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Rating  HOLD 
Sector relative Neutral 
Price (INR) 547 
12 month price target (INR) 550 
Market cap (INR bn/USD bn) 706/9.5 
Free float/Foreign ownership (%) 40.4/23.7 
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 Gross margin disappoints; H2 brighter 

Marico’s Q1FY22 revenue growth of 31.2% came in line with our 
estimate, while EBITDA and adjusted PAT growth of 3% and 10.3% YoY, 
respectively, belied it. Volume jumped 21% YoY on a soft base of -14% 
YoY came in line with our estimate. Saffola edible oil sustained healthy 

run—volume up 24% YoY—due to deeper penetration. 
Parachute/VAHO volumes jumped 12%/34% YoY, albeit on a soft base. 
International business (IB) posted healthy 21% YoY (cc) growth.  

Overall, we like Marico from a long-term standpoint. However, given 
the company is entering a period of high base and its current rich 
valuations, we would wait before getting constructive on it. Maintain 
‘HOLD’ with a revised TP of INR550. 

FINANCIALS (INR mn) 

Year to March        FY21A FY22E FY23E FY24E 

Revenue 80,480 92,741 1,02,091 1,11,459 

EBITDA 15,910 18,084 20,520 23,295 

Adjusted profit 11,860 14,064 16,248 18,442 

Diluted EPS (INR) 9.2 10.9 12.6 14.3 

EPS growth (%) 10.5 18.6 15.5 13.5 

RoAE (%) 38.3 39.6 39.6 39.7 

P/E (x) 59.5 50.2 43.4 38.3 

EV/EBITDA (x) 43.6 38.2 33.5 29.3 

Dividend yield (%) 1.4 1.2 1.4 1.6 

PRICE PERFORMANCE 

 
 

 
Broad-based revenue momentum; margin disappoints again 

What we like: Strong revenue momentum as revenue increased by 31.2% YoY. 

Domestic volumes were up 21% in Q1FY22. Important to note that now Marico will 

be entering a period of high base from a volume standpoint from Q2FY22. A&P spend 

jumped 27.7% YoY on a low base, but right strategy to spend given so many 

innovations. 

What we did not like: Gross margin compressed by 785bps YoY and 311bps QoQ. 

Standalone gross margin dipped 897bps YoY and 323bps QoQ. Consolidated EBITDA 

margin fell 521bps YoY. Copra price, however, dipped 13% QoQ due to seasonal 

arrival of coconuts and lower demand. With supply outlook improving, prices are 

expected to remain range bound in the near term. The company should be in a better 

position to maintain margin in H2FY22. 

Q1FY22 conference call: Key highlights 

Four-five brands will help Marico achieve its aspiration of INR4.5-5.0bn top line by 

FY24 from digital-first brand portfolio. Beardo and Just herbs are examples of such 

brands. Gross margin will improve QoQ and should settle down in H2FY22. 

Penetration of oats is in the single digits, so there is huge room for growth. 

 Explore: 

    
 

    

 

Outlook and valuations: Demanding future; maintain ‘HOLD’ 

We expect the revenue trajectory to continue to be robust. Competitive intensity in 

the hair oil category needs to be monitored. Baking in the strong revenue 

momentum, we are raising target valuation to 45x (from 40x), which yields a revised 

TP of INR550 (earlier INR445). We retain ‘HOLD/SN’ (43.5x FY23E EPS). 

Financials 
Year to March Q1FY22 Q1FY21 % Change Q4FY21 % Change 

Net Revenue  25,250  19,250 31.2  20,120 25.5 

EBITDA  4,810  4,670 3.0  3,190 50.8 

Adjusted Profit  3,650  3,240 12.7  2,460 48.4 

Diluted EPS (INR)  2.8  2.5 12.7  1.9 48.4 
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Financial Statements    

 

