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FINANCIAL PERFORMANCE HIGHLIGHTS eme’
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Q3 FY26: X314 Crs.

9M FY26: X930 Crs.

EBITDA ]_\

a 2% YoY
A 6%QoQ

v 8% YoY

N

Plastic Pipe Systems | Moulded Furniture | Multilayered Cross Laminated Films | Industrial

Moulded Products | Protective Packaging Products | Material Handling Products |
Performance Packaging Films | Composite LPG Cylinders




FINANCIAL PERFORMANCE HIGHLIGHTS

Sales Tonnage in MT
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SUMMARISED INCOME STATEMENT- STANDALONE eme”’

Rs. in Crores People ™ who know plastics best

Particulars Q3FY26 Q3FY25 Y-0Y(%) O9MFY26 9MFY 25 Y(?)/:; FY 24-25
Plastic goods sold (MT) 183794 162733 12.94% 522018 474645 9.98% 674510
Revenue from operations 2686.94 2509.88 7.05% 7690.02 741918 3.65% 10446.25
Raw Material Consumed 1826.98 1728.93 5.67% 5203.44 5013.28 3.79% 7146.45
Employee benefit expenses  155.40 114.82 35.34% 424.20 355.31 19.39% 485.68
Other Expenses 390.72 357.15 9.40% 1132.01 1034.66 9.41% 1381.38
EBITDA 313.84 308.98 1.57%  930.37 1015.93 -8.42% 1432.74
EBITDA (%) 11.68% 12.31% 12.10% 13.69% 13.72%
Depreciation 109.51  91.29 19.96%  306.89 267.26 14.83% 358.61
EBIT 204.33 21769 -6.14% 623.48 748.67 -16.72% 107413
Other Income 1823  23.37 -21.99% 94.09 100.37 -6.26% 112.82
Finance Cost 11.39 2.98 282.21% 19.98 8.93 123.74% 11.90
PBT 211.17 238.08 -11.30% 69759 840.11 -16.96% 1175.05
Tax Expenses 52.70 58.44  -9.82% 168.47 204.94 -17.80% 278.25
PAT 158.47 179.64 -11.78%  529.12 635.17 -16.70% 896.80
EPS (in INR) 12.48 14.14 41.65 50.00 70.60
Cash EPS (in INR) 2110  21.33 65.81 71.04 98.83




KEY SEGMENT PERFORMANCE - Q3 - FY26
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THE SUPREME GROUP

éupre/me .
peopie Bunokonpesicsres | 11NE SUPreme Industries Ltd

1. State-of-the art production facilities across PAN India
2. Location — 35 Manufacturing Plants

3. Manufacturers of —

Piping systems

Industrial products
Furniture

Material Handling Products
Protective packaging
Cross laminated films
Performance films

+ Composite Products

Supreme Industries Overseas (FZE)
A wholly owned subsidiary, in the United Arab
Emirates.

éu ®
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State-of-the art production facilities

Location - Amdoshi — Wangani Village near Nagothane in
District Raigad Maharashtra & New Manali Town near
Chennai in Tamil Nadu.

Manufacturers of -

Polystyrene (PS)

Expandable Polystyrene (EPS)

Specialty Polymers and Compounds (SPC)
Extruded Polystyrene Foam Boards (XPS)
Styrene Methyl Methacrylate (SMMA)
Acrylonitrile Butadiene Styrene (ABS)



THE SUPREME INDUSTRIES LTD. AT A GLANCE &lpre/me®
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A

Founded in Poweredbya

robust
1942' infrastructure
Plastics and 80+ years gnd expertise,
related in the uprcleme IS
products ) India's largest
8 Business industry plastic
: manufacturing
67&(%20+ Fereas and processing
Prod company.
roducts
sold / ‘ '

*Based on statistics as of 315t March 2025
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THE SUPREME INDUSTRIES LTD. AT A GLANCE

* Manufacturing facilities spread across the country.

