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The Bosch Group is a leading global supplier 
of technology and services. It employs roughly 
402,000 associates worldwide (as of December 
31, 2017). The company generated sales of 
78.1 billion euros in 2017. Its operations are 
divided into four business sectors: Mobility 
Solutions, Industrial Technology, Consumer 
Goods, and Energy and Building Technology. 
As a leading IoT company, Bosch offers 
innovative solutions for smart homes, smart 
cities, connected mobility, and connected 
manufacturing. It uses its expertise in sensor 
technology, software, and services, as well as 
its own IoT cloud, to offer its customers 
connected, cross-domain solutions from 
a single source. The Bosch Group’s strategic 
objective is to deliver innovations for 
a connected life. Bosch improves quality of 
life worldwide with products and services 
that are innovative and spark enthusiasm. 
In short, Bosch creates technology that is 
“Invented for life.” The Bosch Group comprises 
of Robert Bosch GmbH and its roughly 440 
subsidiary and regional companies in 60 
countries. Including sales and service partners, 

Bosch’s global manufacturing, engineering, 
and sales network cover nearly every country 
in the world. The basis for the company’s 
future growth is its innovative strength. At 125 
locations across the globe, Bosch employs some 
64,500 associates in research and development.

The company was set up in Stuttgart in 1886 by 
Robert Bosch (1861-1942) as “Workshop for 
Precision Mechanics and Electrical Engineering.” 
The special ownership structure of Robert 
Bosch GmbH guarantees the entrepreneurial 
freedom of the Bosch Group, making it 
possible for the company to plan over the long 
term and to undertake significant upfront 
investments in the safeguarding of its future. 
Ninety-two percent of the share capital of 
Robert Bosch GmbH is held by Robert Bosch 
Stiftung GmbH, a charitable foundation. 
The majority of voting rights are held by Robert 
Bosch Industrietreuhand KG, an industrial trust. 
The entrepreneurial ownership functions are 
carried out by the trust. The remaining shares 
are held by the Bosch family and by Robert 
Bosch GmbH.

In India, Bosch is a leading supplier of 
technology and services in the areas of 
Mobility Solutions, Industrial Technology, 
Consumer Goods, and Energy and Building 
Technology. Additionally, Bosch has in India 
the largest development center outside 
Germany, for an end-to-end engineering and 
technology solutions. The Bosch Group 
operates in India through thirteen companies, 
viz, Bosch Limited, Bosch Chassis Systems 
India Private Limited, Bosch Rexroth (India) 
Private Limited, Robert Bosch Engineering 
and Business Solutions Private Limited, Bosch 
Automotive Electronics India Private Limited, 
Bosch Electrical Drives India Private Limited, 
BSH Home Appliances Private Limited, ETAS 
Automotive India Private Limited, Robert 
Bosch Automotive Steering Private Limited, 
Automobility Services and Solutions Private 

Limited, Newtech Filter India Private Limited,  
Mivin Engineering Technologies Private 
Limited and Precision Seals Manufacturing 
Limited. In India, Bosch set-up its manufacturing 
operation in 1951, which has grown over 
the years to include 18 manufacturing sites, 
and seven development and application 
centers. Bosch Group in India employs over 
31,000 associates and generated consolidated 
revenue of about ₹ 19,204 crores* (2.61 
billion euros) in 2017 of which ₹ 13,790  
crores* (1.88 billion euros) from the third 
party. The Group in India has close to 18,000 
research and development associates.

In India, Bosch Limited is the flagship 
company of the Bosch Group. It earned 
revenue of over ₹ 10,842 crores (1.47 billion 
euros) in 2017. Additional information can be 
accessed at www.bosch.in
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My Dear Shareholders,

Holistic change across industries and functions 
has been the global norm in 2017-18. Business 
establishments, governments and citizens are 
thus revisiting how they go about their daily 
lives. This is leading US President Trump to 
reverse long-standing policies and Britain to 
press ahead with BREXIT despite opposition. 
This is compelling businesses as well as 
policymakers to find innovative solutions to 
issues that are coming to the surface.

