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ITC is one of India's foremost and largest private sector consumer companies. ITC, a management driven company, has a 
diversified presence in FMCG, Hotels, Paperboards & Specialty Papers, Packaging, Agri-Business, and Information 
Technology. While ITC is one of the market dominators in its traditional businesses of Cigarettes, Hotels, Paperboards, 
Packaging and Agri-Exports, it is rapidly gaining market share even in its nascent business of FMCG.  

Its branded foods division with products such as staples, confectionery, noodle, snacks and biscuits is doing well and gaining 
strong market share across many categories. ITC has a market share of 80% in cigarette and has iconic brands like “Gold 
Flake”,”Kings Classic” and this segment is the major source of company’s revenue. It operates hotels under “Welcome” and 
“Fortune” brand respectively. ITC is adept in developing FMCG brands from scratch and has developed brands like Sunfeast 
(Biscuits), Bingo (Chips), Yippee (Noodles), Aashirvaad (Flour) and is constantly expanding its product portfolio under the 
personal care segment (soaps, shampoos, deo, talc etc). 
 

Investment Rationale 

 Long-term growth in Cigarettes consumption and dominant market position to aid growth in cigarette segment  

 Growing FMCG business and continuous efforts to increase its share to benefit company over long term 

 Major CAPEX plans in Hotels business to propel growth in hotels segment 

 Attempts to grow agri-business to augur well for company 

 High CAPEX and steep Foods business targets implying good growth in the Foods segment over long term  

 Good monsoon, GST advent, increasing level of income, etc. to help improve rural demand in the consumer segment 

 Demerger of businesses over the medium term to unlock further value for shareholders. 
 

Concerns 

 Regulatory overhang on highest revenue share bearing cigarettes division is the key concern 

 Illicit cigarettes sales may impact organised players further with widening gap in pricing due to regulatory pressure 

 Consumer segment contribution remains negligible at EBIT level raising questions of it turning profitable  

 Slowdown in Macro-economic environment may bring down Hotels business profitability 
 

View and Valuation 
ITC, number 4 company in terms of market capitalisation in India, has suffered at the hands of regulatory changes wherein 
a prior lenient GST rate under the new taxation regime was followed by an increase in the tax incidence for cigarettes. 
Cigarettes being the major source of revenue, the company’s stock suffered. However, we feel that the market has over-
reacted and that other segments of the company, specifically the foods division under FMCG segment, the agri business 
and the hotels business have good growth potential and may drive up the profitability due to the efforts taken by company. 
With major capex in the hotels, foods business, reviving demand in the consumer segment, newer products in the agri-
business, and long term positive view on the cigarettes consumption in India, we expect company to drive up its profitability 
and get re-rated. 
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We feel investors could buy the stock at the CMP and add on dips to Rs.247-251 band (~22.0x Sept 19E EPS) for sequential 
targets of Rs. 300 (26.5x Sept 19E EPS) and Rs. 322 (28.5x Sept 19E EPS) over the next 3-4 quarters. At the CMP of Rs.268.25 
the stock trades at 23.7x Sept 19E EPS. 
 
Financial Summary 

(Rs mn) Q1FY18 Q1FY17 YoY (%) Q4FY17 QoQ (%) FY16 FY17 FY18E FY19E FY20E 
Net Revenue  99547 100541 -1.0 111255 -10.5 391921 428036 466448 513672 563503 
EBITDA  37464 35263 6.2 38754 -3.3 144509 154359 171129 191539 212199 
APAT 25605 23847 7.4 26695 -4.1 95009 104772 116987 130627 144027 
EPS (Rs) 2.2 2.1 5.6 2.1 5.8 7.9 8.6 9.6 10.8 11.9 
P/E (x)           34.1 31.1 27.9 24.9 22.6 
EV/EBITDA (x)           21.2 19.8 17.9 15.9 14.2 
ROIC (%)           40.3 36.1 36.8 37.4 38.8 

Source: (Company, HDFC sec) 
 

Company Profile:  
ITC Limited, (BAT Group of the UK holds 29.7% stake) has a diversified presence in cigarettes, hotels, paperboards & specialty 
papers, packaging, agri, packaged foods & confectionery, branded apparel, greeting cards and other FMCG products. It is 
India's largest cigarette company, with ~75%/80% volume and value share.  
 