Income Statement (INR mn) 
Year to March             FY21A FY22E FY23E FY24E 

Total operating income 80,480 92,741 1,02,091 1,11,459 

Gross profit 37,780 42,661 48,187 53,278 

Employee costs 5,700 6,214 6,636 7,245 

Other expenses 9,190 10,480 11,434 12,261 

EBITDA 15,910 18,084 20,520 23,295 

Depreciation 1,390 1,349 1,419 1,624 

Less: Interest expense 340 323 328 335 

Add: Other income 940 1,618 2,057 2,307 

Profit before tax 15,120 18,030 20,830 23,644 

Prov for tax 3,240 3,967 4,583 5,202 

Less: Other adj 130 0 0 0 

Reported profit 11,990 14,064 16,248 18,442 

Less: Excp.item (net) (130) 0 0 0 

Adjusted profit 11,860 14,064 16,248 18,442 

Diluted shares o/s 1,291 1,291 1,291 1,291 

Adjusted diluted  EPS 9.2 10.9 12.6 14.3 

DPS (INR) 7.5 6.5 7.6 8.6 

Tax rate (%) 21.4 22.0 22.0 22.0 

Important Ratios (%) 
Year to March             FY21A FY22E FY23E FY24E 

Other exp (% of rev) 11.4 11.3 11.2 11.0 

Con A&P (% of rev) 8.7 8.5 9.4 9.4 

Gross margin (%) 46.9 46.0 47.2 47.8 

EBITDA margin (%) 19.8 19.5 20.1 20.9 

Net profit margin (%) 14.7 15.2 15.9 16.5 

Revenue growth (% YoY) 10.0 15.2 10.1 9.2 

EBITDA  growth (% YoY) 8.2 13.7 13.5 13.5 

Adj. profit growth (%) 10.5 18.6 15.5 13.5 

Assumptions (%) 
Year to March                  FY21A FY22E FY23E FY24E 

GDP (YoY %)  (8.0) 9.0 7.0 7.0 

Repo rate (%) 4.0 4.0 4.3 5.3 

USD/INR (average) 75.0 73.0 72.0 71.0 

Domestic vol growth (2.0) 7.5 7.5 7.5 

Intl business growth 12.0 11.2 9.3 9.3 

COGS % of sales (con) 53.1 54.0 52.8 52.2 

Staff cost (% of rev) 7.1 6.7 6.5 6.5 

Dep- % of gross block 12.5 11.0 10.5 11.0 

Yield on cash 4.6 9.0 10.0 9.5 

Valuation Metrics 
Year to March            FY21A FY22E FY23E FY24E 

Diluted P/E (x) 59.5 50.2 43.4 38.3 

Price/BV (x) 21.8 18.3 16.2 14.3 

EV/EBITDA (x) 43.6 38.2 33.5 29.3 

Dividend yield (%) 1.4 1.2 1.4 1.6 

Source: Company and Edelweiss estimates 

Balance Sheet (INR mn) 
Year to March              FY21A FY22E FY23E FY24E 

Share capital 1,290 1,290 1,290 1,290 

Reserves 31,110 37,268 42,304 48,022 

Shareholders funds 32,400 38,558 43,594 49,312 

Minority interest 180 180 180 180 

Borrowings 3,480 2,980 2,480 1,980 

Trade payables 11,340 12,348 13,291 14,346 

Other liabs & prov 4,370 4,370 4,370 4,370 

Total liabilities 53,240 59,906 65,386 71,658 

Net block 7,690 3,296 3,127 2,752 

Intangible assets 8,430 8,430 8,430 8,430 

Capital WIP 240 250 250 250 

Total fixed assets 16,360 11,976 11,807 11,432 

Non current inv 2,260 2,260 2,260 2,260 

Cash/cash equivalent 15,720 18,306 22,028 26,579 

Sundry debtors 3,880 5,082 5,594 6,107 

Loans & advances 510 510 510 510 

Other assets 13,700 20,963 22,377 23,959 

Total assets 53,240 59,906 65,386 71,658 

Free Cash Flow (INR mn) 
Year to March                FY21A FY22E FY23E FY24E 

Reported profit 11,990 14,064 16,248 18,442 

Add: Depreciation 1,390 1,349 1,419 1,624 

Interest (net of tax) 340 323 328 335 

Others   (340) 0 0 0 

Less: Changes in WC 7,300 (7,456) (984) (1,041) 

Operating cash flow 20,680 8,280 17,010 19,360 

Less: Capex (1,250) (1,260) (1,250) (1,250) 

Free cash flow 19,430 7,020 15,760 18,110 

Key Ratios 
Year to March         FY21A FY22E FY23E FY24E 

RoE (%) 38.3 39.6 39.6 39.7 

RoCE (%) 44.3 47.2 48.1 49.1 

Inventory days  107 109 130 130 

Receivable days 21 18 19 19 

Payable days 90 86 87 87 

Working cap (% sales) 1.7 9.5 9.6 9.7 

Gross debt/equity (x) 0.1 0.1 0.1 0 

Net debt/equity (x) (0.4) (0.4) (0.4) (0.5) 

Interest coverage (x) 42.7 51.8 58.3 64.8 

Valuation Drivers 
Year to March              FY21A FY22E FY23E FY24E 

EPS growth (%) 10.5 18.6 15.5 13.5 

RoE (%) 38.3 39.6 39.6 39.7 

EBITDA growth (%) 8.2 13.7 13.5 13.5 

Payout ratio (%) 361.1 467.3 508.7 647.4 
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 Trends at a glance 

Key growth rates Q1FY20 Q2FY20 Q3FY20 Q4FY20 Q1FY21 Q2FY21 Q3FY21 Q4FY21 Q1FY22 

Domestic volume          6.0           1.0         (1.0)        (3.0)      (14.0)       11.0        15.0        25.0        21.0  

Parachute coconut oil in rigid packs          9.0         (1.0)        (2.0)        (8.0)      (11.0)       10.0          8.0        29.0        12.0  

Value added hair oil          7.0           0.1         (7.0)      (11.0)      (30.0)         4.0        21.0        22.0        34.0  

Saffola          3.0           1.0        11.0        25.0        16.0        20.0        17.0        17.0        24.0  

International*          9.0           8.0           8.0         (5.0)          2.0        12.0        11.0        25.0        20.0  

Modern Trade *       30.0        29.0        12.0        44.0       (17.0)     (12.0)         0.1      (17.0)       10.0  

E-commerce *     100.0        75.0           5.0        29.0        37.0        39.0        88.0        81.0        61.0  

