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KEY DATA  

Rating  HOLD 
Sector relative Neutral 
Price (INR) 1,456 
12 month price target (INR) 1,570 
Market cap (INR bn/USD bn) 396/5.3 
Free float/Foreign ownership (%) 49.0/15.7 

What’s Changed 

Target Price ⚊ 

Rating/Risk Rating ⚊ 

INVESTMENT METRICS 

 

 

 Upping the innovation quotient 

We recently met Mr. Ram Raghavan, Colgate Palmolive’s (Colgate) 
MD, to gain insights into his growth strategy for Colgate. The company 
is going through a paradigm shift to premiumize, moving from oral 
care to oral beauty. YoY, Colgate has gained 220bp and 1400bp market 
share in modern trade and e-commerce channels, respectively. Now, 
expanding the Palmolive range, it is building a second growth driver 

(face care lines).  

We are enthused by Colgate’s consistent innovation pipeline. 
Palmolive’s scale-up and share gains in toothpaste, are likely long-term 
triggers. While valuations are reasonable, we maintain ‘HOLD’ with a 
TP of INR1,570, cautious on rural slowdown and inflationary pressures. 

 
FINANCIALS (INR mn) 

Year to March         FY21A FY22E FY23E FY24E 

Revenue 48,412 51,448 54,926 59,345 

EBITDA 15,096 15,246 16,385 18,468 

Adjusted profit 10,444 10,087 10,893 12,414 

Diluted EPS (INR) 38.4 37.1 40.0 45.6 

EPS growth (%) 27.9 (3.4) 8.0 14.0 

RoAE (%) 75.7 82.9 82.4 86.3 

P/E (x) 36.9 38.2 35.4 31.1 

EV/EBITDA (x) 25.0 24.8 22.9 20.2 

Dividend yield (%) 2.7 2.4 2.5 2.9 

PRICE PERFORMANCE 

 
 

 
Meeting with MD: 6 Key takeaways 

Paradigm change: Premiumize and move from oral care to oral beauty. Company 

launched Visible White O2 (hailed as a game changer product of 2022).  

Drive per capita: Colgate’s messaging now is ‘Just one more time’ especially for 

urban India (only one-third brush twice a day) and drive penetration in rural India. 

Do naturals but break the clutter: The company is using natural ingredients in most 

of its innovations and Vedshakti has done well. Colgate’s main value proposition is 

gum health, which is an important consumer need but not catered to in the market. 

Building second leg of growth: Palmolive has high residual value and the company 

is steadily building select segments where it has right to win without getting 

commoditised by providing benefit of traditional ingredients, in a modern format.  

Smart Brushes: Launched electric toothbrushes (proven to remove 5X more plaque, 

as it has up to 40000 strokes per minute, while manual at 200 strokes per minute).  

Expand faster: Its e-commerce business is up 23x in past 5 years. Colgate has gained 

600bp as per its ‘top of mind recall’ index. Colgate Diabetes has seen good traction. 

Increased focus on pharmacies as they have gained importance due to pandemic. 

  

 Explore: 

    
 

    

 

Outlook and valuation: Steady improvement; maintain ‘HOLD’ 

With about 250mn consumers still not using toothpastes and only one-third of urban 

users brushing twice a day, the toothpaste segment has decent long-term growth 

potential. Colgate has upped the ante in innovation (launched Visible White O2 

toothpaste, Gum Expert and smart toothbrush) and also spending competitively on 

A&P. It has launched Colgate Gum Expert to further strengthen its natural’s position. 

Colgate is also trying to premiumize with the launch of Colgate Charcoal and Visible 

White toothpastes. An added lever is the introduction of differentiated products 

under the Palmolive brand. 

We appreciate the long-term potential but see the current risk-reward balanced 

from a near-term perspective. Key triggers could be Palmolive scaling-up and share 

gains in toothpaste. Maintain ‘HOLD/SN’ with a TP of INR1,570.  
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Financial Statements    

 