In cigarettes, the company retails several popular brands such as Gold Flake, Classic, Wills, Flake and Navy Cut. In packaged 
foods, the company retails biscuits (under the brand name, Sunfeast), packaged atta (under the brand name, Aashirvaad), 
confectionary (under mint-O, and Candyman), and finger snacks (under the brand name Bingo! Yumitos). ITC also has a 
branded apparel chain Wills Lifestyle and John Players. It sells stationery under the brand name, Classmate and Paperkraft. 
 
Until 1925, ITC was only in the cigarettes and leaf tobacco business. From 1925 onwards, it diversified into various other 
businesses, paper (1925), hotels (1975), agriculture (1990) and FMCG (2000), capitalising on the opportunity in each 
segment. Entry into each business has also helped it to build a synergistic value chain for all its related businesses by 
providing forward and backward integration channels. 
 
Business Segments: 
I. FMCG: 

 Cigarettes: 
ITC is the market leader in cigarettes in India. With its wide range of invaluable brands, ITC has a leadership 
position in every segment of the market. ITC's highly popular portfolio of brands includes Insignia, India Kings, 
Lucky Strike, Classic, Gold Flake, Navy Cut, Players, Scissors, Capstan, Berkeley, Bristol, Flake, Silk Cut, Duke & 

KEY HIGHLIGHTS 

 ITC ranks number 4,5 & 6 in terms of 
Market cap, PBT & PAT in the listed 
space. 
 
 
 

 With the long term view over 
cigarettes industry being positive, 
company is expected to survive the 
storm on account of higher tax 
incidence and post marginal volume 
growth despite price-hikes. 
 
 
 

 Efforts to improve and increase the 
Hotels, Foods & Agri-business are to 
reflect in company’s profitability in 
fiscals to come. 

 
 

 With increasing income levels and 
advent of GST, organised players 
with well-established brands in the 
FMCG sector are expecedt to gain.  
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Royal. ITC's cigarettes are manufactured in state-of-the-art factories at Bengaluru, Munger, Saharanpur, Kolkata 
and Pune. 
 

 Food: 
ITC's Branded Packaged Foods business is one of the fastest growing foods businesses in India, driven by the 
market standing and consumer franchise of its popular brands - Aashirvaad, Sunfeast, Bingo!, Yippee!, Kitchens 
of India, B Natural, mint-o, Candyman and GumOn. The Foods business is today represented in multiple 
categories in the market - Staples, Spices, Ready-to-Eat, Snack Foods, Bakery & Confectionery and the newly 
introduced Juices & Beverages.  
 

 Personal Care: 
ITC forayed into the Personal Care business in July 2005. ITC's Personal Care portfolio under the 'Essenza Di 
Wills', 'Fiama', 'Vivel', "Engage" and 'Superia' brands has received encouraging consumer response and is being 
progressively extended nationally. The product formulations use internationally recognised safe ingredients, 
subjected to the highest standards of safety and performance. 
 

 Education & Stationery: 
ITC made its entry to the education and stationery business with its Paperkraft brand in the premium segment 
in 2002; and later expanded into the popular segment with its Classmate brand in 2003. By 2007, Classmate 
became the largest Notebook brand in the country. Together, Classmate and Paperkraft offer a range of 
products in the Education & Stationery space to the discerning consumer, providing unrivalled value in terms of 
product & price. 
 

 Lifestyle & Retailing: 
ITC's Lifestyle Retailing Business Division has established a nationwide retailing presence through Wills Lifestyle 
& John Players. Wills Lifestyle presents a premium fashion wardrobe for men and women, offering a tempting 
choice of Crisp Contemporary formals, Stylist suave Casuals, evening wear & designer wear. John Players 
embodies the spirit of the modern youth that is playful, fashionable and cool. 
 

 Safety Matches: 
ITC's range of Safety Matches includes popular brands like Aim & i Kno. With differentiated product features 
and innovative value additions, these brands effectively address the needs of different consumer segments. ITC 
also exports safety matches to various markets. The acquisition of Wimco Ltd., a subsidiary of ITC has 
consolidated the market standing of the Company's Matches business through synergy benefits. 
 

 Agarbattis: 
As part of ITC's business strategy of creating multiple drivers of growth in the FMCG sector, the Company 
commenced marketing Agarbattis (Incense Sticks) sourced from small-scale and cottage units in 2003. 
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II. Hotels: 
ITC entered the hotels business in 1975 with the acquisition of a hotel in Chennai, which was then rechristened ITC 
Chola. Since then the ITC-Welcome group brand has become synonymous with Indian hospitality. With over 100 hotels 
in more than 80 destinations ITC Hotels is one of the leaders in the hospitality business in India. 
 

