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, Poised to capitalise on GST cuts
Rating BUY
Sector relative Outperformer
Price (INR) 139 . . .
12 month pricetarget IV 16a  We engaged with EMIL management to discuss the latest trends in
i:a‘:‘l’i‘:'z:ﬁ:‘,é?;/mr,bn) 212//;12 electronics retailing. Key insights include customers leveraging GST
Free float (%) 00 benefits to upgrade products, driving same-store sales growth across
Avg. daily value traded (INR mn) 398.8

the value chain. Systemic RAC inventory remains comparable to
Q1FY26, with a confident management team ready to absorb stock

SHAREHOLDING PATTERN across stores as OEMs prepare for the BEE transition.
Dec-24 Mar-25 Jun-25 . .
& o o We are tweaking our FY26 revenue estimate by -1% and FY26/27 PAT
Promoter 65.17% 65.17% 65.17% . . . .
o 0.23% 5.68% 2 18% estimate by +6.3%/+4.7%. This along with a valuation rollover to
oI 17.96% 18.55% 17.22% H1FY28E vyields a revised target price of INR164 (earlier INR146);
Pledge 0% 0% 0% maintain ‘BUY’. Key risk to our view: La Nina in Q4FY26E.
FINANCIALS (INRmn) | Key takeaways: Sales trends post-GST cuts
Year to March FY25A  FY26E  FY27E  FY28E Sales have had a notable uplift since 22nd September, coinciding with the Navaratri
Revenue 0O/648 73,633 87,599 103,353 dD hra festivals, with stores in Andhra Pradesh performing particularly well
EBITDA 4505 4,752 5960 7,148 and bussenra fes ’ P gp v :
Adjusted profit 1600 1232 1802 2,405 Growth was driven by strong demand in the television and AC categories, spurred by
Diluted EPS (INR) 42 3.2 4.7 6.3 recent GST rate cuts. In televisions, consumer upgrade cycles accelerated, with
EPS growth (%) (13.0)  (23.0) 46.3 335 customers increasingly opting for larger screen sizes of 55” to 83”. The audio
ROAE (%) 11.0 77103 1231 attachment rate with TVs also shot up from 20-22% to over 40% aided by price
P/E (x) 334 43.4 29.7 22.2 . . .
reductions and new entry-level offerings from major brands such as Sony, Samsung
EV/EBITDA (x) 14.0 13.2 10.6 8.7 - )
Dividend yield (%) 0 0 0 o| andJBL. An uptrend in dishwasher sales—a relatively small category—was observed.

OEMs extending support with respect to inventory and financing

Current RAC (room air conditioner) inventory stands at 40,000—45,000 units,
representing the base stock level, along with an additional INR1,300mn worth of

CHANGE IN ESTIMATES

Revised estimates % Revision older inventory planned for liquidation before December. Manufacturers are
Year to March FY26E  FY27E  FY24E  FY25E actively clearing older stock, though without offering any major upfront discounts
Revenue 73,633 87599  -1.0%  0.0% beyond the GST reductions. With new energy efficiency norms set to take effect from
EBITDA 4,752 5,960 2.0% 1.8% 1st January 2026, retailers will still be allowed to sell older models thereafter;
Adjusted profit 1,232 1,802 6.3% 4.7% however, a price gap of INR 3,000-5,000 is expected between the old and new
Diluted EPS (INR) 3.2 a7 0.0% 0.0% models. To support channel liquidity, brands are extending short-term credit support

of 7-15 days to large partners. Meanwhile, the festive season has seen intensified
promotional activity, including financing options, cashbacks and attractive combo

PRICE PERFORMANCE offers to stimulate consumer demand. As many as 13,000-14,000 units are displayed
across stores. TV brands LG, Samsung, and Sony continued to be the top performers,

;ég :i'ggg maintaining their leadership positions in the category. The premium RAC segment

175 '\'\" M 79:800 remained stable, with limited consumer shift toward ultra-high-end models.