Income Statement (INR mn) 
Year to  March             FY21A FY22E FY23E FY24E 

Total operating income 48,412 51,448 54,926 59,345 

Gross profit 32,919 34,367 36,690 39,936 

Employee costs 3,656 3,824 4,083 4,411 

Other expenses 7,911 8,413 8,764 9,410 

EBITDA 15,096 15,246 16,385 18,468 

Depreciation 1,735 1,927 2,047 2,167 

Less: Interest expense 73 100 100 100 

Add: Other income 304 266 325 395 

Profit before tax 13,592 13,485 14,563 16,596 

Prov for tax 3,148 3,398 3,670 4,182 

Less: Other adj 0 0 0 0 

Reported profit 10,444 10,087 10,893 12,414 

Less: Excp.item (net) 0 0 0 0 

Adjusted profit 10,444 10,087 10,893 12,414 

Diluted shares o/s 272 272 272 272 

Adjusted diluted  EPS 38.4 37.1 40.0 45.6 

DPS (INR) 38.0 33.4 36.0 41.1 

Tax rate (%) 23.2 25.2 25.2 25.2 

Important Ratios (%) 
Year to  March             FY21A FY22E FY23E FY24E 

Gross margin (%) 68.0 66.8 66.8 67.3 

Staff cost (% of rev) 7.6 7.5 7.5 7.5 

A&P (% of rev) 12.9 13.4 13.6 12.9 

EBITDA margin (%) 31.2 29.6 29.8 31.1 

Net profit margin (%) 21.6 19.6 19.8 20.9 

Revenue growth (% YoY) 7.0 6.3 6.8 8.0 

EBITDA  growth (% YoY) 25.6 1.0 7.5 12.7 

Adj. profit growth (%) 27.9 (3.4) 8.0 14.0 

Assumptions (%) 
Year to  March                  FY21A FY22E FY23E FY24E 

GDP (YoY %)  (8.0) 9.0 7.0 7.0 

Repo rate (%) 4.0 4.0 4.3 5.3 

USD/INR (average) 75.0 73.0 72.0 71.0 

Volume growth 4.3 3.7 5.5 7.0 

Pricing change 5.0 2.0 1.5 1.5 

COGS % of rev 32.0 33.2 33.2 32.7 

Other exp (% of rev) 16.3 16.4 16.0 15.9 

Dep (% of gross block) 7.6 8.0 8.0 8.0 

Yield on cash 3.4 3.0 4.0 4.0 

Valuation Metrics 
Year to  March            FY21A FY22E FY23E FY24E 

Diluted P/E (x) 36.9 38.2 35.4 31.1 

Price/BV (x) 33.1 30.4 28.0 25.7 

EV/EBITDA (x) 25.0 24.8 22.9 20.2 

Dividend yield (%) 2.7 2.4 2.5 2.9 

Source: Company and Edelweiss estimates 

Balance Sheet (INR mn) 
Year to  March              FY21A FY22E FY23E FY24E 

Share capital 272 272 272 272 

Reserves 11,387 12,395 13,485 14,726 

Shareholders funds 11,659 12,667 13,757 14,998 

Minority interest 0 0 0 0 

Borrowings 912 0 0 0 

Trade payables 7,604 6,318 6,745 7,179 

Other liabs & prov 8,406 8,406 8,406 8,406 

Total liabilities 28,892 27,703 29,219 30,894 

Net block 10,647 10,220 9,673 9,007 

Intangible assets 0 0 0 0 

Capital WIP 1,449 1,500 1,500 1,500 

Total fixed assets 12,096 11,720 11,173 10,507 

Non current inv 186 186 186 186 

Cash/cash equivalent 8,676 7,927 9,688 11,699 

Sundry debtors 1,171 1,422 1,518 1,640 

Loans & advances 83 83 83 83 

Other assets 6,680 6,364 6,570 6,778 

Total assets 28,892 27,703 29,219 30,894 

Free Cash Flow (INR mn) 
Year to  March                FY21A FY22E FY23E FY24E 

Reported profit 10,444 10,087 10,893 12,414 

Add: Depreciation 1,735 1,927 2,047 2,167 

Interest (net of tax) 73 100 100 100 

Others   (2,510) 3,398 3,670 4,182 

Less: Changes in WC 1,245 (1,222) 125 103 

Operating cash flow 7,839 10,892 13,165 14,784 

Less: Capex (1,154) (1,552) (1,500) (1,500) 

Free cash flow 6,685 9,340 11,665 13,284 

Key Ratios 
Year to March         FY21A FY22E FY23E FY24E 

RoE (%) 75.7 82.9 82.4 86.3 

RoCE (%) 92.6 107.7 111.0 116.1 

Inventory days  75 68 63 63 

Receivable days 9 9 10 10 

Payable days 162 149 131 131 

Working cap (% sales) (16.9) (13.5) (12.9) (12.1) 