Rural *#          6.0          (3.0)         (2.0)       (15.0)       (10.0)        22.0         24.0         42.0         17.0  

Urban *#         (5.0)       (11.0)         (7.0)       (12.0)       (17.0)        14.0         10.0         23.0         17.0  

CSD *  NA           5.0         14.0        (18.0)       (48.0)      (29.0)      (10.0)        59.0         56.0  

Premium hair nourishment *#        28.0           7.0          (5.0)       (19.0)  NA   NA   NA   NA   NA  

Male grooming *          0.1          (1.0)         (1.0)         (9.0)  NA   NA   NA   NA   NA  

Saffola healthy foods  *        38.0         34.0         37.0         22.0         30.0         55.0         74.0       134.0         100.0  

Source: Company  

* Reported value growth (% YoY) in INR  

# for Q2FY20 onwards reported in volume terms (% YoY) 

 Summary of growth (%) 

Category / Business - Reported growth (%)  Q1FY21   Q2FY21   Q3FY21   Q4FY21   Q1FY22  
Share of Group’s Turnover 

basis FY21 results 

Group: total reported value growth      (11.1)            8.7        16.3        34.0        31.0   

FMCG business (India)      (14.7)            8.0        18.0        37.0        35.0                                          77.0  

Parachute coconut oil in rigid packs      (12.0)            8.0           9.0        38.0        20.0                                          38.0  

Value added hair oil      (32.0)          (1.0)       21.0        22.0        35.0                                          22.0  

Saffola (refined edible oil)       16.0          16.0        26.0        43.0        60.0                                          22.0  

International business group: total          2.0          12.0        11.0        25.0        20.0                                          23.0  

Source: Company 

 Constant currency growth in international business (%) 

Region - Constant currency growth Q1FY21 Q2FY21 Q3FY21 Q4FY21 Q1FY22 

Bangladesh       10.0        16.0        15.0        20.0          9.0  

Middle East and North Africa     (27.0)       (6.0)       (1.0)       62.0        74.0  

South Africa     (25.0)       16.0          7.0        48.0        52.0  

South East Asia     (17.0)         4.0          3.0        13.0        16.0  

New geographies - Srilanka, Nepal & Bhutan     (16.0)       (5.0)       16.0        18.0        67.0  

Source: Company 
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Q1FY22 conference call: Key takeaways 

Overall 

 The core portfolios in the India business continued to log market share gains on 

a MAT basis, on the back of their market leadership position and strengthening 

equity.  

 Traditional trade continued its healthy run with both urban and rural growing by 

17% YoY in volume terms. E-Commerce grew 61% YoY, sustaining its strong 

momentum. Modern Trade and CSD grew 10% YoY and 56% YoY, respectively. 

 The quarter started on a strong note but as covid hit at the end of April, mobility 

was impacted. Rural demand was impacted this time around which wasn’t the 

case in wave one. 

 More than 90% of the portfolio gained MS on MAT basis. 

 Company expects to deliver 8-10% volume growth for the remaining 3 quarters 

of the year and double digit constant currency growth in the international 

business. 

 4-5 brands will help company achieve its aspiration of INR4.5-5bn topline by FY24 

from digital-first brand portfolio. Beardo and Just herbs are examples of such 

brands. 

 As deflation starts in edible oil, company will manage margins and volume.  

 Digital brands operate like startups. Company has learned a lot of in terms of 

digital capability.  

 Company wouldn’t like to take Beardo to GT at the moment. A combination of 

ecommerce, D2C and MT will be preferred. 

 Beardo’s distribution is evenly spread between Marketplace and D2C. 

 60% of increase in Saffola’s incremental is due to new consumers while 40% is 

from existing consumers increasing their consumption. 

 Company will be happy with base case of high single digit growth in Saffola.  

 Company is focused on driving growth in Saffola Gold and Saffola Total. 

 Focus on personal care brands for building Digital businesses. 

 Some personal brands can move to salon channel and hence can be scaled up. 

 There is difference between copra prices in India and international business. 

 Inventory management, SKU management and WFH will save costs. 

 Company might add a category in foods but the existing categories have huge 

room for growth. 

 Aspiration is grow Livon and Set Wet at 20% plus levels. There is a need to drive 

penetration. 

 Company is highly rated in terms of ESG. Company will have a strong program in 

terms of lowering plastic usage. 
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 In India, company has done a lot of effort to increase the addressable market in 

Saffola. In Bangladesh, Parachute Advanced has increased its addressable 

market.  

 Company has been able to move masala oats from breakfast to in between meals 

category. 

Parachute 

 Parachute Rigids grew by 12% YoY in volumes in Q1FY22, albeit on a low base. 

While the brand strengthened its presence in both core and non-core markets, 

the extended lockdowns in the core markets of South and West regions affected 

growth during the quarter.  

 The brand maintained its stronghold in the branded coconut oil market with the 

rigid packs gaining volume market share of 80 bps (MAT Jun’21).  

 General Trade & E-Com led the growth, while CSD also recovered. The brand is 

well poised to sustain its good run over the medium term with focused 

distribution drives and improving salience in both core & non-core markets. 

VAHO 

 Value Added Hair Oils grew 34% YoY in volume terms in Q1FY22, on a weak base, 

which was due to billing constraints in April last year.  