III. Paperboard & Speciality Papers: 
ITC's Paperboards and Specialty Papers Division is India's largest, technologically advanced and most eco-friendly, paper 
and paperboards business. The business caters to a wide spectrum of packaging, graphic, communication, writing, 
printing and specialty paper requirements through its four world-class manufacturing units.  
 

IV. Packaging: 
ITC's Packaging & Printing Business is the country's largest convertor of paperboard into packaging. It converts over 
50,000 tonnes of paper and paperboard per annum into a variety of value-added packaging solutions for the food & 
beverage, personal products, cigarette, liquor, cellular phone and IT packaging industries. It has also entered the 
Flexibles and Corrugated Cartons business. The Division, which was set up in 1925 as a strategic backward integration 
for ITC's Cigarettes business, is today India's most sophisticated packaging house. 
 

V. Agri Business: 
ITC's Agri Business Division is the country's second largest exporter of agri-products with exports of over Rs. 1000 Crores 
(Rs. 10 billion). Its domestic sales of agri-products are in excess of Rs. 1500 Crores (Rs. 15 billion). The Leaf Tobacco 
business' partnership with the farmer is also almost 100 years old. ITC is the largest buyer, processor and exporter of 
leaf tobaccos in India - creating a global benchmark as the single largest integrated source of quality tobaccos. 
 

Investment Rationale: 
Long-term growth in Cigarettes consumption and dominant market position to aid growth in cigarette segment. 
ITC is the market leader in the Cigarettes industry in India across all geographies and segments with state of the art 
manufacturing facilities and world class product portfolio. Overall cigarette consumption in India is pretty low as compared 
to that across the globe. Annual per capita adult cigarette consumption in India is approx. 1/9th of the global average. 
Although India accounts for 17% of world population, its share of world cigarette consumption is just 1.8%. This leaves fair 
bit of headroom for the company to grow in this segment. Although factors like increasing incidence of taxes, moral 
persuasion to reduce cigarette consumption, numerous government steps to discourage smoking, etc., the long term view 
of industry is expected to remain positive and a dominant player like ITC with established brands is expected to benefit the 
most out of this opportunity. ITC has over the years passed on any tax hike to its customers through price hikes in this 
segment. However, the same results in contracting volumes as witnessed particularly from FY13-16 wherein major hikes in 
tax incidence was observed. However, company has still managed to grow on the revenue front over last ten years 
consistently because it set off de-growth in volumes by price hikes. We expect company to grow its cigarettes volumes 
marginally in the coming fiscals backed by price hikes commensurate to pass on the tax incidence to the consumers. 
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Growing FMCG business and continuous efforts to increase its share to benefit company over the long term. 
ITC has over the past 10 years upped its other FMCG business at a CAGR of 15% to Rs.105 Bn. It remains committed to 
scaling-up ‘other FMCG’ business and has invested significantly in this segment.  
 
The company has done well in the food segment with Aashirvad (Rs.35 Bn revenue), Sunfeast (Rs.30 Bn), Bingo and Yippee 
gaining share in respective categories and cumulatively accounting for ~Rs 85bn sales in terms of consumer spend. These 
four brands are expected to post steady growth over the coming years with company setting internal targets of reaching 
Rs.650 Bn by 2030 (requiring a CAGR of 17.5%). The company continues to enter into new categories within foods viz. juices, 
dairy, coffee, and chocolates to widen the product portfolio. The food business is expected to be propelled to new highs by 
serious efforts from company’s end to innovate further in its biscuits & snacks category, enhance its distribution and supply 
chain and meeting the improving demand from rural sector and urban sector due to improving income levels. 
 
Soaps business has done moderately and is expected to provide further stability in the otherwise poorly performing personal 
care segment. The company has forayed in the deodorant category with Engage brand and the product has been received 
well leaving better prospects for the company with increasing customer base in this segment.  
 
Apart from the foods and personal care segments, company has performed well over the years in education and stationery 
products with Classmate now a Rs10bn-plus brand in terms of consumer spends. Company is expected to maintain good 
growth in this segment having due to growing demand and established brand. Incense sticks and matches business remains 
steady albeit small in terms of contribution. 
 