Gross debt/equity (x) 0.1 0 0 0 

Net debt/equity (x) (0.7) (0.6) (0.7) (0.8) 

Interest coverage (x) 184.0 133.2 143.4 163.0 

Valuation Drivers 
Year to March              FY21A FY22E FY23E FY24E 

EPS growth (%) 27.9 (3.4) 8.0 14.0 

RoE (%) 75.7 82.9 82.4 86.3 

EBITDA growth (%) 25.6 1.0 7.5 12.7 

Payout ratio (%) 99.0 90.0 90.0 90.0 
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Meeting Colgate’s MD: Key takeaways 

What is the game changer product for 2022? 

Company has launched Colgate Visible White O2 – the proposition is oral beauty 

with the power of oxygenated whitening. This is a premium product with 2 SKUs in 

2 flavours, priced at INR250 for 50gm and INR130 for 25gm. Colgate has harnessed 

the power of active oxygen. The new whitening formula with millions of active 

oxygen bubbles lightens the stains on the teeth – working not only on the surface, 

but from inside out. With innovative launches like Visible White O2, the company 

will be able to premiumize the space and move from oral care to oral beauty.  

 Colgate Visible White O2 

 

 

Source: Company 
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What is the trigger required to improve per capita consumption of 

toothpaste in India? 

The company’s messaging now is ‘Just one more time’ especially for urban India. In 

urban India, only one-third brush twice a day and for rural, the aim is to bring from 

3-4 times a week to 5 times. Secondly, the government’s emphasis on health is a 

driver, helping drive awareness of oral health. Company is also working with various 

national and international bodies to research oral care and behavioural change.  

The long-term benchmark for India should be Brazil, which has 4x the per capita 

toothpaste consumption. The starting point is a change in grass-root level behaviour, 

which Company is focussing on.  

What is the right way to win in naturals?  

Focus is on capturing all areas of future growth like naturals, gums and whitening. 

Also, its not just naturals for some products, like gums, ingredient used was natural 

such as turmeric, but value proposition and messaging is gum health. 

The company, a few years ago, had launched Vedshakthi in the herbal segment, 

which has seen good traction. The focus, however, is on capturing all areas of 

future growth like naturals, gums and whitening, all of which the company has 

identified based on the consumer need or aspects of oral health. The aim is not to 

just focus on naturals and hop on a trend. For example, some products like Colgate 

Gum Expert ingredient uses a natural base like turmeric, and it says that it is an 

advanced Ayurvedic solution, but the main value proposition here is gum health, 

which is an important consumer need that is not widely catered to in the market.  

 Colgate Gum Expert 

 

Source: Company 

Is the company getting more aggressive in the Palmolive range? The 

ingredients used in Palmolive face care are India oriented, does this 

mean India specific R&D will see more attention? 

Palmolive has phenomenal residual value and will lead to the second leg of growth. 

The company has launched a new line of Palmolive face wash products, with three 

ranges – Hydrating, Brightening and anti-acne. It did not want to commoditise the 

brand. Products have good availability in Nykaa, More etc and are being rolled out 

in e-commerce. 

Company has looked into the benefits of traditional ingredients, and nobody had 

taken these ingredients to a modern format. Addition of essential oils helps create 

a luxurious foam.  
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Looking ahead, the company is steadily building a second leg. It has selected 

segments where it has right to win and ensured that the brand does not get 

commoditised. Finally, it has built an execution discipline, its face wash for example, 

is being launched across stores and e-commerce portals like Nykaa, within a short 

period of time. 

 Colgate - Palmolive brand launches 

 

Source: Company 

 Palmolive face care lines 

 

 

Source: Company 
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What is the company doing in terms of smart brushing/electric 

brushing and will consumers see value in this? Also toothbrush is a 

cluttered market, what is the company doing differently? 

Colgate is trying to drive smart toothbrush along with awareness about the need 

for a proper toothbrush. As per the company, electric toothbrushes are proven to 

remove 5x more plaque, as compared to the same routine followed by manual 

toothbrushes. Powered tooth brushes have up to 40,000 strokes per minute, while 

manual toothbrushes are typically 200 strokes per minute. Therefore powered TB's 

are more efficient than manual TB in cleaning. This performance helps prevent 

common oral health diseases because it removes more plaque (bacteria) and food 

debris more effectively. Consumers look at the toothbrush as something mechanical 

and take less notice about it and the company is actively working to change that. 