 All key brands in the franchise posted high double-digit volume growth.  

 The Company gained ~70 bps in volume market share in overall hair oils category 

on a MAT basis (MAT Jun’21).  

 The company aims to sustain a double digit growth trajectory over the medium 

term on the back of continued aggressive participation at the bottom of the 

pyramid, driving growth in mid segment through right pricing & brand 

renovation, and lastly, market share gains in the premium segment through 

innovation. 

Saffola 

 The Saffola franchise, comprising Refined Edible Oils and Foods, had a robust 

quarter. The portfolio delivered 24% YoY volume growth and 60% YoY growth in 

value terms.  

 Saffola refined edible oils delivered low double-digit volume growth for the 

seventh consecutive quarter on the back of increased household penetration 

and growing relevance of healthy cooking. The brand gained 450 bps in volume 

market share to ~82% in the Super Premium Refined Edible Oils category (MAT 

Jun’ 21).  

 Saffola Foods grew by more than 100% YoY in value terms in Q1FY22 on a year-

on-year basis. The Oats franchise continued to ride on the increasing 

consciousness towards healthy eating and posted a value growth of 59% YoY in 

Q1FY22. The value market share of Saffola Masala Oats strengthened by ~650 

bps to ~94% in the flavored oats category (MAT Jun’21).  

 Most of the new launches in the Foods portfolio continued to gain traction. 

Saffola Honey has been gaining salience across channels. Its market share in key 

Modern Trade chains has hit double-digits and consolidated above 25% in the E-

Commerce channel. The brand continues to grow sequentially in GT as well.  The 

company has launched a 100gm trial pack to expand distribution and aid trials.  



 
 
 

 

MARICO 

 

Edelweiss Securities Limited 

 

6 Edelweiss Research is also available on www.edelweissresearch.com, Bloomberg - EDEL, Thomson Reuters, and Factset 

 Saffola Mealmaker Soya Chunks has gained healthy traction since launch. After 

tasting success in West Bengal in GT, the brand was extended to the rest of East 

and select regions in the North during the quarter. The brand has a presence 

across India through MT and E-commerce channels and has already garnered 

~14% share in MT since launch in Q3FY21.  

 Saffola Arogyam Chyawan Amrut has not scaled up as expected. The company is 

revamping the mix and expect to make some headway over the course of this 

year.  

 Saffola Oodles has been witnessing an encouraging response on all channels. The 

brand is scaling up well in GT & MT, and is among the top 5 Bestsellers in the 

Pasta and Noodles category on Amazon. The brand will continue to drive 

awareness through TVC & digital campaigns, drive distribution in GT and further 

consolidate its position in alternate channels. 

Male grooming and premium hair care 

 The Premium Personal Care portfolio, comprising Premium Hair Nourishment 

and Male Grooming, recovered smartly on a YoY basis.  

 Livon Serums continued to witness positive traction and seems to have shaken 

of COVID blues. Male Grooming also came back strongly on a weak base, but still 

below pre-COVID levels.  

 As discretionary consumption recovers over the course of time, the company 

expects these portfolios to be growth engines of the future, given the leadership 

position of our brands and low penetration of these categories. 

 The Beardo franchise has been gradually regaining traction after the initial 

COVID-induced headwinds.  

 The brand is tracking in line of internal aspirations and on course to exit the year 

at a run rate of INR1bn. The company will continue to invest behind 

strengthening the equity of the brand over the medium term. 

International Business 

Bangladesh 

 The Bangladesh business clocked 9% constant currency growth on a YoY basis.  

 Parachute Coconut Oil grew 4% in constant currency terms, while the non-

Coconut oil portfolio grew by 20% in constant currency terms, led by Value 

Added Hair Oils. The newer ranges of Just for Baby (baby care) and Naturale 

shampoos are trending well.  

 Rise in covid case can impact Bangladesh in the near term. 

South East Asia  

 The South East Asia (SEA) business grew 16% YoY in constant currency terms on 

a low base.  

 The Home and Personal Care (HPC) category in Vietnam witnessed recovery on 

a year-on-year basis, while the foods business continued its positive momentum 

from the previous quarters. In June, the company launched a hair and body wash 

range called X-Men Clean and Fresh, made with powerful natural ingredients 

such as Himalayan Salt and Korean Aloe Vera.  
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Middle East and North Africa (MENA)  

 The MENA business rebounded to 74% growth YoY in constant currency terms 

on a weak base.  

 While the company remains cautiously optimistic about the growth outlook, it 

will drive aggressive cost management to enable it to tide over the challenging 

macros. South Africa The South Africa business grew 52% YoY in constant 

currency terms on a low base, driven by the Health Care portfolio. 

Raw material and margins 

 Copra price were down 13% sequentially in Q1 due to seasonal arrivals of 

coconuts and lower demand.  

 With supply outlook improving, prices are expected to remain range bound in 

the near term. COVID-19 led disruptions and major weather anomalies in key 

growing regions led to sustained inflation in global vegetable oil prices.  

