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KEY DATA H H H
, Glistening recovery prospects in H2FY26
Rating BUY
Sector relative Neutral
e e tanget (INR) 5 Colgate’s Q4FY25 revenue/EBITDA decreased 1.8%/6.4% YoY; volumes
52 Week High/Low 3893/2312  gre weak (flat YoY), but in-line. Pricing growth in Toothpaste was
Market cap (INR bn/USD bn) 723/8.5 . . . . .
Free float (%) 40  impacted (our sense is 1-2% decline) by higher trade investments.
Avg. daily value traded (INR mn) 1,244.9 . . .. . . . .
Within premium, Visible White Purple is now 25% of the whitening
portfolio and Colgate is building the therapeutic portfolio to cater to
. . o
SHAREHOLDING PATTERN gum h.ealth issues. Gross margin of ?O.GA (expanded 131bp YoY/70bp
Mar25 Dec.24 sep-24 QoQ) is the result of Colgate’s ‘Funding the Growth’ programme.
Promoter 51% 51% 51% . . . . . . . .
fil a00%  23.79%  24.94% In .o'ur VIEV.V, promotional intensity will normalise in H2FY26, Ie?dlng to
DIl 5559% 6.57% 5559% pricing being a component of sales growth. However, given higher ad
Pledge 0% 0% 0% spends and ongoing Urban slowdown, we are cutting FY26E/27E EPS
by 7%/8%, yielding a revised TP of INR3,250 (earlier INR3,645); ‘BUY’.
FINANCIALS (INRmn) | Oral care industry faced tough times in Q4FY25
Year to March FY20A  FY25A  FY26E  FY27E The entire industry is facing a challenging times, and this was quite evident in Q4FY25
Revenue 56,804 60,402 66,327 73,093 i
EBITDA 19008 19581 21780 24508 results for all the listed oral care players. Although Colgate performed better than
Adjusted profit 13432 14368 15618 17,678 Dabur’s Oral Care (down 5.2% YoY), it slightly under-performed HUL’s Oral Care (up
Diluted EPS (INR) 49.4 52.8 57.4 65.0 in low single digit). That said, for all the players, Rural continues to outpace Urban.
EPS growth (%) 26.9 7.0 8.7 132 Within Urban, the top 30% continued to drive the premium share for Colgate while
R;’AE (%) 37 812 86 926 |  the hottom 70% witnessed tepid demand. Due to a weak outlook in the near term,
P/E (x) 50.8 47.5 43.7 38.6 . . . .
EV/EBITDA () 263 257 230 204 Colgate now targets premium to grow 4x (earlier 2x) its regular portfolio.
Dividend yield (%) 2323 21 231 High trade promotions mar the show but margins resilient
Colgate took price hikes (our sense is 3—4%), but given promotional intensity was a
bit higher (4-5%) than last year, pricing growth for Q4FY25 contracted by 1-2%.
CHANGE IN ESTIMATES Going forward though, likely H2FY26 onwards, we argue pricing will be a component
Revised estimates % Revision of sales growth. Colgate’s ‘Funding the Growth’ programme inclined towards
Year to March FY26E  FEY27E  FY26E  FY27E generating savings by optimising inventory, reducing expenses and improving
Revenue 66327 73,093 a5 %0 efficiency in distribution and logistics. GM thus rose 131bp YoY/70bp QoQ to 70.6%.
EBITDA 21780 24309 96 104 | New products do well; Oral Health Movement yields positive results
Adjusted profit 15,618 17,678 71 -8.1 . .
IJUS: prot During the year, most new launches were part of premium oral care and personal
Di EPS (INR 57.4 65.0 -7.1 -8.1
fute (INR) care category—given penetration levels still remain low in each of them. We believe
a spur of launches (both in-house and from parentco’s portfolio) shall allow Colgate
to achieve sustainable profitable growth. Apart from this, given a significant
PRICE PERFORMANCE opportunity lies in E-Com/Q-Com (5-6% of sales), we expect Colgate’s premium
share in these channels to increase (currently 50%). On the other hand, Colgate’s
3,850 86,000 . . . L I .
3550 "fw\ 83200 strong relations with the Indian Dental Association and distributors shall enable it to
3,250 j 80,400 further accelerate its Oral Health Movement.
2,950 r-_/) w\‘ 77,600
2,650 | 74,800 . .
2350 MN 72000 Financials
May-24  Aug-24  Nov-24 Feb-25 May-25 Year to March Q4FY25 Q4FY24 % Change Q3FY25 % Change
¥ CLGTIN Equity Sensex Net Revenue 14,625 14,900 (1.8) 14,618 0
EBITDA 4,980 5,322 (6.4) 4,544 9.6
Adjusted Profit 3,550 3,798 (6.5) 3,228 10.0
Diluted EPS (INR) 13.1 14.0 (6.5) 11.9 10.0
Abneesh Roy Jainam Gosar Shlok Mehta