In India, after initial hiccups caused by major 
policy changes, national GDP growth continues 
to recover steadily at 6.6 percent. This 
slowdown can be ascribed to the initial effects 
of structural reforms such as Demonetization, 
the implementation of Goods and Services Tax 
Act and the Insolvency and Bankruptcy Code 
(IBC), amongst others.  

The regional elections scheduled towards 
the end of the year and national election in 
the middle of 2019 will play an important role 
in shaping the economy and its outlook. 
The government increasingly views higher level 
of digitalization such as Artificial Intelligence (AI) 
and Blockchain as an integral part of 
technology to succeed in the digital era whilst 
ensuring transparency and conforming to 
privacy laws. Against this backdrop, Bosch 
Limited has made its strategic objective clear – 
become a leading supplier of technology and 
services in its chosen fields. Every Bosch 
division functions with that transformation in 
mind and is investing resources towards it.

Over the Financial Year 2017-18, the Company’s 
revenue from operations grew by 12 percent. 
While the automobile sector remains at the core 
of our operations as markets shift towards 
connected and automated vehicles, we have 
visibly demonstrated our readiness for change 
across all sectors by driving internal changes 
and adopting the best technologies.

While actively managing transitions such as 
the introduction of BS-VI emission standards and 
electromobility solutions, our mobility division 
experienced a healthy 15 percent growth. Bosch 
has also forged partnerships with OEMs across 
segments with a view to gain leadership in 
these areas. Beyond the mobility division, we 
witnessed marginal growth of 0.3 percent. Led 
by innovations in Smart Manufacturing, Smart 
Surveillance, Energy Efficiency and more, these 
divisions offer good potential for future growth.

Best Regards,

V. K. Viswanathan,
Chairman, Board of Directors, 
Bosch Limited 

We are revamping business processes by infusing 
frontend and backend operations with Big Data 
and analytics to help us serve our customers and 
partners better, by offering the best in class 
solutions. Significant investments for incorporating 
smart manufacturing solutions at the Bidadi and 
Nashik plants are aiding this transformation, and 
similar investments are planned for other plants 
across the country as well. The Company invested 
₹ 460 crores on capital expenditure during 
the Financial Year 2017-18.

Beyond mobility, a significant portion of Bosch’s 
initiatives are building effective solutions for 
a connected future. This includes using Big Data 
for energy compliance, deploying digital solutions 
to get Bosch Power Tools in the hands of many, 
and securing urban transportation hubs with 
smart cameras. As cities and factories become 
smarter, connected and personalized, Bosch aims 
to become a recognized IoT leader providing 
sensors, software and services. We realize that we 
have the will, expertise and heritage to accomplish 
this transformation. We shall continue to build 
solutions for the digital era and beyond. I thank 
you for your strong support over the years. 
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transformation through our digital growth story 
while protecting and leveraging our core, which 
is manufacturing. It is this vision that has 
enabled us to boost revenue from our operations 
by 12 percent.

Adopting the mantra of transformation across 
all business functions

Over the year, Bosch has proactively transformed 
its business units, upskilled its people and 
transformed its supply chain ecosystem – and at 
the heart of this transformation have been 
digital tools and technologies. The connected 
future is here, so our adoption of IoT (Internet of 
Things) tools has been unrelenting. We are 
creating an ecosystem, led by investments of 
₹ 460 crores, where man and machine can talk to 
each other with the focus on increasing productivity 
across the value chain.

With more than 130 years of innovations and 
expertise behind us, thanks to our parent Robert 
Bosch GmbH’s manufacturing heritage, we have 
the capability to build and test these solutions. 
Thus, we have the unique and dual advantage of 
being enablers as well as leaders. Every division 
of Bosch Limited now has a unifying mission 
based on our values. Bosch Limited actively 
coordinates with its subsidiaries and legal 
entities such as Robert Bosch Engineering and 
Business Solutions to provide holistic solutions 
to its customers for that vision. We are thus 
leading innovations in Connected Mobility, Smart 
Manufacturing, Energy Efficiency and more.