 As a result, Rice Bran oil was up 68% YoY and 28% sequentially in line with global 

trends. The company expects prices to be volatile in the short term, with a 

medium term downward bias in line with global markets, which expect a 

recovery in oil seed production. Crude derivatives such as Liquid Paraffin (LLP) 

and HDPE were also up 50% and 44% YoY respectively. Both are expected to 

remain firm in the near term. 

 Gross margin will improve QoQ and should settle down in H2FY22. 

 Expect Copra prices to remain flat to marginally higher for the full year. 

 Edible prices have increased a bit in last the last 2 weeks. The prices are expected 

to stay volatile with a downward bias.  

 Company is looking to achieve threshold 19% operating margins. 

 Don’t see any pricing action in Parachute. 

 As soon as company sees a downward trajectory in edible oils, the company will 

start reversing price hikes. 
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Outlook and valuation: Demanding future; maintain ‘HOLD’  

We like Marico’s focus on improving volumes over the long term and market share 

gains, a strategy that management has adhered to over the past few years. Even as 

the company has had an eye on market share, it compromised on margin. However, 

incrementally, we believe the company needs to get much more aggressive on 

innovation and push its products across channels.  

The focus on innovation is good—be it in the healthy foods segment with the launch 

of Nashta range, Saffola FITTIFY range, Saffola Active Soups, Saffola Active Slimming 

Nutri-Shake, Saffola Masala Oats and Saffola Honey 

In the international business too, Bangladesh remains strong. Meanwhile, signs of 

revival are visible in pockets such as Vietnam. Political turmoil, currency devaluation 

and overall macroeconomic challenges—although receding—persist in the MENA 

region.  

We expect revenue trajectory to continue to be robust following management 

interventions. Competitive intensity in the hair oil category, which is susceptible to 

down-trading, needs to be monitored. Baking in the strong revenue momentum, we 

are raising the target valuation to 45x (from 40x), which yields a revised TP of INR550 

(earlier INR445); retain ‘HOLD/SN’ (43.5x FY23E EPS). 

 One year forward P/E 

 

Source: Edelweiss Research 
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 Standalone business performance 

(INR mn)  Q1FY22   Q1FY21  % YoY change  Q4FY21  % QoQ change 

Net Sales    20,430    15,160                   34.8     16,040                   27.4  

COGS    13,180       8,420                   56.5       9,830                   34.1  

Gross Profit      7,250       6,740                     7.6       6,210                   16.7  

Employee cost         990          950                     4.2          950                     4.2  

Advt. and promotion      1,040          880                   18.2       1,020                     2.0  

Other Expenditure      1,810       1,590                   13.8       1,900                   (4.7) 

Total expenses      3,840       3,420                   12.3       3,870                   (0.8) 

EBITDA      3,410       3,320                     2.7       2,340                   45.7  

Depreciation         240          260                    (7.7)         280                 (14.3) 

EBIT      3,170       3,060                     3.6       2,060                   53.9  

Other inc         290          190                   52.6       1,080                 (73.1) 

Interest net            60            60                        -               60                       -    

Exceptional Items              -     NM         (270)  NM  

PBT      3,400       3,190                     6.6       2,810                   21.0  

Tax         770          640                   20.3          370                108.1  

PAT      2,630       2,550                     3.1       2,440                     7.8  

Adjusted PAT      2,630       2,550                     3.1       2,710                   (3.0) 

EPS           2.0           2.0                     3.1            1.9                     7.8  

As % of net sales 

COGS        64.5         55.5                     897         61.3                    323  

Employee           4.8           6.3                   (142)           5.9                   (108) 

Advt.and promotion           5.1           5.8                     (71)           6.4                   (127) 

Other expenditure           8.9         10.5                   (163)        11.8                   (299) 

EBITDA        16.7         21.9                   (521)        14.6                    210  

PAT        12.9         16.8                   (395)        15.2                   (234) 

Tax Rate        22.6         20.1                     258         13.2                    948  

Source: Company 
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 Consolidated financial snapshot (INR mn) 

Year to March   Q1FY22   Q1FY21  % change  Q4FY21  % change  FY21   FY22E   FY23E  

Total income from operations 25,250 19,250 31.2      20,120  25.5  80,480 92,741 1,02,091 

