




KAMDHENU LIMITED

Financial Highlights for Q1 FY22

Overall Revenues stood at Rs. 145.9 cr, EBITDA stood at Rs.11.6 cr & PAT stood at Rs.5.6 cr

Paint Business: Revenue stood at Rs. 33.1 cr, Volumes stood at 5,092 KL
Steel Business: Brand Turnover stood at Rs. 3,485 cr, Royalty Income at Rs.21.5 cr

Franchisee Sales Volumes at 5.63 lakh MT

Investor Release : 9t August, 2021, Gurugram/ New Delhi

Kamdhenu Limited, India’s largest manufacturer and seller of branded TMT Bars, in the retail segment, has

declared its Unaudited Financial Results for the Quarter ended 30t June 2021.

Paint Business - Key Highlights for Q1 FY22

__________________________________________________________________________________

| Total Volumes (in KL) | | Revenue (Rs. Crs) |
ASP per
kg/ litre %6.2 64.2
32.8 33.1
5,092
QLFY21 QLFY22 QLFY21  QLFY22

> Q1FY22 was impacted by 2" wave of Covid-19 which led to localized and micro lockdowns. However, with
unlocking of economy , we have started seeing some pick up in demand in June 2021

»  Paint Business contributed 23% of Revenues in Q1 FY22

»  Focus on increasing share of water based paint products and launching new variants in the market

»  Utmost importance to advertising and promotions and have lately collaborated with Preity G Zinta as the

Brand Ambassador for decorative paints business under brand name Kamdhenu Paints




Update on Scheme of Arrangement

» The draft scheme of arrangement including the demerger of paints business in a separate company had
been filed with the Hon’ble National Company Law Tribunal, Chandigarh Bench, for its approval on 15
March, 2021 whereas NSE and BSE had already issued its observation letter on the scheme of
arrangement on 28t September, 2020.

» NCLT has approved the First Motion application of the Scheme of Arrangement including the demerger
of Paint Business of the Company into a separate listed entity on 4t August, 2021

* NCLT has also directed the Company for convening the meetings of equity shareholders, secured
creditors and unsecured creditors on 25" September, 2021 of M/s Kamdhenu Limited through video

conferencing, in accordance with applicable guidelines/ circulars of Ministry of Corporate Affairs

Steel Business - Key Highlights for Q1 FY22

Franchisee Volumes Revenue from Revenue from

. (intakhMT) & Royalty Income (Rs. Crs) Own Manufacturing (Rs. Crs) _
215 88.0
14.7
35.8
Q1FY21 Q1FY22 Q1FY21 Q1FY22 Q1FY21 Q1FY22

Q1 FY21 performance was impacted by lockdowns induced due to 1t wave of Covid-19, however Q1 FY22
performance was also impacted on account of restrictions imposed and disruption in operations caused due to 2

wave
»  Steel Business contributed 77% of Revenues in Q1 FY22

»  Franchise units and own manufacturing plant were impacted by restrictions imposed by the Government

and localized lockdowns on back of second wave of Covid-19
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Commenting on the results and performance, Mr. Satish Kumar Agarwal, Chairman & Managing Director said:

“Q1 FY22 has been a challenging year with the second wave of Covid-19 impacting demand on account of localized
and micro lockdowns rather than nation wide lockdown like last year. Production was impacted on account of
partial operations, however with easing of restrictions, operations back to normal levels. With drop in Covid cases
and a faster large scale rollout of vaccination drive across the country, we have witnessed a gradual pickup in
demand from early June.Our capacity utilisation at both plants has been increasing gradually. Despite of these
external factors, we have reported revenues of Rs. 145.9 crores, EBITDA of Rs. 11.6 crores and PAT of Rs.5.6 crores

for overall business for Q1 FY22.