Dear Shareholders,

The last financial year witnessed 
turbulent times with geopolitical 
relations and tariff barriers making it 
harder for trade policies to function 
smoothly. This has led to rapid 
changes globally. However, with 
the right foresight and digital 
technologies, organizations can turn 
this into an advantage and begin to 
“Transform lives meaningfully”.   
At Bosch Limited, we are prepared 
for this transformation and are 
actively revamping our organization 
to succeed in the digital era.

The country’s growth sectors are 
well charted – transportation, 
infrastructure and energy efficiency; 
each of these is undergoing massive 
change driven by automation, 
connectivity and digital 
transformation. With stability and 
good governance at the center, India 
is on a sustainable growth curve. 
Change is an opportunity to shape 
the future. At Bosch Limited, we 
remain committed to India’s 

The automotive industry in India is on an 
upward growth trajectory, and this is a trend 
we see continuing in 2018-19 as well. Diverse 
categories such as Passenger Vehicles, 
Light/Heavy Commercial Vehicles, Tractors and 
even two-wheelers have seen increased demand 
from 2012 to 2017, and the predicted CAGR for 
each of these categories are optimistic and 
encouraging in the near future. Bosch Limited is 
geared to play its role in sustaining this 
momentum as a provider of mobility solutions.

However, disruptions due to the upcoming 
BS-VI transition, which is effective from April 
2020, will have an effect on the entire supply 
chain. While developed countries have 
undertaken this transition within a timespan of 
approximately eight years, India is ambitiously 
setting out to achieve this in a short span of 
just three years – an immense challenge for 
the automotive sector. The government’s focus 
on electrification is also leading to several 
changes in Powertrain solutions and the need 
for hybrid systems that offer a mix of traditional 
Internal Combustion Engines (ICEs) and 
electrified mobility solutions. Looking back at 
the annual growth of 15 percent of Bosch’s 
Mobility Solutions business division in 
FY 2017-18, we are convinced that we remain 
on the right path in leading the Indian mobility 
market to a connected future.

To cater to the changing needs of the mobility 
industry, we have formed agile project houses 
that work on Electrification and Connected 
Mobility solutions. These project houses are 
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Best Regards,

Soumitra Bhattacharya 
Managing Director, Bosch Limited &
President, Bosch Group, India

looking forward to making further breakthroughs 
to implement similar technology for future India.

Sharing resources, knowledge and support to 
boost digital transformation

In fact, transformation at Bosch Limited is not 
just restricted to mobility solutions alone. We 
are playing a significant role in securing metros, 
airports, stations and other places of large 
gathering such as the M. Chinnaswamy Stadium 
in Bengaluru with our digitally enhanced smart 
surveillance solutions. We are also contributing 
to the growth of India’s infrastructure by getting 
Bosch power tools in the hands of more workers 
than ever before. Dealing with India’s vast 
distances has been a historical challenge, but 
Bosch’s digitally enhanced supply chains are 
successfully overcoming this.

Bosch Limited is also extending support to its 
suppliers and vendors in the SME base by 
providing plug-and-play Smart Manufacturing 
solutions that are affordable, thus helping in 
their transformation as well. By successfully 

implementing these solutions at Bosch plants, 
we can ensure their effectiveness before we 
share them with the wider industry. This offers 
us a dual advantage as we can reap the benefits 
of big data and analytics to transform processes 
and share successful working models with SMEs. 

We are also proud of the Bosch India Experience 
Center (BIEC) – a first of its kind interactive 
Bosch facility where one can witness Bosch’s 
milestones through history and its vision for 
a connected future. In the midst of disruptive 
transformation today, there is no better place to 
view our journey to an end-to-end IoT services 
provider that improves quality of life.

In the upcoming year, Bosch Limited is on 
a journey of transformation into a leading IoT 
service provider in the age of digitalization, 
automation and electrification while also being 
a ‘Great Place to Work’ for all our associates who 
are our greatest assets. This can be achieved by 
adopting a cultural change through a top-down 
approach and placing customer centricity at 
the heart of every business decision while also 
focusing on the vision of – “Transforming lives 
meaningfully”. 