Cost of goods sold 14,890 9,840 51.3  11,240 32.5  42,700 50,080 53,904 

Gross profit 10,360 9,410 10.1  8,880 16.7  37,780 42,661 48,187 

Staff cost 1,500 1,350 11.1  1,500 0.0  5,700 6,214 6,636 

Advert. & sales promotion 1,750 1,370 27.7  1,730 1.2  6,980 7,883 9,597 

Other expenditure 2,300 2,020 13.9  2,460 (6.5) 9,190 10,480 11,434 

Total expenditure excl COGS 5,550 4,740 17.1  5,690 (2.5) 21,870 24,576 27,667 

EBITDA 4,810 4,670 3.0  3,190 50.8  15,910 18,084 20,520 

Depreciation, amort. & imp. 330 340 (2.9) 360 (8.3) 1,390 1,349 1,419 

EBIT 4,480 4,330 3.5  2,830 58.3  14,520 16,735 19,101 

Interest Expense 80 90 (11.1) 100 (20.0) 340 323 328 

Other income 270 190 42.1  290 (6.9) 940 1,618 2,057 

Profit Before Tax 4,670 4,430 5.4  3,020 54.6  15,120 18,030 20,830 

Provision for Tax 1,020 1,170 (12.8) 560 82.1  3,240 3,967 4,583 

Minority Interest 0 20 NM 0 NM 20 0 0 

Exceptional Items (Net of Tax) 0 640  -190  130 0 0 

Reported Profit 3,650 3,880 (5.9) 2,270 60.8  11,990 14,064 16,248 

Adjusted Profit  3,650 3,310 10.3  2,460 48.4  11,860 14,064 16,248 

No. of Shares outstanding (mn) 1,290 1,290   1,290   1,291 1,291 1,291 

Adjusted Diluted EPS 2.8  2.6  10.3  1.9  48.4  9.2  10.9  12.6  

                  

as % of net revenues         

COGS 59.0  51.1  785 55.9  311 53.1  54.0  52.8  

Staff expenses 5.9  7.0  -107 7.5  -151 7.1  6.7  6.5  

Advert. & sales promotion 6.9  7.1  -19 8.6  -167 8.7  8.5  9.4  

Other expenditure 9.1  10.5  -138 12.2  -312 11.4  11.3  11.2  

EBITDA 19.0  24.3  -521 15.9  319 19.8  19.5  20.1  

EBIT 17.7  22.5  -475 14.1  368 18.0  18.0  18.7  

PBT 18.5  23.0  -452 15.0  349 18.8  19.4  20.4  

Adjusted Profit  14.5  17.2  -274 12.2             223  14.7  15.2  15.9  

Tax rate 21.8  26.4            (457) 18.5  330 21.4  22.0  22.0  

Source: Company, Edelweiss Research 
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Company Description  

Marico has evolved into one of the leading Indian FMCG companies from a coconut 

oil manufacturer over the past few years. It has positioned itself on the beauty and 

wellness platform and caters to hair care, health care, and skin care. Its brands 

include Parachute, Parachute Advansed, Nihar, Nihar Naturals, Hair & Care, and 

Fiancee in hair care, Saffola and Fittify range in Foods, Set Wet, Hair Code, X-Men in 

Male Grooming. Marico has captured inorganic growth opportunities with 

acquisition in Africa as well as Bangladesh. 

 

Investment Theme  

Marico is amongst the leading beneficiaries of the changing preference of Indian 

consumer for better personal care and food products. The company has established 

strong ground in its core categories (hair oil and edible oil) with dominant market 

shares. It has been able to distinguish itself by offering niche products through 

brands such as Saffola (flavoured oats), Livon while extending Parachute to various 

new generation hair care products such as hair creams and value-added hair oils. 

Improvement in sales and margins of international businesses are to aid 

consolidated performance.  

 

Key Risks  

 Coconut oil forms the biggest share of Marico’s top line and bottom line. Any 

volatility in Copra prices tends to swing gross margins for Marico.  

 Appreciation of rupee against Egyptian pound, Bangladeshi currency and other 

international currencies puts the growth in revenues and profits at risk. 
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Additional Data    
Management 

MD and CEO Mr. Saugata Gupta 

CFO Mr. Pawan Agrawal 

Chairman Mr. Harsh Mariwala  

Director Mr. B S Nagesh  

Auditor BSR & Co. LLP 
 

Holdings – Top 10* 
% Holding  % Holding 

First State Inv 4.44 Vanguard Group 0.65 

Life Insurance  2.03 Icici Prudentia 0.58 

First Senior Gl 1.63 Uti Asset Manag 0.57 

Blackrock  1.33 Bank Of Montrea 0.54 

Bombay Oil Indu 0.66 Norges Bank 0.51 

*Latest public data 

 

Recent Company Research 
Date Title Price Reco 

30-Apr-21 
Impressive volume growth; Result 
Update 

410 Hold 

28-Jan-21 
Robust volumes; costs inflationary; 
Result Update 

412 Hold 

24-Nov-20 Robust recovery; Company Update 378 Hold 

 

 

Recent Sector Research 
Date Name of Co./Sector Title 

29-Jul-21 Colgate-Palmolive  
Market share growth critical for re-
rati;  Result Update 

28-Jul-21 Nestle India  
Consistent despite covid blues;  
Result Update 

24-Jul-21 ITC  
Cigarettes impacted; FMCG 
resilient;  Result Update 

 

 

Rating Interpretation 

   
Source: Bloomberg, Edelweiss research 

Daily Volume 

   
Source: Bloomberg 

 

 

Rating Distribution: Edelweiss Research Coverage 

 Buy Hold Reduce Total 

Rating Distribution* 172 54 19 246 

 >50bn >10bn and <50bn <10bn Total 

Market Cap (INR)      215 39 5 259 

*1 stocks under review 

Rating Rationale 

Rating Expected absolute returns over 12 months 

Buy: >15% 

Hold: >15% and <-5% 

Reduce: <-5% 
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DISCLAIMER    
  
Edelweiss Securities Limited (“ESL” or “Research Entity”) is regulated by the Securities and Exchange Board of India (“SEBI”)  and is licensed to carry on the business of broking, Investment 
Adviser, Research Analyst and related activities.  