Overall, we expect only a gradual improvement in overall segment EBIT due to continued investments and new launches. 
The company is also investing significantly in capacity expansion, with the segment accounting for major proportion of the 
total company capex.  
 
Major CAPEX plans in Hotels business to propel growth in hotels segment: 
ITC has penned down an extensive capex plan to increase its presence further in the Hospitality business. It plans to open a 
total of 40 new hotels and adding 5000 rooms over a period of time. It is working on opening 10 new hotels within next 
three and half years entailing a total overall capex of Rs.25000 crs. 9 of these 10 upcoming hotels are to be located in India 
in company’s attempt to follow its India First strategy. The upcoming ITC hotels are in Kolkata, Hyderabad, Ahmedabad and 
Srinagar while another four will be under Welcome Hotels brand at Coimbatore, Bhubaneswar, Guntur and Amritsar. 
Company expects good footprint at these hotels and expects to not only strengthen its hold over the hospitality segment 
but also to make it difficult for competitors match its level of excellence and quality of service. 
 
Newer products and better technology to source agro-products to help company efficiently grow: 
ITC’s agri business division, which has an annual turnover of about ₹9,000 crore, is planning to foray into fresh fruits, 
vegetables and upgraded series of e-choupal which it sees as potential areas for non-linear growth. The division’s growth is 
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partly aligned with the company’s FMCG business. It would also unveil variants of potatoes soon followed by dehydrated 
onions. A number of these new products provide opportunities for growth. The fruits and vegetables are likely to be 
introduced under a single brand. On the dairy front, while ghee and dairy whitener are already in the market, other value 
added products are under various stages of development. There are now 6,100 e-choupals covering about 40,000 villages 
benefiting four million farmers. With rapid penetration of smart phones and gradual reduction in bandwidth cost, the e-
Choupal model has performed well for the company. In its fourth generation, called e-Choupal 4.0, the model will focus on 
creating a market ecosystem to provide agricultural services based on digital platforms and a lot more app-based 
integration. E-choupal 4.0 series is all set to be rolled out fully by late 2018. The 4.0 series will be an aggregator of service 
providers on the digital platform, which will be integrated with initiatives on the ground of ITC’s agri business across 70,000 
villages. With this, company is expected to improve on its agri business efficiently and also aid its Foods segment in the other 
FMCG sector. 
 
High CAPEX and steep Foods business targets implying good growth in the foods segment over long term 
ITC Ltd, the Kolkata-based cigarette-to-noodles maker, has set an internal target of generating Rs65,000 crore from 
packaged foods by 2030 to reach its goal of Rs1-trillion revenue from non-cigarette packaged goods by that time. To achieve 
this target, company is expecting to grow at a CAGR of 17.5% over next 13 years on a consistent basis. In its attempt to 
achieve the above set target company expects to become the market leader in this segment over next two years. To ensure 
its products reach consumers as fresh as possible, the company is building 20 integrated factories for consumer goods with 
logistics facilities, and has lined up an investment of Rs25,000 crore in 65 projects. Three of the planned factories will be 
operational this year, and four more over the next one year. The above efforts of the company should build confidence 
among investor community in company’s long term growth in the other FMCG segment and help it achieve better valuations. 
 
Good monsoon, GST advent, increasing level of income, etc. to help improve demand in the consumer segment: 
With second good monsoon, the level of income in the rural sector is expected to rise. With growing demand from rural 
sector and overall growth in income in the nation, the demand in consumer segment is expected to surge. The demand pull 
is to be further supported by better cost efficiencies due to implementation of GST. Thus we expect the consumer segment 
business, on an overall basis to grow at a faster rate and this canl help company improve its profitability over the coming 
two fiscals. 
 

Post-GST pricing decisions to improve due to single uniform rate across states 
For a long time, the cigarette industry has been suffering from a multitude of issues which have now been resolved 
successfully through the implementation of GST. One of the biggest issues was Value-Added-Tax levied by states. Not only 
was the rate of taxation different (as low as 5% in some states and as high as 50% in others), but so was the frequency of 
the changes. Some states like Uttar Pradesh (UP) and Rajasthan have made multiple changes in VAT rates in a single year, 
making pricing decisions and uniformity difficult. With GST now coming in and a single tax rate being levied, this issue is 
resolved. With better pricing, company is in a better position to estimate and target specific geographies which can earn it 
higher volumes and help it grow in the cigarettes segment. 
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Demerger of businesses over the medium term to unlock further value for shareholders. 
Once the Other FMCG, Hotels and Paper business reach a certain stage in terms of topline and bottomline, the management 
may look at demerging those businesses into separate companies. This may result in better overall valuation for the 
company as the valuation that the company currently gets is less than those obtained by its peers in FMCG, Hotels segments.   