On behalf of Bosch Limited, I invite you to join us 
on this transformation journey and thank you for 
your unwavering belief and support. We remain 
as committed as ever to enhancing shareholder 
value amid this transformation and look forward 
to a connected future.
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Encourage innovation and 
entrepreneurship; engage

young talent

Making Bosch 
a great place to work

Make Bosch a go-to place

Customer Centricity

Collaboration & Synergies
Collaborate and leverage

synergies to create 
sustained value creation

working on electrification and connectivity-based 
services that are enabled by local engineering 
talent. We know India’s unique driving patterns 
and road conditions, so we are well placed to 
lead the way while meeting customer demands 
across vehicle segments in the country. Bosch 
also realizes the importance of the vehicle as 
a third living space and is thus building mobility 
solutions that are connected, automated and 
electrified. More automation will naturally lead 
to more complexity – and we are preparing for 
that transition by developing and empowering 
our local engineering talent and partnering with 
OEMs. Bosch envisions a future that is 
accident-free, emission-free and stress-free, and 
we are committed to this vision. Decisive 
breakthroughs in diesel technology by our 
parent Robert Bosch GmbH have helped us 
develop technologies that when fitted on 
a diesel passenger car, brings down its emission 
to a meagre 13 milligrams of NOx per kilometer 
on an average under defined parameters. While 
the parameters for implementing these engines 
in India will be different, Bosch Limited is 
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Best Regards,

Soumitra Bhattacharya 
Managing Director, Bosch Limited &
President, Bosch Group, India
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India’s Mobility Landscape

Bosch’s Powertrain Solutions division is gearing 
for the shift to BS-VI emission norms with 
a comprehensive localized portfolio funded by 
systematic investment into R&D and 
manufacturing. April 2020 is the timeline for 
BS-VI implementation, and Bosch has already 
partnered with several OEMs. The newly formed 
Mobility Services division is also integrating IoT 
technologies into the ecosystem by deploying 
AI-driven sensors, software and services inside 
vehicles. This is achieved on a global telematics 
platform running on cloud-based technologies 
and operated by local engineering talent.Thanks to its manufacturing heritage in 
end-to-end services, Bosch can ride 
the transition from a product to a technology 
company with cross-domain expertise. Bosch is 
driven by the motto – “Performance with 
Efficiency” and is utilizing resources and 
competencies from diverse business units to 
enable an organization-wide collaborative 
approach. The envisaged result is an accident-free, 
emission-free and stress-free mobility market.

In a parallel universe, Ravi was driving a hybrid 
cab alternating between diesel and electricity in 
a city Green Zone. Smog levels were below 
the recommended 60 mg mark and as far as Ravi 
could tell, he saw greenery, no air pollution and 

his daily cab rides were hassle-free. His hybrid 
cab released minimal noise and emissions and 
it was connected to a central traffic management 
and route navigation system.In November 2017, as PM 2.5 (Particulate Matter 
that enters lungs) levels hit the 999 mg mark 
during the “Great Smog of Delhi”, thick toxic 
smog caused by thermal plants and rapid 
industrialization enveloped the city. Schools and 
highways were shut down, but cab driver Ravi 
was forced to continue his daily schedule. 
Driving his 5-year old diesel cab through 
the smog and congested streets, Ravi’s eyes 

soon started burning, his breathing became 
labored and he started feeling nauseated on 
course for his next pickup. PM levels over 300 
are considered ‘hazardous’, and people like Ravi 
were being forced to continue in the world’s 
most polluted major city at that moment.

Such a future is already in the making thanks to 
recent government policies regarding BS-VI emission 
norms and policies encouraging electric vehicles. 
Over the next decade, the Indian automotive 
industry will change completely to impact 
manufacturers across the value chain. This will 
see new players enter the market, new 
service-based business models transform 
the industry and it will change the very way in 
which India travels. Bosch views vehicles as 
the 21

st century’s third living space as 
boundaries between the office, home and 
automotive interiors disappear. At the heart of 
this transition is connectivity and safety, and 
we at Bosch are prepared. 