Abneesh.Roy@nuvama.com

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset

Jainam.Gosar@nuvama.com

Shlok.Mehta@nuvama.com

Nuvama Institutional Equities



COLGATE-PALMOLIVE

Financial Statements

Income Statement (INR mn)

Balance Sheet (INR mn)

Year to March FY24A FY25A FY26E FY27E Year to March FY24A FY25A FY26E FY27E
Total operating income 56,804 60,402 66,327 73,093 Share capital 272 272 272 272
Gross profit 39,575 42,219 46,258 51,339 Reserves 18,472 16,373 17,935 19,702
Employee costs 4,117 4,468 4,803 5,366 Shareholders funds 18,744 16,645 18,207 19,974
Other expenses 8,845 9,946 10,594 11,530 Minority interest 0 0 0 0
EBITDA 19,008 19,581 21,780 24,509 Borrowings 0 0 0 0
Depreciation 1,715 1,627 1,732 1,838 Trade payables 8,819 9,208 9,622 10,728
Less: Interest expense 50 43 70 70 Other liabs & prov 3,539 3,354 3,354 3,354
Add: Other income 765 1,388 986 1,127 Total liabilities 31,318 29,506 31,482 34,356
Profit before tax 17,813 19,298 20,964 23,729 Net block 7,941 7,765 7,533 7,195
Prov for tax 4,577 4,930 5,346 6,051 Intangible assets 0 0 0 0
Less: Other adj 0 0 0 0 Capital WIP 1,103 384 1,500 1,500
Reported profit 13,237 14,368 15,618 17,678 Total fixed assets 9,043 8,149 9,033 8,695
Less: Excp.item (net) (195) 0 0 0 Non current inv 0 0 0 0
Adjusted profit 13,432 14,368 15,618 17,678 Cash/cash equivalent 13,738 10,951 12,526 15,237
Diluted shares o/s 272 272 272 272 Sundry debtors 1,674 2,263 1,923 2,119
Adjusted diluted EPS 49.4 52.8 57.4 65.0 Loans & advances 76 79 79 79
DPS (INR) 58.0 58.0 51.7 58.5 Other assets 6,786 8,065 7,921 8,226
Tax rate (%) 25.7 25.5 25.5 25.5 Total assets 31,318 29,506 31,482 34,356
Important Ratios (%) Free Cash Flow (INR mn)

Year to March FY24A FY25A FY26E FY27E Year to March FY24A FY25A FY26E FY27E
Gross margin (%) 69.7 69.9 69.7 70.2 Reported profit 13,237 14,368 15,618 17,678
Staff cost (% of rev) 7.3 7.4 7.3 7.4 Add: Depreciation 1,715 1,627 1,732 1,838
A&P (% of rev) 13.4 13.6 13.7 13.6 Interest (net of tax) 50 43 70 70
EBITDA margin (%) 33.5 324 32.8 335 Others 66 3,845 5,346 6,051
Net profit margin (%) 23.6 23.8 23.5 24.2 Less: Changes in WC 1,498 (1,008) 897 605
Revenue growth (% YoY) 8.7 6.3 9.8 10.2 Operating cash flow 11,990 13,945 18,317 20,191
EBITDA growth (% YoY) 22.9 3.0 11.2 12.5 Less: Capex (973) (1,451) (2,616) (1,500)
Adj. profit growth (%) 26.9 7.0 8.7 13.2 Free cash flow 11,016 12,493 15,701 18,691
Assumptions (%) Key Ratios

Year to March FY24A FY25A FY26E FY27E Year to March FY24A FY25A FY26E FY27E
GDP (YoY %) 7.0 7.0 7.0 7.0 RoE (%) 73.7 81.2 89.6 92.6
Repo rate (%) 5.3 5.3 5.3 5.3 RoCE (%) 100.6 109.3 120.7 124.7
USD/INR (average) 83.0 87.0 89.0 91.0 Inventory days 67 68 67 63
Volume growth 4.0 2.5 5.0 7.0 | Receivable days 10 12 12 10
Pricing change 7.0 2.0 2.0 3.0 Payable days 174 181 171 171
COGS % of rev 30.3 30.1 30.3 29.8 Working cap (% sales) (7.9) (4.7) (5.7) (6.0)
Other exp (% of rev) 15.6 16.5 16.0 15.8 Gross debt/equity (x) 0 0 0 0
Dep (% of gross block) 7.9 7.1 7.1 7.1 Net debt/equity (x) (0.7) (0.7) (0.7) (0.8)
Yield on cash 5.6 12.7 9.0 9.0 Interest coverage (x) 345.9 415.6 286.4 323.9
Valuation Metrics Valuation Drivers

