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COMPANY OVERVIEW ITALILR

PIL Italica Lifestyle Limited is a leading force in the lifestyle furniture industry, renowned for its
seamless blend of cutting-edge design and everyday functionality. With a trusted legacy in

moulded plastic furniture, the brand is now diversifying into a full-spectrum provider of

;}:ﬁ o T - modern, stylish, and versatile furniture solutions, tailored for today's discerning
= - w3 T W, - / i consumers and dynamic living spaces.
T 1. : ¥ o i B Headquartered in Udaipur, Rajasthan, PIL Italica operates its flagship

manufacturing facility in Udaipur, alongside a strategically acquired unit in

Silvassa, a move that marked a significant milestone in its inorganic growth

journey. With corporate offices in Mumbai and operational hubs in Delhi,

the company is well-positioned to cater to a growing national demand
through a robust pan-India distribution network.

At PIL Italica, we believe furniture goes beyond functionality, it is
a true expression of one’s lifestyle. Our brand reflects this
belief by seamlessly combining comfort, aesthetics, and
innovation in every design. Over the years, Italica has
earned the trust of millions, consistently raising the bar

for design and usability in the furniture landscape.

From modern urban homes to commercial
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KEY HIGHLIGHTS FOR 03 & 9M - FY 26 ITALILR

Revenue for03-FY26 Revenue for9M«FY26

¥ 2,992.57 <8,173.69

Amount in Lakhs (INR)

S

Deal Total Manufacturing Units
ll' I 2 0 Wb 2 (Udaipur & Silvassa)

9M - FY26
Total
Fulfilment @
Centres

Direct Deal
384  aurvs

21 5 Distributors as on =
9M.FY26 Total States and
Union Territories
Total Consolidated production Capacity Covered

8,450 MTPA
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KEY STATS

Financial Highlights for the Quarter & Nine - Months ended 31" December 2025

Q3 FY26 Q3 FY25 YoY(%)
Total Income 2,992.57 3,067.70 -2.45%
EBITDA 202.38 248.26 -18.48%
EBITDA (%) 6.76% 8.09% -133 bps
PAT 71.98 156.43 -53.99%
PAT (%) 2.41% 5.10% -269 bps
o 03.FY 2026 -
TotalIncome & EBITDA O PAT (V)
-2.45% -18.48% -53.99%
3,500 300 300
3,068
so0 X 2,993 250 3248 250
3202
2,500 200 200
X 156

2,000 150 150
1,500 100 100 72
1,000 50 50 .
0 0 0

Q3FY26 Q3FY25 Q3FY26 Q3FY25 Q3FY26 Q3FY25

Amount @ YOY Change (%)

Amount @ YOY Change (%)

Amount @ YOY Change (%)
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Amount in Lakhs (INR)

Amount @ YOY Change (%)

Amount

@ YOY Change (%)

9IMFY26 IMFY25 YoY (%)
8173.69 7383.71 10.70%
692.69 738.24 -6.17%
8.47% 10.00% -152 bps
341.38 417.07 -18.15%
4.18% 5.65% -147 bps
ﬁQM «FY 2026
TotalIncome @  EBITDA O PAT (V)
12000 0I0% 8% -18.15%
10,000 1,000 1,000
8,000 28,174 37,384 s 693 <3 738 800
6,000 600 600
4,000 400 400 3 41 X 417
2,000 200 200
0 0 0
9M FY 26 9M FY 25 9M FY 26 9M FY 25 9M FY26 9M FY 25

Amount @ YOY Change (%)
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DOMESTIC FOOTPRINT ITALILR

From local roots to global reach

From the bustling streets of Mumbai to the tranquil hills of Shimla,
PIL Italica’s presence can be felt across the length and breadth of India.
We have spread our wings far and wide to serve our customers with the
highest level of satisfaction. With the mantra of ‘think global, act local’, we
have expanded our reach to even the remotest corners of the country.
With customer relationships that go beyond transactions, PIL Italica has
become a symbol of trust and reliability among its stakeholders. Our
sights are set on the future and we are determined to take our presence to
even greater heights and touch the lives of more people across the globe. o
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PRODUCT AND BRAND PHILOSOPHY ITALILA