The changing 
face of Indian 
mobility

Bosch’s Mobility division is playing a vital role in the transformation of 
the Indian mobility sector. As established OEMs prepare to leapfrog from 
BS-IV to BS-VI emission norms and new players and business models 
emerge in the domain of electromobility, Bosch is creating a wor ld where 
vehicles become the third living space. W ith its manufactur ing her itage, 
Bosch can leverage its cross-domain expertise for success of its 
stakeholders.

is 

in India.
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emerge in the domain of electromobility, Bosch is creating a world where 
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Bosch is driving this transformation by revamping 
powertrain solutions and augmenting them with 
a comprehensive localized portfolio. Further 
integration of IoT technologies is ensuring that there 
is seamless transition to the next level of mobility 
in India.



Electrified and 
ICE solutions 
present 
the way forward
The Agile Project House for electrification 
commenced operations in 2018 to address 
the market. Designed to utilize Bosch’s global 
platform, it is tailoring electrification solutions to 
meet India’s unique requirements. The Agile 
Project House is co-located in Bengaluru, 
Karnataka and consists of cross-functional 
specialists working on innovative localized 

While Bosch’s electrification initiatives 
transform urban mobility, co-existence of 
traditional ICEs and electrified solutions is 
being pursued. Highlighting its progress, Bosch 
demonstrated an all-electric car embedded 
with connected mobility solutions at 

“As the Indian mobility sector undergoes 
a unique transition, developing products suited 
for the local environment is imperative. We have 
systematically invested in powertrain solutions 
geared for BS-VI emission norms and 
electromobility. We also intend to make every 
new product connected by 2020. Transformation 
is the new normal and must be incorporated in 
our very DNA as an organization.”

Jan-Oliver Rőhrl 
Chief Technology Officer & Executive Director, 
Bosch Limited

solutions with an unrelenting focus on 
the customer. With more than 800,000 vehicles 
globally fitted with Bosch components for 
electrified driving, there are tons of lessons and 
expertise to draw from.

As existing powertrain solutions evolve, 
Bosch believes that the ICE (Internal 
Combustion Engine) will continue to be 
the mainstream solution for freight and 
commercial vehicles. India’s unique terrain, 
traffic patterns, roads and driving habits also 
ensure that ICEs will never be fully replaced. 
This results in a scenario where hybrid 
solutions and a mix of fuels including diesel, 
gasoline, gas, blends and e-fuels will co-exist. 

the Bosch Technology Exposition (BTE) in 
New Delhi during Auto Expo 2018. Integrated 
systems including the motor, control unit, 
battery, charger, display and smartphone 
application were successfully showcased. 
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Bosch’s transformation to an IoT (Internet of Things) company and connected ser vices provider is also changing how it does business. For instance, 
the two-wheeler division has successfully undergone an internal restr ucture to reduce complexity for customers. IoT solutions are also being used to remotely test and validate technologies to shor ten the launch time for BS-VI enabled vehicles. This is proving to be highly beneficial for the two-wheeler and three-wheeler segments. 

Organizational changes are also causing cultur al and mindset shifts. A key component is making Bosch a great place to work. 
Suresh B R, Senior V ice President and 
Country Head, Human Resources, Bosch India 
says, “Employees are our lasting assets and we 
are focusing on their well-being more intensely 
than ever. N o financial target or mobility goal can be achieved without their active participation 
and satisfaction. This entails building 
a trustworthy and perfor mance-driven culture, 
while also having fun at work . We do not view 
this as a destination, but as a journey.” 

This journey began six months ago and includes 
four stages – ‘Diagnostics’ to assess 
people practices; ‘Design’ to highlight  
interventions needed; ‘Development’ to deliver 
the necessary skills; and ‘Harvest’ to measure 
ef fectiveness. In more ways than one, 
this roadmap  is defining the sustainability of 

Bosch’s internal people practices, and 
the company’s transformation as a leading 
enabler in India’s mobility ecosystem.

Driving 
transformation 
through Bosch
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The Way Into Hearts
And Homes

Buddhasen Vishwakarma’s story perfectly 
encapsulates the transformation that 
Bosch is driving. A carpenter by profession 
since the age of 14, Buddhasen is also 
driven by an unquenchable desire to follow 
his artistic pursuits and build something 
creative with his hands. In his free time, he 
makes designs and sculptures and has 
become a celebrity in his village of 
Baikunthpur, Rewa, Madhya Pradesh for 
gifting Honorable Prime Minister, 
Shri Narendra Modi, a handmade wooden 
motorcycle.