Year to March FY24A FY25A FY26E FY27E Year to March FY24A FY25A FY26E FY27E
Diluted P/E (x) 50.8 47.5 43.7 38.6 EPS growth (%) 26.9 7.0 8.7 13.2
Price/BV (x) 36.4 41.0 37.5 34.2 RoE (%) 73.7 81.2 89.6 92.6
EV/EBITDA (x) 26.3 25.7 23.0 20.4 EBITDA growth (%) 22.9 3.0 11.2 12.5
Dividend yield (%) 2.3 2.3 2.1 2.3 Payout ratio (%) ; 119.2 109.8 90.0 90.0

Source: Company and Nuvama estimates

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset
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Exhibit 1: Trends at a glance (INR mn)

Domestic Toothpaste . . Tax rate A&P spends(as a %
Revenue EBITDA PAT volume volume Gross margins (%) EBITDA margins (%) (%) o
growth (%) growth (%)
Q3FY23 12,913 3,615 2,432 -2 NA 65.9 28 25.6 13.2
Q4FY23 13,506 4,519 3,162 NA NA 66.9 33.46 25.8 10.6
Q1FY24 13,237 4,181 2,737 5-6% NA 68.4 31.6 25.8 13.7
Q2FY24 14,711 4,821 3,401 NA NA 68.8 32.8 25.7 14.0
Q3FY24 13,957 4,684 3,301 NA ~2% 72.2 33.6 25.6 14.6
Q4FY24 14,900 5,322 3,798 NA NA 69.3 35.7 25.7 11.3
Q1FY25 14,858 5,083 3,640 8-9% 8-9% 70.6 34 25.6 13.3
Q2FY25 16,191 4,974 3,951 8-9% 8% 68.5 30.7 255 15
Q3FY25 14,618 4,544 3,228 NA 5% 69.9 31.1 25.4 13.7
Q4FY25 14,625 4,980 3,550 NA FLAT 70.6 34.1 25.7 12.3
Source: Company, Nuvama Research
Exhibit 2: How Q4FY25 panned out for listed oral care players
Oral Care player Q4FY25 growth % Commentary by respective players
Colgate -1.8% Colgate's revenue growth declined 1.8% YoY while toothpaste volumes remained flat YoY in Q4FY25.

In Q4FY25 HUL’s Oral Care grew in low single digits primarily driven by pricing with Close up leading the growth.
To expand its play in the premium segment, it has launched Close up White Now range, which works on
patented technology to provide 100% stain-free teeth. The launch was a 360- degree social-first media

HUL Likely 1-2% deployment and foray into the premium plus segment. These recent innovations are expected to further
increase brand’s weighted average realisation. HUL continues to focus on offering the best freshness
proposition in the market. The company has increased pricing over the last few quarters as it was selling below
its strategic price.
In Q4FY25 Dabur’s oral care portfolio declined 5.2% YoY. Dabur Red continues to show strong growth despite a
high base effect from the previous year. Meswak and Dabur continued to perform well in the quarter. It has
outpaced the category growth and gained market share of 15bp. The company has received IDA certification,

Dabur -5.2% and its "no fluoride" campaign has resonated well with consumers. Meswak toothpaste grew by 10-11%, and
Dabur Herbal toothpaste remains strong. The herbal category is growing at 31%, double the growth rate of non-
herbal products. South India expansion for Dabur Herbal is planned for modern trade because of higher base
effect (22% YoY growth in Q4FY24).

Source: Nuvama Research

Exhibit 3: Oral care performance across listed players

Oral care % Growth YoY Q3FY23 Q4FY23 Q1FY24 Q2FY24 Q3FY24 Q4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25
Colgate 0.9 3.8 10.6 6 8.1 10.3 131 10.1 4.7 -1.8
Dabur 2.6 -3 13 4.1 8.1 22 11.4 5.3 9.1 -5.2
High High Mid- Mid- Mid- High- Mid- Low-

Steady . '8 ' . ! . ! Double- . I .|g . I .OW

HUL erformance single double single single digit single single single single
P digit digit digit digit 8 digit digit digit digit

Source: Company, Nuvama Research

Exhibit 4: CAGR trends (%)