For our paints segment, we have reported revenues of Rs.33.1 crores for Q1 FY22. Post, the challenges in April and
May 2021, we have started seeing normalcy from June 2021. We have witnessed certain delay in the restoration of
the remaining building/ plant & machinery due to the second wave of Covid-19. It is almost nearing completion
and expected to start soon. Our focus is on expanding our pan-India visibility through aggressive spends on
advertising and promotions. Paint companies have witnessed pressure due to input cost inflation, however, raw
material prices are expected to soften in the coming gquarters. Though paint industry has faced challenges in short
to medium term, however we believe factors like reducing repainting cycle and lower per capita consumption will

drive growth for the decorative paints going ahead.

In our steel segment we have clocked revenues of Rs. 112.72 crs for Q1 FY22.YoY growth of 123% over a low base
last year. Total brand sales turnover stood at Rs.3,485 crores for Q1 FY22. Our Company has achieved royalty
income of Rs. 21.5 crores in Q1 FY22. This is on the back of unique asset light model and our well-established brand
in the market which is popular among the masses. Steel demand in India is expected to pick up in coming few
months as consumption remains strong despite hit by the second wave of Covid-19. Starting June 2021, with
unlocking of activities, we have started seeing economic activities back to normal levels. With affording housing
projects, government push towards infrastructure spends and speeding up of real estate projects will drive the

demand for steel products.

With huge availability of vaccines and strong improvement in the pace of vaccination, we are witnessing the
growth momentum returning back to previous levels. Monsoon continues to remain favourable from agrarian

economy perspective. Longer Diwali period should enable better sales for quarters ahead.

The business environment is still uncertain due to the predicted third wave of the pandemic, however we are well
equipped to overcome the near term challenges. With our strong brand, marketing and distribution network and
wide range of products in decorative paints, we are well placed to capture any opportunities in future. We are
continuously looking to penetrate in markets where our presence is less and strengthen our footprints in existing

geographies. Going ahead, we expect on expanding our business with more franchisee and dealers. ”
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About Kamdhenu Limited

Kamdhenu Group was founded in 1994 with a vision to provide Best Quality TMT Bars at Best Price. Today, led by
Mr Satish Kumar Agarwal, the company is the market leader in branded TMT Bars and ‘Kamdhenu TMT Bar’ is the
largest selling TMT Bar in India, in the retail segment with brand sales turnover of ~Rs. 12,000 crores. Kamdhenu
follows franchisee business model to bring more transparency and dynamism to the operations of the company.
Kamdhenu has committed chain of over 11,500 dealers and distributors in India out of which 7,500 are exclusive
for steel business. Kamdhenu being TMT expert has also launched earthquake resistant Kamdhenu PAS 10000
Steel and Kamdhenu Nxt TMT Bar. It has been conferred with India Power Brand 2016, Asia’s Most Promising
Brand — 2016, World’s Best Brand 2015 and 2017-18 among Asia & GCC for Steel as well as Paints. ISO 9001:2015
certified company, it is listed on NSE & BSE.

Kamdhenu Paints, one of the leading Paint companies in India, is a division of Kamdhenu Limited. The company is
credited for offering best-in-class paint products conforming to global standards. Its product portfolio under the
brand KAMDHENU PAINTS-COLOUR DREAMZ includes Exterior Emulsions, Interior Emulsions, Acrylic Distempers,
Enamel Paints, Cement Paints, Wall Primers & Putty, and Texture & Designer Finishes, Stainers, P.U. Wood
Finishes and Metallic Finishes. Kamdhenu Paints has 4,000 dealers and distributors spread across the country

Safe Harbor Statement

Statements in this document relating to future status, events, or circumstances, including but not limited to
statements about plans and objectives, the progress and results of research and development, potential project
characteristics, project potential and target dates for project related issues are forward-looking statements
based on estimates and the anticipated effects of future events on current and developing circumstances. Such
statements are subject to numerous risks and uncertainties and are not necessarily predictive of future results.
Actual results may differ materially from those anticipated in the forward-looking statements. The company
assumes no obligation to update forward-looking statements to reflect actual results changed assumptions or

other factors.
For further information, please contact
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