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Disruption: Startups & Tech

Tweet  OF THE DAY

Remember, use AI 
to augment you, 
not replace you. 

Use it as an exten-
sion of your brain

PETER H. 
DIAMANDIS, MD

@PETERDIAMANDIS

For comprehensive and   
insightful stories about all  
things startups and technology, 
log on to www.ettech.com
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Speaking at the panel, Georgieva said India
would need to align either with the US or China
on AI tech policy, counting it among nations like
Saudi Arabia as emerging markets entering the
AI space. The IMF's index of  preparedness for
nations ready to embrace AI technologies has
placed US, Denmark and Singapore as the top 3,
with China closely following suit.

However, the minister pushed back against the
view. “On the application layer, we will probably
be the biggest provider of  services to the world.
That will be the biggest measure of  successful AI
deployment. ROI doesn’t come from simply de-
ploying a very large model. 95% of  the work can
happen with models which are 20 billion or 50 bil-
lion parameters. We already have a bouquet of
such models which are being deployed in multi-
ple sectors to increase productivity, efficiency,
and the effective use of  technology," he stressed.

He also pointed to a recent Stanford report that
placed India third globally in terms of  AI pene-
tration and preparedness. Designed as a mea-
sure of  national progress and diversity in AI, the
University's Global Vibrancy Index had ranked
India just behind the United States and China, in
its latest rankings of  36 nations. India's widen-
ing AI talent pool, increasing research & devel-
opment (R&D), and favourable public opinions
on AI, had pushed it up in the index.

SEMICONDUCTOR PUSH
Vaishnaw said India is focusing on mastering
manufacturing in this segment first, before
progressing to advanced nodes. Working with
industry partners, including IBM, India has a
clearly mapped path from 28 nanometer (nm)
to 7nm by 2030, and 3nm by 2032. He also noted
nearly 75 percent of  global chip volume lies in
the 28nm to 90nm range, covering applications
such as electric vehicles, automobiles, rail-
ways, defence systems, telecom equipment and
a large share of  consumer electronics.

India’s Leading AI Push:
Vaishnaw Trashes IMF
Chief’s ‘Second Tier’ Tag 

Our Bureau

New Delhi: Countering International Moneta-
ry Fund (IMF) Managing Director Kristalina Ge-
orgieva's assertion that India is a second tier ar-
tificial intelligence (AI) player, electronics and
information technology minister Ashwini
Vaishnaw has said that India is leading the AI
push globally, working across all five layers of  AI
architecture- application, model, chip, infra, and
energy, and that nations with large AI models do
not have a leverage over India.

Speaking at a panel discussion on AI power pol-
itics at the ongoing World Economic Forum 2026
summit in Davos on Wednesday, Vaishnaw said
India's own bouquet of  AI models can service
95% of  its domestic requirement.

He also cautioned against equating geopoliti-
cal power with ownership of  very large AI mod-
els. He noted that such models can be switched
off  and may even create economic stress for their
developers. “The economics of  the fifth industri-
al revolution will come from return on invest-
ment — deploying the lowest cost solution to get
the highest possible return,” he said. He high-
lighted that effective AI deployment increasing-
ly relies on CPUs, smaller models and emerging
custom silicon, reducing dependency on any sin-
gle country and challenging the notion of  AI
dominance through scale alone.

At Davos, IT minister rebuffs IMF chief's stand that India would
need to align with United States or China on artificial intelligence

IT minister Ashwini Vaishnaw in conversation with IBM CEO Arvind Krishna in Davos on Wednesday

ASHWINI VAISHNAW
IT minister

On the application layer, we will
probably be the biggest provid-
er of services to the world. That
will be the biggest measure of
successful AI deployment

crore in FY24. 
In FY24, the company’s los-

ses had narrowed 45% to `̀371
crore. 

Besides bike taxis,
which Rapido
operates on a
commission
basis, the com-
pany also offers
three-wheeler and fo-
ur-wheeler ride-hailing
services on a subscription ba-
sis. This means that while it
charges a commission to bike
taxi operators on every ride,
for other modes, it takes a sub-
scription fee from drivers for a

set period during which they
get access to customers via the
platform.

Revenue from subscrip-
tion services surged to

`̀275 crore last fiscal,
from ̀̀ 19 crore in

FY24, be-
nefi-
ting
from an

expansion of
its three- and four-wheeler

services across the country. 
Meanwhile, revenue from

platform services – primarily
through commissions — fell
to `̀347 crore from `̀505 crore.

The WestBridge Capital-
backed company also saw its
advertising revenue climb
over sixfold in FY25 to ̀̀ 16 cro-
re from just ̀̀ 2.5 crore the pre-
vious year. 

Over the past 12-18 months,
Rapido has scaled up its busi-
ness significantly to gain mar-
ket share in the urban mobili-
ty market. It has surpassed
both Uber and Ola in terms of
overall market share.