 Innovations in toothbrush 

 

 

Source: Company 
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 Smart toothbrush range 

 

Source: Company 

How is the market share and penetration trending? 

On a YoY basis, the company has gained 220bp and 1400bp share in modern trade 

and e-commerce channels, respectively and in FY21 as compared to FY19. Its e-

commerce business is up 23x in the past 5 years. 

The company has a brand recall of 66% and has entered into all the emerging 

segments in the oral care market.  

Colgates’ brand health (gained 600bp in ‘top of mind recall’ as per Kantar 

Household Panel) and household performance. Colgate has 88.1% penetration, the 

largest for any brand in India.  

In the last two years, there have been data issues in terms of getting market share 

data due to mobility challenges during Covid, plus different samples in the base. 

Primary focus is to improve category and oral health. As the market develops, the 

leader gets more market share gains than the rest of industry. 

 Improved top of mind recall 

 

Source: Kantar panel data 2021 
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 Winning in modern trade and ecommerce 

 

 

Source: Company 

How is Colgate Diabetes doing? 

Colgate Diabetes has seen good traction and has been among the top 3 SKUs on 

focussed platforms, where it was launched. The product has seen very good repeat 

rates. The key challenge here is to create product awareness. Colgate is excited with 

the initial response and has a focussed and selective approach on distribution. The 

company is in it for the long run, so it will build the brand steadily. 

The diabetes specific product, launched recently, continues to gain traction and has 

seen good repeat rates. But the company will build this gradually and develop trust 

and awareness among consumers. It is presently doing better in south India. 



 
 
 

 

Edelweiss Securities Limited 

 

COLGATE-PALMOLIVE 

 

Edelweiss Research is also available on www.edelweissresearch.com, Bloomberg - EDEL, Thomson Reuters, and Factset 9 

 Colgate Diabetics 

 

Source: Company 

How has pulling oil done? 

In south India there is faster rate of pick up, while slower in north India. This is as 

per expectations. The response is similar to Colgate Salt (south and east India have 

much higher Indexation than other parts). The early indicators show positive signs, 

but the company is in it for long run, so it will build the brand steadily.  

 Colgate pulling oil 

 

Source: Company 

  



 
 
 

 

COLGATE-PALMOLIVE 

 

Edelweiss Securities Limited 

 

10 Edelweiss Research is also available on www.edelweissresearch.com, Bloomberg - EDEL, Thomson Reuters, and Factset 

How has the ‘Muskaan’ program done? 

Company has steadily improved its reach and presence across all its channels. With 

a penetration of 88.1%, it is the largest penetrated brand in India. Over the last six 

years, the e-commerce channel has grown 23x for the company. The Muskaan 

program, which was initiated to drive presence in rural India, continues to see good 

traction.  

The company has been gaining market share steadily. With more players in the 

market, particularly the natural segment, the market develops further and the 

leader, Colgate, gains relatively more share as the market expands. 

 Muskaan program on track 

 

Source: Company 

Apart from increasing the reach, the company is also focused on improving the 

assortment and throughput per retailer. It has used analytics, considering 75-plus 

macro parameters, to build optimized assortments for ‘kirana’ stores across regions.  

What is the plan for small retailers/GT? 

The company is looking at each shopper’s journey stages and motivation, be it 

assortment, savings, frequency of buying, and then implementing the needed 

change in channels. The MD believes, India will continue to have broad and 

dispersed distribution, unlike Australia, which has a few big distributors. Hence, 

while developing e-commerce and modern trade, ‘kiranas’ are the biggest focus and 

it will continue to improve and strengthen its GT channel. The company will also 

ensure that it is able to bring the product to a wide reach and leverage various 

appropriate channels for different areas and target audience.  

Colgate notices that small retail outlets are also reinventing themselves, using 

technology wherever possible. Chemists are another important channel. Also having 

evolved due to the pandemic, pharmacies now have a wider assortment and carry 

more categories than earlier. Colgate is also building its presence gradually here. 

 Improving GT throughput 

 

Source: Company 
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Leading consistent innovation 

The company has been very steady with its innovations, which have all had unique 

and relevant value propositions. It unveiled some major innovations such as Visible 

White O2, Gum Expert, Palmolive face care lines, smart toothbrush and initiatives 

like recyclable tubes and brushes.  