150 YW 77,200

125 L¥TA W 7a600 | Weather disruptions and category divergence across regions

100 72,000

Oct24  Jan25  Apr25  Jul25  Oct25 The north market faced some monsoon-related disruption, but is performing well in

= EMIL IN EQUITY Sensex RAC and air purifier sales. EMIL is prepared for potentially colder December—
February due to the La Nina effect, boosting demand for heaters and air purifiers.
Customers are looking for ACs with heating option. In the south market, demand for
higher size/better model television sets is strong post-GST cuts.
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Financial Statements

Income Statement (INR mn)

Balance Sheet (INR mn)

Year to March FY25A FY26E FY27E FY28E Year to March FY25A FY26E FY27E FY28E
Total operating income 69,648 73,633 87,599 1,03,353 Share capital 3,847 3,847 3,847 3,847
Gross profit 9,969 10,539 12,538 14,793 Reserves 11,462 12,693 14,495 16,900
Employee costs 1,331 1,661 1,943 2,187 Shareholders funds 15,309 16,541 18,343 20,748
Other expenses 305 330 381 439 Minority interest 0 0 0 0
EBITDA 4,505 4,752 5,960 7,148 Borrowings 9,840 10,285 11,846 13,607
Depreciation 1,267 1,613 1,820 1,984 | Trade payables 1,040 1,099 1,308 1,543
Less: Interest expense 1,175 1,535 1,776 2,049 Other liabs & prov 438 485 649 833
Add: Other income 91 55 62 123 | Total liabilities 36,568 39,804 45,365 51,245
Profit before tax 2,155 1,658 2,426 3,238 Net block 9,051 9,354 9,777 9,941
Prov for tax 554 426 624 833 Intangible assets 27 23 19 15
Less: Other adj 0 0 0 0| | Capital WIP 304 304 304 304
Reported profit 1,600 1,232 1,802 2,405 Total fixed assets 9,381 9,681 10,100 10,260
Less: Excp.item (net) 0 0 0 0 Non current inv 0 0 0 0
Adjusted profit 1,600 1,232 1,802 2,405 Cash/cash equivalent 305 1,029 2,052 4,588
Diluted shares o/s 385 385 385 385 Sundry debtors 1,774 1,816 2,160 2,548
Adjusted diluted EPS 4.2 3.2 4.7 6.3 Loans & advances 3,034 3,026 3,600 4,247
DPS (INR) 0 0 0 0| | Other assets 12,448 13,706 15,686 17,186
Tax rate (%) 25.7 25.7 25.7 25.7 | | Total assets 36,568 39,804 45,365 51,245
Important Ratios (%) Free Cash Flow (INR mn)
Year to March FY25A FY26E FY27E FY28E Year to March FY25A FY26E FY27E FY28E
SSSG 6.1 (3.4) 11.9 15.9 Reported profit 2,155 1,658 2,426 3,238
Total store network 200.0 228.0 261.0 286.0 Add: Depreciation 1,267 1,613 1,820 1,984
Interest (net of tax) 1,084 1,480 1,714 1,926
EBITDA margin (%) 6.5 6.5 6.8 6.9| | Others 18 0 0 0
Net profit margin (%) 2.3 1.7 2.1 2.3 Less: Changes in WC (2,157) (1,186) (2,526) (2,116)
Revenue growth (% YoY) 10.8 5.7 19.0 18.0 Operating cash flow 1,758 3,139 2,810 4,200
EBITDA growth (% YoY) 0.2 5.5 25.4 19.9 Less: Capex (3,237) (972) (1,155) (960)
Adj. profit growth (%) (13.0) (23.0) 46.3 33.5 Free cash flow (1,479) 2,167 1,655 3,240
Assumptions (%) Key Ratios
Year to March FY25A FY26E FY27E FY28E | Year to March FY25A FY26E FY27E FY28E
GDP (YoY %) 6.5 6.3 6.3 6.3 RoE (%) 11.0 7.7 10.3 12.3
Repo rate (%) 6.5 6.5 6.5 6.5 RoCE (%) 14.5 12.3 14.7 16.4
USD/INR (average) 85.0 85.0 85.0 85.0 Inventory days 68 76 71 68
Receivable days 9 9 8 8
Payable days 4 6 6 6
Working cap (% sales) 24.8 25.2 24.5 23.2
Gross debt/equity (x) 0.6 0.6 0.6 0.7
Net debt/equity (x) 0.6 0.6 0.5 0.4
Interest coverage (x) 2.8 2.0 2.3 2.5
Valuation Metrics Valuation Drivers
Year to March FY25A FY26E FY27E FY28E | | Year to March FY25A FY26E FY27E FY28E
Diluted P/E (x) 334 43.4 29.7 22.2 EPS growth (%) (13.0) (23.0) 46.3 33.5
Price/BV (x) 3.5 3.2 2.9 2.6 RoE (%) 11.0 7.7 10.3 12.3
EV/EBITDA (x) 14.0 13.2 10.6 8.7 EBITDA growth (%) 0.2 5.5 25.4 19.9
Dividend yield (%) 0 0 0 0 Payout ratio (%) _ 0 0 0 0