This Report has been prepared by Edelweiss Securities Limited in the capacity of a Research Analyst having SEBI Registration No.INH200000121 and distributed as per SEBI (Research Analysts) 
Regulations 2014. This report does not constitute an offer or solicitation for the purchase or sale of any financial instrument or as an official confirmation of any transaction. Securities as 
defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency Derivatives. The information contained herein is from publicly 
available data or other sources believed to be reliable. This report is provided for assistance only and is not intended to be and must not alone be taken as the basis for an investment 
decision. The user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it deems necessary to arrive at an independent 
evaluation of an investment in Securities referred to in this document (including the merits and risks involved), and should consult his own advisors to determine the merits and risks of such 
investment. The investment discussed or views expressed may not be suitable for all investors.  

This information is strictly confidential and is being furnished to you solely for your information. This information should not be reproduced or redistributed or passed on directly or indirectly 
in any form to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a 
citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which 
would subject ESL and associates / group companies to any registration or licensing requirements within such jurisdiction. The distribution of this report in certain jurisdictions may be 
restricted by law, and persons in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date of this report and there can 
be no assurance that future results or events will be consistent with this information. This information is subject to change without any prior notice. ESL reserves the right to make 
modifications and alterations to this statement as may be required from time to time. ESL or any of its associates / group companies shall not be in any way responsible for any loss or 
damage that may arise to any person from any inadvertent error in the information contained in this report. ESL is committed to providing independent and transparent recommendation 
to its clients. Neither ESL nor any of its associates, group companies, directors, employees, agents or representatives shall be liable for any damages whether direct, indirect, special or 
consequential including loss of revenue or lost profits that may arise from or in connection with the use of the information.  Our proprietary trading and investment businesses may make 
investment decisions that are inconsistent with the recommendations expressed herein. Past performance is not necessarily a guide to future performance .The disclosures of interest 
statements incorporated in this report are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in the report. The information 
provided in these reports remains, unless otherwise stated, the copyright of ESL. All layout, design, original artwork, concepts and other Intellectual Properties, remains the property and 
copyright of ESL and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the copyright holders.  

ESL shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the system, break 
down of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of the ESL to present the data. In no event shall 
ESL be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses arising in connection with the data presented 
by the ESL through this report. 

We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers simultaneously, not all customers may receive this report at the 
same time. We will not treat recipients as customers by virtue of their receiving this report.  

ESL and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to time, have long or short positions in, and buy or sell the 

Securities, mentioned herein or (b) be engaged in any other transaction involving such Securities and earn brokerage or other compensation or act as a market maker in the financial 

instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or have other potential/material conflict of interest with 

respect to any recommendation and related information and opinions at the time of publication of research report or at the time of public appearance. ESL may have proprietary long/short 

position in the above mentioned scrip(s) and therefore should be considered as interested. The views provided herein are general in nature and do not consider risk appetite or investment 

objective of any particular investor; readers are requested to take independent professional advice before investing. This should not be construed as invitation or solicitation to do business 

with ESL. 

ESL or its associates may have received compensation from the subject company in the past 12 months. ESL or its associates may have managed or co-managed public offering of securities 
for the subject company in the past 12 months. ESL or its associates may have received compensation for investment banking or merchant banking or brokerage services from the subject 
company in the past 12 months. ESL or its associates may have received any compensation for products or services other than investment banking or merchant banking or brokerage services 
from the subject company in the past 12 months. ESL or its associates have not received any compensation or other benefits from the Subject Company or third party in connection with the 
research report. Research analyst or his/her relative or ESL’s associates may have financial interest in the subject company. ESL and/or its Group Companies, their Directors, affiliates and/or 
employees may have interests/ positions, financial or otherwise in the Securities/Currencies and other investment products mentioned in this report. ESL, its associates, research analyst 
and his/her relative may have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the time of publication of research 
report or at the time of public appearance.  

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange rates can be volatile and are subject to large fluctuations; ( ii) 
the value of currencies may be affected by numerous market factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes 
in interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the value of the currency. Investors in securities such as 
ADRs and Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk. 

Research analyst has served as an officer, director or employee of subject Company: No 

ESL has financial interest in the subject companies: No 

ESL’s Associates may have actual / beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of research 
report. 

Research analyst or his/her relative has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication 
of research report: No 

ESL has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of research report: No 

Subject company may have been client during twelve months preceding the date of distribution of the research report. 

There were no instances of non-compliance by ESL on any matter related to the capital markets, resulting in significant and material disciplinary action during the last three years except 
that ESL had submitted an offer of settlement with Securities and Exchange commission, USA (SEC) and the same has been accepted by SEC without admitting or denying the findings in 
relation to their charges of non registration as a broker dealer. 

A graph of daily closing prices of the securities is also available at www.nseindia.com 

Analyst Certification: 

The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its or their securities, 
and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report.  

http://www.nseindia.com/
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Additional Disclaimers 

Disclaimer for U.S. Persons 

This research report is a product of Edelweiss Securities Limited, which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) preparing 
the research report is/are resident outside the United States (U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are not subject to 
supervision by a U.S. broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or regulations regarding, 
among other things, communications with a subject company, public appearances and trading securities held by a research analyst account. 

