
 

 
 

1 

 

 

Despite micro-environment tailwinds, Wonderla reports ₹ 17,906 lakhs 

for Q1 FY26 growing 1% over LY 
Surpassed 9 lakh footfalls in Q1 FY26 

 

Bengaluru, India, 31st July 2025: Wonderla Holidays Ltd., India’s premier amusement park chain, today 

announced its financial results for the first quarter of the financial year ended June 30, 2025. 

Key Financial Highlights: Q1 FY26 

 

Total income 

₹ 17,906 lakhs 

 
EBITDA 

₹ 8,750 lakhs 

 
PAT 

₹ 5,257 lakhs 

 

Consolidated Financial Highlights                           

                                                                           (all numbers in INR lakhs) 

Particulars Q1 FY26 Q1 FY25 YoY 

Total income 17,906.16 17,746.89 1% 

EBITDA 8,750.09 9,595.68 -9% 

EBITDA Margin (%) 49% 54%   

Profit after Tax 5,257.40 6,324.18 -17% 

PAT Margin (%) 29% 36%   
 

*EBITDA includes other income 

Quarterly Highlights                        

• Recorded footfalls of 9.17 lakhs during the quarter.   

• Park wise Footfalls - Bengaluru - 3.22 lakhs, Kochi - 2.37 lakhs, Hyderabad - 2.62 lakhs and 
Bhubaneshwar - 0.96 lakhs. 

• Total income stood at Rs. 17,906 lakhs, up 1% YoY.  

• EBITDA for the quarter stood at Rs. 8,750 lakhs, down by 9% YoY.  

• The new glamping pods named "Isle" by Wonderla officially launched on 13th June 2025. 
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Commenting on the performance during the quarter Mr. Arun Chittilappilly, Executive Chairman 

and Managing Director of Wonderla Holidays Ltd. said, 

“Q1 FY26 kickstarted with a major milestone as we celebrated 25 years of Wonderla’s legacy through 

vibrant festivities at our flagship Kochi park. Despite evolving market dynamics, we recorded strong 

double-digit growth in April, driven by our ‘Mind-Blowing’ summer-themed campaign that deeply 

resonated with families, drawing over 9 lakh guests across our four parks. We’re witnessing a 

promising shift in consumer behaviour, with online bookings growing exponentially while offline 

footfalls remain strong, underscoring the success of our integrated digital marketing strategy. Our 

operational excellence and elevated guest experiences have contributed to a 7% increase in ARPU, 

reflecting our commitment to exceptional value. This quarter also marked the launch of The Isle by 

Wonderla, our foray into premium hospitality. Set along a tranquil waterfront, this strategic 

diversification aligns with global leisure destination models and taps into the rising demand for 

experiential luxury weekend getaways in India. Together, these milestones reinforce our long-term 

vision and position us for sustained leadership across both adventure entertainment and 

premium hospitality.” 