Source: Company and Nuvama estimates
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Key takeaways:

Festive demand trends and GST impact
e Positive uplift in sales since 22nd September, coinciding with the Navaratri and
Dussehra festivals.

e Storesin Andhra Pradesh performed well.

e Significant growth in televisions and air conditioners categories due to GST
rate cuts.

e Increased consumer upgrade cycles seen in TVs with customers moving toward
bigger screen sizes (55” to 65”, even up to 75-83”).

e Audio attachment with TVs increased from 20-22% to over 40%. All big brands
such as Sony, Samsung and JBL have also cut down a lot of pricing and have
introduced many entry-level products.

e Uptrend in dishwasher sales noted despite its smaller category size.

e Value and volume growth across regions, including tier-3/4 towns and major
cities.
Inventory and OEM support

e Current RAC inventory stands at 40,000—45,000 units (basic inventory) with an
additional INR1,300mn of older inventory planned for liquidation before
December.

Exhibit 1: Inventory trends
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Source: Company, Nuvama Research

e Manufacturers are liquidating older inventory with no drastic initial discounts
beyond GST cuts.

e New energy efficiency norms shall come into effect from 1st January 2026;
retailers can sell old stock beyond that, but expect a price differential of about
INR3,000-5,000 between old and new models.

e Brands are extending credit support (7-15 days) to big partners to ease
working capital.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset ama Institutional Equities
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e Financing options, cashbacks and combo offers are aggressive during the festive
season to attract customers.

Stores

e Seven-—eight stores will be opened in the coming quarter.
e 13,000-14,000 units are displayed across stores.

Product and category insights

e TV brands LG, Samsung and Sony remain the top performers.

e RAC premium segment stable; minimal consumer movement towards
significantly higher-end models.

e Brand performance in RAC: LG, Daikin and Blue Star dominant in South; Voltas
has some presence.

e Lloyd showing positive trends with newer models featuring Al and
improved designs.

e Small home appliances and kitchen categories constitute 3—4% of sales; demand
limited largely due to tier-3/4 town demographics.

Regional and weather impact

e The North market saw some monsoon-related disruption, but is performing well
in RAC and air purifier sales.

e The company is prepared for potentially colder December—February due to the
“La Nina” effect, boosting demand for heaters and air purifiers. Customers are
looking for ACs with heating option.

e South shows strong performance in TVs and appliances despite weather
challenges.

iPhone 17 demand

e iPhone 17 has strong demand; supply constraints noted.
e Higher storage variants (512GB and above) are selling better than lower ones.

Exhibit 2: Sales mix

Q3FY23 Q4FY23 Q1FY24 Q2FY24 Q3FY24 QA4FY24 Q1FY25 Q2FY25 Q3FY25 Q4FY25 QIFY26
Sales Mix
Mobiles 39% 38% 37% 48% 42% 42% 35% 51% 44% 41% 40%
Large Appliances 47% 48% 49% 37% 44% 46% 53% 36% 43% 47% 48%
Small Appliances, IT & Others 14% 14% 13% 15% 14% 12% 12% 13% 13% 12% 12%

Source: Company, Nuvama Research
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Company Description

EMIL is currently the largest organised consumer electronics retailer in the southern
region of AP and Telangana by revenue and the fourth-largest national retailer. It
operates its own MBOs and some EBOs for different brands. The business was set
up in 1980 by Mr Pavan Bajaj, who is the incumbent chairman of the board. EMIL
has a strong base in AP and Telangana, and entered Delhi-NCR in FY23. The company
offers a diversified range of products, with a focus on large appliances (air
conditioners, refrigerators, televisions and washing machines), mobile phones, and
IT products. EMIL has offline and online presence in the states of AP, Telangana and
Delhi NCR. Its current expansion plan underlies further expansion and cementing its
position in AP’s and Telangana’s tier-1 and -2 cities and in the Delhi NCR region. The
company follows a hub-and-spoke model for expansion. It has multiple warehouses
to support the store and keep its inventory lean.