While Buddhasen is an inspiration for his 
fellow villagers, he often ended up feeling 
disappointed with the quality and 
precision of the locally made hand tools he 
used. Bosch stepped in and provided him 
with the industry’s best power tools that 
then helped him hone his skills and chase 
his creative dreams further.  

Buddhasen knows that times are changing, 
and with Bosch Power Tools in his arsenal 
he can minimize his effort and increase his 
earnings too. His artistry now has the right 
tools to flourish, and the village of 
Baikunthpur is waiting with bated breath 
to see his next masterpiece.

The transformative 
vision of Bosch Power Tools
Bosch’s vision is to similarly transform the lives of thousands of tradesmen around 
the country. These tradesmen depend on their hands and tools for their daily wages and 
livelihoods. India’s real estate and construction sectors are undergoing transformation 
due to reformative projects by the government such as Smart Cities, Delhi-Mumbai 
Industrial Corridor, affordable housing and more. KPMG estimates peg the infrastructure 
investment needed at approximately ₹ 44,49,163 crore mark. Ultimately, it is these 
tradesmen and their tools who are converting these visions to reality at the ground level.

The Bosch Power Tools division is transforming the lives of tradesmen 
around the country through three key digital initiatives – My Bosch 
Buddy, My Bosch Rewards and Service on Wheels. These initiatives are 
enabling Bosch to reduce the distance to customers, and thus aiding 
India to meet its infrastructure investment.

Transformation begins at the grassroot 
level for Indian tradesmen, and this means 
getting Bosch Power Tools in the hands of 
many. One of the best examples of this 
enhanced reach is that of a simple 
carpenter with an artistic urge from 
a small town in Central India.
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Each of these programs understand that Bosch’s 
channel partners across the country will play 
a pivotal role, so including them in this 
transformative journey is vital. Viswanatha Raju, 
National Sales Manager, Bosch Power Tools, India 
says, “My Bosch Buddy is a business intelligence 
platform designed to deliver 360-degree 
transparency in the value chain. We call it 
intelligence-on-the-go and it is designed for 
partners and the Bosch salesforce to access 
business information on the fly.”

This means that in every such district, whether it 
is urban, semi-urban or transitional, there is to be 
a Bosch direct dealer so that every individual can 
buy a Bosch power tool within a radius of 
3-4 kilometers. 

Inevitably, this cannot be achieved without 
implementing modern technologies across 
the supply chain. Overcoming communication 
gaps to share information, engage partners and 
incentivize them is thus being approached from 
an entirely new perspective. Bosch’s three-party 
distribution ecosystem is undergoing a revamp 
that is wholeheartedly customer-centric with a 
motto that is plain – “reduce distance to 
customers”. The three key initiatives driving this 
mission are My Bosch Buddy, My Bosch Rewards 
and Service on Wheels.

The Bosch Power Tools division led by 
Panish P K, Vice President, Bosch Power 
Tools India & SAARC, understands that 
India’s vast expanse can become an 
indispensable strength and is thus 
undertaking innovative approaches aided 
by digital technologies to expand its 
reach and get its products in the hands 
of many.
 
Panish says, “Traditionally, India’s size has 
created significant bottlenecks for business 
growth and distribution. Over the last two 
years we have transformed our approach 
and our goal is simple – by 2020, we wish 
to have a considerable presence in every 
Indian district that meets specific 
population criteria and exceeds a threshold 
of industrial GDP.” 

Panish P K, Business Head, 
Bosch Power Tools India & SAARC
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Thanks to its mobile interface, My Bosch Buddy 
inculcates the spirit of partnership and makes 
decisions on the field simpler. It provides the latest 
information about product portfolios, promotions, 
customer information and more, to provide a sense 
of agility that is only possible in the 21st century. 
Complete transparency into targets, performance, 
catalogs and prices translates into a win-win 
situation for all. On the other end of the spectrum, 
My Bosch Rewards is an incentive-based purchase 
program to create brand awareness and loyalty 
amongst retail users.

