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Expanding global footprint,
Mirchi forays into Middle East

With The Launch Of Its FM Platform, Mirchi Aims To
Address Huge Demand For Hindi Content In Gulf Region
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work India Limited (ENIL)-
owned brand launching its
radio station in Qatar.

Mirchi was launched in
Bahrain on May 9, with the
aim of expanding its interna-
tional presence and catering
to the entertainment and mu-
sic demand of the South
Asian and Indian diaspora.
With Indians and South
Asians comprising more than
half of the UAE population,
the Middle East is a signifi-
cant and strategic market for
the brand. Having established
its stronghold in Dubai for
over eight years, Mirchi re-en-
tered the market through a
partnership with Dolphin
Recording Studio, with their
old brand Suno FM now com-
pletely overhauled to become
Mirchi 102.4FM.
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MIRCHI BAHRAIN

private station in the mar-
ket catering to South Asian
audiences.

Mirchi offers customised
content to its audience,
bringing its ‘secret sauce’ of
curated music to its listeners
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In Qatar, with only one
gzlslthm:s rt:gl: station for the

1 laspora, Mirchi
fills the gap with its expansive
Programming and content
and being a brand that is rec-




