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Reference No.: SEC/ SE/ 153/ 2025 - 26 
Date: December 31, 2025 
 
BSE Limited 
Phiroze Jeejeebhoy Towers 
Dalal Street 
Mumbai – 400 001 
Scrip Code: 531213 

National Stock Exchange of 
India Limited  
5th Floor, Exchange Plaza 
Bandra (East) 
Mumbai - 400 051 
Scrip Code: MANAPPURAM 

India International Exchange 
(IFSC) Ltd  
1st Floor, Unit No. 101, The 
Signature, Building no. 13B, 
Road 1C, Zone 1, GIFT SEZ, 
GIFT City, Gandhinagar, 
Gujarat – 382355 

 
Dear Sir/ Madam, 
 
Sub:  Newspaper advertisement regarding Extra-ordinary General Meeting (“EGM”) of the 

Company. 
 
Pursuant to Regulation 30 and other applicable provisions of the SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, as amended (“Listing Regulations”), please find 
enclosed herewith copies of the newspaper advertisements published on 31.12.2025 in the 
following newspapers in respect of the EGM of the Company scheduled to be held on 
Thursday, January 22, 2026 at 11 A.M. (IST) through video conferencing / other audio-visual 
means. 
 

1. Business Line (in English language)  
2. Mathrubhumi (in Malayalam language) 

 
Request you to kindly take the same on record. 
 
Thanking You. 
 
Yours faithfully, 
For Manappuram Finance Limited 
 
 
Manoj Kumar V R 
Company Secretary  
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The Indian market is very
‘lean forward’ when it comes
to tech, especially AI. Any AI
product we bring to market
here, we see extraordinary
usage from people, a senior
Google executive said.

“There are also use cases
(for Google’s tools) that we
see here in India that we did
not expect when we started
building these products;
When you build for India,
you’re building for the world,
because it’s a leading indic-
ator for things that will hap-
pen,” Vidhya Srinivasan, VP
& GM — Google Ads & Com-
merce, said in an interaction
with businessline. 

Be it the Nano Banana re-
lease or the Shopping on AI
mode or AI Try-Ons, India
has actively embraced every
AI feature, she adds. 

QUICK COMMERCE

One such development is In-
dia’s love for Quick Com-
merce, which prompted
Google to add some features.
Google’s Commerce Media
suite through Google Ads
helps brands reach shoppers

across Search, Shopping,
YouTube, Display, Discover,
and Gmail, driving shoppers
directly to quick commerce
listings of the product. 

This is available to brands
on marketplaces such as
Blinkit, Swiggy, Zepto, and
Myntra, and adopters are
already seeing strong results.

“When a consumer in In-
dia is looking for a product,
especially when it’s some-
thing that can be done using
Quick Commerce, we have
that pop up as part of the op-
tions, because that is an im-
portant consideration here,”
Srinivasan said. 

For context, when users
ask AI Mode a shopping
question, the AI engine
brings together all the details
they may need such as price,

reviews, inventory info, and
others. It has also taken the
shopping experience a notch
higher in the US, and started
rolling out agentic features
for shopping.

The global executive said
there have been many ex-
amples where Google has
tried out features in India,
and taken it other markets.
“Like the support for two
wheelers in maps or the fly-
over in maps and things that
are very particular to this
market; The Quick Com-
merce feature is another
one,” she said.

When asked if Google sees
itself emerge as an e-com-
merce marketplace in India,
Srinivasan said that the com-
pany’s role in the ecosystem
is that of a matchmaker. 

“It is not our intention to
be the retailer,” the Google
Ads and Commerce execut-
ive said. 

SHOPPING FEATURES

“The introduction of AI
Overviews and AI Mode have
been huge expansionary mo-
ments for search overall. We
see very good adoption on AI
overviews. We’ve actually
rolled it out to a lot of coun-
tries and you see that in a lot
of the queries that people
ask. They also spend more
time in the clicks that they
make when they’re in AI
mode, which tells us that
they’re likely landing in spots
that are highly relevant to
what they’re looking for,”
Srinivasan said. 

KEY MILESTONES

As for the key milestones in
Google Ads and Commerce
for 2025, she notes that the
foundational capabilities
that comes from AI is help-
ing power consumer experi-
ences across ads, commerce,
and even payments. 

“When we think of the
friction points for SMEs and
how AI can really address it,
we see huge improvements,”
she said. 

‘Indians are active adopters 
of new AI features we launch’ 
AI IN RETAIL. Google has started rolling out shopping features within AI Mode in India

Sindhu Hariharan
Chennai

The introduction of
AI Overviews and AI
Mode have been huge
expansionary
moments for search
overall
VIDHYA SRINIVASAN

VP & GM – Google Ads &

Commerce

Defence PSU Hindustan
Aeronautics Ltd (HAL) has
completed an inaugural
flight of the Dhruv New Gen-
eration (NG) Helicopter,
marking HAL’s entry into the
civil aviation helicopter
segment.

The flight was flagged o�
by Kinjarapu Ram Mohan
Naidu, Minister of Civil Avi-
ation. 

Commenting on the in-
augural flight, Naidu said,
“This flight marks an import-
ant milestone in Indian avi-
ation. I can see the sankalp of
a Viksit Bharat taking wings.
HAL has successfully con-
ducted the inaugural flight
within a year of showcasing
the demo. Dhruv NG has
emerged as a platform for
several operators. Make in
India is now a seal of global
quality.” 