 Trends at a glance 

  Revenue (INR mn) EBITDA (INR mn) PAT (INR mn) 
Overall domestic 

volume growth 

Toothpaste 

volume growth 

Gross 

margin 

EBITDA 

margin 
Tax rate 

Ad & 

promotions 

spends 

Q1FY14 8597 1653 1852 11.0 11.0 61.8 19.2 24.0 18.1 

Q2FY14 9007 1463 1095 10.0 10.0 59.8 16.2 25.8 20.5 

Q3FY14 8911 1505 1128 10.0 11.0 60.9 16.9 27.0 20.5 

Q4FY14 9273 2019 1323 8.0 7.0 60.3 21.9 27.3 17.9 

Q1FY15 9569 1937 1349 5.0 4.0 62.4 20.2 26.5 18.9 

Q2FY15 10005 1865 1296 5.0 7.0 62.7 18.6 27.5 20.1 

Q3FY15 9960 1946 1309 4.0 5.0 63.5 19.5 28.9 17.9 

Q4FY15 10285 2475 1636 4.0 5.0 63.7 24.1 30.1 15.0 

Q1FY16 9309 2038 1159 2.0 2.0 60.9 21.9 29.9 13.5 

Q2FY16 9648 2543 1569 3.0 2.5 62.1 26.4 34.1 10.3 

Q3FY16 9568 2387 1651 1.0 1.0 64.7 22.8 25.0 15.6 

Q4FY16 10156 2413 1433 4.0 3.0 61.2 23.8 35.7 11.5 

Q1FY17 10131 2113 1257 5.0 6.0 62.3 20.9 33.7 15.4 

Q2FY17 10566 2748 1813 4.0 3.0 63.0 26.0 28.3 12.1 

Q3FY17 8746 2141 1278 (12.0) (12.0) 63.9 24.5 33.0 9.6 

Q4FY17 10375 2443 1426 (3.0) (4.0) 62.6 23.5 34.7 13.9 

Q1FY18 9781 2218 1364 (5.0) (5.0) 63.4 22.7 30.8 14.7 

Q2FY18 10849 3006 1776 (0.9) (0.9) 63.4 27.7 34.3 11.0 

Q3FY18 10333 2824 1707 12.0 12.0 65.2 27.3 32.3 11.7 

Q4FY18 10917 3075 1888 4.0 4.0 65.7 28.2 28.5 13.1 

Q1FY19 10413 2816 1895 4.0 3.0 65.9 27.0 33.6 13.8 

Q2FY19 11680 3296 1964 7.0 5.5 64.8 28.2 34.2 11.9 

Q3FY19 10994 3145 1921 7.0 7.0 65.1 28.6 31.8 11.5 

Q4FY19 11538 3104 1976 5.0 5.0 64.6 26.9 28.6 13.5 

Q1FY20 10849 2998 1691 2.0 2.0 65.9 27.6 35.7 13.9 

Q2FY20 12218 3230 2441 2.0 2.0 64.7 26.4 12.4 14.4 

Q3FY20 11472 3161 1991 1.0 1.0 65.7 27.6 25.6 12.5 

Q4FY20 10713 2629 2042 (8.0) (8.0) 64.7 24.5 12.9 14.5 

Q1FY21 10406 3080 1982 (7.0) (3.0) 66.1 29.6 25.7 10.9 

Q2FY21 12855 4093 2742 3.0 3.0 68.1 31.8 25.7 12.8 

Q3FY21 12319 3706 2484 5.0 NA 69.8 30.1 25.4 16.1 

Q4FY21 12832 4218 3147 NA NA 67.7 32.9 17.5 11.6 

Q1FY22 11660 3552 2332 ~10.0 ~5.0 69.1 30.5 25.8 13.7 

Q2FY22 13524 4008 2692 ~4.0 4.0 66.8 29.6 25.4 13.7 

Q3FY22 12801 3806 2523 3.0 3.0 66.6 29.7 26 11.8 

Source: Company 
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Outlook and valuation: Steady improvement; maintain ‘HOLD’ 

With about 250mn consumers still not using toothpastes and only one-third of urban 

users brushing twice a day, the toothpaste segment has decent long-term growth 

potential. Colgate has upped the ante in innovation (launched Visible White O2 

toothpaste, Gum Expert and smart toothbrush) and also spending competitively on 

A&P. It has launched Colgate Gum Expert to further strengthen its natural’s position. 