The Company blends comfort with functionality, offering a thoughtfully curated portfolio
that spans moulded plastic furniture, material handling solutions, and waste management
products. This diverse range is driven by a deep commitment to ergonomic excellence
and aesthetic innovation, positioning the brand as a cateqgory leader in redefining spaces.
With a focus on evolving customer needs, the Company continues
to deliver products that seamlessly integrate utility, design, ‘
and modern sensibilities.

\J
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NEW ARRIVALS

NEW LAUNCH PRODUCTS

[

Y3 ZARRIVAL N
‘STDRAGE SERIES ITHLI[HW

NEW RANGE OF.

PREMIUM PLASTIC CABINETS
B casees |

[Brown & Almand)

nsions: 645 mm (H) | 590 mm (W) | 350 mm (D)

[TS"7ARRIVAL N
=" STORAGE SERIES ITP"_I[H@

NEW RANGE OF.

PREMIUM PLASTIC CABINETS
el

{Brown & Biscuit} {Brown & Almond}

A

\

Dimensions: 1220 mm (H) | 590 mm (W) | 350 mm (D)

¥ STORAGE SERIES

ITALILA
NEW RANGE OF

| PREMIUM PLASTIC CABINETS J

5514DR

{Brown & Almond)

(Brown & Biscuit]

Dimensions: 1440 mm (H) | 530 mm (W) | 350 mm (D)

PIL Italica Lifestyle Limited | Business Updates | 03 & 9M«FY26 (October - November - December)

? *
JARRIVAL
ITALIL H@
NEW RANGE OF
PREMIUM PLASTIC SHOE RACK
SR 5514 DR
(Brown & Almond) (Black & S Brey)

Dimensions: 1440 mm (H) | 530 mm (W) | 350 mm (D)

ITALILA

4

= *
ARRIVAL

ITALICA

NEW RANGE OF

PREMIUghASSTE‘iHZOE RACK

{Brown & Almand)

(Black 5 Grey)

Dimensions: 645 mm (H) | 530 mm (W) | 350 mm (D)
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NEW ARRIVALS

NEW LAUNCH PRODUCTS

'ARRIVAL'
S OEsiGNER SERIES 4

LAUNCHING
NEW PRODUCT

5118

m== |nserts on Backrest
and Seat

m= Comfortable Ventilated
Design

p== Sturdy and Durable

= Modern &
Contemporary Style

mmm Stackable Chair

== Suitable for both
Indoor and Outdoor

Colours Available:

%‘I

Brown & Biscu m | White & Capper Gold

ITALILA

Aimond & C Brown

Dimensions:
890mm (H) x 570mm (W) x 430mm (D)
12 Chairs in a Bundle

Applications:
el (} >~
I g
Balcony Terrace Patio Garden Puool-Side Cates & Restaurants

S

s

BLE7ARRIVAL

Launching New

5208
Café Chair

3 Years Warranty

Madern Sleek Design

Made of 100%
Virgin Plastic

Breathable Backrest
Quick & Easy Assembly

Supports up-to
150 KG Weight

Colours Available:

b
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YELLOW

Dimensions:
825mm (H)x 500mm (W)x 545mm (D)
BLACK oenm RED
Applications:
EATE} Pra e
— I:%—'_Tq @ m
L ' ILHLT

Ideal choice for HORECA

.WARRJVAL

PREMIUM SERIES

Launching New

9009

Comfortable

j—
pe= Elegant Look

== Sturdy and Durable
j—

Modern &
Contemporary Style

P Stackable Chair
j—

Suitable for both
Indoor and Outdoor

Calours Available:

ala

Brown Dark Ratten Boige

m:] ||
mm m@

Balcony  Events® Exhibitions  Patio Garde

Applications:

G

ITALILA

Dimensions:
815 mm (H)x 545 mm (W) x 430 mm (D)
16 Chairs in a Bundle

o &

Cafes & Restaurants

ITALILA

Launching New

901

=== Comfortable
m=m [ legant Look
mmm Sturdy and Durable

m== Modern &
Contemporary Style
m== Stackable Chair
mmm Suitable for both
Indoor and Outdoor

Colours Available:

Coftes White
Bsicony  Events & Exnibitions

_ NEW/LLIZTN

REM IUM SERIES

ITALILA

Dimensions:
B15 mm (H)x 545 mm (W) x 430 mm (D)
18 Chairs in a Bundle
Applications:

L

Patio Garde Cates & Restaurants
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NEW ARRIVALS ITALILR

NEW LAUNCH PRODUCTS NEW LAUNCH COLOURS

| |

N

= : ITALILA : .

| KUCH TOH NAYA HAIl

pa— OXY SERIES

T T” CHAIR & TABLE ARRIVAL ITALILA

Launching New
Colour Almond in

5202

= Comfortable

. | N
b S - fKIDS MULTIPURPOSE e tiss s
A

= Flegant Look
= Sturdy and Durable

== Modern &
Contemporary Style

p= Stackable Chair

Dimensions:
Length: 2000 mm
Height: 470 mm
Width: 710 mm

™= Suitable for both
Indoor and Outdoor

- Easy to Clean and Maintain Dlmenolons: 537 mim (HIX 567 mm (W) 438 mm (D) Dimanckona: 567w (4} % 380 mm (W) » 276 i (0} 425 mm (W) x 555 mm (D) x 760 mm (H)
8106 Weather Resistant wwinitalice.com EINalica B8 ltalica - Db -Guassbad mceker - anmun - Raritn Drscur Applications:

Launching New
« Ultraviolet Resistant Customer Care B +91 83144 11101 f’LL"‘m“”"mL““"‘" 12 Chairs in a Bundie
] giig (r? -
)
S B 20 P i STy S f2 v
Applications: = R

l I mnsnummnrnsz pi K\nsHuLﬂPuﬁPﬂs(
BLE
- Stain Resistant | 5230 / 5238 .
I_OU nger S esisia Dimensions:
News Delhi « Udaipar « Silvassa « Bar
Balcony Events & Exhibitions  Patio Garden Homes Cafes & Restaurants.
Homes Balcony Gardens. Beach Side Pool Side

PIL ltalica Lifestyle Limited | Business Updates | 03 & 9M« FY26 (October - November - December) www.italica.com [ Italica @ ltalica k!


https://www.instagram.com/italicafurniture?igsh=d3p3N3M0M2c3MW1m
https://www.facebook.com/share/1CmZ4Gz9s6/
http://www.italica.com
http://www.italica.com

BRAND VISIBILITY - VAN CAMPAIGNS

During the quarter, PIL Italica executed 10+ high-impact vehicle campaigns across key markets
pan-India, strengthening last-mile visibility and accelerating product awareness. These on-ground
activations enabled direct engagement with dealers, retailers and end customers, supporting new
product introductions, reinforcing channel partner relationships and driving deeper market
penetration. Van campaign done at Guntur in AP, North & West Delhi, Begusarai and Patna in
Bihar, Jammu in J&K, Jalna in Maharashtra, Pathankhot in Punjab, Haridwar & Dehradun in
Uttarakhand, Gorakhpur and Kanpur in Uttar Pradesh, Hooghly and Ralganj in West Bengal.

ITALILA §P

i == AN 8 Jm«i
3 KUCH TOH NAYA HAI! lﬂ .
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BRAND VISIBILITY - CHANNEL PARTNER MEET ITALILA

PRODUCT LAUNCH (DELHI & NCR)

PIL Italica hosted a Channel Partner Meet in Delhi & NCR to launch its Cabinet and Sun Lounger range.
The initiative strengthened partner engagement, enabled effective product onboarding, and supported
faster market rollout of new launches across key northern markets.