ET reported on September 10
that while Rapido leads the
overall ride-hailing sector, it
trails Uber in the lucrative fo-
ur-wheeler segment.

Ride-hailing platform’s losses substantially narrow 30% to `258 crore 

Our Bureau

New Delhi: Ride-hailing plat-
form Rapido’s operating reve-
nue surged 44% in the last fi-
nancial year to ̀̀ 934 crore, whi-
le net loss narrowed substanti-
ally, showed the company’s
filings with the Registrar of
Companies. 

The startup trimmed its net
loss by 30% to `̀258 crore in
FY25. This was mainly becau-
se of  marked improvement in
operating leverage, with Ebit-
da or operating loss declining
sharply to ̀̀ 104 crore from ̀̀ 409

Rapido’s FY25 Revenue Up 44% to `934cr 

Escape Plan
Raises $25m
Bengaluru: New-age travel
accessories platform Es-
cape Plan has raised $25 mil-
lion in a funding round led
by Jungle Ventures, with
participation from Fireside
Ventures and IndiGo Ven-
tures, the corporate venture
capital arm of  IndiGo Air-
lines.

The funding comes as Es-
cape looks to scale its omni-
channel platform across on-
line marketplaces, direct-to-
consumer channels and of-
fline retail sales. The latest
round comes six months af-
ter Escape raised $5 million.

Launched in May 2025, the
company sells luggage bags,
backpacks, laptop bags, gym
bags, neck pillows, passport
covers, belts, wallets and
other travel-related accesso-
ries.

Maybelline operates three lar-
ge research hubs in France
and regional centres in the US,
Japan, China, Brazil, South
Africa and India. In India, it
currently has research faciliti-
es in Mumbai and Bengaluru.

The announcement under-
scores India’s critical impor-
tance to L’Oréal. It comes in
the backdrop of  the local unit's
growth slowing sharply to 5%
in 2024-25, from 14% the previo-
us year and 30% in the two ye-
ars prior, amid heated compe-
tition from smaller, newer di-
gital-first consumer brands.

In July last year, the beauty
company appointed expat Jac-
ques Lebel as India country
manager, succeeding Aseem
Kaushik, who moved up to the
position of  chairman. The ap-
pointment of  Lebel, who pre-
viously held senior leaders-
hip roles at L’Oréal as well as
other consumer companies
such as Procter & Gamble and
AB InBev across markets, re-
flects India’s increasing heft

L’Oréal to Set up India GCC, Invest `̀3.5kcr 

Our Bureau

New Delhi: L’Oréal SA, the
world’s largest cosmetics ma-
ker, said it will invest ̀ 3,500 cro-
re in setting up one of  its big-
gest global capability centres
(GCCs) in Hyderabad, adding
to an expanding list of  multi-
nationals opening advanced
engineering and operations
centres in India.

The France-headquartered
company’s CEO Nicolas Hie-
ronimus announced the in-
vestment at the ongoing World
Economic Forum in Davos.

L’Oreal said in a statement
that the beauty tech hub, “the
first of  its kind, will create
2,000 tech, AI, and data engine-
ering jobs through 2030, and
will accelerate state-of-the-
art, AI-powered beauty solu-
tions at scale”.
ET first reported the compa-
ny’s plans in this regard on No-
vember 17, 2025.

The maker of  Garnier and

within the group.
McDonald’s, Carlsberg, Hei-

neken are among the major
consumer that have announ-
ced large GCCs in India in re-
cent months – essentially off-
shore hubs that operate criti-
cal functions such as technolo-
gy, analytics, operations,
finance, supply-chain and rese-
arch and development. For
most companies, GCCs in In-

dia offer cost advantages com-
pared to outsourcing, and high-
quality talent at scale.

Executives citing data by re-
searcher NielsenIQ said L’Ore-
al has about 8% share of  Indi-
a’s face-care market, domina-
ted by Hindustan Unilever
with more than a 40% share. In-
dia currently accounts for just
over 1% of  L’Oréal annual sales
of  more than ¤41 billion, ma-
king it the firm’s 15th biggest
market worldwide. The compa-
ny expects the country to rank
among its top 10 markets wit-
hin the next few years, with an-
nual revenue of  ¤1 billion.

India’s beauty and personal
care market is estimated to to-
uch sales of  $34 billion by 2028,
up from $20 billion last year,
according to a Nykaa-Redseer
Strategy Consultants Beauty
Trends report. It cited “aspira-
tional spending, reach and dis-
coverability through e-com-
merce and quick commerce,
and social media influences”
as key growth drivers.

Beauty technology hub in Hyderabad to create 2,000 AI, data engineering jobs
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ET first reported on 17 
November 2025 that L’Oréal 
plans a major GCC in Hyderabad 
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