Colgate is also trying to premiumize with the launch of Colgate Charcoal and Visible 

White toothpastes. An added lever is the introduction of differentiated products 

under the Palmolive brand. 

We appreciate the long-term potential, but see the current risk-reward balanced 

from a near-term perspective. Key triggers could be Palmolive scaling-up and share 

gains in toothpaste. 

 One-year forward PE chart 

 

Source: Edelweiss Research 
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Additional Data    

 

Management 

MD Mr. Ram Raghavan 

CFO Mr. M.S. Jacob 

Chairman Mr. Mukul Deoras 

V Chairman Mr. R.A. Shah 

Auditor S R B C & Co LLP 
 

Holdings – Top 10* 
% Holding  % Holding 

Blackrock Inc 1.65 First State Inv 0.60 

Vanguard Group  1.28 Sbi Pension Fun 0.56 

Sbi Funds Manag 1.13 Nomura Holdings 0.44 

Bank Of Montrea 0.93 Mitsubishi Ufj  0.38 

Uti Retirement  0.70 Kotak Mahindra  0.36 

*Latest public data 

 

Recent Company Research 
Date Title Price Reco 

27-Jan-22 In-line performance; Result Update 1418 Hold 

25-Oct-21 
Modest growth continues; Result 
Update 

1564 Hold 

29-Jul-21 
Market share growth critical for re-
rating; Result Update 

1793 Hold 

 

 

Recent Sector Research 
Date Name of Co./Sector Title 

09-Feb-22 Marico  
Strong distribution strength ;  
Company Update 

09-Feb-22 
Tata Consumer 
Products  

Strong innovation drive;  Company 
Update 

09-Feb-22 Emami  
Summer performance remains key;  
Company Update 

 

 

Rating Interpretation 

 
Source: Bloomberg, Edelweiss research 

Daily Volume 

 
Source: Bloomberg 

 

 

Rating Distribution: Edelweiss Research Coverage 

 Buy Hold Reduce Total 

Rating Distribution* 192 55 16 264 

 >50bn >10bn and <50bn <10bn Total 

Market Cap (INR)      236 41 5 282 

*1 stocks under review 

Rating Rationale 

Rating Expected absolute returns over 12 months 

Buy: >15% 

Hold: >15% and <-5% 

Reduce: <-5% 
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DISCLAIMER    
  
Edelweiss Securities Limited (“ESL” or “Research Entity”) is regulated by the Securities and Exchange Board of India (“SEBI”)  and is licensed to carry on the business of broking, Investment 
Adviser, Research Analyst and related activities.  

This Report has been prepared by Edelweiss Securities Limited in the capacity of a Research Analyst having SEBI Registration No.INH200000121 and distributed as per SEBI (Research Analysts) 
Regulations 2014. This report does not constitute an offer or solicitation for the purchase or sale of any financial instrument or as an official confirmation of any transaction. Securities as 
defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency Derivatives. The information contained herein is from publicly 
available data or other sources believed to be reliable. This report is provided for assistance only and is not intended to be and must not alone be taken as the basis for an investment 
decision. The user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it deems necessary to arrive at an independent 
evaluation of an investment in Securities referred to in this document (including the merits and risks involved), and should consult his own advisors to determine the merits and risks of such 
investment. The investment discussed or views expressed may not be suitable for all investors.  

This information is strictly confidential and is being furnished to you solely for your information. This information should not be reproduced or redistributed or passed on directly or indirectly 
in any form to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a 
citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which 
would subject ESL and associates / group companies to any registration or licensing requirements within such jurisdiction. The distribution of this report in certain jurisdictions may be 
restricted by law, and persons in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date of this report and there can 
be no assurance that future results or events will be consistent with this information. This information is subject to change without any prior notice. ESL reserves the right to make 
modifications and alterations to this statement as may be required from time to time. ESL or any of its associates / group companies shall not be in any way responsible for any loss or 
damage that may arise to any person from any inadvertent error in the information contained in this report. ESL is committed to providing independent and transparent recommendation 
to its clients. Neither ESL nor any of its associates, group companies, directors, employees, agents or representatives shall be liable for any damages whether direct, indirect, special or 
consequential including loss of revenue or lost profits that may arise from or in connection with the use of the information.  Our proprietary trading and investment businesses may make 
investment decisions that are inconsistent with the recommendations expressed herein. Past performance is not necessarily a guide to future performance .The disclosures of interest 
statements incorporated in this report are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in the report. The information 
provided in these reports remains, unless otherwise stated, the copyright of ESL. All layout, design, original artwork, concepts and other Intellectual Properties, remains the property and 
copyright of ESL and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the copyright holders.  