ITALILA

KUCH TOH NAYA HAIl

oNLY 1DAY ToG0 hg

PRODUCT
LAUNCH MEET

26™ DECEMBER 2025, FRIDAY
Timing: 11:30 am onwards

Venue:
HOTEL JAYPEE SIDDHARTH
3, Rajendra Place, New Delhi,
Delhi- 110008, India.

The meet will be followed by Lunch.
Mark your calendars please!

BY INVITATION ONLY!

y

iq
a!: | =
-~ Z s .
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BRAND VISIBILITY - EXHIBITIONS ITALILA

During the period, PIL Italica 1 -

participated in key regional Bl AxEins Hfm M/S. SUBODH AGENCIES
exhibitions including Mercury Link - 1 E w _ TR ; :
Consumex Exhibition (Prayagraj, : :
Uttar Pradesh), PITEX Expo
(Amritsar, Punjab), THGOA Expo
(Coimbatore, Tamil Nadu), and
Furniture & Home Products Expo
(Chennai, Tamil Nadu), with
dedicated brand stalls showcasing
core and new product ranges.

In addition, the company undertook _ _ m[ﬁm
focused promotional activities at the i == : ¢ : WATERAL HANDLING

Division

Agriculture Exhibition, Bhopal for its S ( a a -~ L. wastawa xaes
Material Handling Division, enhancing Ly | [ gl [ :
visibility and outreach in a high-
potential B2ZB segment.

These initiatives strengthened
regional market presence, improved
channel engagement, and supported
lead generation across diverse
geographies.
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BRAND VISIBILITY - STORE BRANDING ITALILA

PIL Italica executed :
extensive in-storeand ~ KUCHTOHNAYAHAI — NB
storefront branding - ITALILA
initiatives across key
markets including
Gujarat, Haryana,
Uttarakhand, Punjab,
Uttar Pradesh, Mysore,
and Bihar. The activities
covered shop boards,
LED signages, banners,
in-store branding
elements,etc. aimed at
strengthening brand
visibility and recall at the
point of sale.

These initiatives DHNNRC BRI !

enhanced retalil
presence, improved

consumer engagement q m ﬂ
within stores, and
supported stronger

brand-led conversions
across priority markets.

n

ITALILA

E TR P .

"

wdesnecs BYRAETE
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BRAND VISIBILITY ITALILA

MAGAZINE & NEWSPAPER ADS

PIL Italica executed targeted print advertising initiatives to strengthen brand visibility and product
awareness. This included a Diwali edition advertisement in Rajasthan Patrika, leveraging high festive
readership and a product-focused advertisement in IFJ Plus Magazine highlighting the Sun Lounger.

These print campaigns supported seasonal brand salience, reinforced product positioning and
complemented the company's integrated marketing efforts across key markets.

if]news & events

s
ITALIA

- SUNLOUNGER 8103

PIL ITALICA LIFESTYLE LIMITED www.italica.cor
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SOCIAL MEDIA SNAPSHOTS

Our customers take center stage in the heart of our brand.

Their stories are the testament to our journey.

Their experiences speak volumes about the quality and excellence we promise.

¥ MODERN DAY PERSONAL EVILS

stool ko
chupke se

friend banaya

(O

View insights

Kicreainit

o italicafumniture

Let's choose strength, posithity, and growth over negatiity

Happy Dussehra from all of us at falical

Qe

T4 likes

italicafurniture Kabhi chair se wicket banayi, kabhi stool ko
friend...

Fridge se ice-cream chura kar khayl, aur dining table ne chadar
pehen kar tent ki duniya saja di!

Bachpan ka maza hi kuch aur tha — jahan har cheez ek khel, har
pal ek adventure ban jaata tha.