DK Sunil, CMD, HAL;
Maneesh Kumar, JDG,
DGCA; Sanjeev Razdan,
CMD, Pawan Hans Ltd; and
senior HAL o�cials at the
Helicopter Division,
Bengaluru, were present. 

DK Sunil, CMD, HAL, said,
“Dhruv ‘New Gen’ helicopter
is the cornerstone of HAL’s

civil expansion.  The Dhruv
Mk 1 Civil platform has
already clocked over 24,000
hours and has been specific-
ally upgraded to meet the
rigorous demands of the
global civil aviation market.”

During the event, HAL
also received the Certifica-
tion of ‘Indigenous manufac-
turing of Shakti Civil Engine’
from the Directorate Gen-
eral of Civil Aviation. 

AERO ENGINE

This is the first time that an
aero engine has been certi-
fied by DGCA for indigenous
production. Designed and
manufactured by HAL, the
Dhruv NG is a sophisticated
5.5-tonne, light twin-engine,

multi-role helicopter, engin-
eered to master demanding
requirements of the Indian
terrain. 

Equipped with twin Shakti
1H1C engines, the heli-
copter features a world-
class, civil-certified glass
cockpit (compliant to AS4
requirements) and a modern
avionics suite for superior
situational awareness. To en-
hance safety and reliability,
Dhruv NG incorporates
crashworthy seats, self-seal-
ing fuel tanks, and a proven
twin-engine configuration
for high redundancy. The ad-
vanced vibration control sys-
tems ensure a smooth ride,
tailored for VIP and medical
transport, said the company.

Our Bureau
Bengaluru

AVIATION MILESTONE. This is the first time that an aero
engine has been certified by DGCA for indigenous production

With Dhruv NG debut, HAL 
flies into chopper civil aviation 

Google account holders can
now change their primary
‘@gmail.com’ email ad-
dresses to a new address
while retaining all data from
their existing account, as the
tech giant begins a gradual
rollout of the feature.

The update, which is cur-
rently appearing on select
language versions of
Google’s o�cial support
page, confirms that data
saved in the account — in-
cluding photos, messages,
and emails — will remain
completely una�ected when
a user switches to a new
Gmail ID.

“The email address associ-
ated with your Google Ac-
count is the address you use
to sign in to Google services.
This email address helps you
and others identify your ac-
count. If you’d like, you can
change your Google Account
email address that ends in
gmail.com to a new email ad-
dress that ends in gmail.com.
The old email address in your
Google Account that ends
with gmail.com will be set as
an alias… Data saved in your
account will not be a�ected,”
the website showed. 

Users will be able to sign
in to Google services, such as
Gmail, Maps, YouTube and
Drive, using either the old or
the new email address.

Google users 
can now change
Gmail ID 

Press Trust of India 
New Delhi

The year 2025 saw a 21 per
cent jump in the number of
end-of-life ships that came to
Gujarat’s Alang — one of the
world’s largest ship-breaking
yards — for recycling. Alang
saw the arrival of 122 ships
for recycling in 2025 as
against 101 in 2024, accord-
ing to market sources.

In terms of light displace-
ment tonnage (LDT), Alang
units recycled 122 ships with
1.22 million LDT against 101
ships with 0.77 million LDT
in 2024, said sources. LDT
includes the weight of a
ship’s structure, machinery,
and fixed equipment, exclud-
ing everything else like
cargo, fuel, crew, stores, and
ballast water.

“The market is better than
in 2024 in terms of the num-
ber of ships, but capacity
utilisation at Alang remains
at only 25 per cent since the
maximum recycling capacity
exceeds 400 ships. This
means that, theoretically,
around 70 per cent of capa-
city is still not being used,
resulting in no business for
nearly 70 per cent of the
yards in Alang,” said Nayeem
Noor, VP - Business Develop-
ment of Dubai-based GMS,
the world’s largest buyer of
ships and o�shore assets for
recycling. 

Since the freight market
has been doing well over the
past few years, very few ves-
sels are coming for recycling
at destinations worldwide,
he added.

Despite the increase in
number of ship arrival in

2025, Mukesh Patel, Chair-
man of Shree Ram Group,
one of the biggest shipbreak-
ers at Alang, said that the
situation for shipbreakers
had not improved over the
last several years. 

“After the Covid outbreak,
the flow of ships coming to
Alang to be broken has re-
duced. Today shipbreaking
activities at Alang are at an
all-time low. High freight
rates have contributed to
this slowdown. Shippers find
it profitable to keep their
ageing vessels at sea,” says
Patel.

INDIA’S PREPAREDNESS 

When asked about India’s
preparedness for the Hong
Kong Convention around
the safe and environmentally
sound recycling of ships,
Noor said that with the Con-
vention now in force, the dif-
ference is scale and readi-
ness. 

India has more than 110
compliant recycling yards,
while Bangladesh has around
19 and Pakistan one. 

That gives India a clear ad-
vantage as shipowners and
cash buyers look for immedi-
ate, compliant capacity, he
said. 

India can absorb volume
without disruption, main-
tain documentation stand-
ards, and meet regulatory
scrutiny from day one. This
positions India to attract a
larger share of global recyc-
ling tonnage and secure
long-term commercial bene-
fits over other recycling na-
tions, he added.

With inputs from Avinash Nair in
Ahmedabad

Alang ship breaking units
get more vessels in 2025,
but capacity utilisation is low

T E Raja Simhan
Chennai

SCRAPPING SLUMP. With the freight market buoyant, few
vessels are coming for recycling worldwide, says an o�cial
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