Investment Theme

e Scale-up in Delhi-NCR—region with highest consumption of air conditioners
e Targets a larger market with a longer investment horizon

e Proven ability to squeeze out maximum profitability from lower sales
throughput

e Leveraging incentive income to drive profitability as revenues surge

Calibrated addition of 25—-30 stores/year
Key Risks

Expansion out of home turf: Regional players still dominate electronics retailing.
Barring Vijay Sales, not many chains have been successful across various states on a
scale. Plus, the gestation period of penetrating an already heavily competitive area
is higher, which poses more of a key risk.

EMIL is engaged in a legal battle with Bajaj Electricals over the "Bajaj Electronics"
trademark rights. The outcome of this ongoing legal proceeding could have
significant implications for EMIL, potentially limiting its ability to continue using the
trademark. The matter is sub judice.

Competitive intensity: Since the business operates in thin gross margins, any
negative change in the intensity of the competition will pose a significant threat to
the company's profitability.

OEMs having an upper hand: The business differs from traditional retailers with
multiple sourcing options. Here the sourcing is happening directly from the OEMs
for all of the business, and OEMS do have an upper hand in offering better terms to
players with scale or regional dominance.

Showrooming: Online marketplaces have triggered a concept called showrooming,
where the customer would visit a physical showroom, evaluate the products on
offer, make a final choice and then scan the barcode to compare the price on online
marketplace and places order there resulting in loss of sale for the retailer.

Lesser availability of financing options: Financing as a trend has improved
significantly since the past decade, and about 65% of EMIL’s sales are aided through
the financing schemes opted by consumers.

Nuvama Research is also available on www.nuvamaresearch.com, Bloomberg - NUVA, Thomson Reuters, and Factset Nuvama Institutional Equities
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Additional Data

Management Holdings — Top 10*
MD Pavan Kumar Bajaj % Holding % Holding
CFO Premchand Devarakonda SBI Funds Mgmt 6.91 HDFC AMC 1.62
Nippon Life Ind 5.02 Sundaram AMC 0.96
Ccoo Sandeep Singh Jolly
Norges Bank 2.54 Axis AMC 0.53
Chairman Franklin Resour 2.17 HSBCAMC 0.28
Auditor Walker Chandiok & Co LLP IDEC MF 1.94 Motilal Oswal A 0.12
*Latest public data ' ' 7
Recent Company Research Recent Sector Research
Date Title Price Reco Date Name of Co./Sector Title
Early rains drive weak showing; . - Takeaways from  conference;
-Aug-2 12 B 28-Aug-2
05-Aug-25 Result Update 0 vy 8-Aug25  Aditya Vision Company Update
Muted showing impacts margins ; . Q1FY26 Review: Disappointing
20-May-25 130 B -Aug-
ay Result Update = L Gl showing; Sector Update
10-Feb-25 Soft growth; margins hurt; Result 144 Buy 21-Aug25  Retail Unambiguous focus on growth
Update returns; Sector Update
Rating and Daily Volume Interpretation
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Rating Rationale & Distribution: Nuvama Research

Rating Expec:‘cj:ralbzs?‘:t:net;iturns Rating Distribution
Buy 15% 202
Hold <15% and >-5% 69
Reduce <-5% 37
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DISCLAIMER

Nuvama Wealth Management Limited (defined as “NWML” or “Research Entity”) a company duly incorporated under the Companies Act, 1956 (CIN No L67110MH1993PLC344634) having
its Registered office situated at 801- 804, Wing A, Building No. 3, Inspire BKC, G Block, Bandra Kurla Complex, Bandra East, Mumbai — 400 051 is regulated by the Securities and Exchange
Board of India (“SEBI”) and is licensed to carry on the business of broking, Investment Adviser, Research Analyst and other related activities. Name of Compliance/Grievance officer: Mr. Atul
Bapna, E-mail address: complianceofficer.nwm@nuvama.com Contact details +91 (22) 6623 3478 Investor Grievance e-mail address- grievance.nwm@nuvama.com