Particulars Q4FY20 Q4FY21 Q4FY22 Q4FY23 Q4FY24 Q4FY25 2-Yr CAGR (%) 3-Yr CAGR (%) 4-Yr CAGR (%) 5-Yr CAGR (%)
Total Income 10,713 12,832 13,013 13,506 14,900 14,625 4.1 4.0 33 6.4
EBITDA 2,629 4,218 4,294 4,519 5,322 4,980 5.0 5.1 4.2 13.6
Reported Net profit 2,042 3,147 3,236 3,162 3,798 3,550 6.0 31 31 11.7

Source: Company, Nuvama Research

Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset ma Institutional Equities
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Exhibit 5: Gross margin trends Exhibit 6: EBITDA margin trends
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Source: Company, Nuvama Research Source: Company, Nuvama Research
Exhibit 7: Ad spends as % of sales Exhibit 8: Tax rate over quarters (%)
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Exhibit 9: Parentco’s diversified Oral Care portfolio

Diversification remains an opportunity

Wide Global Portfolio to choose from
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Source: Company, Nuvama Research

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Exhibit 10: New launches gaining prominence

A year of exciting launches
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Source: Company, Nuvama Research

Exhibit 11: Toothpaste category continues to face headwinds in Urban

Softening category growth in Urban

Toothpaste Vol Growth %
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Source: Company, Nuvama Research
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Q4FY25 conference call takeaways

Outlook
e The company aims to operate at ~30% EBITDA margin by FY26.

e Anticipates pricing to be back in FY26, supported by category dynamics and
brand strength.

e Recovery in consumer demand is expected from H2FY26 onwards, driven by
improving macroeconomic indicators.

Premiumisation

e Entry into Premium Max Fresh Toothpaste in 2 flavours Rainbow and
watermelon. Currently, it is launched in E-Com and Q-Com.

e Colgate Total is growing 4x of market growth. Company has corrected its pricing.

e Colgate Visible White is growing in double digits. Colgate Purple is contributing
25%-30% to current visible whitening portfolio.

New launches

e In Q4FY25, the flagship product Colgate Strong Teeth toothpaste was
relaunched, offering a superior sensory experience in key geographies. It is
enriched with Arginine technology that gives a Calcium boost, and makes teeth
2X stronger. Company is seeing positivity both in urban and rural areas.

e The company also introduced Colgate Total Plaque Release toothpaste, featuring
advanced Amino foam and Zinc technology. This formula goes deep along the
gum-line to remove 3x more plaque and strengthen gums for better oral health.

e (Colgate Max Fresh is the fastest growing brand. Max-Fresh Blue focus continues
as Blue is tested Superior to Red on overall and freshness likeability, and hence
headroom for growth. Significant growth is coming from South India.

e Colgate Max Fresh is the fastest-growing brand in the portfolio. The focus
remains on Max Fresh Blue, which has tested superior to Max Fresh Red in terms
of overall preference and freshness likeability, indicating strong headroom for
further growth. A significant portion of this growth is being driven by South India,
highlighting strong regional traction.

Product performance
Colgate Strong Teeth

e The company has relaunched Colgate Strong Teeth. This brand has a significant
rural footprint.

e |t has improved formula with Unique Arginine + Calcium Boost technology for 2x
stronger teeth.

e The company did early testing in April, in which it is seeing significant superiority
both in Urban and Rural.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Colgate Max Fresh Blue

e Continues to be the fastest-growing brand. The focus will be on delivering a
superior product mix and to maintain competitive growth momentum.

e Red gels are highly competitive; however, blue gels have tested superior in
overall performance and freshness likeability.

Colgate Max Fresh

e The company has taken a premium position in the freshness portfolio with the
launch of Max Fresh in two new flavours: Watermelon and Rainbow Fresh Gel.

e These products are priced 1.4x Max Fresh base.

Colgate Total

e The company corrected the pricing, which is yielding good results.

e (0.77x pricing compared with Q1CY25 last year.

e Doubled the distribution in focus geographies in Q4FY25 vis-a-vis Q3FY25.

e |t has reached 4.4mn HHs via D2D activations, leading to 33% penetration gains
in focus geographies.

Colgate Visible White Purple

e Whitening segment remains under-penetrated in India.

e |t has seen strong growth ahead of the category.

e |ts strong launch momentum is driving competitive growth.
e Gaining traction in Modern trade channels.

Therapeutic portfolio

e The business is growing 2.5x faster versus category.
e Partnered with dental professionals, focusing on driving prescriptions.

Tooth Brush

e The company continues to win in modern trade powered by launches and
relaunches, fortifying its leadership in the super premium segment.

e On average, people in India buy 1.3 handles per year compared with 1.2 handles
in last year. The company has 76% category below the price of INR40.

e Colgate Total toothbrush was launched recently.