 
Risks & Concerns:  
Regulatory overhang on highest revenue share bearing cigarettes division is the key concern  
The government’s move to increase the overall taxation under the new GST rates has come as a surprise to all – against the 
benefit seen under the previous GST rates declared by the government. This alongwith the ~6% hike in budget results in an 
overall tax hike of ~16-17% for FY18 - ITC’s cigarette volumes have come under tremendous pressure during the period from 
FY13 to FY16 when the government had increased the excise duty on cigarette by ~18% on an average (volumes were down 
by 20% during the said period). Government’s statement highlighting the fact that it is not right that demerit goods should 
be benefitted due to decrease in taxation and the same has led to windfall gains – suggests a tough stance of the government 
on the sin sector. Also, with cigarette under GST, it remains a key source for the government to address any deficit it may 
have due to GST implementation and hence uncertainly looms in terms of taxation. 
 
Illicit cigarettes sales may impact organised players further with widening gap in pricing due to regulatory pressure 
With increasing incidence of tax, in order to maintain the viability of the business, company passes on the incidence of tax 
to consumers through price hikes. This widens the gap between the organised players’ products and the illicit cigarette 
sellers products. This is evident from the fact that India remains as the 4th largest illicit cigarette market in the world and the 
same scenario is to continue unless the government deliberates on this issue and takes corrective action. 
 
Consumer segment contribution remains negligible at EBIT level keeping questions of it turning profitable intact 
Consumer business was started by ITC in 2002; for the first 10 years, it remained a lossmaking proposition and even today 
it manages an EBIT margin of just about 1-2%, contributing a mere 0.8% of the consolidated EBIT. This we believe remains 
an issue for the company, given the scale it has been able to achieve, the distribution reach it has (second highest direct 
reach in the entire FMCG space) and the leadership it enjoys across several categories. 
 
Slow down in macro-economic variables may bring down the growth prospects of Hotels business: 
ITC’s Hotel division contributes 2% to its total revenues and 1% to its EBIT. Company has a small base in this segment and 
thus can provide good growth potential. However, an economic slowdown may affect spends on leisure and tourism and 
thus may bring down the growth prospects of this segment for the company. 
 
Large number equity requires large move in PAT or P/E ratio: 
ITC has ~1215 cr equity shares of Re 1 each. Any significant move in its share price requires a large move in its PAT or in its 
P/E ratio.  
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View and Valuation 
ITC, number 4 company in terms of market capitalisation in India, has suffered at the hands of regulatory changes wherein 
a prior lenient GST rate under the new taxation regime was followed by an increase in the tax incidence for cigarettes. 
Cigarettes being the major source of revenue, the company’s stock suffered. However, we feel that the market has over-
reacted and that other segments of the company, specifically the foods division under FMCG segment, the agri business and 
the hotels business have good growth potential and may drive up the profitability due to the efforts taken by company. With 
major capex in the hotels, foods business, reviving demand in the consumer segment, newer products in the agri-business, 
and long term positive view on the cigarettes consumption in India, we expect company to drive up its profitability and get 
re-rated. 
 
We feel investors could buy the stock at the CMP and add on dips to Rs.247-251 band (~22.0x Sept 19E EPS) for sequential 
targets of Rs. 300 (26.5x Sept 19E EPS) and Rs. 322 (28.5x Sept 19E EPS) over the next 3-4 quarters. At the CMP of Rs.268.25 
the stock trades at 23.7x  Sept 19E EPS. 
 
 