This Report has been prepared by NWML in the capacity of a Research Analyst having SEBI Registration No.INHO00011316 and Enlistment no. 5723 with BSE and distributed as per SEBI
(Research Analysts) Regulations 2014. This report does not constitute an offer or solicitation for the purchase or sale of any financial instrument or as an official confirmation of any
transaction. Securities as defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency Derivatives. The information
contained herein is from publicly available data or other sources believed to be reliable. This report is provided for assistance only and is not intended to be and must not alone be taken as
the basis for an investment decision. The user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it deems necessary
to arrive at an independent evaluation of an investment in Securities referred to in this document (including the merits and risks involved), and should consult his own advisors to determine
the merits and risks of such investment. The investment discussed or views expressed may not be suitable for all investors.

This information is strictly confidential and is being furnished to you solely for your information. This information should not be reproduced or redistributed or passed on directly or indirectly
in any form to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a
citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which
would subject NWML and associates, subsidiaries / group companies to any registration or licensing requirements within such jurisdiction. The distribution of this report in certain
jurisdictions may be restricted by law, and persons in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date of this
report and there can be no assurance that future results or events will be consistent with this information. This information is subject to change without any prior notice. NWML reserves
the right to make modifications and alterations to this statement as may be required from time to time. NWML or any of its associates / group companies shall not be in any way responsible
for any loss or damage that may arise to any person from any inadvertent error in the information contained in this report. NWML is committed to providing independent and transparent
recommendation to its clients. Neither NWML nor any of its associates, group companies, directors, employees, agents or representatives shall be liable for any damages whether direct,
indirect, special or consequential including loss of revenue or lost profits that may arise from or in connection with the use of the information. Our proprietary trading and investment
businesses may make investment decisions that are inconsistent with the recommendations expressed herein. Past performance is not necessarily a guide to future performance .The
disclosures of interest statements incorporated in this report are provided solely to enhance the transparency and should not be treated as endorsement of the views expressed in the
report. The information provided in these reports remains, unless otherwise stated, the copyright of NWML. All layout, design, original artwork, concepts and other Intellectual Properties,
remains the property and copyright of NWML and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the copyright holders.

NWML shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the system, break
down of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of the NWML to present the data. In no event
shall NWML be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses arising in connection with the data
presented by the NWML through this report.

We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers simultaneously, not all customers may receive this report at the
same time. We will not treat recipients as customers by virtue of their receiving this report.

NWML and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to time, have long or short positions in, and buy or sell the
Securities, mentioned herein or (b) be engaged in any other transaction involving such Securities and earn brokerage or other compensation or act as a market maker in the financial
instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or have other potential/material conflict of interest with
respect to any recommendation and related information and opinions at the time of publication of research report or at the time of public appearance. (c) NWML may have proprietary
long/short position in the above mentioned scrip(s) and therefore should be considered as interested. (d) The views provided herein are general in nature and do not consider risk appetite
or investment objective of any particular investor; readers are requested to take independent professional advice before investing. This should not be construed as invitation or solicitation
to do business with NWML (e) Registration granted by SEBI and certification from NISM in no way guarantee performance of NWML or provide any assurance of returns to investors and
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NWML or its associates may have received compensation from the subject company in the past 12 months. NWML or its associates may have managed or co-managed public offering of
securities for the subject company in the past 12 months. NWML or its associates may have received compensation for investment banking or merchant banking or brokerage services from
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brokerage services from the subject company in the past 12 months. NWML or its associates have not received any compensation or other benefits from the Subject Company or third party
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their Directors, affiliates and/or employees may have interests/ positions, financial or otherwise in the Securities/Currencies and other investment products mentioned in this report. NWML,
its associates, research analyst and his/her relative may have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the
time of publication of research report or at the time of public appearance.

Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange rates can be volatile and are subject to large fluctuations; ( i)
the value of currencies may be affected by numerous market factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes
in interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the value of the currency. Investors in securities such as
ADRs and Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk.
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NWML has financial interest in the subject companies: No
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Analyst Certification:
The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its or their securities,
and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report.
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Disclaimer for U.S. Persons

This research report is a product of NWML, which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) preparing the research report
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