Personal Care

e Strong growth seen in the body wash category.

e Innovations are contributing to incremental growth in E-commerce channels.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Oral Health Movement

e Oral health remains a complex area, presenting a strategic opportunity—
particularly in building a strong therapeutic portfolio. The company is currently
focused on gum health, which affects nearly 46% of the population.

e With a legacy of 87 years in India, Colgate has built credibility through long-term
initiatives such as the Oral Health Movement, partnerships with IDA and a
network of professional oral health experts.

e Although recent oral health campaigns were well-executed, the immediate
impact on sales has been relatively muted. However, this should not be seen as
a shortcoming.

e The company’s core mission is to drive national oral healthcare awareness and
improvement, not just short-term volume growth.

e Key indicators of success include: strong customer engagement, increased
consumer queries and participation, and willingness among consumers to adopt
better oral care practices.

Competitive intensity

e The Indian market can be broadly divided into three parts: Urban, Semi-urban,
and Rural. Rural India continues to demonstrate strong buoyancy, consistently
outpacing Urban areas in both value and volume growth.

e Urban India is showing signs of a slowdown. The top 30% of urban consumers
remain resilient, and the portfolio of premium products is gaining significant
traction. However, the bottom 70% are facing economic pressures, which is
impacting overall volume growth in urban areas.

e Structurally, all macro indicators suggest that this softness in the bottom 70% is
temporary. Expect recovery and improved demand from this segment over time.

e Also, customers are adjusting or titration of toothpaste, which is in turn reducing
volumes.

Channel performance
e Significant portion of trade investment is directed towards General Trade (GT),

which has ~75% salience.

e E-commerce contributes 5-6% of the total business and is a key channel for
driving growth in the new and premium portfolio.

e The company has network of over 2,000 distributors and longstanding
relationships with dental professionals.

e Both MT and E-Com are instrumental in driving consumer shifts, especially
toward premium offerings. Nearly 50% of the entire E-Com portfolio consists of
premium products.

e The premium segment is expected to grow 4x faster than the core portfolio over
coming years.

e Rural has been outpacing Urban growth for three consecutive quarters.

e Within Urban, the top 30% continued to drive premium share for Colgate;
however, the bottom 70% witnessed tepid urban demand.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Overall care awareness
e Ason Q1CY25 69% of the consumers prefer Colgate as “top of mind brand”.

e Ason date, 62% of the consumers prefer Colgate as the brand of first choice.

Key focus and strategy

e To lead the toothpaste category growth, driving volume and core business.
e Premiumise through science-based superior innovation.
e Lead category growth in toothbrush and devices.

e Build personal care portfolio.

Q4FY25 highlights

e Gross margin expansion is due to product quality and new formulation.

e Volume was flat YoY in Q4FY25 because customers are tightening toothpaste
consumption.

FY25 highlights

e In FY25, the company has achieved mid-single-digit toothpaste volume growth.
e In Q4FY25, company had flat volume growth with negative pricing.
e Brand investment increased to INR8.2bn, which is now 13.7% of net sales.

e In Q4FY25, Rural continued to outperform on toothpaste volume growth.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Exhibit 12: Consolidated financial snapshot (INR mn)

Year to March Q4FY25 Q4FY24 % change Q3FY25 % change
Net sales 14,520 14,807 (1.9) 14,522 (0.0
Other operating income 105 94 12.2 96 8.9
Total revenue 14,625 14,900 (1.8) 14,618 0.0
Cost of goods sold 4,298 4,573 (6.0) 4,399 (2.3)
Gross profit 10,327 10,327 0.0 10,220 1.1
Staff cost 1,073 999 7.4 1,088 (1.4)
Ad expense 1,806 1,689 6.9 2,001 (9.8)
Other expenditure 2,469 2,317 6.5 2,587 (4.6)
Total exp. (excl. COGS) 5,347 5,005 6.8 5,676 (5.8)
EBITDA 4,980 5,322 (6.4) 4,544 9.6
Dep., amortisation and imp. 384 421 (8.9) 411 (6.7)
EBIT 4,596 4,901 (6.2) 4,132 11.2
Less: Interest Expense 11 14 (20.6) 11 (2.7)
Add: Other income 191 227 (15.8) 204 (6.6)
Add: Exceptional items - - NA - NA
Profit Before Tax 4,776 5,114 (6.6) 4,325 10.4
Provision for taxation 1,226 1,315 (6.8) 1,097 11.7
Reported Profit 3,550 3,798 (6.5) 3,228 10.0
Adjusted Net profit 3,550 3,798 (6.5) 3,228 10.0
Equity capital (FV INR 1) 272 272 272