  Financial Statements  
 

  Income Statement            Balance Sheet 
Particulars FY16 FY17 FY18E FY19E FY20E  Particulars FY16 FY17 FY18E FY19E FY20E 
Net Revenues 391921 428036 466448 513672 563503  SOURCES OF FUNDS           
Growth (%) 2 9 9 10 10  Share Capital - Equity 8047 12147 12147 12147 12147 
Material Expenses 135685 160492 172599 187549 203874  Reserves 418748 451982 486493 525028 567516 
Employee Expense 34410 36317 36666 39517 42623  Total Shareholders' Funds 426795 464129 498640 537175 579663 
ASP Expense 9887 8107 10262 11814 13524  Minority Interest 2609 2947 2879 2800 2709 
Distribution Expense 8528 8560 9328 10272 11269  Long Term Debt 267 184 184 184 184 
Other Expenses 58903 60201 66464 72981 80014  Short Term Debt 440 191 210 231 254 
EBITDA 144509 154359 171129 191539 212199  Total Debt 706 375 394 415 438 
EBITDA Growth (%) 5 7 11 12 11  Net Deferred Taxes 18395 18333 18365 18399 18436 
EBITDA Margin 37 36 37 37 38  Other non-current liabilities 2756 2174 2174 2174 2174 
Depreciation 10774 11528 12282 13330 14242  TOTAL SOURCES OF FUNDS 451261 487959 522452 560964 603421 
EBIT 133735 142831 158848 178209 197957  APPLICATION OF FUNDS           
Other Income  15308 17615 18474 19772 20321  Net Block 149060 157778 175187 185957 195815 
Interest 536 243 173 182 192  CWIP 35759 37849 38849 39849 40849 
PBT 148507 160204 177149 197799 218086  Goodwill 2314 2314 2314 2314 2314 
Total Tax 53582 55491 60231 67252 74149  Other non-current assets 29457 32179 36039 40362 45204 
RPAT 95009 104772 116987 130627 144027  Total Non-current Assets 216590 230120 252390 268483 284183 
Exceptional Gain/(loss) - - - - -  Inventories  90621 86711 93912 102539 111860 
Adjusted PAT 95009 104772 116987 130627 144027  Debtors 19178 24743 26963 29693 32574 
APAT Growth (%) -1.7 10.3 11.7 11.7 10.3  Other current assets 11109 17471 19567 21915 24545 
Adjusted EPS (Rs) 7.9 8.6 9.6 10.8 11.9  Cash & Equivalents 179800 199938 199282 214886 234392 
EPS Growth (%) -2.1 9.6 11.7 11.7 10.3  Total Current Assets 300707 328863 339724 369034 403370 
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       Creditors 23393 26593 29253 32178 35396 
       Other Current Liabilities 42643 44430 40409 44375 48736 
       Total Current Liabilities 66036 71023 69662 76553 84132 
       Net Current Assets 234672 257839 270063 292481 319238 
       TOTAL APP OF FUNDS 451261 487959 522452 560964 603421 

 
  Cash Flow Statement         Financial Ratios 

Particulars (Rs. In Mn) FY16 FY17 FY18E FY19E FY20E   Particulars FY16 FY17 FY18E FY19E FY20E 
Reported PBT 154332 160204 177149 197799 218086  PROFITABILITY (%)           
Non-operating & EO Items -5980        -           -           -            -     GPM 65.4 62.5 63.0 63.5 63.8 
Interest Expenses -8227 243 173 182 192  EBITDA Margin 36.9 36.1 36.7 37.3 37.7 
Depreciation 11134 11528 12282 13330 14242  EBIT Margin 34.1 33.4 34.1 34.7 35.1 
Working Capital Change -1666 2350 -16740 -11137 -12094  APAT Margin 24.2 24.5 25.1 25.4 25.6 
Tax Paid -50812 -55462 -60199 -67218 -74112  RoE 25.5 23.5 24.3 25.2 25.8 
OPERATING CASH FLOW ( a ) 98782 118863 112665 132957 146313  RoIC (or Core RoCE) 40.3 36.1 36.8 37.4 38.8 
Capex -23835 -31798 -30691 -25100 -25100  RoCE 25.4 23.4 24.2 25.1 25.7 
Free Cash Flow (FCF) 74947 87065 81973 107857 121213  EFFICIENCY           
Investments -34379 -52788 -15000 -15000 -15000  Tax Rate (%) 36.1 34.6 34.0 34.0 34.0 
Non-operating Income 18558        -           -           -            -     Fixed Asset Turnover (x) 0.6 0.6 0.6 0.6 0.6 
INVESTING CASH FLOW ( b ) -39657 -84586 -45691 -40100 -40100  Inventory (days) 84.4 73.9 73.5 72.9 72.5 
Debt Issuance/(Repaid) -127 -331 19 21 23  Debtors (days) 17.9 21.1 21.1 21.1 21.1 
Interest Expenses -324 -243 -173 -182 -192  Other Current Assets (days) 10.3 14.9 15.3 15.6 15.9 
FCFE 74496 86491 81820 107696 121045  Payables (days) 21.8 22.7 22.9 22.9 22.9 
Share Capital Issuance 5317 6426        -           -            -     Other Current Liab (days) 39.7 37.9 31.6 31.5 31.6 
Dividend -61258 -62863 -70192 -78376 -86416  Cash Conversion Cycle (days) 51.1 49.4 55.4 55.1 55.0 
Others -1300 -11001 -12284 -13716 -15123  Net D/E (x) -0.4 -0.4 -0.4 -0.4 -0.4 
FINANCING CASH FLOW ( c ) -57692 -68012 -82630 -92253 -101708  Interest Coverage (x) 0.0 0.0 0.0 0.0 0.0 
NET CASH FLOW (a+b+c) 1434 -33735 -15656 605 4505  PER SHARE DATA (Rs)           
EO Items, Others -10267        -          -           -            -     EPS 7.9 8.6 9.6 10.8 11.9 
Closing Cash & Equivalents 62324 29674 14018 14622 19128  CEPS 8.8 9.6 10.6 11.9 13.0 