* Diversified product portfolio with established Brand Equity
e Significant Market Share in each of the verticals
e Strong Cash Flows to fund expansion plans
* Pan India Distribution Network and Reach
e Consistent increase in revenues from speciality and value added products
 Cost efficient raw material procurement capability
» User of diverse plastics materials
e Invulnerable from import substitutes.
e Optimisation of shareholder value
- Higher ROACE
- Liberal dividend payout 9




A CURTAIN RAISER- THE SUPREME INDUSTRIES LTD. eme”’
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“TO GROW BUSINESS WITH
DIGNITY & RESPECT”

“TO ADD REAL VALUE TO SOCIETY”
e To conduct business with ethical

practices and WALK OUR TALK

e To offer consistent products Supreme
Serv_ices with uncompro_mising Virtues
quality supported by continuous
improvements and Innovations,
thereby exceeding Customer Customer

Expectations Centricity /

* To ensure the culture of utmost

respect and empowerment to —
individuals and be catalyst in

enhancing their competencies




ORGANISATION & MANAGEMENT TEAM

Board of Directors

Shri B. L. Taparia Shri M. P. Taparia Shri S. J. Taparia Shri V. K. Taparia Shri Rajiv Jalota
Chairman Managing Director Executive Director Executive Director Independent Director

h

Shri Sriram Hariharan Ms. Ameeta Parpia Shri Sarthak Behuria Shri Vipul Shah Shri Pulak Prasad

Independent Director Independent Director Independent Director Independent Director Non-Executive Director

Supreme has always nurtured a positive and people-first attitude. We
express our gratitude by bestowing dignity, equality and sensitivity to our
workforce that persistently challenges the status quo with innovation
and quality. Every business venture remains rooted in humility, curiosity,
empathy towards stakeholders, and perseverance as we move toward
sustainability, inclusivity, and success. M. P. Taparia
Managing Director
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Management Team

A K Tripathi, Exe. Vice President (Plastic
Piping System)

« VL Malu, Exe. Vice President (Industrial
Components)

« P C Somani, Chief Financial Officer

S K Patnaik , COO (Protective Packaging
Products)

* Pradeep Kamat, Vice President ( Composite
Cylinders)

e Sanjeev Jain, Vice President (Furniture)

e Siddharth Roongta, Vice President (Cross
Laminated Films)

« R JSaboo, Vice President (Corporate Affairs)
& Company Secretary

* Parag Prabhu, Vice President (Finance)

* Vivek Taparia, President (Packaging)

« Sanjay Mishra, Associate Vice President
(MHD)

* Anshul Saboo, Business Head (uPVC Window)
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BUSINESS VFRTICALS

! | | }
Plastic Piping Consumer Packaging Industrial
Division Products Products Products
= Specialty Films = Industrial
= Protective Component
Packaging Products = Material Handling
Division

® Cross Laminated
Film Products

= Composite LPG
Cylinders




eme’

- People ®™ who know plastics best

“di> Ty @ v W

Plastic Piping System

& =y

. __ | Wastéeamgaa%mﬁnt& . Agriculture o . Sewaggigaetastment |



SEATINGS

Consumer Products

o

KIDS RANGE

SETS

TABLES
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People

MULTIPURPOSE

STOOLS
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SMART PEEL LIDDING FILMS ) :
EDIBLE OIL FILM BARRIER FILMS

PERFORMANCEPACKAGINGFILMS

Packaging Products

Specialty Films

o

Protective Packaging Products

CIVIL ENGINEERING APPLICATIONS

Cross Laminated Films PRE - POST HARVEST SHEETS RAIN WATER HARVESTING

Insulation & Acoustics Products
MULTILAYER CROSS LAMINATED FILMS

INSU PROTEC DURA ‘ FUNJOY FITSPREE

PROTECTIVEPACKAGING PRODUCTS



Industrial Products

v" Industrial Components
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v Material Handling Division

v' Composite Products

AUTOMOTIVE PARTS

"

CRATES PALLETS DUSTBINS CUSTOMIZED SILPACK

MATERIAL HANDLING PRODUCTS
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Composite
Products

v LPG Cylinders
v CNG Cylinders

12.5L /5 KG Propane 18.0L /7.5 KG Propane 24.5 L /10 KG Propane
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+* Participation at Exhibitions

Acetech, Mumbai - Nov 25
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IPC, Kolkata - 2025
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IFAT India, Mumbai - Oct 25




BRAND PROMOTION & AWARENESS eme”’