No. of Diluted shares outstanding (mn) 272 272 272

Adjusted Diluted EPS 13.1 14.0 (6.5) 11.9 10.0
As % of sales

COGS 294 30.7 (131) 30.1 (70)
Staff costs 7.3 6.7 63 7.4 (11)
A&P 12.3 11.3 101 13.7 (134)
Other expenditure 16.9 15.6 133 17.7 (81)
EBITDA 34.1 35.7 (166) 31.1 297
EBIT 314 32.9 (146) 28.3 316
PBT 32.7 343 (166) 29.6 307
Net profit 24.3 25.5 (122) 22.1 219
Tax rate 25.7 25.7 (5) 25.4 30

Source: Company, Nuvama Research

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Company Description

Colgate Palmolive is India’s largest oral care products company. It continues to
sustain its leadership position in both toothpastes and toothbrushes. The company
caters to all types of oral care needs. Colgate’s end users belong to all age groups
and diverse geographical locations (urban and rural), as well as household size and
type. The range includes toothpastes, toothpowder, toothbrushes and
mouthwashes under the “Colgate” brand, as well as a specialised range of dental
therapies. The company launched a new line of premium, natural face cleansing
foams, gels, masques, and scrubs under the Palmolive brand.

Investment Thesis

The company is the market leader in the oral care category with slightly over 50%
market share in toothpaste category and enjoys strong brand equity, built over the
years through high investment on creating consumer awareness and brand recall.
Volume growth shall also remain robust riding a rise in both penetration and per
capita consumption. Moreover, new categories such as sensitive toothpaste, natural
category and mouthwash shall further enhance growth and premiumisation.
However, higher competition shall induce Colgate to increase its brand spends,
which could put its margins under pressure. Key monitorable would be its market
share data considering the competition scenario.

Key Risks

® Risks arise from down trading by consumers due to slowdown in rural.

® (Continued depreciation of INR may increase cost of imported chemicals.

e Increase in competitive intensity among existing players.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Additional Data

Management Holdings — Top 10*
MD & CEO Prabha Narasimhan % Holding % Holding
CFO MS Jacob Vanguard Group 2.06 Goldman Sachs G 0.70
SBI Funds Manag 2.02 StJames's Plac 0.67
WT Director Surender Sharma
Blackrock inc 1.90 HDFC Asset Mana 0.61
Non Exe Director Mr. Sekhar Natarajan Ty — 1.68 Norgen Bank 0.54
Auditor SRBC&ColLP Mitsubishi UFJ 1.51 LA Caisee de de 0.53

Recent Company Research

*Latest public data

Recent Sector Research
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Rating Rationale & Distribution: Nuvama Research

Expected absolute returns

Rating over 12 months Rating Distribution
Buy 15% 204
Hold <15% and >-5% 63
Reduce <-5% 34

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset
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DISCLAIMER

Nuvama Wealth Management Limited (defined as “NWML"” or “Research Entity”) a company duly incorporated under the Companies Act, 1956 (CIN No L67110MH1993PLC344634) having
its Registered office situated at 801- 804, Wing A, Building No. 3, Inspire BKC, G Block, Bandra Kurla Complex, Bandra East, Mumbai — 400 051 is regulated by the Securities and Exchange
Board of India (“SEBI”) and is licensed to carry on the business of broking, Investment Adviser, Research Analyst and other related activities. Name of Compliance/Grievance officer: Mr. Atul
Bapna, E-mail address: complianceofficer.nwm@nuvama.com Contact details +91 (22) 6623 3478 Investor Grievance e-mail address- grievance.nwm@nuvama.com

This Report has been prepared by NWML in the capacity of a Research Analyst having SEBI Registration No.INH000011316 and Enlistment no. 5723 with BSE and distributed as per SEBI
(Research Analysts) Regulations 2014. This report does not constitute an offer or solicitation for the purchase or sale of any financial instrument or as an official confirmation of any
transaction. Securities as defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency Derivatives. The information
contained herein is from publicly available data or other sources believed to be reliable. This report is provided for assistance only and is not intended to be and must not alone be taken as
the basis for an investment decision. The user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it deems necessary
to arrive at an independent evaluation of an investment in Securities referred to in this document (including the merits and risks involved), and should consult his own advisors to determine
the merits and risks of such investment. The investment discussed or views expressed may not be suitable for all investors.