Bosch’s target audience is anyone who needs to 
purchase a tool – be it a carpenter, plumber, 
electrician, mason or a contractor. It’s no secret 
that for tradesmen, possession of the right tool 
enables them to get a job and improve their 
earnings. They earn wages on a day-to-day basis 
so what they need is easy availability of tools to 
purchase and a guarantee of quality and repair. 
Bosch Power Tools provides those, but the key 
question is why would a buyer choose Bosch?

Currently operational in Bengaluru, Mumbai and Delhi, these 
mobile vans are already being acknowledged by customers due to 
the value addition they provide in the form of on-site demonstrations, 
preventive maintenance and application solutions, besides health, 
safety and repair assistance. Service on Wheels will soon be 
launched in other major cities across the country.

Additionally, the Bosch Power Tools division is also in the midst of 
implementing a large-scale CRM order salesforce later this year. 
India will become the first country outside North America to 
implement such a system and consumerize the connected 
experience that Bosch’s users want. Bosch realizes that designing 
fascinating products is not enough anymore if appropriate digital 
tools are not used to get them into the hands of the thousands of 
tradesmen across the country. The blueprint is in place and all 
that remains is for the organization to continue down the path of 
transformation.

Maneesh Sharma, Head of Marketing, Blue 
Professional Power Tools, says, “Two-thirds of 
tradesmen walk into a store and know which 
product they want but are undecided about the 
brand. While we have filled gaps of product and 
reach, bridging the relationship gap was crucial. 
We want every tradesman to walk into a store 
and say – I want a Bosch power tool.”

My Bosch Rewards is a first-of-its-kind app-based 
loyalty program in this industry category and it is 
built on a scalable IT backbone. Any purchase of 
a Bosch power tool by a user enables him to earn 
points which can subsequently be redeemed for 
rewards that range from small home appliances 
to two-wheelers. The program is designed to 
engage users into long-term relationships with 
Bosch. The adoption rate of the program by loyal 
users has been very encouraging. This ensures 
that a Bosch power tool is in the hands of more 
and more users across the country, thus enabling 
a nationwide transformation.

Mobile vans will be 
available in 15 top 
cities across 
the country by the 
end of 2018

Enable nationwide 
transformation

Kiran Krishnaswamy, National Service Manager, 
Bosch Power Tools, answers another pertinent 
question here, “What about our large industrial 
accounts whose expectations are very different? 
For them, service is the single most crucial 
factor, so we simply put Bosch’s service on 
wheels and took it to their sites.” These large 
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Thanks to its mobile interface, My Bosch Buddy 
inculcates the spirit of partnership and makes 
decisions on the field simpler. It provides the latest 
information about product portfolios, promotions, 
customer information and more, to provide a sense 
of agility that is only possible in the 21st century. 
Complete transparency into targets, performance, 
catalogs and prices translates into a win-win 
situation for all. On the other end of the spectrum, 
My Bosch Rewards is an incentive-based purchase 
program to create brand awareness and loyalty 
amongst retail users.

Bosch’s target audience is anyone who needs to 
purchase a tool – be it a carpenter, plumber, 
electrician, mason or a contractor. It’s no secret 
that for tradesmen, possession of the right tool 
enables them to get a job and improve their 
earnings. They earn wages on a day-to-day basis 
so what they need is easy availability of tools to 
purchase and a guarantee of quality and repair. 
Bosch Power Tools provides those, but the key 
question is why would a buyer choose Bosch?

Currently operational in Bengaluru, Mumbai and Delhi, these 
mobile vans are already being acknowledged by customers due to 
the value addition they provide in the form of on-site demonstrations, 
preventive maintenance and application solutions, besides health, 
safety and repair assistance. Service on Wheels will soon be 
launched in other major cities across the country.

Additionally, the Bosch Power Tools division is also in the midst of 
implementing a large-scale CRM order salesforce later this year. 
India will become the first country outside North America to 
implement such a system and consumerize the connected 
experience that Bosch’s users want. Bosch realizes that designing 
fascinating products is not enough anymore if appropriate digital 
tools are not used to get them into the hands of the thousands of 
tradesmen across the country. The blueprint is in place and all 
that remains is for the organization to continue down the path of 
transformation.