People ™ who know plastics best

T

USSR, e e v v ad P <z : { 5 ' : Ay =
i ; ¥ | : Foam o i a'm"'i”mmt»uu;,.‘_l o Lk (0
bl gl L 1T [ RN b b k! Wi e ¢ " "
ATIMG Sl uT i TheaF avil B [

et 1L B S ————

Big 5, Dubai - 2025
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** Dealers/Plumber/Engineers/Retailer's Meet and Workshops

2
EXW

Plumbing Workshops at Various location
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** Dealers/Plumber/Engineers/Retailer's Meet and Workshops

Engineer's Meet at Various location
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** Knowledge Center Visits
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Malanpur Knowledge Centre Visit




BRAND PROMOTION & AWARENESS
*» Hoardings & Retail Shop Branding

.
Unipole at siwan_Biha

S KENTERPRISES - VSS NAGAR

Mg

Totwl Piging Solution
P -

S5.K Enterprises

SamsungRaajs A22 -

Hoarding at Guwahati

SAMPURNA SANI PLAZA - Bharatpur

Pole Kiosk at Purulia, West Bengal Shop Branding_bhubaneswar-odisha

People

Shop Branding-north East
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BRAND PROMOTION & AWARENESS Supreme’

People ™ who know plastics best
7

s Collaboration with Mr. Sanjeev Kapoor

Renowned Master Chef Sanjeev

Kapoor, in collaboration with

Indian Oil, places his trust in the

next generation of LPG solutions

ol — Supreme Composite Kavach

NO CDMFEEHSE SAFE E,{

B WITH SAFETY RELIAELE

N Type IV Cylinders.
ot PR
® -r‘ .--_"

Helpline No :- 1800-2333-555
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X Launch of Low Noise Piping System

\

Peapie Mg cow esivs tot

Introducing
SERE

LICEN G P

PP Low Noisgl

Fnsure.sg

‘ la-/'
W

Company has launched its new low-noise Polypropylene drainage systems — Serene and Serene Plus With
the presence of Supreme and Poloplast management.




BRAND PROMOTION & AWARENESS Supreme’

People ™ who know plastics best
7

** Various Digital Initiatives

* Robust website www.supreme.co.in which imparts in-depth knowledge about all
Supreme business verticals.

* Presence on various Social media platforms like Facebook, Instagram, Linkdin,
Youtube etc which helps in constant consumer connect

* Various digital promotional activities are taken up like Google Search Engine
Marketing, Digital TVC promotion, Android & 10S app for Pipe and Furniture etc

 Brand Promotion through various trade magazine by way of advertisements and
editorial write-ups through various trade magazines.

e Participation in various national and international exhibitions.

 The company has set-up 5 knowledge centers for imparting knowledge on best
plumbing practices.

* Regular workshops for professional plumbing training programs across the country.



http://www.supreme.co.in/
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Export Excellence Award r-

Company has received Export Awards in various product categories through Plexcounsil (Plastic
export promotion council under ministry of Commerce) for the years 2023-2024 & 2024-25.

30
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AWARDS & ACCOLADES

People

EEER MNationol Encrgy Manogomont Awoards 2024 — Kharo gpur

SEEM Award & Excellence in Energy Conservation and Management

Company has received SEEM (Society of Energy Engineers and Managers) National Energy Management Gold

31

Awards 2024 in Plastic Category for Kharagpur & Jadcherla plants.
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AWARDS & ACCOLADES
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ORGAMIZATION \WITH SUSTAINABLE PRACTICES
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Uttar Pradesh Leadership Award 2025

Company has received the Uttar Pradesh Leadership Awards 2025 at Lucknow for being an "Organization with
Sustainable Practices". 32
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Supreme Industries Ltd.
is honored to be recognized as &

Plastic & Plastic Products.