This report is intended for distribution by Edelweiss Securities Limited only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. Securities and Exchange Act, 1934 
(the Exchange Act) and interpretations thereof by U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major Institutional 
Investor as specified above, then it should not act upon this report and return the same to the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any 
U.S. person, which is not the Major Institutional Investor. 

In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain business with Major Institutional 
Investors, Edelweiss Securities Limited has entered into an agreement with a U.S. registered broker-dealer, Edelweiss Financial Services Inc. ("EFSI"). Transactions in securities discussed in 
this research report should be effected through Edelweiss Financial Services Inc. 
 

Disclaimer for U.K. Persons 

The contents of this research report have not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000 ("FSMA").  
 
In the United Kingdom, this research report is being distributed only to and is directed only at (a) persons who have professional experience in matters relating to investments falling within 
Article 19(5) of the FSMA (Financial Promotion) Order 2005 (the “Order”); (b) persons falling within Article 49(2)(a) to (d) of the Order (including high net worth companies and unincorporated 
associations); and (c) any other persons to whom it may otherwise lawfully be communicated (all such persons together being referred to as “relevant persons”). 
 
This research report must not be acted on or relied on by persons who are not relevant persons. Any investment or investment activity to which this research report relates is available only 
to relevant persons and will be engaged in only with relevant persons. Any person who is not a relevant person should not act or rely on this research report or any of its contents. This 
research report must not be distributed, published, reproduced or disclosed (in whole or in part) by recipients to any other person.  
 
Disclaimer for Canadian Persons 

This research report is a product of Edelweiss Securities Limited ("ESL"), which is the employer of the research analysts who have prepared the research report.  The research analysts 
preparing the research report are resident outside the Canada and are not associated persons of any Canadian registered adviser and/or dealer and, therefore, the analysts are not subject 
to supervision by a Canadian registered adviser and/or dealer, and are not required to satisfy the regulatory licensing requirements of the Ontario Securities Commission, other Canadian 
provincial securities regulators, the Investment Industry Regulatory Organization of Canada and are not required to otherwise comply with Canadian rules or regulations regarding, among 
other things, the research analysts' business or relationship with a subject company or trading of securities by a research analyst. 

This report is intended for distribution by ESL only to "Permitted Clients" (as defined in National Instrument 31-103 ("NI 31-103")) who are resident in the Province of Ontario, Canada (an 
"Ontario Permitted Client").  If the recipient of this report is not an Ontario Permitted Client, as specified above, then the recipient should not act upon this report and should return the 
report to the sender.  Further, this report may not be copied, duplicated and/or transmitted onward to any Canadian person. 

ESL is relying on an exemption from the adviser and/or dealer registration requirements under NI 31-103 available to certain international advisers and/or dealers.  Please be advised that 
(i) ESL is not registered in the Province of Ontario to trade in securities nor is it registered in the Province of Ontario to provide advice with respect to securities; (ii) ESL's head office or 
principal place of business is located in India; (iii) all or substantially all of ESL's assets may be situated outside of Canada; (iv) there may be difficulty enforcing legal rights against ESL because 
of the above; and (v) the name and address of the ESL's agent for service of process in the Province of Ontario is: Bamac Services Inc., 181 Bay Street, Suite 2100, Toronto, Ontario M5J 2T3 
Canada. 

Disclaimer for Singapore Persons 

In Singapore, this report is being distributed by Edelweiss Investment Advisors Private Limited ("EIAPL") (Co. Reg. No. 201016306H) which is a holder of a capital markets services license and 
an exempt financial adviser in Singapore and (ii) solely to persons who qualify as "institutional investors" or "accredited investors" as defined in section 4A(1) of the Securities and Futures 
Act, Chapter 289 of Singapore ("the SFA"). Pursuant to regulations 33, 34, 35 and 36 of the Financial Advisers Regulations ("FAR"), sections 25, 27 and 36 of the Financial Advisers Act, Chapter 
110 of Singapore shall not apply to EIAPL when providing any financial advisory services to an accredited investor (as defined in regulation 36 of the FAR. Persons in Singapore should contact 
EIAPL in respect of any matter arising from, or in connection with this publication/communication. This report is not suitable for private investors. 

Disclaimer for Hong Kong persons 

This report is distributed in Hong Kong by Edelweiss Securities (Hong Kong) Private Limited (ESHK), a licensed corporation (BOM -874) licensed and regulated by the Hong Kong Securities 
and Futures Commission (SFC) pursuant to Section 116(1) of the Securities and Futures Ordinance  “SFO”. This report is intended for distribution only to “Professional Investors” as defined 
in Part I of Schedule 1 to SFO. Any investment or investment activity to which this document relates is only available to professional investor and will be engaged only with professional 
investors.”  Nothing here is an offer or solicitation of these securities, products and services in any jurisdiction where their offer or sale is not qualified or exempt from registration. The 
report also does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of any individual recipients.   The Indian 
Analyst(s) who compile this report is/are not located in Hong Kong and is/are not licensed to carry on regulated activities in Hong Kong and does not / do not hold themselves out as being 
able to do so. 
 
Copyright 2009 Edelweiss Research (Edelweiss Securities Ltd). All rights reserved. 
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