       Dividend 8.5 5.2 5.8 6.5 7.1 
       Book Value 35.4 38.2 41.0 44.2 47.7 
       VALUATION           

       P/E (x) 34.1 31.1 27.9 24.9 22.6 
       P/BV (x) 7.6 7.0 6.5 6.1 5.6 
       EV/EBITDA (x) 21.2 19.8 17.9 15.9 14.2 
       EV/Revenues (x) 7.8 7.1 6.6 5.9 5.4 
       OCF/EV (%) 3.2 3.9 3.7 4.4 4.8 
       FCF/EV (%) 2.4 2.8 2.7 3.5 4.0 
       Dividend Yield (%) 3.2 1.9 2.1 2.4 2.7 

Source: (Company, HDFC sec) 
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    Segmental Financials: 
(Rs mn) Q1FY18 Q1FY17 YoY (%) Q4FY17 QoQ (%) FY16 FY17 YoY (%) 
Segmental Revenues                 
Cigarettes 87742 82306 6.6 89549 -2.0 340627 358777 5.3 
FMCG 26009 23852 9.0 28858 -9.9 97506 105375 8.1 
Hotels 3049 2874 6.1 3856 -20.9 13574 14144 4.2 
Agribusiness 27605 27941 -1.2 19185 43.9 75627 83849 10.9 
Paperboards, Paper & Packaging 13598 13229 2.8 13727 -0.9 53277 53629 0.7 
Total 158003 150201 5.2 155175 1.8 580612 615772 6.1 
Less: Inter-segment revenue 20781 18634 11.5 6357 226.9 33880 32893 -2.9 
Total 137222 131567 4.3 148819 -7.8 546732 582879 6.6 
Segmental EBIT                 
Cigarettes 32741 30046 9.0 32588 0.5 123481 132037 6.9 
FMCG 54 -45 -220.1 556 -90.2 887 262 -70.5 
Hotels 53 12 335.2 669 -92.1 616 1171 90.1 
Agribusiness 2351 2373 -0.9 1349 74.3 9509 9263 -2.6 
Paperboards, Paper & Packaging 2573 2477 3.9 2402 7.1 9076 9658 6.4 
Total 37773 34863 8.3 37563 0.6 143569 152391 6.1 
Less:                  
(a) Interest Cost & Bank Charges 104 101 2.8 -115 -190.6 536 243 -54.7 
(b) Other Un-allocable Expenses -1777 -1992 -10.8 -2793 -36.4 -5474 -8055 47.2 
PBT 39446 36754 7.3 40471 -2.5 148507 160204 7.9 
Capital Employed                 
Cigarettes 44294 51465 -13.9 55467 -20.1 57766 60126 4.1 
FMCG 65082 54672 19.0 57067 14.0 50512 58460 15.7 
Hotels 48008 45066 6.5 46622 3.0 51063 54027 5.8 
Agribusiness 27248 23575 15.6 21957 24.1 27119 25322 -6.6 
Paperboards, Paper & Packaging 57841 55985 3.3 56989 1.5 55100 56900 3.3 
Total 242473 230763 5.1 238102 1.8 241559 254834 5.5 
Unallocated corporate assets 239740 212517 12.8 215308 11.3 187846 212242 13.0 
Total capital employed 482213 443280 8.8 453410 6.4 429404 467076 8.8 

Source: (Company, HDFC sec) 
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Source: (Company, HDFC sec) 
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