Supreme Industries Ltd. [ \
...:3 : dun® bradstree

ﬁ' .; . ¢ 0 INDIA'S W
- .

iﬂL Uk CREATUB }r
5 X
TN 2025
ﬁ{qS' .c : .0{.3";: /i

10 8 oy peyic PROC

Dun & Bradstreet - India’s Top Value Creator 2025

Company has been featured as India's Top Value Creator 2025 in the Plastic & Plastic Products category at

event organized by Dun & Bradstreet. 33




SUSTAINABILITY

We are committed to sustainable use of plastic and constantly innovating to develop solutions. As a company, we take
several measures to ensure that we walk the sustainability path. Few of our efforts are as follows

Increase the use of
renewable energy from

26 manufacturing units
RE Presence

Aim to achieve a
reduction of

eme’
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Reducing carbon
emission intensity of

25% to 35% O-f the total (Solqr/Wind/Hybrid) carbon emission by CO2 per MT of production
energy requirement. energy. 1,00,000 tons. by 24%.
(FY 24-25 Re Mix 21.45%)
: First Indian Company in
?::tufitr":goi:f::; & Sustainability Report building product category
re_cP e \ Published for FY 22-23, FY committed to
of wc)J’ter. d 23-24 & FY 24-25. SBTi Net Zero Target

b L 7

&

s ; ~
ISO 50001 Lower Carbon Renewable
Certification Emission Power Usage

= G

Waste Cll Certified
Management Green Products




A RESPONSIBLE CORPORATE CITIZEN eme’
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SUPREME FOUNDATION e < E A

Established as a social leg of Supreme, is devoted to social and

environmental upliftment.

» The Foundation has been built by Supreme on the sole motto of
Sarvena Bhavantu Sukhinah - happiness and peace for all. The
Supreme Foundation has undertaken a lot of notable initiatives to
actively pursue its social responsibility of creating a better future in @
an effort to give back to society and the environment from which we ;j ;
benefit so greatly.

» The Foundation has undertaken major initiatives such as:
v" Excellence in education through comprehensive program:
o Facilitating educational infrastructure & learning resources
o Offering capacity building & training program for educators
o Creating platform for rural children participation in
structured educational activities including digital learnings
Rural development & Villages upliftment
Healthcare
Environmental Conservation like Tree plantation, Recycling of
plastic, Awareness events etc.
v' Other welfare activities to support the underprivileged people
etc.

AN




DISCLAIMER

* This presentation and the accompanying slides (the “Presentation’), which have
been prepared by Supreme Industries Limited (the “Company”), have been
prepared solely for information purposes and do not constitute any offer
recommendation or invitation to éourchase or subscribe for any securities, and
shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made
except by means of a statutory offering document containing detailed information
about the Company.

* This Presentation has been prepared by the Company based on information and
data which the Company considers  reliable, but’ the Company makes ng
representation or warranty, express or implied, whatsoever, and no reliance shall
be placed on, the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and
may._not contain all of the information that yQu,ma}/ consider _material, Any
liability in respect of the contents of, or any omission from, this Presentation is
expressly excluded.

* Certain matters discussed in this Presentation may contain statements regarding
the Company’s market opportunity and business 1Jorospects that are individually
and collectively forward-looking statements. Such forward-looking statements are
not guarantees of future performance and are s,ubiect to known and unknown
risks, uncertainties and assumptions that are difficult to predict. These risks and

uncertainties include, but are not limited to, the performance of the Indian

economy and of the economies of various international markets, the performance
of the industry in India and world-wide, competition, the company’s ability to
successfully implement its strategy, the Company’s future levels of growth and
expansion, technological implementation changes and advancements, changes in
revenue, income of cash flows, the CompaRny’s_market preferences and its
exposure to market risks, as well as other risks. The Company’s actual results
levels of activity, performance or achievements couid differ materially” and
adversely from results expressed in or implied bP/ this Presentation. The Company
assumes no obligation to update any forward- ookln(? information contained in
this Presentation. Any forward looking statements and projections made by third

Eartles included in this_Presentation are not adoEted by the Company and the

ompany is not responsible for such third party statements and projections.

* The distribution of this document in certain jurisdictions may be restricted by law
and persons into whose possession this "presentation comes should inform
themselves about and observe any such restrictions.

Supreme®

People ™ who know plastics best

THANK YOU

Contact Details

Mr. R J Saboo Mr. P C Somani

VP (Corporate Affairs) & Chief Financial Officer
Company Secretary Tel : +91-22-40430060

Tel: +91-22-62570029 Email:

Email: pCc_somani@supreme.co.in

rj_saboo@supreme.co.in

www.supreme.co.in
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