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        Britannia’s Consolidated Sales for the quarter grew 9% while Net profit grew 17% 

 

 

Mumbai, February 10th, 2026:   

 

Britannia’s Consolidated Sales for the Quarter ended 31st December 2025 stands at Rs 4,885 Crores, growing 9.5% and 

Net Profit stands at Rs 682 Crores, growing 17.1% over the same period last year. 

For nine-month period ended 31st December 2025, the Consolidated Sales stands at Rs. 14,172 Crores growing 7.7%, while 

the Net Profit stands at Rs. 1,857 Crores, growing 14.7% over the same period last year. 

 

Commenting on the performance, Mr. Rakshit Hargave, Managing Director & Chief Executive Officer, said:  

“The consolidated revenue growing by 9.5% during the quarter with profits growing faster at 17% underscores a return to 

healthy growths, driven by strong momentum across both the biscuits and adjacent categories, alongside a relatively stable 

commodity environment. 

While the biscuit industry remains under stabilization for price points post the GST rate reduction, the business grew by ~ 

12% in November & December - driven by sustained investments in media to strengthen brand visibility, enhancement of 

our product portfolio through innovations such as the 50-50 Dipped range and catering to a wider consumer base with 

offerings like ‘Veg’ cake variants and ‘Doodh’ Marie Gold, amongst others.  

Going forward, we remain focused on building a stronger ‘Britannia’ through elevated brand experiences and sustained 

investments, alongside distinctive and localized product innovations designed to address the diverse demographic and 

cultural preferences across the country” 

 

For more details, please contact:  

Britannia Industries Limited 

Shree Das : 80500 09141 

              media@britindia.com 

 

Dentsu  

Abhishek Chawande : 96645 16774 
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