Italica wishes every child and the child inside you.
Happy Children’s Day! ® W

#HappyChildrensDay #BachpanKeDin
ries #Furnit

Qv

@ Liked by asaddaud and 38 others

italicafurniture 4 This Dussehra, let's not just bum the effigy of
Ravan, but slso the modern-day evils within us —
procrastination, self-doubit, overthinking, sotial media ovenuse,
unhealthy habits, and more.

A

=

Why complicate comfort?
At ltalica, we keep it strong, stylish, and effortlessly comfortable
— just the way it should be.

Whether it's your home, workspace, or a weekend chill scene. ..
Italica chairs do their job without any drama

Simple. Durable. Trusted.

View insights Boost reel

QY A

O italicafurniture

Original audio
o italicafurniture Back pain stole her smile... but love brought it
bacl

Because someatimes, love is in the little comforts — like the Halica
2277 Spine Care Plastic Chair

A thoughtful gift that truly cares, designed to support the spine
and bring comfort every day.

Choaose care. Choose comfort. Choase Italica Spine Care. @

omfortFirst

hairs #SpineCareChair #ErgonomicSeating
BackPainRelief #HealthySeating #PostureSupp:
DurableChairs #PlasticCh

#SupportiveSe S iture #HomeEssentia
#0fficeSeating #5t

View insights Pending approval

Qv 2
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g ikahumite
Griginalausio

i Flicatumiture A Design con Reimagined — heet the Marvello
il

Inspired by Vemer Panton'’s legendary sculptural form, the Italica
Marvella 11 brings museum-worthy design into everyday living
Its smaoth curves, bold colours, and erganomic shape make it a
staternent piece whether placed in a living room, studio, balcony,
calé, or creative workspace.

Crafted with durable plasteel plastic. Marvelle 11 offers the
elegance of designes furniture with the practicality of modern
dlay usage. Light, comiortable, and built to stand out — it's the
kind of chair that transforms a space the moment you place it

+ Iconic Panton-inspired designes sihouette
 Strang plasteel plastic for long-lasting use

+ Ausilable in bold, vibrant colours

+ Perfect for homes, studios, cafés & modern interiors

Qv R

55 likes

Original audio

Unfold Comfort
Anywhere.

o italicafurniture & Unfold comfort anywhere with the Italica
Phoenix Folding Plastic Chair

From the backyard to the edge of the world — comfort is now
portable, stylish, and built to endure.

Sit back, relax, and let every place feel like home. @ &

For orders, visit the website link in our bio

View insights Boost reel

Qv W

W Liked by italicamaterialhandling and 43 others
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SOCIAL INITIATIVES ITALILA

As part of its commitment to employee well-being and community health, PIL organised a medical
camp at its Silvassa factory, providing essential health check-ups and care to workers and members.

7% g aTaRT $IX R gaet Y G, A W GRI = Sl
- - > : = LA L "
N | PILTTALICA LIFESTYLE LIMITED

L T e L NS Y R R

PIL [TALICA LIFESTYLE LIMITED
I witalicacom B :-'-.H|I|'_‘:1 T

KUCH TOH NAYA HAl
PILTTALICA L FESTYLE L4ITED

LY R T
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ITALILA

PIL ITALICA LIFESTYLE LIMITED

Investor Grievance: corporate@italica.com

www.italica.com [ Italica @ ltalica

PIL ltalica Lifestyle Limited | Business Updates | 03 & 9M« FY26 (October - November - December) www.italica.com [l Italica @ ltalica 17 .


http://www.italica.com
http://www.italica.com
http://www.italica.com
http://www.italica.com
https://www.instagram.com/italicafurniture?igsh=d3p3N3M0M2c3MW1m
https://www.facebook.com/share/1CmZ4Gz9s6/
http://www.italica.com
http://www.italica.com

	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17

		2026-01-20T15:23:03+0530
	Narendra Bhanawat