Maneesh Sharma, Head of Marketing, Blue 
Professional Power Tools, says, “Two-thirds of 
tradesmen walk into a store and know which 
product they want but are undecided about the 
brand. While we have filled gaps of product and 
reach, bridging the relationship gap was crucial. 
We want every tradesman to walk into a store 
and say – I want a Bosch power tool.”

My Bosch Rewards is a first-of-its-kind app-based 
loyalty program in this industry category and it is 
built on a scalable IT backbone. Any purchase of 
a Bosch power tool by a user enables him to earn 
points which can subsequently be redeemed for 
rewards that range from small home appliances 
to two-wheelers. The program is designed to 
engage users into long-term relationships with 
Bosch. The adoption rate of the program by loyal 
users has been very encouraging. This ensures 
that a Bosch power tool is in the hands of more 
and more users across the country, thus enabling 
a nationwide transformation.

Mobile vans will be 
available in 15 top 
cities across 
the country by the 
end of 2018
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Kiran Krishnaswamy, National Service Manager, 
Bosch Power Tools, answers another pertinent 
question here, “What about our large industrial 
accounts whose expectations are very different? 
For them, service is the single most crucial 
factor, so we simply put Bosch’s service on 
wheels and took it to their sites.” These large 
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users demand low cost of ownership and 
hassle-free ownership resulting in low downtime. 
In its constant endeavor to reduce distance to 
users, Bosch Power Tools launched the ‘Service 
on Wheels’ concept – fully equipped mobile vans 
whose primary goal is to ensure user 
satisfaction.
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Bosch’s transformation to Smart Manufacturing 
in India revolves around the core concepts of 
technology and connectivity. Large organizations 
have been the frontrunners in adopting Smart 
Manufacturing tools; however, Smart Manufacturing 
solutions are now proving to be affordable and 
effective for Small and Medium Enterprises (SMEs) 
as well. Bosch’s objective is to deploy such 
solutions across the country’s more than 
40 million SMEs and give them a priceless 
advantage – profitability driven by efficiency.

The example of Ind Carb demonstrates this. 
Located in Bengaluru, Ind Carb is an industrial 
heat treatment facility and metallurgical 
consultant. After integrating Bosch’s Industry 4.0 
sensors with its machines, the company is now 
reaping the benefits of Big Data to improve its 
productivity. It gets real-time insights into 
temperature, production and power; this 
facility-level transparency transforms into 
effective planning and forecasting for 
the company’s assets. For an SME like Ind Carb, 
the benefits of power management and 
benchmarking asset performance are priceless. 
They can aid expansion to remote project sites 
and also kickstart new verticals like predictive 
analytics for Bosch to tap into.

Bosch’s plug-and-play solutions. Working over 
the cloud, these IoT solutions provide SMEs
with dashboards that display cycle time, 
productivity, idle time, OEE (Overall Equipment  
Effectiveness), energy management and other 
key metrics. All they need is network 
connectivity for these sensor-based solutions.

SMEs can choose from two monthly 
subscription models (‘Capex’ with a one-time 
hardware cost or ‘Opex’ with no upfront 
charges) for achieving their goals of quality, 
delivery, revenue and competitiveness. These 
solutions are capable of handling huge volumes 
of data at affordable prices and providing 
logistics visibility into all downstream processes. 
They can thus change the game for SMEs.

Bosch’s objective is to reach 100 suppliers and 
2,500 connected machines by 2020. SMEs 
functioning under the belief that adopting Smart 
Manufacturing requires high investment and long 
execution time are realizing the merits of 

Smart Manufacturing To 
Transform Indian SMEs

Supplier models 
for simple Smart 
Manufacturing 
adoption

India has more than 40 million SMEs across diverse segments and 
the Bosch Industry 4.0 team is helping them integrate Smart Manufacturing 
concepts across processes to become leaner and more efficient. 
By creating digital solutions, Bosch is actively connecting man and machine 
in a manner that can boost productivity.

Bosch’s initiatives include the Industry 4.0 
Academy, collaboration with robotics, lean 
manufacturing and Karakuri Kaizen, 
amongst others; t