This information is strictly confidential and is being furnished to you solely for your information. This information should not be reproduced or redistributed or passed on directly or indirectly
in any form to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a
citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which
would subject NWML and associates, subsidiaries / group companies to any registration or licensing requirements within such jurisdiction. The distribution of this report in certain
jurisdictions may be restricted by law, and persons in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date of this
report and there can be no assurance that future results or events will be consistent with this information. This information is subject to change without any prior notice. NWML reserves
the right to make modifications and alterations to this statement as may be required from time to time. NWML or any of its associates / group companies shall not be in any way responsible
for any loss or damage that may arise to any person from any inadvertent error in the information contained in this report. NWML is committed to providing independent and transparent
recommendation to its clients. Neither NWML nor any of its associates, group companies, directors, employees, agents or representatives shall be liable for any damages whether direct,
indirect, special or consequential including loss of revenue or lost profits that may arise from or in connection with the use of the information. Our proprietary trading and investment
businesses may make investment decisions that are inconsistent with the recommendations expressed herein. Past performance is not necessarily a guide to future performance .The
disclosures of interest statements incorporated in this report are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in the
report. The information provided in these reports remains, unless otherwise stated, the copyright of NWML. All layout, design, original artwork, concepts and other Intellectual Properties,
remains the property and copyright of NWML and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the copyright holders.

NWML shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the system, break
down of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of the NWML to present the data. In no event
shall NWML be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses arising in connection with the data
presented by the NWML through this report.

We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers simultaneously, not all customers may receive this report at the
same time. We will not treat recipients as customers by virtue of their receiving this report.

NWML and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to time, have long or short positions in, and buy or sell the
Securities, mentioned herein or (b) be engaged in any other transaction involving such Securities and earn brokerage or other compensation or act as a market maker in the financial
instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or have other potential/material conflict of interest with
respect to any recommendation and related information and opinions at the time of publication of research report or at the time of public appearance. (c) NWML may have proprietary
long/short position in the above mentioned scrip(s) and therefore should be considered as interested. (d) The views provided herein are general in nature and do not consider risk appetite
or investment objective of any particular investor; readers are requested to take independent professional advice before investing. This should not be construed as invitation or solicitation
to do business with NWML (e) Registration granted by SEBI and certification from NISM in no way guarantee performance of NWML or provide any assurance of returns to investors and
clients.

NWML or its associates may have received compensation from the subject company in the past 12 months. NWML or its associates may have managed or co-managed public offering of
securities for the subject company in the past 12 months. NWML or its associates may have received compensation for investment banking or merchant banking or brokerage services from
the subject company in the past 12 months. NWML or its associates may have received any compensation for products or services other than investment banking or merchant banking or
brokerage services from the subject company in the past 12 months. NWML or its associates have not received any compensation or other benefits from the Subject Company or third party
in connection with the research report. Research analyst or his/her relative or NWML'’s associates may have financial interest in the subject company. NWML and/or its Group Companies,
their Directors, affiliates and/or employees may have interests/ positions, financial or otherwise in the Securities/Currencies and other investment products mentioned in this report. NWML,
its associates, research analyst and his/her relative may have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the
time of publication of research report or at the time of public appearance.

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange rates can be volatile and are subject to large fluctuations; ( ii)
the value of currencies may be affected by numerous market factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes
in interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the value of the currency. Investors in securities such as
ADRs and Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk.

Research analyst has served as an officer, director or employee of subject Company: No

NWML has financial interest in the subject companies: No

NWML’s Associates may have actual / beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of
research report.

Research analyst or his/her relative has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication
of research report: No

NWML has actual/beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of research report: No
Subject company may have been client during twelve months preceding the date of distribution of the research report.

There were no instances of non-compliance by NWML on any matter related to the capital markets, resulting in significant and material disciplinary action during the last three years.
A graph of daily closing prices of the securities is also available at www.nseindia.com

a Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Analyst Certification:
The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its or their securities,
and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report.

Additional Disclaimers

Disclaimer for U.S. Persons

This research report is a product of NWML, which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) preparing the research report
is/are resident outside the United States (U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are not subject to supervision by a U.S.
broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or regulations regarding, among other things,
communications with a subject company, public appearances and trading securities held by a research analyst account.

This report is intended for distribution by NWML only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. Securities and Exchange Act, 1934 (the Exchange Act) and
interpretations thereof by U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major Institutional Investor as specified above,
then it should not act upon this report and return the same to the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any U.S. person, which is not the
Major Institutional Investor.

In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain business with Major Institutional
Investors, NWML has entered into an agreement with a U.S. registered broker-dealer, Nuvama Financial Services Inc. (formerly Edelweiss Financial Services Inc.) ("NFSI"). Transactions in
securities discussed in this research report should be effected through NFSI.

Disclaimer for U.K. Persons
The contents of this research report have not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000 ("FSMA").