ESL shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the system, break 
down of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of the ESL to present the data. In no event shall 
ESL be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses arising in connection with the data presented 
by the ESL through this report. 

We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers simultaneously, not all customers may receive this report at the 
same time. We will not treat recipients as customers by virtue of their receiving this report.  

ESL and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to time, have long or short positions in, and buy or sell the 

Securities, mentioned herein or (b) be engaged in any other transaction involving such Securities and earn brokerage or other compensation or act as a market maker in the financial 

instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or have other potential/material conflict of interest with 

respect to any recommendation and related information and opinions at the time of publication of research report or at the time of public appearance. ESL may have proprietary long/short 

position in the above mentioned scrip(s) and therefore should be considered as interested. The views provided herein are general in nature and do not consider risk appetite or investment 

objective of any particular investor; readers are requested to take independent professional advice before investing. This should not be construed as invitation or solicitation to do business 

with ESL. 

ESL or its associates may have received compensation from the subject company in the past 12 months. ESL or its associates may have managed or co-managed public offering of securities 
for the subject company in the past 12 months. ESL or its associates may have received compensation for investment banking or merchant banking or brokerage services from the subject 
company in the past 12 months. ESL or its associates may have received any compensation for products or services other than investment banking or merchant banking or brokerage services 
from the subject company in the past 12 months. ESL or its associates have not received any compensation or other benefits from the Subject Company or third party in connection with the 
research report. Research analyst or his/her relative or ESL’s associates may have financial interest in the subject company. ESL and/or its Group Companies, their Directors, affiliates and/or 
employees may have interests/ positions, financial or otherwise in the Securities/Currencies and other investment products mentioned in this report. ESL, its associates, research analyst 
and his/her relative may have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the time of publication of research 
report or at the time of public appearance.  

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange rates can be volatile and are subject to large fluctuations; ( ii) 
the value of currencies may be affected by numerous market factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes 
in interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the value of the currency. Investors in securities such as 
ADRs and Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk. 

Research analyst has served as an officer, director or employee of subject Company: No 

ESL has financial interest in the subject companies: No 

ESL’s Associates may have actual / beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of research 
report. 

Research analyst or his/her relative has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication 
of research report: No 

ESL has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of research report: No 

Subject company may have been client during twelve months preceding the date of distribution of the research report. 

There were no instances of non-compliance by ESL on any matter related to the capital markets, resulting in significant and material disciplinary action during the last three years except 
that ESL had submitted an offer of settlement with Securities and Exchange commission, USA (SEC) and the same has been accepted by SEC without admitting or denying the findings in 
relation to their charges of non registration as a broker dealer. 

A graph of daily closing prices of the securities is also available at www.nseindia.com 

Analyst Certification: 

The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its or their securities, 
and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report.  
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Additional Disclaimers 

Disclaimer for U.S. Persons 

This research report is a product of Edelweiss Securities Limited, which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) preparing 
the research report is/are resident outside the United States (U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are not subject to 
supervision by a U.S. broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or regulations regarding, 
among other things, communications with a subject company, public appearances and trading securities held by a research analyst account. 

This report is intended for distribution by Edelweiss Securities Limited only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. Securities and Exchange Act, 1934 
(the Exchange Act) and interpretations thereof by U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major Institutional 
Investor as specified above, then it should not act upon this report and return the same to the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any 
U.S. person, which is not the Major Institutional Investor. 

In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain business with Major Institutional 
Investors, Edelweiss Securities Limited has entered into an agreement with a U.S. registered broker-dealer, Edelweiss Financial Services Inc. ("EFSI"). Transactions in securities discussed in 
this research report should be effected through Edelweiss Financial Services Inc. 
 

Disclaimer for U.K. Persons 

The contents of this research report have not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000 ("FSMA").  
 