In the United Kingdom, this research report is being distributed only to and is directed only at (a) persons who have professional experience in matters relating to investments falling within
Article 19(5) of the FSMA (Financial Promotion) Order 2005 (the “Order”); (b) persons falling within Article 49(2)(a) to (d) of the Order (including high net worth companies and unincorporated
associations); and (c) any other persons to whom it may otherwise lawfully be communicated (all such persons together being referred to as “relevant persons”).

This research report must not be acted on or relied on by persons who are not relevant persons. Any investment or investment activity to which this research report relates is available only
to relevant persons and will be engaged in only with relevant persons. Any person who is not a relevant person should not act or rely on this research report or any of its contents. This
research report must not be distributed, published, reproduced or disclosed (in whole or in part) by recipients to any other person.

Disclaimer for Canadian Persons

This research report is a product of NWML, which is the employer of the research analysts who have prepared the research report. The research analysts preparing the research report are
resident outside the Canada and are not associated persons of any Canadian registered adviser and/or dealer and, therefore, the analysts are not subject to supervision by a Canadian
registered adviser and/or dealer, and are not required to satisfy the regulatory licensing requirements of the Ontario Securities Commission, other Canadian provincial securities regulators,
the Investment Industry Regulatory Organization of Canada and are not required to otherwise comply with Canadian rules or regulations regarding, among other things, the research analysts'
business or relationship with a subject company or trading of securities by a research analyst.

This report is intended for distribution by NWML only to "Permitted Clients" (as defined in National Instrument 31-103 ("NI 31-103")) who are resident in the Province of Ontario, Canada
(an "Ontario Permitted Client"). If the recipient of this report is not an Ontario Permitted Client, as specified above, then the recipient should not act upon this report and should return the
report to the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any Canadian person.

NWML is relying on an exemption from the adviser and/or dealer registration requirements under NI 31-103 available to certain international advisers and/or dealers. Please be advised
that (i) NWML is not registered in the Province of Ontario to trade in securities nor is it registered in the Province of Ontario to provide advice with respect to securities; (ii) NWML's head
office or principal place of business is located in India; (iii) all or substantially all of NWML's assets may be situated outside of Canada; (iv) there may be difficulty enforcing legal rights against
NWML because of the above; and (v) the name and address of the NWML's agent for service of process in the Province of Ontario is: Bamac Services Inc., 181 Bay Street, Suite 2100, Toronto,
Ontario M5J 2T3 Canada.

Disclaimer for Singapore Persons

In Singapore, this report is being distributed by Nuvama Investment Advisors Private Limited (NIAPL) (Previously Edelweiss Investment Advisors Private Limited ("EIAPL")) (Co. Reg. No.
201016306H) which is a holder of a capital markets services license and an exempt financial adviser in Singapore and (ii) solely to persons who qualify as "institutional investors" or "accredited
investors" as defined in section 4A(1) of the Securities and Futures Act, Chapter 289 of Singapore ("the SFA"). Pursuant to regulations 33, 34, 35 and 36 of the Financial Advisers Regulations
("FAR"), sections 25, 27 and 36 of the Financial Advisers Act, Chapter 110 of Singapore shall not apply to NIAPL when providing any financial advisory services to an accredited investor (as
defined in regulation 36 of the FAR. Persons in Singapore should contact NIAPL in respect of any matter arising from, or in connection with this publication/communication. This report is
not suitable for private investors.

Disclaimer for Hong Kong persons

This report is distributed in Hong Kong by Nuvama Investment Advisors (Hong Kong) Private Limited (NIAHK) (Previously Edelweiss Securities (Hong Kong) Private Limited (ESHK)), a licensed
corporation (BOM -874) licensed and regulated by the Hong Kong Securities and Futures Commission (SFC) pursuant to Section 116(1) of the Securities and Futures Ordinance “SFO”. This
report is intended for distribution only to “Professional Investors” as defined in Part | of Schedule 1 to SFO. Any investment or investment activity to which this document relates is only
available to professional investor and will be engaged only with professional investors.” Nothing here is an offer or solicitation of these securities, products and services in any jurisdiction
where their offer or sale is not qualified or exempt from registration. The report also does not constitute a personal recommendation or take into account the particular investment objectives,
financial situations, or needs of any individual recipients. The Indian Analyst(s) who compile this report is/are not located in Hong Kong and is/are not licensed to carry on regulated activities
in Hong Kong and does not / do not hold themselves out as being able to do so.

INVESTMENT IN SECURITIES MARKET ARE SUBJECT TO MARKET RISKS. READ ALL THE RELATED DOCUMENTS CAREFULLY BEFORE
INVESTING.
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