In the United Kingdom, this research report is being distributed only to and is directed only at (a) persons who have professional experience in matters relating to investments falling within 
Article 19(5) of the FSMA (Financial Promotion) Order 2005 (the “Order”); (b) persons falling within Article 49(2)(a) to (d) of the Order (including high net worth companies and unincorporated 
associations); and (c) any other persons to whom it may otherwise lawfully be communicated (all such persons together being referred to as “relevant persons”).  
 
This research report must not be acted on or relied on by persons who are not relevant persons. Any investment or investment activity to which this research report relates is available only 
to relevant persons and will be engaged in only with relevant persons. Any person who is not a relevant person should not act or rely on this research report or any of its contents. This 
research report must not be distributed, published, reproduced or disclosed (in whole or in part) by recipients to any other person.  
 
Disclaimer for Canadian Persons 

This research report is a product of Edelweiss Securities Limited ("ESL"), which is the employer of the research analysts who have prepared the research report.  The research analysts 
preparing the research report are resident outside the Canada and are not associated persons of any Canadian registered adviser and/or dealer and, therefore, the analysts are not subject 
to supervision by a Canadian registered adviser and/or dealer, and are not required to satisfy the regulatory licensing requirements of the Ontario Securities Commission, other Canadian 
provincial securities regulators, the Investment Industry Regulatory Organization of Canada and are not required to otherwise comply with Canadian rules or regulations regarding, among 
other things, the research analysts' business or relationship with a subject company or trading of securities by a research analyst. 

This report is intended for distribution by ESL only to "Permitted Clients" (as defined in National Instrument 31-103 ("NI 31-103")) who are resident in the Province of Ontario, Canada (an 
"Ontario Permitted Client").  If the recipient of this report is not an Ontario Permitted Client, as specified above, then the recipient should not act upon this report and should return the 
report to the sender.  Further, this report may not be copied, duplicated and/or transmitted onward to any Canadian person.  

ESL is relying on an exemption from the adviser and/or dealer registration requirements under NI 31-103 available to certain international advisers and/or dealers.  Please be advised that 
(i) ESL is not registered in the Province of Ontario to trade in securities nor is it registered in the Province of Ontario to provide advice with respect to securities; (ii) ESL's head office or 
principal place of business is located in India; (iii) all or substantially all of ESL's assets may be situated outside of Canada; (iv) there may be difficulty enforcing legal rights against ESL because 
of the above; and (v) the name and address of the ESL's agent for service of process in the Province of Ontario is: Bamac Services Inc., 181 Bay Street, Suite 2100, Toronto, Ontario M5J 2T3 
Canada. 

Disclaimer for Singapore Persons 

In Singapore, this report is being distributed by Edelweiss Investment Advisors Private Limited ("EIAPL") (Co. Reg. No. 201016306H) which is a holder of a capital markets services license and 
an exempt financial adviser in Singapore and (ii) solely to persons who qualify as "institutional investors" or "accredited investors" as defined in section 4A(1) of the Securities and Futures 
Act, Chapter 289 of Singapore ("the SFA"). Pursuant to regulations 33, 34, 35 and 36 of the Financial Advisers Regulations ("FAR"), sections 25, 27 and 36 of the Financial Advisers Act, Chapter 
110 of Singapore shall not apply to EIAPL when providing any financial advisory services to an accredited investor (as defined in regulation 36 of the FAR. Persons in Singapore should contact 
EIAPL in respect of any matter arising from, or in connection with this publication/communication. This report is not suitable for private investors. 

Disclaimer for Hong Kong persons 

This report is distributed in Hong Kong by Edelweiss Securities (Hong Kong) Private Limited (ESHK), a licensed corporation (BOM -874) licensed and regulated by the Hong Kong Securities 
and Futures Commission (SFC) pursuant to Section 116(1) of the Securities and Futures Ordinance  “SFO”. This report is intended for distribution only to “Professional Investors” as defined 
in Part I of Schedule 1 to SFO. Any investment or investment activity to which this document relates is only available to professional investor and will be engaged only with professional 
investors.”  Nothing here is an offer or solicitation of these securities, products and services in any jurisdiction where their offer or sale is not qualified or exempt from registration. The 
report also does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of any individual recipients.   The Indian 
Analyst(s) who compile this report is/are not located in Hong Kong and is/are not licensed to carry on regulated activities in Hong Kong and does not / do not hold themselves out as being 
able to do so. 
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